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general  information 


New  all-time  high 
In  retail 
rt 


Vo/um*  and  parcantage  of  ratail  display 
odvartising  in  aaeh  Chicago  nawspapor. 
Firtf  6  months,  1955 


CHICAGO  TRIlUNE 

CHICAGO  DAILY  NEWS 

CHICAGO  SUN-TIMES 

CHICAGO  AMERICAN 

13,450,327 

6,490,126 

6,103,874 

4,542,660 

44.0% 

21.2% 

19.9% 

14.9% 

Retail  advertisers  during  the  first  six  months 
of  1955  placed  more  advertising  in  the  Chicago 
Tribune  than  they  placed  in  any  similar  period 
on  record. 

As  shown  by  the  chart,  their  record  volume 
in  the  Tribune  totaled  13,450,327  lines.  This 
was  greater  than  their  combined  volume  in  any 
two  other  Chicago  newspapers.  It  amoimted  to 


44.0%  of  the  total  retail  display  advertising 
volume  in  all  Chicago  newspapers  combined. 

Here  is  new  proof  that  the  Tribune  delivers 
the  full-market  sales  power  that  advertisers 
need  and  want  for  best  results. 

A  Tribune  representative  will  be  glad  to  help 
you  set  up  a  program  that  will  use  Tribune 
sales  power  most  effectively.  Call  him  today. 


Otibunt 

TNI  WOaiO'S  CRIATIST  NEWSfAriR 


WOOD  METROPOLITAN  COLOR  ADAPTABLE  BLACK  AND  I 
WHITE  UNITS  INSTALLED  IN  A  MODERN  NEWSPAPER  PLANT.  | 

I 


A  well-built  press  lasts  a  long  time  .  .  .  however,  there  comes  a  time  when 
replacement  becomes  necessary. 

If  you  are  planning  a  change  in  your  press  room,  this  is  a  good  time 
to  call  on  WOOD’S  experience.  Many  of  the  improvements  which  make 

it  possible  to  print  America’s  71  million  daily  papers  were  pioneered  by  WOOD. 
We  build  presses  of  any  size,  capacity  or  speed  to  serve  specific  requirements. 

Inquiries  invited;  literature  available 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


PLAINFIELD,  NEW  JERSEY 


EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y 


they  Buy  More  because  they  Have  More 


#  Indianapolis  people  like  the  convenience  of  enough 
telephones  for  all  the  family.  More  and  more,  these  days, 
they’re  having  them  put  all  around  the  house  . . .  wherever 
they’ll  be  handy:  That’s  because  they  can  afford  to  huy 
the  things  they  want!  For  example,  comparing  on  the  basis 
of  at  least  one  telephone  per  household,  Indianapolis  is 
7.6%  above  the  average  for  all  233  cities  of  over  50,000 
population  served  by  the  Bell  telephone  companies.* 

But  that’s  only  part  of  the  story  about  Indianapolis  .  .  . 


►  It’s  Big  .  .  .  over  600,000  population 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  Easily  Reached  .  .  .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrouniling  counties  in  The  Indianapolis  Star  and 
The  Indianapolis  News.  Write  for  complete  market  data 
today. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Inditna  B**!!  Ttlephone  Company 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 


be  Sure  to 

SELL  SYRACUSE 


No.  y  Test  Market  of 
the  United  States 


Sales  Management  Magazine’s  rating  of  Syracuse 
as  the  top  test  market  of  America  is  the  official 
result  of  a  nine-year  audit  of  503  test  market 
operations  by  national  advertisers  in  food,  drug 
and  other  categories. 


THERE'S  ONLY  ONE  WAY  TO  BE  SURE  OF  AMERICA’S 
BEST  TEST  MARKET.  THE  SYRACUSE  NEWSPAPERS’ 
100PER  CENT  COVERAGE  OF  THE  SYRACUSE  METRO¬ 
POLITAN  AREA  MEANS  SATURATION  SELLING! 


CIRCULATION:  Combined  Daily  223,103 
Sunday  Herald-American  221,9S4 
Sunday  Post-Standard  101,254 


the  SYRACUSE  NEWSPAPERS 

HERALD  JOURNAL  A*  H  E  R  A I D  A  H  E  R  I C  A  N 

Evening  Sundey 

THE  POST-STANDARD 

Horning  &  Sunday 


oy  nuLonti,  KtoAn  &  sinnii 


lAJliat  Our 


Recommended 

To  THE  Editor:  Not  as  an 
argument  but  as  an  observa¬ 
tion:  I  read  E  &  P  from  cover 
to  cover  each  issue  and  only 
wish  every  member  of  our  staff 
did  likewise  for  I  think  they 
would  be  better  newspaper  peo¬ 
ple  if  they  did. 

Claude  M,  Gray 

City  Editor, 

Walla  Walla  (Wash.) 

Union-Bulletin 

^Boners  Aired* 

To  THE  Editor:  The  an¬ 
nouncement  that  La  Prensa 
may  be  published  again  as  a 
free  press  in  Argentina  gives 
added  emphasis  to  the  News¬ 
paper  Week  slogan:  “Your 
Newspaper  Fights  for  Your 
Right  to  Know.”  Maybe  the 
free  press  will  be  able  to  re¬ 
view  Peron’s  career  as  dicta¬ 
tor  in  that  country — and  he’ll 
have  some  of  his  “Boners 
Aired.”  (pardon  pun.) 

Bill  Boykin 

Oklahoma  Press  Association, 
Oklahoma  City,  Okla. 


Left  Versus  Riffht 

To  THE  Editor:  While  cau¬ 
tion  prevents  my  entering  into 
the  main  debate  about  sports 
page  or  no  sports  page,  I  do 
want  to  offer  one  correction  to 
what  you  have  already  print¬ 
ed: 


*Cop*  Arrested 

To  THE  Editor:  The  Orlando 
Morning  Sentinel  now  agrees  to 
omit  use  of  the  word  “cop”  in 
stories  and  heads  as  applied  to 
police  officers.  Is  this  decision 
a  “first”  as  far  as  daily  news¬ 
papers  are  concerned? 

The  elimination  of  the  word 
was  requested  by  Lloyd  L.  King, 
Chaplain  to  over  4,000  members 
of  the  Florida  Peace  Officers’ 
Association,  who  described  the 
term  as  “offending,  lacking  in 
dignity  deserved  by  lawmen.” 
The  chaplain  believed  such  ac¬ 
tion  would  lift  policemen  to  a 
higher  level  of  public  and  self 
respect.  It  would  enhance  the 
necessary  cooperation  between 
newspapers  and  police  officers. 

My  high  regard  for  the  pres¬ 
tige  of  Editor  &  Publisher 
among  those  in  the'  publishing 
profession  encourages  me  to  en¬ 
list  your  aid,  editorially,  to  per¬ 
suade  other  editors  in  this  di¬ 
rection. 

Llo'yd  L.  King 

Chaplain, 

Florida  Peace  Officers’  Associa¬ 
tion,  Orlando,  Fla. 


.Short  SaheA 


Mrs.  Bryant  said  she  pulled 
away  and  started  to  the  back 
of  the  store  but  the  Negro 
“caught  me  at  the  cash  register 
around  the  waist.” — UP  “wolf- 
whistle”  murder  report  in  New 
York  Mirror. 


The  piece  by  Jack  .Tackson 
carries  the  following  sentence, 
“If  advertisers  really  believed 
in  readership  surveys,  they 
wouldn’t  allow  their  ads  to  be 
placed  on  left-hand  pages.” 

This  reads  to  me  as  if  Mr. 
Jackson  has  gotten  his  informa¬ 
tion  in  newsroom  bull  sessions 
rather  than  from  the  reader- 
ship  survevs  about  which  he 
writes  so  firmly.  Actually,  the’ 
surveys  show  that  the  left- 
hand  page  gets  a  little  more 
attention  than  the  right-hand. 

Maybe  Mr.  Jackson  was  mis¬ 
led  by  the  fact  that,  with  the 
arrangement  of  English  read¬ 
ing  matter,  the  front  page  is 
a  right-hand  page. 

Talbot  Patrick 
Rock  Hill  (S.  C.)  Herald. 


Two  motorists  were  arrested 
for  drinking  too  fast  for  condi¬ 
tions.  —  Orangeburg  (S.  C.) 
Times  and  Democrat. 

• 

The  warden,  whose  job  is  to 
keep  preachers  from  the  oyster 
beds,  wouldn’t  say  why  he  fired 
the  gun. — Long  Island  (N.  Y.) 
Daily  Press. 

• 

No  governor  in  many  years 
has  been  able  to  love  on  the 
salary  paid  him. — Wildtcood-by- 
the-Sea  (N.  J.)  Leader. 

• 

“I  just  made  it  my  business 
to  be  as  good  a  writer  as  I 
could  be,”  she  said.  Shortly 
thereafter,  she  breathed.  —  Col¬ 
umn  of  Phyllis  Battelle  in  Los 
Angeles  Herald-Express. 
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pubiished  every  Saturday  with  an  additional  issue — The  international  Year  Book 
— in  February  by  the  Editor  ft  Publisher  Co..  Inc.  Editorial  and  business  offices 
at  1475  Broadway,  Times  Tower,  Times  Square.  New  York  36,  N.  Y.  Entered  as 
second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  the  act  of 
March  3,  1879,  with  Titles  Patented  and  Registered  and  Contents  CopyriKhted 
1955  by  The  Editor  ft  Publisher  Co.,  Inc.  Annual  subscription  $6.50  in  United 
States  and  possessions,  and  in  Canada.  All  other  countries,  $10.00. 
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All  You  Need 
Is  Two . . . 


in 

Philadelphia 


Sylvia  Porter,  whose  informed  column  on  financial  matters  is  a 
best-read  feature  of  the  new  DAILY  NEWS,  chats  with  Keith 
Funston,  president  of  the  New  York  Stock  Exchange. 


And  One  Has 
To  Be  Us 

With  just  3  dailies  wrapping  up  this  lush  | 
market,  Philadelphia  has  long  been  a  terrific 
newspaper  buy.  If  you  can  afford  all  three, 
you’re  in  the  best  possible  shape.  But  for 
sharp  economy,  all  you  really  need  is  two  .  .  . 
and  one  of  them  has  to  be  the  DAILY  NEWS. 


Our  sparkling  tabloid 
blankets  a  market  of  its 
own.  DAILY  NEWS-land  is  a 
tight  little  island  of  more 
than  180,000  prosperous 
families  (many  with  two 
and  even  three  paychecks). 

They  read  our  paper  be¬ 
cause  they  admire  our  free- 
swinging  editorials,  our 
bright  features  and  crisp 
news  coverage.  And  they 
SEE  your  ads  in  our 
sprightly  pages,  we  couldn’t 
bury  you  if  we  tried. _ 


Supreme  visibility  plus 
reader  loyalty — that’s  why 
your  ads  pay  off  like  magic 
in  the  daily  news. 

And  because  we  pay 
off  for  you,  the  DAn.Y 
NEWS  is  making  amazing 
gains  .  .  .  more  than 
980,000  lines*  gained  in 
the  first  8  months  of 
1955. 

Newspapers  will  do  a 
great  job  for  you  in  Phila¬ 
delphia.  But  all  you  really 
need  is  two.  One  of  them 
has  to  be  the  new  daily 


DAILY  ^  NEWS 

Philadelphians  Picture  Newspaper 


NEW  YORK:  WiHiam  A.  Maii«r 
415  Lexington  Avo. 
Murray  Hill  2-9197 


CHICAGO:  J.  J.  Twomoy 
333  N.  Michigan  Avo. 
Andover  3-5270 


EDITOR  ac  PUBLISHER  for  October  1,  1955 


DETROIT:  Charles  J.  Sheppard 
1061  PenobKot  Bldg. 
Woodward  2-3080 


•Total  Daily  Advertiting— 
Media  Recordt 
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Its  my  favorite  bargain” 


‘A  bargain,”  says  the  dictionary, 

'is  an  advantageous  purchase.” 

Teleplione  service  is  like  that. 

Advantageous  to  you  because  it  saves  time, 
steps  and  trouble.  Runs  errands. 

Helps  with  the  shopping.  Stands  guard 
over  your  home.  Keeps  you  in  close  touch 
with  relatives  and  friends. 

And  does  all  of  this  as  a  real  bargain  should- 
at  low  cost.  Pennies  buy  wings 
when  you  reach  for  the  telephone. 


BELL  TELEPHONE  SYSTEM 
Local  to  serve  the  community. 

Nationwide  to  serve  the  nation. 


X HE  Seattle  Post-Intelligencer  has  an  11-year-old,  Jl-a-year  Associate 
Publisher.  Roger  White,  11,  Chapel  Hill,  N.  C.,  while  being  shown 
New  York  City  by  Edward  E.  Blodgett  of  the  Greensboro  (N.  C.)  Daily 
News,  now  on  extended  leave  in  Ithaca,  N.  Y.,  confided  the  only  place 
he  wanted  to  go  was  to  the  Out-of-Town  Newsstand  to  buy  the  P-I. 
Seems  that  Roger  all  by  himself  has  selected  Seattle  as  his  future  home 
and  he  studies  the  F-l  like  some  boys  do  comic  books.  Mr.  Blodgett 
wrote  C.  B.  Lindeman,  P-1  publisher,  about  the  incident.  Mr.  Lindeman 
sent  Roger  a  year’s  subscription  and  a  long  letter,  in  which  he  stated; 
“Furthermore,  because  of  your  great  interest  in  Seattle  and  your  loyalty 
to  this  newspaper,  1  would  like  very  much  to  have  you  join  our  staff  as 
an  Associate  Publisher.  The  compensation  is  not  very  much  ($1  per 
year)  but  neither  are  the  duties  arduous.  Occasionally,  I  might  want  to 
call  on  you  for  advice  and  criticism,  but  1  promise  not  to  burden  you 
with  details.” 

— An  offbeat  head  filled  the  tabloid  front  page  of  the  Nem 
York  Post  on  an  off-day  (Sept.  20): 

lONE:  OFF 
PERON:  OFF 
FIGHT;  OFF 

— Rotagravure  Editor  William  Barney,  Buffalo  Courier -Express,  was 
asked  questions  in  Spanish  by  a  Puerto  Rican  and  he  directed  him  to 
City  Editor  James  Schrader.  Finally,  a  Spanish-speaking  reporter  learned 
the  man  wanted  to  send  a  package  to  his  homeland  and  reasoned 
“Courier”  referred  to  a  concern  that  trans|)orts  packages  and  “Express” 
to  the  type  of  service.  .  .  .  And  Robert  .Sylvester,  New  York  News 
columnist,  reports  a  man  with  a  foreign  accent  telephoned  a  Wall  Street 
broker  to  buy  a  big  block  of  stock  in  the  Associated  Press.  He  was 
informed  it’s  member-owned,  stockless.  “1  hear  on  radio  Associated  Press 
stock  market  index  up  3.7  and  the  way  it  goes  up,  that’s  the  only  stock 
1  want,”  he  explained. 

— In  the  foreword  to  “Roving  (xrmmi.ssion,’’  Winston 
Churchill’s  autobiography  of  the  first  34  years  of  his  life  (Chas. 
Scribner’s  Sons),  he  proudly  proclaims  of  his  American  grand¬ 
father,  Leonard  Walter  Jerome:  “At  Rochester  he  had  founded  a 
new  paper.  This  paper  survives  today  as  the  Rochester  Democrat  & 
Chronicle,"  During  the  Civil  W'ar,  Mr.  Jerome  was  a  substantial 
j  stockholder  of  the  New  York  Times, 

— Havana  newspaperboys,  it  seems,  are  sharpshooters  who  hurl  folded 
papers  like  guided  missiles  to  tiny  fourth-floor  balconies.  Edward  Scott, 
Havana  Post  columnist,  proposes  a  newspaper-throwing  tournament.  .  .  . 
Fred  Lockley,  who  began  in  the  80s  on  the  old  Butte  (Mont.)  Inter- 
Mountain,  of  which  his  father  was  managing  editor,  wrote  early-day 
newspaper  memoirs  in  a  series  in  the  Oregon  Journal  (Portland).  .  .  . 
Bernard  Averbuch,  San  Francisco  Call-Bulletin  police  reporter,  and  John 
W.  Noble,  free-lance  writer,  are  authors  of  “Never  Plead  Guilty”  (Farrar, 
Straus  &  Cudahy),  story  of  court  trials  in  which  Jake  Ehrlich,  famous 
criminal  lawyer,  participated.  Averbuch  gives  as  Jake’s  reason  for  telling 
them  the  story,  sought  by  many  others:  “Probably  because  of  his 
loyalty  to  the  reporters  in  the  battered  old  press  room  in  the  Hall  of 
Justice.”  Bertha  Klausner,  New  York  literary  agent,  liked  the  suggested 
story  and  urged  the  reporter  to  go  after  it. 

— According  to  a  New  York  Times  news  story,  J.  Russell  Wig¬ 
gins  is  vicepresident  and  exclusive  editor  of  the  Washington 
\  (D.C.)  Post  and  Times  Herald,  In  charge  of  scoops?  .  .  .  Head- 
'  lines:  “Kansas  Girl  Had  Finest  Calf  in  Show’’ — St,  Joseph  (Mo.) 

^  Gazette, 

Copy  reader*  s  Lament 

Slips  that  eet  through  are  indeed  abundant — 

'  hike  “old  adage”  where  “old”  is  redundant; 

And  the  plural  of  “alternative,”  too, 

W'hen  the  only  “alternative”  is  the  choice  of  two. 

After  all  these  years,  he  notes  with  a  snort 
j  That  the  ships  are  still  “limping  into  port,” 

And  pencil-out  he  must,  as  he  chomps  on  his  cud, 
j  “The  body  struck  with  a  sickening  thud.” 

“Due  to  the  fact”  is  generally  a  stringer’s  lead, 

I  And  generally  over-looked  by  many  who  read; 

I  But  it’s  easy  to  kill  in  building  a  clause — 

I  By  looking  in  W ebster  for  the  word  “because.” 

— R.  R.  (Scoop)  Coates 

1  Bearer  (Pa.)  Valley  Timsa 
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Which  is  better? 


Health  authorities  weigh  the  evidence 


National  Research  Council 
finds  use  of  artificial 
sweeteners  in  foods  and 
beverages  of  little  value 
in  weight  control 


Studies  at  Harvard 
show  how  an  intelligent 
use  of  sugar  can  actually 
help  to  make  reducing 
easier 


The  slimming  claims  of  artificially  sweetened  foods  and 
beverages  are  based  on  a  very  slim  basis  of  fact.  This  has 
been  brought  out  by  the  Food  and  Nutrition  Board  of  the 
National  Research  Council  in  its  report  to  the  Federal  Food 
and  Drug  Administration  after  nearly  a  year  of  study. 

The  Report  stated:  "There  is  no  clear  justification  for  the 
use  of  artificial  sweeteners  by  the  general  public  as  a  weight- 
reducing  procedure" 

And  "It  is  emphasized  strongly  that  the  availability  and  con¬ 
sumption  of  artificially  sweetened  foodstuffs  have  no  direct 
influence  on  body  weight  nor  are  the  foodstuffs  in  question 
of  any  importance  in  weight-reducing  programs" 

Sugar  itself  contains  only  18  calories  per  level  teaspoon — 
a  lot  fewer  than  most  people  have  been  led  to  believe.  That’s 
the  number  of  calories  an  average  adult  uses  up  in  about 
7  H  minutes  of  normal  activity. 

And  because  it  raises  the  blood  sugar  level  (which  helps  to 
regulate  appetite)  faster  than  any  other  food,  the  use  of 
sugar  actually  plays  a  part  in  the  healthy  body’s  own  weight 
control  system. 


Further  information  on  the  Harvard  Blood  Sugar  Level  Studies 
and  the  National  Research  Council  Report  may  be  obtained  from  .  .  . 

SUGAR  INFORMATION,  INC.,  New  York  5,  New  York 
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now  newspaper 
advertising  helps  sell 

a  *3,000,000  produet 


Let  Ralph  E.  Cross,  executive  vice  president  of 
The  Cross  Company,  Detroit,  tell  you  how  ad¬ 
vertising  in  The  New  York  Times  helps. 

The  Cross  Company  is  a  leader  in  the  manu¬ 
facture  of  machines  that  are  changing  entirely 
previous  concepts  of  production  techniques. 
Automation  is  the  word. 


One  MUin  Performs  555  Operotioiis 
on  This  350  Foot  Transfer-mdtic 
with  ”Secfioniieil  Automation” 


One  Cross  machine— the  Transfer-matic— is  350 
feet  long.  It  performs  555  operations  . . .  with 
one  man  in  control.  Cost?  About  $3,000,000. 

The  decision  to  buy  these  machines,  Mr.  Cross 
points  out,  “is  made  by  top  executives  and 
directors  far  removed  from  our  salesmen. 


“We  feel  it  is  good  policy,  therefore,  to  keep  all 
leading  businessmen  informed  about  the  activi¬ 
ties  of  The  Cross  Company.” 

That’s  why  The  Cross  Company  took  large 
space  in  The  New  York  Times  to  advertise  its 
Transfer-matic.  The  Times,  Ralph  Cross  be¬ 
lieves,  “is  one  of  the  best  and  most  direct  forms 
of  communication  with  the  leaders  of  the  busi¬ 
ness  world. 


the  results.  Hundreds  of  requests  were  received 
from  businessmen,  bankers  and  others  for  our 
booklet.  Introducing  Sectionized  Automation 
by  Cross." 

Is  the  job  of  your  advertising  to  reach,  influence 
and  sell  the  men  who  make  the  top-level  de¬ 
cisions?  Then  get  all  the  facts  about  The  New 
York  Times  and  what  it  can  do  to  make  your 
task  easier,  your  advertising  more  effective, 
more  profitable. 


‘Needless  to  say,  our  beliefs  were  confirmed  by 


•ALL  THE  NEWS  THAT’S  FIT  TO  PRINT’ 
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Higher  Pricing  of  Newspaper 
Services  Held  to  Be  Overdue 


Controllers  Hear  Industry  Views; 
Continuing  Ad  Surge  Is  Forecast 

By  Jerry  Walker 

Higher  pricing  of  newspaper  services,  both  to  readers  and 
to  advertisers,  is  uppermost  in  the  minds  of  industry  leaders. 

The  200-odd  members  of  the  young  Institute  of  Newspaper 
Controllers  and  Finance  Officers,  attending  their  annual  meet¬ 
ing  in  New  York  City  this  week,  were  given  this  picture  of 


the  business: 

Advertising  linage  will  con¬ 
tinue  to  soar  through  the  rest 
of  1955  and  into  1956,  but  there 
is  need  for  more  intensive  pro¬ 
motion  to  win  a  larger  share  of 
profitable  national  copy. 

Publishers  generally  are  un¬ 
der-rating  the  value  of  the  ad¬ 
vertising  vehicle  they  are  mak¬ 
ing  available  to  merchants  and 
manufacturers. 

Inflationary  trends,  higher 
distribution  costs  and  a  strong 
likelihood  of  an  increase  in  the 
price  of  newsprint  make  it  im¬ 
perative  that  most  newspapers 
consider  a  boost  in  circulation 
prices  even  to  the  point  of 
liquidating  fringe  area  sales. 

The  cost  of  newsprint  is  up 
104.8%  since  1945  and  wage 
scales  for  the  five  craft  unions 
in  the  business  are  up  from  90 
to  128%  since  1945. 

Glowing  Outlook  for  AcLs 

The  glowing  outlook  of  ad¬ 
vertising  gains  which  Herbert 
G.  Wyman,  advertising  director 
of  the  Pittsburgh  (Pa.)  Post- 
Gazette,  presented  to  the  meet¬ 
ing  became  even  more  cheerful 
to  a  large  part  of  the  audience 
when  he  .said  the  smaller  and 
medium-sized  papers  have  good 
reason  to  anticipate  a  larger 
slice  of  national  advertising 
schedules. 

Mr.  Wyman  said  he  foresees 
a  total  advertising  expenditure, 
in  all  media,  of  $20  to  $25  bil¬ 
lion  in  1975  and  the  newspaper 
portion  will  be  between  $7  and 
$8  billion,  provided  there  is  a 
vigorous  campaign  to  get  it. 
Greater  attention  to  newspaper 
advertising  sales  by  the  top  men 


in  the  industry,  plus  better 
training  of  advertising  salesmen 
are  requisites  for  the  effort,  he 
said. 

Bullish  Forecast 

Mr.  Wyman  was  this  bullish 
about  the  immediate  future: 

•  Total  newspaper  advertis¬ 
ing  this  year  will  run  11% 
ahead  of  the  1954  linage,  mak¬ 
ing  ’55  the  best  year  in  news¬ 
paper  history.  There  will  be  a 
gain  in  1956  of  over  7%  above 
this  year’s  total. 

•Retail  advertising  will  prob¬ 
ably  show  a  9%  increase  in 
1955  over  1954,  plus  an  addi¬ 
tional  6%  improvement  in  1956. 

•  For  general  advertising, 
the  gain  will  probably  be  5% 
in  1955,  with  an  additional  7% 
increase  in  1956. 

•  Classified  advertising 
should  wind  up  1955  with  a 
15%  increase  and  enjoy  another 
9%  gain  in  1956. 

•  Automotive  advertising 
will  be  up  26%  this  year  and 
15%  in  19.56. 

A  prosperous  economy,  Mr. 
Wyman  conceded,  accounts  for 
the  major  part  of  the  adver¬ 
tising  splurge.  He  also  attaches 
some  credit  to  the  growing 
“battle  of  the  brands,”  noting 
that  the  average  grocer  in  1900 
stocked  200  products;  now  the 
supermarkets  carry  5,000  items, 
all  competing  for  the  shoppers’ 
attention. 

The  average  newspaper  10 
years  ago  had  ads  listing  1,- 
600  different  items,  now  it  runs 
to  .3,200  items,  Mr.  Wyman  re¬ 
lated. 


A.  V.  Miller,  treasurer  of  the 
New  York  Herald  Tribune,  was 
apprehensive  lest  increases  in 
advertising  or  circulation  rates 
go  too  far,  under  complusion  of 
constantly  mounting  costs  of 
production.  However,  he  said,  he 
hoped  a  trend  toward  “revalu¬ 
ing”  will  develop,  with  a  result¬ 
ing  increase  in  advertising 
rates  in  many  instances. 

As  the  newspapers’  break¬ 
even  point  has  moved  higher 
and  higher,  a  large  proportion 
of  increased  costs  has  been 
absorbed  only  through  the  in¬ 
creased  volume  of  advertising 
in  the  postwar  years,  Mr.  Mil¬ 
ler  explained. 

The  New  York  executive 
warned  of  a  tightening  news¬ 
print  situation  that  could  be¬ 
come  more  severe  when  the 
supply  controls  are  lifted  in 
England  and  he  urged  great 
attention  to  the  prevention  of 
waste. 

“It  might  be  suggested,”  he 
said,  “that  a  careful  check  be 
made  of  the  unpaid  space  be¬ 
ing  used  as  part  of  the  adver¬ 
tising  content  of  the  paper.” 

ANPA  Cost-Conscious 

Through  the  American  News¬ 
paper  Publishers  Association, 
said  General  Manager  Cranston 
Williams,  publishers  are  con¬ 
stantly  seeking  ideas  for  more 
efficient  production  of  better 
newspapers.  The  association,  he 
said,  has  become  particularly 
cost-conscious  and  has  recently 
initiated  two  special  studies. 
(See  story  on  page  8). 

Member  publishers  also  are 
concerned  over  the  costs  of  the 
large  number  of  associations  in 
the  business,  Mr.  Williams  said. 
It  isn’t  the  dues,  it’s  travel  ex¬ 
pense  and  time  taken  away 
from  operating  responsibilities 
that  bother  the  publishers,  the 
ANPA  spokesman  advised. 

Reporting  on  a  new  poll, 
Charles  W.  Staab,  vicepresident- 
circulation  of  the  Cincinnati 
(Ohio)  Enquirer,  expressed  sur¬ 
prise  at  the  small  number  of 
newspapers  contemplating  a 


HIGHLY  ESTIMATED  by  her  fellow 
members  in  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Of¬ 
ficers,  Nora  M.  Foulds  was  elected 
secretary.  She  is  treasurer  of  the 

London  (Ont.)  Free  Press. 

rise  in  prices.  He  received  370 
replies  from  a  list  of  500  papers 
to  which  a  questionnaire  was 
sent. 

Circulation  Price  Poll 

Mr.  Staab  reported  these  re¬ 
sponses  : 

•  What  is  the  outlook  for 
circulation  i-evenue  in  1956? 
Down,  2%.  No  change  from 
1955,  7%.  Up,  91%. 

•  If  up,  where  will  it  come 
from?  Increased  circulation, 
91%.  Higher  rates,  28%.  (Some 
attributed  gain  to  both.) 

•  If  due  to  increased  cir¬ 
culation,  where  will  the  push 
for  gains  be  made?  City  zone, 

{Continued  on  page  66) 


From  10c  to  15c 
After  25  Years 

Springfield,  Mass. 

The  Springfield  Sunday 
Republican,  one  of  a  dozen 
standard-format  Sunday  pa¬ 
pers  in  the  United  States 
with  circulation  of  100,000 
or  more  which  have  held  to 
10  cents  a  copy,  will  go  to 
15  cents  Oct.  2. 

In  the  early  ’30’s  the  pa¬ 
per  went  from  eight  to  10 
cents  a  copy. 

“Substantial  increases  in 
operating  costs”  was  the  ex¬ 
planation  given  for  the  in¬ 
crease  to  15  cents. 
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ANPA  Is  Gathering 
Cost  Data  in  2  Fields 

Two  cost  studies  in  the  fields  Franklin  D.  Schura,  South 


of  newspaper  management  and 
production  are  being  carried 
on  under  the  aegis  of  the 
American  Newspaper  Publish¬ 
ers  Association. 

ANPA’s  general  manager, 
Cranston  Williams,  told  the  In¬ 
stitute  of  Newspaper  Control¬ 
lers  and  Finance  Officers  this 
week  about  the  projects  and 
their  purposes.  Both  studies, 
he  emphasized,  are  samples  of 
the  special  service  which  ANPA 
offers  to  its  entire  membership. 

Fringe  Benefits 

One  of  the  new  projects  is 
a  survey  being  made  by  the 
Special  Standing  Committee  to 
gather  authoritative  data  on 
the  cost  of  fringe  benefits  in 
newspaper  contracts.  One  of 
INCFO’s  members,  W.  J.  Pen¬ 
nington,  controller  of  the 
Seattle  (Wash.)  Times,  has 
given  “some  splendid  advice 
and  suggestions”  to  the  com¬ 
mittee  on  this  subject,  Mr.  Wil¬ 
liams  said. 

Mr.  Williams  said  he  believes 
the  survey  will  give  ANP.\ 
members  for  the  first  time  the 
specific  data  needed  to  deter¬ 
mine  on  an  industry-wide  basis 
the  true  cost  of  fringe  labor 
benefits. 

Composing  Room  Records 

The  second  project  dealing 
with  composing  room  produc¬ 
tion  and  cost  records  has  been 
assigned  to  the  ANPA  Re¬ 
search  Institute.  It  is  the  In¬ 
stitute’s  first  program  entirely 
outside  of  the  mechanical  re¬ 
search  field. 
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Bend  (Ind.)  Tribune,  president 
of  the  Institute  corporation, 
has  appointed  the  following  to 
the  special  cost  project  com¬ 
mittee  : 

Henry  Garland,  Pittsburgh 
(Pa.)  Post-Gazette,  chairman; 
Shields  Johnson,  Roanoke  (Va.) 
Times  and  World-News;  J. 
Harold  Mintun,  Pittsburgh 
(Pa.)  Press;  M.  M.  Pennock, 
Philadelphia  (Pa.)  Inquirer; 
and  G.  S.  Phillips,  Washington 
(D.  C.)  Post  and  Times-Her- 
ald.  Messrs.  Pennock  and  Phil¬ 
lips  are  members  of  INCFO. 

The  aim  of  the  project  is  to 
develop  forms  for  keeping  com¬ 
parable  records  on  production 
and  costs  in  composing  rooms 
of  various  sizes. 

Project’s  Background 

Mr.  Williams  explained  how 
the  project  came  about: 

“Over  a  period  of  years,”  he 
said,  “the  ANPA  Mechanical 
Committee  has  considered  the 
problem  of  the  great  variation 
in  forms  used  to  keep  produc¬ 
tion  records  in  newspaper 
composing  rooms.  There  has 
been  frequent  discussion  about 
the  value  that  would  result  if 
newspapers  could  compare  their 
composing  room  production  rec¬ 
ords,  but  up  to  now  this  has 
been  deemed  impractical  be¬ 
cause  of  the  great  variety  of 
forms  used  and  different  stand¬ 
ards  of  measurement. 

“There  have  been  discussions 
of  this  problem  at  ANPA 
Mechanical  Conferences,  and 
within  the  past  two  years  an 
ANPA  Mechanical  Subcommit¬ 
tee  assembled  the  composing 
room  production  forms  used  by 
a  limited  cross-section  of 
netvspapers.  This  w-ork  of  the 
Mechanical  Subcommittee  con¬ 
firmed  the  fact  of  gi-eat  varia¬ 
tion  in  forms  and  the  meaning 
of  various  figures. 

“Accordingly,  the  Mechanical 
Committee  recommended  that 
this  project  be  undertaken  at 
the  top  level  of  the  newspaper 
business  because  it  was  felt 
that  the  problem  was  broader 
than  the  approach  of  any  one 
department  of  the  daily  news¬ 
paper  or  one  ANP.A  commit¬ 
tee. 

“After  considerable  investi¬ 
gation,  it  was  determined  by 
the  Board  of  Directors  of 
ANPA  Research  Institute  that 
this  project  met  all  the  quali¬ 
fications  for  a  proper  field  of 


ASSOCIATION  LIAISON — ANPA  General  Manger  Cranston  Williams, 
at  left,  confers  with  INCFO  President  Herbert  E.  Hetu  on  industry 
cost  projects  that  are  under  way. 


study  for  the  Institute.  To 
assure  success  of  the  project, 
it  was  felt  that  the  committee 
in  charge  should  include  one 
or  more  representatives  of  me¬ 
chanical  departments,  control¬ 
lers  and  finance  officers,  and 
front  office  management. 

“That  is  the  basis  on  which 
this  project  is  proceeding.  We 
will  be  reporting  to  our  mem¬ 
bership  generally  on  the  prog¬ 
ress  of  the  project.  The 
decision  to  use  anything  or  not 
is  for  the  individual  publisher 
to  make.” 

In  its  eight-year  growth 
from  a  small  group  within  the 
Institute  of  Controllers  to  a 
full-fledged  international  asso¬ 
ciation  of  more  than  400  mem¬ 
bers,  INCFO  has  developed  in 
cooperation  with  topflight  ex¬ 
perts  a  series  of  standard  ac¬ 
counting  and  cost  procedures 
for  the  newspaper  business.  Up 
to  now  each  of  the  projects  has 
been  confined  to  the  general 
management  level. 

• 

75th  Anniversary 

Beckley,  W.  Va. 

The  Raleigh  Register — Beck- 
ley’s  oldest  institution — ob¬ 
served  its  75th  anniversay  with 
a  Diamond  Jubilee  edition 
Sept.  18.  Charles  Hodel,  pub¬ 
lisher  of  the  Register  and  the 
Beckley  Post-Herald,  recalled 
that  the  Beckley  of  the  Reg¬ 
ister’s  early  days  was  a  village 
of  50  houses. 


Controllers 
Elect  Hunter 

Robert  P.  Hunter,  secretary- 
treasurer,  Birmingham  (Ala.) 
News  Company,  was  elected 
president  of  the  Institute  of 
Newspaper  Controllers  and 
Finance  Officers  this  week. 

Mr.  Hunter,  whose  company 
publishes  the  Birmingham  News 
and  Post  Herald,  replaces 
Herbert  E.  Hetu,  secretary  and 
controller,  S/iaron  (Pa.)  Herald. 

The  new  president  of  the 
financial  management  group 
has  been  associated  with  the 
Birmingham  News  Company 
since  1926,  when  he  came  to 
this  country  from  Scotland. 

.4  Lady  Officer 

In  the  election,  which  took 
place  at  the  Institute’s  eighth 
annual  meeting,  in  New  York, 
Frank  T.  Hodgdon  Jr.,  con¬ 
troller  and  assistant  treasurer, 
Cleveland  (Ohio)  Plain  Dealer 
and  News,  was  chosen  first 
vicepresident  and  G.  Stewart 
Phillips,  controller,  assi.stant 
secretary  and  assistant  treasu¬ 
rer,  Washington  (I).  C.)  Post 
and  Times-Herald,  w’as  named 
second  vicepresident.  Nora  M. 
Foulds,  treasurer,  London 
(Ont.)  Free  Press,  was  elected 
secretary.  A  new  treasurer 
was  also  chosen — Edmund  W. 
Downes,  controller,  Hartford 
(Conn.)  Courant. 


EDITORflcPUBLISHERfor  October  1,  1955 


8 


Ike  Corps  Press  Cards 
Marked  Tor  Duration’ 

By  Merriman  Smith 

United  Press  White  House  Reporter 


NOCTURNAL  VIGIL  wai  kept  by  Marrlman  Smith,  lanior  Whit# 
House  correspondent,  in  the  United  Press  offices  at  Denver  after 
news  of  the  President's  illness.  In  background  is  Polly  Witte  of  UP's 
Denver  staff. 


(Written  expressly  for  E&P) 
Denver 

President  Eisenhower  is  an 
early  rising,  punctual  man. 
That’s  why  a  vague  uneasiness 
settled  upon  a  handful  of  re¬ 
porters  who  waited  for  him  in 
the  moming  damp  at  Lowry 
Air  Force  Base — the  temporary 
White  House  —  last  Saturday, 
Sept.  24. 

Through  the  vacation  that  a 
heart  ailment  ended  and  on 
previous  vacations  in  Colorado, 
if  the  President  had  work  to  do, 
he  was  at  his  small  office  on  the 
second  floor  of  the  big  head¬ 
quarters  building  at  Lowry  by 
8  A.M. 

Suspicious  Gal 

Only  a  half  dozen  reporters 
were  on  hand  Saturday  at  8 
when  the  Chief  Executive  failed 
to  show.  One  of  them,  Polly 
Witte,  who  has  been  assisting 
in  covering  the  President’s  stay 
in  Colorado  was  particularly 
suspicious.  She  had  been  on 
hand  on  all  but  two  occasions  to 
greet  Ike  as  he  arrived  at 
Lowry. 

Usually,  she  was  the  only  re¬ 
porter  present  at  that  early 
hour — customarily  between  7:20 
and  7:30  A.M.  And  often  the 
only  other  person  on  hand  be¬ 
side  military  guards  and  secret 
service  men  was  the  Command¬ 
ing  General  of  the  air  base. 

Where  Is  He? 

Before  8  A.M.  last  Saturday, 
Miss  Witte  had  called  upstairs 
to  some  members  of  the  White 
House  Administrative  staff  in 
an  effort  to  And  out  why  the 
President  hadn’t  appeared. 

A  few  minutes  later,  at  8 
A.M.  the  assistant  White  House 
press  secretary,  Murray  Snyder, 
came  in  and  waved  to  the  small 
group  of  newsmen  who  already 
were  discussing  among  them¬ 
selves  the  meaning  of  the  Presi¬ 
dent’s  absence. 

Mr.  Snyder  waved  to  them 
and  called  out:  “just  a  minute, 
I’ll  have  something  for  you.” 

He  went  into  his  office  just 
down  the  hall  from  the  press¬ 
room  on  the  first  floor  of  the 
headquarters  building  and  made 
a  telephone  call  and  returned 
to  the  hallway  leading  to  the 
pressroom.  He  motioned  for  the 
newsmen  to  come  for  an  an¬ 
nouncement. 


Mr.  Snyder  told  them  that 
he  had  just  learned  that  the 
President  had  suffered  a  “di¬ 
gestive  upset”  during  the  night, 
and  that  the'  White  House 
physician  had  been  called  to 
attend  Mr.  Eisenhower.  He  said 
the  President  was  still  in  bed 
and  that  if  he  came  to  the  of¬ 
fice  it  would  be  probably  later 
in  the  day. 

The  excitement  over  the  news 
that  the  President  had  suffered 
what  seemed  to  be  then  only  a 
minor  ailment  mounted  in  such 
intensity  that  at  10  A.M.  Mr. 
Snyder  called  a  regular  news 
confere'nce.  He  said  at  that 
time  he  had  nothing  else  to  add 
to  the  earlier  information  and 
did  not  seem  concerned.  He 
said  he  was  obtaining  his  in¬ 
formation  by  telephone  from 
the  Doud  residence. 

At  a  second  news  conference, 
at  noon,  Mr.  Snyder  told  re¬ 
porters  that  the  President  was 
suffering  merely  from  “indiges¬ 
tion.” 

It  was  about  1:30  P.M.  that 
he  began  hurriedly  summoning 
newsmen  to  a  third  conference. 
It  was  shortly  before  2:30  P.M. 
when  he  read,  with  considerable 
emotion,  the  announcement  that 
Mr.  Eisenhower  had  suffered  a 
coronary  thrombosis. 

(Tbe  writer,  on  vacation  in 
Washington,  hun  iedly  arranged 
for  a  seat  on  a  plane  that  took 
Press  Secretary  James  A.  Hag- 
erty  and  a  heart  specialist  to 
Denver.) 

27  Phone  Lines 

An  estimated  160  reporters, 
photographers,  radio  and  tele¬ 
vision  newsmen  and  newsreel 
and  television  cameramen  and 
technicians  were  covering  the 
story  by  midweek,  with  more 
arriving  with  virtually  each 
commercial  flight. 

Most  of  the  news  comes  out 
of  Lowry,  although  it  is  made 
in  the  President’s  hospital  suite. 

Far  more  reporters  are  on 
hand  for  the  current  story  than 
covered  Mr.  Eisenhower  during 
his  long  stay  in  Denver  during 
the  1952  campaign.  Their  tre¬ 
mendous  output  of  wordage  is 
taxing  all  communications  fa¬ 
cilities,  but  no  serious  tie-ups 
bad  developed  by  midweek. 

The  Mountain  States  Tele¬ 
phone  and  Telegraph  Company 
reports  that  it  is  overloaded 
with  requests  for  special  phones 


and  direct  lines  for  newsmen 
as  well  as  for  television  and 
radio  men  who  have  made  di¬ 
rect  broadcasts  from  both 
Lowry  and  Fitzsimons  daily 
since  Saturday. 

Incoming  newsmen  are  issued 
a  small  blue  card  which  admits 
them  to  the  Lowry  press  room. 
Down  in  the  corner,  the  date 
Oct.  12  is  typed  on  those  held 
by  the  newsmen  who  were 
regularly  covering  the  Denver 
White  House  on  the  President’s 
vacation. 

But  the  recently  issued  ones 
carry  “for  duration”  instead  of 
Oct.  15  —  indicating  the  un¬ 
certainty  of  how  long  the  Presi¬ 
dent  will  be  hospitalized  here. 

Western  Union  officials  esti¬ 
mate  more  than  125,000  words 
moved  over  their  printers  on 
Sunday  alone,  the  day  after  the 
President’s  attack. 

Astronomic  Expense 

Communications  expenses 
promise  to  be  astronomic.  In 
addition  to  telegraph  tolls,  there 
have  been  large  daily  telephone 
expenses  incurred  in  long-dis¬ 
tance  consultation  between  the 
man  on  the  story  and  the  editor 
back  home. 

The  Fitzsimons  commanding 
officer,  Maj.  Gen  Martin  Griffin, 
has  refused  to  allow  the  wire 
services  to  install  direct  lines 
into  the  hospital. 

Coverage  of  the  President’s 
summer  activities  had  declined 
considerably  in  volume  in  the 
week  before  the  heart  attack, 
and  some  of  the  daily  specials 
had  returned  to  their  home  of¬ 
fices.  All  this  changed  in  a 
matter  of  minutes  and  it  was 
difficult  this  week  to  find  a 


place  to  sit  down  at  Lowry — 
when  there  was  time  to  sit 
down. 

*  *  * 

Nixon  in  the  News 

Meanwhile,  in  Washington, 
the  Vice  President  became  the 
No.  1  news  source.  Wherever 
he  went  Mr.  Nixon,  who  normal¬ 
ly  moves  about  with  the  ease 
of  other  Washington  residents, 
was  followed  by  batteries  of  re¬ 
porters  and  cameramen. 

In  the  fashionable  Spring 
Valley  section,  reporters  kept 
an  around-the-clock  vigil,  in 
shifts,  waiting  in  parked  cars 
across  from  his  home  at  4801 
Tilden  Street.  The  Nixons  were 
outdrawing  their  next-door 
neighbor,  Perle  Mesta. 

Mr.  Nixon  made  some  formal 
announcements  of  meetings 
over  which  he  would  preside, 
but  he  refused  to  be  drawn  into 
discussion  of  the  role  he  is 
playing  now,  or  expects  to  play 
in  the  future. 

To  assist  the  newsmen,  the 
Vice  President  has  turned  over 
the  basement  of  his  home  for  a 
press  room. 

The  White  House  permitted 
unusual  business  to  prove  its 
“business  as  usual”  at  the  ex¬ 
ecutive  offices.  News  photog¬ 
raphers  were  allowed  to  take 
shots  showing  Sherman  Adams, 
“assistant  president,”  in  con¬ 
ference  with  AEG  chairman 
Lewis  L.  Strauss,  and  with 
Meyer  Kestnbaum  who  was 
chairman  of  the  committee  on 
state-federal  government  rela¬ 
tions.  Reporters’  requests 
prompted  the  departure  from 
standing  rules  against  routine 
pictures  there. 
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’Round  Their  Beats 


Press  Traditions  Upheld 
At  ‘Wolf  Whistle’  Trial 


Kilgallen 


By  James  L.  Kilgallen 
International  News  Service 
(Written  expressly  for  E  &  P) 

I  have  covered  many  big 
American  murder  trials  —  in 
fact,  the  biggest  over  the  years. 
But  in  many 
respects  the 
Emmett  Till 
“wolf  whistle” 
trial  in  Sum¬ 
ner,  Miss.,  with 
its  touchy  racial 
angle,  was  one 
of  the  most  un¬ 
usual  from  a 
press  stand- 
point. 

It  was  quite  dramatic,  too. 

The  press,  in  my  opinion,  up¬ 
held  the  traditions  of  the  Fourth 
Estate. 

The  news  spotlight  has  shift¬ 
ed  from  the  normally  quiet  little 
town  of  Sumner,  population 
700.  But,  as  the  old-time  song 
had  it,  “the  memory  lingers  on” 
as  far  as  the  townspeople  and 
the  press  are  concerned. 

Not  since  the  celebrated  trial 
of  Bruno  Richard  Hauptmann  in 
Flemington,  N.  J.,  for  the  mur- 
•der  of  the  Lindbergh  baby  has 
the  life  of  a  small  town  been  as 
completely  disrupted  as  it  was 
in  Sumner  during  the  week  of 
Sept.  18-24. 

Newsmen’s  Mecca 

Newsmen,  broadcasters, 
photographers  and  TV  men  from 
all  over  the  nation  descended 
upon  the  community  and  com¬ 
pletely  unbalanced  the  normal 
trend  of  affairs  in  Sumner. 

AP,  INS  and  UP  had  private 
long-distance  telephone  and 
telegraph  wires  installed  on  the 
main  floor  of  the  courthouse  — 
one  floor  below  the  courtroom 
itself.  Also,  in  the  main  floor 
corridor,  was  a  Western  Union 
set-up  which  handled  a  com¬ 
paratively  small  amount  of  press 
copy. 

A  few  hundred  yards  away, 
at  the  Delta  Inn,  a  small  hotel 
run  by  Mrs.  Talmadge  Carson 
and  her  three  daughters,  other 
telephones  were  installed  in 
private  rooms  for  the  newsmen. 
Other  rooms  in  the  Inn  were 
used  by  cameramen  for  the  de¬ 
veloping  and  wiring  of  pictures 
to  their  home  offices. 

Newsreel  and  TV  cameramen 


Staff  (Correspondent 

set  up  equipment  on  the  court¬ 
house  lawn.  There  they  inter¬ 
viewed  and  photographed  var¬ 
ious  principals  in  the  case. 

Bill  Simpson,  editor  of  the 


A  dramatic  touch  was  given 
to  the  proceedings  at  the  very 
outset  when  Sheriff  H.  C.  Strid- 
er  and  his  deputies  frisked 
newsmen,  photographers,  special 
writers,  radio  and  TV  men,  and 
the  spectators,  for  firearms  or 
other  concealed  weapons. 

Sheriff  Strider  explained  he 
had  received  130  threatening 
letters  from  up  North  and  that 
he  “didn’t  intend  to  sit  here  and 
be  a  target.” 

“If  any  shooting  is  done 
around  here  it  will  be  done  by 
me  and  my  deputies,”  he  said. 

Another  unusual  angle  was 


Sumner  Sentinel,  a  weekly,  that  attorneys  in  the  case — three 
generously  turned  his  office  over  for  tho  prosecution,  five  for  the 
to  the  Memphis  Commercial  Ap-  defense  —  cooperated  to  a  mark- 
peal,  and  to  the  AP  and  INS,  ed  degree  with  the  press.  They 
for  a  workroom.  Incidentally,  allowed  witnesses  to  be  inter- 


UPPER-CASEY  MOOD— The  New 
York  Yankees'  manager  shouts  out 
answers  to  questions  put  to  him  by 
sports  writers  Bob  Sheerin  and  Frank 
Donoghue  (both  of  UP)  after  his 
team  clinched  the  pennant  in  Boston. 


the  Sentinel  was  on  the  streets 
with  the  verdict  of  “not  guilty” 
a  few  minutes  after  it  was  an¬ 
nounced. 

Reporters  Segregated 
At  least  75  newsmen  and 
about  40  photographers  and 
broadcasters  covered  the  trial 
daily  in  the  hot,  sweltering 
courtroom. 


United  Press  in  Jackson,  Miss.; 
Bill  Minor  of  the  New  Orleans 
Times-Picayune  and  Rob  Hall 
of  the  Daily  Worker  in  New 
York. 

Negro  reporters  included 
James  Hicks  of  the  Atlanta 


viewed  by  newsmen.  At  one 
point  reporters  crowded  around 
the  Negro  pre.-^s  table  and  inter¬ 
viewed  Mrs.  Mamie  Bradley, 
mother  of  the  slain  youth,  who 
had  flown  down  from  Chicago 
to  testify. 

The  lawyers  also  set  up  a 

press  conference  with  “Uncle  Daily  World;  Simeon  Booker  of 
Mose”  Wright,  a  Negro  tenant  Johnson  Publications;  Steve 
farmer  living  near  Money,  Miss.,  Duncan  of  the  St.  Louis  Argus 
White  and  Negro  reporters  from  whose  home  the  slain,  14-  ^^d  the  publication’s  publisher, 
were  segregated.  The  white  year-old  Emmett  Till  was  kid-  Nannie  Mitchell  Turner;  Cloyte 
newspapermen  were  assigned  to  napped  by  two  white  men  on  the  Murdock  of  Ebony;  and  repre- 
four  tables  not  far  from  the  night  of  Aug.  24.  sentatives  of  the  Afro-American 

witness  stand.  The  Negro  press  Such  incidents  were  out  of  press.  The  Pittsburgh  Courier, 
had  a  large  table  over  on  the  the  ordinary  to  reporters  who  Negro  newspaper,  sent  a  white 
right  of  the  courtroom  near  an  had  covered  big  trials  elsewhere  reporter,  James  Boyack. 

in  the  country. 

The  Sheriff  provided  reporters 
and  the  rest  of  the  press  with 
cards  which  enabled  them  to  go 
up  the  back  entrance  to  avoid 
the  milling  crowds.  The  Judge 
gave  photographers  extra  time 


open  window.  The  first  day  their 
table  was  small  but  nekt  morn¬ 
ing  a  larger  table  was  substitut¬ 
ed. 

Photographers  had  a  field  day 
at  this  trial.  Perhaps  never  be¬ 
fore  had  a  judge  been  as  co¬ 


operative  and  lenient  in  dealing  for  their  work  during  recesses, 
with  the  press  as  was  Judge  People  stood  in  the  main  floor 


Still  photographers  developed 
films  locally  and  their  pictures — 
many  of  them  extraordinarily 
good  —  were  on  the  air  half  an 
hour  later.  (Joe  Migon  of  INP 
utilized  the  writer’s  bathtub  to 
develop  his  pictures.) 

It  was  a  great  story  —  this 
Till  murder  trial.  To  me,  it  was 


Curtis  M.  Swango.  Yet  he  held  lobby  and  listened  to  the  press  like  old  times.  I  hadn’t  been 

frisked  going  into  a  courtroom 
trial  since  the  George  (Machine 
Gun)  Kelly  case  in  Oklahoma 
City  in  the  1930’s.  I  think  the 
newsmen  did  a  great  job. 

Considering  the  zeal  with 
which  the  press  worked,  day  and 


to  his  firmly  enforced  ruling 
that  cameramen  could  NOT 
take  pictures  while  court  was 
in  session. 

The  photographers,  however. 


association  reporters  dictate 
stories  to  their  offices.  The  INS 
and  AP  phones  were  knocked 
to  the  ground  and  smashed  on 
two  occasions.  This,  however. 


“shot”  innumerable  pictures  of  was  purely  accidental. 


the  Judge  on  the  bench  relaxing 
during  recesses,  the  defendants 
sitting  with  their  wives  and 
children,  the  witnesses,  the 
jurors,  the  bailiffs  and  the 
spectators  who  filled  the'  court¬ 
room  to  capacity. 

“We  had  a  crack  at  the  best 
picture  possibilities  of  any  trial 
I  ever  covered,”  commented  Joe 
Migon  of  Miami,  photographer 
for  International  News  Photos. 

Everybody  in  the  courtroom 
was  allowed  to  be  as  comfor¬ 
table  as  possible.  Nearly  all  men 
present  were  coatless.  Many 
smoked  cigars  or  cigarettes,  in¬ 
cluding  the  defendants  —  Roy 
Bryant,  24,  and  J.  W.  Milam, 
36.  The  foreman  of  the  jury  had 
a  lighted  cigar  in  his  hand  when 
he  announced  the  verdict. 


Among  Those  Present 
Space  prevents  this  reporter  ^  can’t  imagine  an  auditor 


from  naming  all  the  newsmen 
who  were  busy  “doing  their 
stuff.”  Among  the  reporters  on 
the  scene  were  Bill  (loolrick  of 
Time  and  Life;  Paul  Holmes  of 
the  Chicago  Tribune;  James 
Desmond  of  the  New  York 
Daily  News;  Baker  Marsh  of 
Chicago  Daily  News;  Murray 
Kempton  of  the  Netv  York  Post; 

Dan  Wakefield  of  Nation;  Ray 
Brennan  of  the  Chicago  Sun- 
Times;  Russ  Harris  of  the  De¬ 
troit  News;  John  Popham  of  the  National  Gypsum’s  DC-3,  he  got 
New  York  Times;  myself.  Bob  a  bird’s-eye  view  of  the  opera- 
Denley  and  Paul  Burton  of  In-  tion. 


nervy  enough  to  question  an  ex¬ 
pense  account  emanating  from 
the  working  press  at  the  Sum¬ 
ner  trial. 

High  and  Low 

Buffalo,  N.  Y. 

A  Buffalo  Evening  News 
financial  reporter,  Jimmy  Col¬ 
lins,  recently  flew  at  an  altitude 
of  7000  feet  on  route  to  cover 
a  National  Gypsum  plant  open¬ 
ing  in  Shoals,  Ind.  Then,  from 


ternational  News  Service;  Art 
Everett  of  the  New  York  As¬ 
sociated  Press  office  and  assis¬ 
tants;  John  Herbers  of  the 


A  few  hours  later,  he  went 
500  feet  undei-ground  for  a 
worm’s  eye  view  of  gypsum¬ 
mining  operations  in  Indiana. 
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H.  S.  Ashmore 
Named  Aide 
To  Stevenson 

Little  Rock,  Ark. 

Harry  S.  Ashmore,  executive 
editor  of  the  Arkansas  Gazette 
since  1948,  will  become  a  per¬ 
sonal  assistant 
to  Adlai  E. 
Stevenson  in 
early  October. 

Mr.  Ashmore 
will  go  to  the 
staff  of  the 
1952  Democrat¬ 
ic  presidential 
nominee  on  a 
leave  of  ab¬ 
sence,  Gazette 
President  and 
Editor  J.  N.  Heiskell  announced. 

Mr.  Heiskell  also  announced 
the  appointment  of  E.  C. 
Deane,  editor  and  general  man¬ 
ager  of  the  Mexia  (Tex.)  Daily 
News,  as  editor  of  the  Ga¬ 
zette’s  editorial  page  and  the 
promotion  of  Jerry  Neil  from 
editorial  writer  to  associate 
editor. 


Q  and  A  Panel  Goes  to  Work 

Questions  are  already  being  directed  to  the  newly-established 
EDITOR  &  PUBLISHER  Q  and  A  Panel,  announced  last  week.  One 
group  of  panelists  is  at  work  on  a  query  and  the  answers  will  be 
published  soon.  If  you  have  any  question  pertaining  to  the  editing 
and  production  of  a  newspaper  send  it  in  now.  Address  queries 
to  Q  and  A  Panel,  Editor  &  Publisher,  1475  Broadway,  New  York 
36,  N.  Y. 


Ashmore 


Deane 


Neil 


Mr.  Ashmore  will  assist  Mr. 
Stevenson  in  formulating  policy 
for  the  1956  presidential  cam¬ 
paign. 

“This  does  not  necessarily 
mean  that  Governor  Stevenson 
has  made  a  final  decision  con¬ 
cerning  his  availability  for  the 
nomination,’’  Mr.  Ashmore  said. 
“He  asked  me  some  months 
ago  if  I  could  be  available  this 
fall  to  assist  in  developing  the 
issues  for  the  1956  election.  As 
titular  head  of  the  Party,  the 
governor  intends  to  take  an  ac¬ 
tive  part  in  the  campaign 
whatever  his  personal  role  may 
be.’’ 

• 

Name  H.  C.  Peterson 
Country  CM  in  Chi. 

Chicago 

Harold  C.  Peterson,  circula¬ 
tion  director  of  the  Philadelphia 
Daily  News,  has  been  appointed 
country  circulation  manager  of 
the  Chicago  American. 

Mr.  Peterson  was  sales  super¬ 
visor  for  thcf  Chicago  Daily 
News  before  groing  to  Phila¬ 
delphia. 


Farson  Victory 
Now  Assured 

With  returns  in  from  all  but 
a  few  locals,  William  J.  Farson 
this  week  clinched  the  executive 
vicepresidency  of  the  American 
Newspaper  Guild. 

Unofficial  tallies  from  83 
locals  gave  Mr.  Farson  8,433 
votes  for  the  Guild’s  top 
salaried  post,  with  7,575  ballots 
going  to  Ralph  B.  Novak,  who 
has  held  the  position  since  1951. 

Reports  from  78  locals  gave 
Charles  A.  Perlik  Jr.  a  definite 
lead  over  Justin  F.  McCarthy 
Jr.  in  his  bid  to  .succeed  Mr. 
Farson  as  secretary-treasurer. 
Totals  compiled  by  the  Guild 
Reporter  gave  Mr.  Perlik  8,345 
votes  to  Mr.  McCarthy’s  7,159. 

VP  at  Large  Undecided 
At  least  one  vicepresidency  at- 
large  was  still  undecided.  Af)- 
parently  elected  in  unofficial  re¬ 
turns  from  78  locals  were  Daniel 
McLaughlin,  Robert  C.  Stafford, 
Wilfred  Alexander,  Ed  Mar- 
ciniak  and  Harvey  H.  Wing. 
Still  in  the  running  for  the 
sixth  post  were  David  Welty 
with  7,189  votes,  Robert  Von 
Wagoner  with  7,113  and  John 
Finnegan  with  6,966.  Among 
the  candidates  in  the  lost  column 
were  two  from  the  wire  service 
group — Felix  B.  Wold  and  Doug¬ 
las  LA>velace. 

Among  those  apparently 
elected,  all  but  Mr.  Marciniak 
were  supporters  of  the  Farson 
slate. 

• 

Croup  Aims  to  Buy 
Polish  Newspaper 

Buffalo,  N.  Y. 

A  syndicate  has  been  or¬ 
ganized  by  East  Buffalo  business 
and  professional  men  to  raise 
capital  to  attempt  to  buy 
Everybody’s  Publishing  Com¬ 
pany,  publisher  of  the  country’s 
largest  Polish  newspaper, 
Everybody’s  Daily. 

Meetings  have  been  held  with 
the  view  of  making  an  offer  of 
something  like  one  million  dol¬ 
lars  for  the  property.  Also,  em¬ 
ployes  are  being  given  the  op¬ 
portunity  of  buying  common 
stock  in  the  enterprise  if  the 
syndicate  acquires  stock. 


4-A  Wins  Delay 
For  Trust  Reply 

A  further  postponement  until 
Nov.  1  for  filing  of  answers  to 
the  government’s  anti-trust  suit 
in  the  advertising  busine.ss  was 
granted  by  Federal  Court  this 
week. 

The  extension  of  deadline 
from  Oct.  5  was  sought  on  be¬ 
half  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  to 
enable  its  newly-employed 
special  counsel  to  become  fully 
acquainted  with  the  case. 

The  firm  of  Donovan,  Leisure, 
Newton  &  Irvine  has  been  re¬ 
tained  to  handle  the  4-A  defense, 
in  association  with  general 
counsel,  McKercher  and  Link. 
The  firm  headed  by  Gen.  Wil¬ 
liam  Donovan,  former  chief  of 
the  Office  of  Strategic  Services, 
has  had  long  experience  in  anti¬ 
trust  matters. 

'This  is  the  fourth  postpone¬ 
ment  granted  by  the  courts  since 
the  government  filed  its  com¬ 
plaint  last  May.  The  original 
deadline  for  an.'wers  from  4-A’s, 
American  Newspaper  Publi.shers 
Association  and  three  other  de¬ 
fendant  associations  was  in 
June. 

• 

Phila.  News  Signs 
Guild  Contract 

Philadelphia 
A  three-year  contract  between 
the  Daily  News  and  the  Greater 
Philadelphia  Newspaper  Guild 
was  signed  in  ceremonies  at  the 
Warwick  Hotel  Tuesday  night. 

The  contract  covers  all  non¬ 
mechanical  employes  at  the 
newspaper.  Negotiated  quickly, 
the  agreement  calls  for  a  com¬ 
plete  revision  of  salaries  and 
working  conditions  by  Matthew 
H.  McCloskey,  the  publisher  and 
chairman  of  the  board  who 
recently  purchased  the  news¬ 
paper. 

Kos  Semonski,  local  guild 
head,  and  David  Schick,  guild 
administrative  officer,  joined 
with  David  Podvey,  general 
manager  of  the  News,  in  hail¬ 
ing  this  agreement  as  “the  be¬ 
ginning  of  a  new  era  in  labor 
management  relations.” 


Toronto  Star 
Hurricane 
Hunters  Lost 

Two  Toronto  Star  staffers 
were  aboard  the  Neptune  hurri¬ 
cane  patrol  plane  which  was  re¬ 
ported  missing  this  week  in  the 
Caribbean  area. 

For  over  a  year  Alfred  O. 
Tate,  Star  reporter,  has  been 
trying  to  telephone  a  story  from 
an  airplane  fiying  in  the  eye  of 
a  hurricane.  His  chance  came 
on  Friday,  Sept.  23,  when  the 
United  States  Navy  information 
office  at  Washington  advised 
him  that  a  new  hurricane  was 
on  the  way  and  there  would  be 
room  for  him  on  a  Navy  plane. 

Mr.  Tate,  44,  and  a  staff 
photographer,  Douglas  Cronk, 
32,  volunteered  for  the  assign¬ 
ment.  They  flew  to  Guanta¬ 
namo,  Cuba. 

At  the  time  the  plane  was 
missing,  Mr.  Tate  had  not  yet 
sent  a  story. 

Mr.  Tate  had  long  been  fas¬ 
cinated  by  hurricanes  and  men 
who  hunt  them  from  the  air. 
A  year  ago  he  and  Mr.  Cronk 
went  to  Florida  in  an  attempt 
to  travel  in  hurricane  hunting 
aircraft.  The  hurricane  they 
were  after  faded  out  and  they 
missed  the  early  stages  of 
Hurricane  Hazel  which  ended 
up  creating  devastation  in  the 
Toronto  area. 

Toronto  Star  staffers  are  cov¬ 
ered  by  special  insurance  carried 
for  such  assignments. 

Mr.  Tate  has  been  covering 
aviation  stories  for  many  years. 
He  joined  the  Star  in  1935  after 
six  years  on  the  Toronto  Mail 
and  Empire. 

During  World  War  II  both 
Mr.  Tate  and  Mr.  Cronk  served 
with  the  Royal  Canadian  Navy, 
as  a  photographic  officer  and 
signalman,  respectively. 

Mr.  Cronk,  a  photographer 
for  the  Star  for  10  years,  has 
covered  front-line  fighting  in 
Korea,  has  done  photo  features 
in  Mexico  during  which  he  was 
arrested  by  Mexican  police. 

Alfred  Haswell,  85, 

Ohio  Publigher,  Dies 

Bowling  Green,  Ohio 
Alfred  Haswell,  85,  publisher 
of  the  Bowling  Green  Daily 
Sentinel-Tribune  the  last  49 
years,  died  Sept.  27  after  being 
hospitalized  three  weeks.  He 
had  been  vicepresident  of  the 
Inland  Daily  Press  Association 
and  treasurer  of  the  Associated 
Ohio  Dailies.  His  son,  Claude, 
is  general  manage^r  of  the 
newspaper. 
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'orcester  Publisher  and  Editor  Reading  Course  3  Directors 

GFB’s  Positions  Shared  ^  to 

mour 


By  Booth  and  Sey 


Chicago 

Three  new  directors  have 
been  elected  to  the  board  of 
Field  Enterprises,  Inc.,  it  was 
announced  by  Marshall  Field, 
president,  following  the  annual 
meeting  here  last  week. 


Worcester,  Mass. 

Announcement  of  the  succes¬ 
sors  to  the  positions  of  editor 
and  publisher  of  the  Worcester 
Telegram  and  Evening  Gazette, 
both  of  which  were  held  by  the 
late  George  F.  Booth,  was  made 
this  week  by  Harry  G.  Stoddard, 
president  of  the  company. 

Howard  M.  Booth,  general 
manager  of  the  newspapers,  be¬ 
comes  publisher,  and  Forrest  W. 
Seymour,  associate  editor,  be¬ 
comes  editor. 


Munnecit* 


Stewart 


AP  Editors 
For  CrispiK 


The  1955  edition  ot  the  APME 

Blue  Book  containing  the  Con-  i 

tinuing  Study  Committees’  ap-  vicepresident  and  general  man- 
praisal  of  Associated  Press  ^fr  of  the  Educational  Division 
service  will  be  off  the  press  Enterprises, 

within  a  few  weeks— several  Mr.  Stewart,  who  is  a  vice- 

weeks  before  the  annual  meet-  president  of  the  Newspaper 
ing  of  the  Associated  Press  Division  of  Field  Enterprises, 
Managing  Editors  Association.  >3  president  of  the  Chicago 
Several  of  the  committee  re-  Newspaper  Publishers  Associa- 
ports  are  being  discussed  in  ad-  ^^on.  He  is  also  a  director  of 
vance  in  the  AP  Log.  These  Bureau  of  Advertising, 

have  included,  to  date,  the  re-  ANPA,  City  Press  Association 
ports  of  the  Domestic  News  City  News  Bureau  of  Chi- 
Committee  and  of  the  Writing  cago. 

Committee.  The  respective  chair-  He  joined  the  Chicago  Times 
men  are  Ed  Stone,  Seattle  as  promotion  manager  in  1935, 
(Wash.)  Poet-Intelligencer,  and  later  organizing  the  Chicago 
Charles  Henry  Hamilton,  Rich-  Times  Syndicate,  which  has 
mond  (Va.)  News-Leader.  since  become  the  Chicago  Sun- 

(The  reports  will  be  treated  Times  Syndicate,  following  the 
more  fully  in  E  &  P  when  the  merger  of  the  Chicagro  Sun  and 
book  is  published.)  Times  in  1947,  Mr.  Stewart 

- -  —  ...  On  the  subject  of  writing,  served  as  managing  editor  of 

board  of  investment  of  the  editonal  writing.  Hamilton  said  he  is  thor-  the  Times  from  1942  to  1945, 

Worcester  Five  Cents  Savings  In  Worcester  he  is  a  member  oughly  convinced  that  AP  writ-  becoming  general  manager  of 
Bank,  a  director  of  Mechanics  of  the  board  of  the  Family  ing  “was  never  better  than  it  the  Times  in  1946, 

National  Bank,  trustee  of  Service  Organization,  the  board  is  today  .  .  .  Leads  are  crisp.  «  uriA. 

Hahnemann  Hospital  and  a  di-  of  the  Worcester  Area  Mental  No  longer  does  AP  try  to  tell  experience  in  the  ireneral  field 
rector  of  the  Worcester  Cham-  Health  Association,  a  member  of  the  whole  story  in  one  breath-  .  .  .  ,  .  .. 

ber  of  Commerce.  the  Community  Council,  and  a  taking  sentence.”  business  prior  to  joining  the 

In  other  organizations  he  is  corporator  of  Hahnemann  Hos-  The  most  serious  shortcoming  vicepresi  an 

a  director  of  the  Worcester  pital.  cited  by  the  news  committee  was  manager  in  1951,  is 

Natural  History  Society,  a  mem-  Among  the  national  profes-  a  general  lack  of  initiative  and  *  vic^resident  of  the 

ber  of  the  Newcomen  Society,  a  sional  societies  of  which  Mr.  imagination.  Newspaper  Ihvision  of  Field 

former  president  of  Worcester  Seymour  is  a  member  are:  “The  paramount  need,”  the  Enterprises.  He  was  a  vice- 

Area  Council,  Boy  Scouts,  in  American  Society  of  Newspaper  committee  concluded,  “is  a  re-  President  of  Marshall  Field  & 
which,  in  1941,  he  was  a  recipi-  Editors,  National  Conference  of  birth  of  fire  and  imagination  in  Chicago,  from  1933-44, 

ent  of  the  Silver  Beaver  award.  Editorial  Writers,  Sigma  Delta  our  handling  of  the  day’s  news,  ‘^^er  being  associated  with  the 
highest  lay  honor  bestowed  by  Chi  (journalism  fraternity)  and  We  need  to  recapture'  the  ‘Gee  University  of  Chicago, 
the  Scouts;  has  long  been  active  International  Press  Institute.  Whiz!’  and  ‘Holy  Cow!’  en-  Mr.  Hayes  has  been  asso- 
in  the  affairs  of  the  Y.  M.  C.  A.  He  is  vicepresident  of  the  New  thusiasm  that  in  our  younger  ciated  with  the  World  Book  for 
*nd  the  Community  Chest,  is  a  England  chapter  of  Sigma  Delta  days  made  this  the  most  excit-  28  years  and  since  1951  has 
■director  of  the  Worcester  Coun-  Chi.  ing  of  all  professions.”  been  general  manager. 
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and  Tribune.  Beginning  his 
newspaper  work  as  a  reporter 
and  copy  editor  in  1924  while 
attending  Drake  University  in 
Des  Moines,  he  ultimately  be¬ 
came  associate  editor  and  then 
Mr.  Booth,  a  son  of  the  late  editor  of  the  editorial  pages  of 
editor,  joined  the  newspapers  in  the  Register  and  Tribune. 
March,  1926,  soon  after  attend-  During  that  period  he  was  at 
ing  Dartmouth  College.  He  various  times  a  member  of  the 
worked  in  various  departments  Des  Moines  Community  Chest 
over  a  term  of  years  and  was  board,  of  the  executive  commit- 
advanced  to  general  manager  in  tee  of  the  Good  Government  As- 
June,  1941.  sociation,  president  of  the  Fam- 

Active  in  Business  ily  Society,  chairman  of  the  Des 

He'  is  a  trustee  of  Clark  Uni-  Moines  Committee  on  Foreign 
versity,  a  director  of  the  State  Relations,  and  held  other  civic 
Mutual  Life  Assurance  Co.,  a  offices.  In  1943  he  won  the 
director  and  member  of  the  Pulitzer  Prize  for  distinguished 


Howard  M.  Booth 


60^  T 


Argentina  Is  Promised 
Full  Press  Freedom 


Argentina’s  new  revolutionary 
regime  pledged  this  week  that 
the  country  will  have  a  com¬ 
pletely  free  press  for  the  first 
time  since  deposed  Juan  Peron 
assumed  power  a  decade  ago. 

The  provisional  government 
headed  by  Gen.  Eduardo  Lon- 
ardi  promised  to  restore  free¬ 
dom  of  press  and  to  end  censor¬ 
ship. 

In  the  meantime,  Buenos 
Aires  newspapers  still  suffered 
from  strict  censorship.  They  all 
had  to  send  proof  sheets  of 
stories  to  the  Army  Ministry 
under  an  order  of  the  military 
junta.  In  one  case,  four  of  nine 
columns  submitted  were  elimin¬ 
ated  by  the  censor.  Dispatches 
of  correspondents  were  being 
cabled  abroad  without  interfer¬ 
ence. 

La  Prensa  Case 

The  courts  are  expected  to 
take  up  the  knotty  problem  of 
the  restoration  to  its  rightful 
owners  of  La  Prensa,  one  of 
the  world’s  greatest  newspapers 
before  its  seizure  by  Peron.  The 
Peron  government  seized  the 
independent  newspaper,  valued 
at  about  $20,000,000  by  its 
owners,  and  sold  it  to  the  vio- 
lently-pro-Peron  General  Con¬ 
federation  of  Labor  for  $1,425,- 
000.  This  sum  was  loaned  to 
the  union  by  the  government. 
Repayment  of  the  loan  was 
made  in  three  years  by  the 
union  from  the  profits  of  the 
newspaper. 

Dr.  Alberto  Gainza  Paz,  who 


was  editor  and  publisher  of  La 
Prensa  and  who  is  now  in  exile 
in  New  York,  told  E  &  P  he  is 
confident  the  courts  will  set 
aside  as  unconstitutional  and 
illegal  the  1951  Congressional 
act  by  which  Peron  seized  and 
sold  the  paper.  (E  &  P,  Sept. 
24,  page  15.) 

Lonardi  Won’t  Intervene 

President  Lonardi  promised 
labor  leaders  he  will  not  modify 
the  La  Prensa  situation.  This 
was  considered  no  real  conces¬ 
sion  as  he  could  not  legally 
change  the  situation.  Only  the 
courts  can  do  so. 

“I  would,  in  no  case,  seek  to 
substitute  for  the  legitimate 
courts,”  Gen.  Lonardi  said. 
“These,  with  full  guarantee  for 
themselves  and  for  those  who 
seek  justice  from  them,  will  ex¬ 
ercise  freely  the  high  function 
of  rendering  to  every  one  that 
which  is  his  own.” 

“My  interpretation  is  that 
Gen.  Lonardi  has  said  that,  as 
head  of  the  executive  branch, 
he  will  not  change  the  situa¬ 
tion,”  said  Dr.  Gainza  Paz. 
“Outside  of  its  moral  aspects, 
the  question  of  La  Prensa  is  a 
legal  one.  It  is  before  the 
courts.  We  have  challenged 
everything  that  has  been  done. 

“I  have  complete  certainty 
that  La  Prensa  will  be  legally 
restored  to  its  owners,”  con¬ 
tinued  Dr.  Gainza  Paz.  “The 
case  of  La  Prensa  is  a  legal 
monstrosity  and  has  to  be  cor¬ 


rected  legally  by  the  courts.” 

Dr.  Gainza  Paz  expects  to 
return  to  Buenos  Aires  later  to 
carry  on  the  legal  fight  for  the 
return  of  the  property  to  his 
family.  His  son,  Jose,  an  en¬ 
gineering  student  at  the  Univer¬ 
sity  of  Buenos  Aires,  arrested 
by  the  Peron  police  after  the 
rebellion  began  Sept.  16,  has 
been  freed  by  the  new  regime. 

La  Prensa  has  dropped  Peron 
slogans  from  its  masthead. 
Anti-Peronist  employes  threw 
pictures  of  Juan  and  Eva  Peron 
from  the  La  Prensa  building  as 
10,000  persons  cheered. 

Complicated  Case 

The  case  of  La  Prensa  is  com¬ 
plicated  by  the  new  regime’s 
desire  to  gain  the  cooperation 
of  the  General  Confederation  of 
Labor  in  maintaining  civil 
peace,  observers  reported  from 
Buenos  Aires. 

Civil  Judge  Armandy  Borro, 
at  Rosario,  returned  the  news¬ 
paper  La  Capital  to  its  formed 
owners. 

The  provisional  government 
appointed  Navy  Capt.  Osvaldo 
Salinas  administrator  of  the 
Peronist  newspaper  Critica  and 
announced  it  would  continue 
publication.  Some  of  the  for¬ 
mer  owners  fied  to  Montevideo 
when  it  was  sold  to  the  gov¬ 
ernment. 

The  pledge  of  press  freedom 
came  from  a  government 
spokesman,  Gen.  Leon  Tucci. 
He  said  foreign  correspondents 
are  free  to  file  whatever  they 
like  and  that  news  agencies  may 
give  all  the  news  they  wish  to 
Argentine  newspapers. 

“There  will  be  absolutely  no 
censorship,”  he  said. 

The  Inter- American  Press 


Association,  in  a  cable  to  Presi¬ 
dent  Lonardi,  stated  in  part: 

“With  all  respect  we  suggest 
that  the  return  of  La  Prensa  to 
its  legitimate  owners  and  the 
reopening  of  newspapers  closed 
or  confiscated  by  the  previous 
regime  is  an  essential  first  step 
in  the  re-establishment  of  free¬ 
dom  of  expression.  The  entire 
free  world  would  applaud  your 
government.” 

The  message  was  signed  by 
the  president  of  lAPA,  Paulo 
Bittencourt,  publisher  of  Cor¬ 
reia  da  Manha,  Rio  de  Janeiro. 
The  lAPA,  at  its  convention  in 
New  Orleans  Oct.  29-Nov.  6,  is 
expected  to  study  the  situation 
in  detail. 

Newsprint  is  a  serious  prob¬ 
lem.  Some  newspapers  cannot 
print  a  normal  run  because 
supplies  are  scanty. 

The  Peronista  regime  had  cut 
an  estimated  normal  require¬ 
ment  of  160,000  tons  yearly 
down  to  45,000  tons  and  the 
newsprint  cannot  be  obtained 
immediately  even  if  foreign  ex¬ 
change  is  available. 

• 

Vaughn  Prize  Given 
To  2  in  Washington 

Tokyo 

The  1955  Vaughn  Prize,  giv¬ 
en  annually  to  outstanding 
Japanese  newsmen,  was  award¬ 
ed  this  week  to  two  Washington 
correspondents. 

The  Japanese  Newspaper  As¬ 
sociation  announced  the  win¬ 
ners  were  Yoneo  Sakai  of  Tokyo 
Shimbun,  and  Ichiro  Iwatate  of 
Kyodo  News  Agency. 

The  award  was  established  in 
1950  in  memory  of  Miles  W. 
Vaughn,  United  Press  vicepres¬ 
ident. 
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COMING  HOME? 

Berdanier,  United  Feature  Syndicate 


HE’S  NOT  ALONE! 

Jenkins,  New  York  Journal-American 


■HOPE  I’M  NOT  WASTING  TIME!’ 


Dobbins,  Boston  Post 


Editors  Assay 
Positive  Role 
Of  Leadership 


Minneapolis,  Minn. 


An  “experience  meeting”  in 
which  editors  illustrated  their 
successes  and  failures  in  cam¬ 
paigning  through  their  news¬ 
papers  for  community  better¬ 
ment  held  the  attention  of  250 
delegates  at  the  38th  annual 
Editors’  Short  Course  at  the 
University  of  Minnesota  on 
Sept.  23. 

Three  panel  speakers  agieed 
that  the  press  is  obligated  to 
assume  a  positive  and  not  a 
passive  role  in  community 
leadership,  but  there  was  not  a 
single  opinion  on  how  results 
can  best  be  accomplished. 

Sidney  E.  Kienitz,  publisher 
of  the  Good  Thunder  (Minn.) 
Herald,  argued  that  it  is  ad¬ 
vantageous  to  select  one  com¬ 
munity  betterment  project  and 
stick  to  it  rather  than  spread 
the  newspaper  too  thin  over 
a  number  of  campaigns.  He  is 
presently  campaigning  to  bring 
adequate  medical  services  to 
his  town. 

C.  Wes  Meyer,  editor  of  the 
Detroit  Lakes  (Minn.)  Tribune, 
feels  that  campaigns  succeed 
best  if  they  contain  strong 
newsworthy  elements. 

Carl  Hamilton,  publisher  of 
the  Iowa  Falls  (Iowa)  Hardin 
County  Times  and  Citizen,  de¬ 
clared  the  editor  must  often 
face  some  risks,  even  to  the 
extent  of  sometimes  taking  ex¬ 
treme  positions  in  favor  of 
bigger  public  spending,  and  op¬ 
posing  what  seems  at  the  time 
antagonistic  public  sentiment, 
since  “if  the  editor  does  not 
hold  out  a  vision  of  better 
things  for  the  people,  who 
will?”  Fear  of  treading  on  in¬ 
fluential  toes  he’  cited  as  one 
reason  for  editorial  timidity. 

Although  the  panel  did  not 
discuss  problems  of  political 
controversy,  John  Tilton,  who 
sent  25  years  as  a  weekly  pub¬ 
lisher  in  Pennsylvania,  spoke 
favorably  of  the  editorial  per¬ 
formance  of  Minnesota  editors. 
Less  than  two  years  ago  he  be¬ 
came  publisher  of  the  Hennepin 
County  Review  at  Hopkins 
(Minn.)  and  other  weekly  news¬ 
papers. 

“Minnesota’s  political  climate 
is  like'  a  breath  of  fresh  air  to 
one  who  spent  a  good  many 
years  in  Pennsylvania,”  he 
said.  “The  wealth  and  power 
of  established  families  and  in- 


Texas  Paper 
InTabloidSize, 


Adds  Sunday 
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Fort  Worth,  Tex. 

Scripps-Howard’s  Fort  Worth 
Press,  34  years  old  on  Oct.  3, 
this  w'eek  announced  plans  for 
a  change  to  a  six-column  for¬ 
mat  and  the  publishing  of  a 
Sunday  edition. 

The  Saturday  afternoon  edi¬ 
tion  will  be  dropped. 

Editor  Walter  R.  Humphrey 
de.scribed  the  change  as  “some¬ 
thing  we’ve  had  in  mind  for  our 
readers  and  advertisers  a  long 
time.” 

Business  Manager  Leslie 
Yates  reported  enthusiastic  ac¬ 
ceptance  by  both  subscribers 
and  business  interests  of  the 
new  format  and  publication 
schedule. 

With  the  Sunday  edition  will 


a  “birthday  gift”  to  its  readers  in  the  form  of  a  re-designed  paper 


32  Million 


Column  width  in  the  new  pa¬ 
per  will  be  1114  picas.  Prepara¬ 
tions  required  new  chases  for 
the  composing  room,  minor 
press  adjustments  and  the 
change  from  61  to  60-inch  width 
in  roll  paper. 

The  new  Press  goes  to  its 
readers  at  the  same  price — 25 


dustries  in  the  East  has  made 
many  newspapers,  with  of 
course  important  exceptions,  ITT 

fat,  contented  and  complacent,  I  V  flOTTlPS 
afraid  to  risk  any  change  from 

the  old  formulas  that  made  The  Advertising  Research 
them  prosperous.  On  the  other  Foundation  has  published  a  re¬ 
hand,  Minnesota  editors  have  a  port  disclosing  that  the  num-  cents  a  week  or  $1.10  a  month 
lean  and  hungry  air  of  i^e-  ber  of  households  with  tele-  for  home  delivery.  Ad  rates  also 
sourcefulness,  of  being  on  their  vision  sets  in  the  United  States  remain  unchanged.  Single  copies 
toes,  battling  for  business.”  was  over  six  times  as  great  in  of  the  Sunday  edition  will  be  10 
The  conference  program  on  June  1955  as  it  was  in  April  cents, 
producing  anniversary  editions  1950.  The  Press  kicked  off  the  new 

produced  many  inquiries  di-  The  information  was  obtained  dress  and  schedule  with  a  brisk 

rected  at  a  panel  composed  of  by  the  Bureau  of  the  Census,  promotional  and  advertising 

Charles  A.  Mitchell,  Brookings  at  the  request  and  expense  of  using  radio  and  tele- 

(S.  D.)  Register;  Frank  E.  the  ARF.  vision  and  ad.s  in  newspapers  in 

Bargen,  Hutchinson  (Minn.)  As  of  June  1955,  32,106,000,  surrounding  cities. 

Leader,  and  William  F.  White,  or  67.2%  of  the  households  ®  ‘  special  event,”  The 

business  manager  of  the  Wi~  enumerated,  had  one  or  more  Press  added  a  “Birthday  Bonus” 
nona  (Minn.)  Daily  News,  television  sets.  In  1950  —  the  $1,000  to  its  regular  prize  in 

“Anniversary  editions  present  first  time  a  question  on  televi-  Prize  Crosswords  contest,  a 

a  terrific  challengfe,”  said  Mr.  sion  sets  was  included  in  a  f®at“re  for  59  weeks. 
Mitchell,“since  usually  for  the  census — there  were  approxi-  * 

first  time  the  historic  record  of  mately  5  million  households  Chicago  News  Joins 
the  community  is  tied  together.”  with  TV  sets,  or  12%  of  the  Consumer  Analysis 
Both  he  and  other  panel  mem-  total  number  of  households.  ^ 

Of  the  32  million  television 


bers  agreed  that  such  editions 
“really  paid  off  in  the  cohe- 


The  1956  (12th  annual)  Con- 

1  jj  •  T  <  solidated  Consumer  Analysis 

households  m  June,  over  1  mil-  .  .. 

n  CM  v  j  i  will  contain  information  on  the 


sive  feeling  within  a  town  or  lion  —  or  3.5%  —  had  two  or  V'.' 

ritv  milestone  editions  Chicago  market.  The  Chicago 


city  such 
develop.” 


more  sets. 

Over  3.5  million  television  re-  _ u  r  iv 

,  .  j  i  j  ,  participating  member  of  the 
ceivers  were  shipped  to  dealers  .  i.-  j 


Daily  News  is  now  the  2l3t 


,,  newspaper  marketing  and  re- 
during  the  first  seven  months  ,j.his  ^11  bring 

of  this  year,  setting  a  new  re- 


cord  for  the  period,  the  Radio-  ,  •  iu 

.  .  fT.  1  .  .  .  number  of  persons  in  the  areas 

Electronics-Television  Manufac- 


I 


Snowfall  Guesses 

Parsons,  Kas. 

The  Parsons  Sun  is  conduct- 

,  •  11  1  vtiiuo”  A  cicv  ioluii  XTAaiiuxau*  j 

ing  a  snowfall  contest,  readers  turers  Association  reported.  The 

guessing  the  hour  and  day  the  number  of  sets  going  to  dealers  _  .  i  o  i* 

first  one  wll  occur  during  the  in  July  also  increased  substanti-  5-for-l  Stock  Spilt 
1955-56  winter  season.  The  en-  ally  from  the  level  of  June  and  Vancouver,  B.  C. 

tries  book  closed  Sept.  15  with  the  same  month  a  year  earlier.  Shareholders  of  Sun  Pub- 
several  hundred  guesses  on  The  previous  high  for  the  lishing  Co.,  Ltd.,  publishers  of 

hand.  The  prize  for  the  closest  period  has  been  in  1953  when  the  Vancouver  Sun,  have  ap- 

guess  will  be  a  six-months’  pass  just  over  3.3  million  television  proved  a  five-for-one’  stock 

to  a  local  movie  theater.  sets  went  to  retail  outlets.  split. 
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Advertiser  •  I^ewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


‘Market  Target  Dial’ 
Lets  Retailer  Take  Aim 


An  important  new  tool — the 
“Market  Target  Dial” —  to  help 
retailers  take  sharp  aim  at 
their  year-end  volume  and  prof¬ 
it  target  was  introduced  this 
week  by  the  Bureau  of  Adver¬ 
tising,  ANPA,  in  conjunction 
with  the  findings  of  a  “test- 
town”  study  which  showed  60% 
of  the  retailers  questioned  over¬ 
estimating  their  own  share  of 
the  available  business  and  un¬ 
derestimating  the  volume  their 
local  competition  was  taking 
away  from  them. 

Offering  a  valuable  clue  to 
any  market’s  full  sales  poten¬ 
tial  with  a  spin  of  the  wheel, 
newspaper’s  new  Market  Target 
Dial  brought  such  comments  as 
“very  valuable”  and  “of  great 
assistance”  from  the  24  leading 
merchants  surveyed,  represent¬ 
ing  top  women’s  wear,  men’s 
wear,  furniture  and  jewelry 
stores  in  the  “test-town”  of 
Worcester,  Massachusetts.  The 
Market  Target  Dial  is  one  of 
the  major  highlights  of  the 
Fifth  Annual  Time  Table  of 
Retail  Opportunities  now  being 
shown  to  retailers  throughout 
the  country  by  the  more  than 
1,000  daily  newspapers,  mem¬ 
bers  of  the  Bureau. 

Survey  Results 

“The  survey  showed  some 
merchants  underestimating  the 


size  of  their  market  by  as 
much  as  90%  indicating  that 
many  businessmen  caught  in 
the  day-to-<iay  struggle  to  meet 
and  beat  last  year’s  figures 
were  losing  sight  of  the  long- 
range  objective  of  planning  to 
get  all  the  business  that  is 
available  to  them  in  their  own 
local  trading  area.”  Edward  H. 
Burgeson,  the  Bureau’s  Retail 
Director,  said  “The  Market 
Target  Dial  should  prove  to  be 
a  boom  to  the  local  and  na¬ 
tional  advertiser,  provoking  a 
second  look  and  re-evaluation 
of  sales  goals  that  are  both 
realistic  and  challenging  for  the 
critical  months  ahead  and  for 
the  year  to  come.” 

The  Market  Target  Dial  is 
built  into  the  presentation  sec¬ 
tion  of  the  'Time  Table,  en¬ 
titled  “One  Sure  Move  To  Ex¬ 
tra  Profits”  which  newspapers 
in  all  parts  of  the  country  are 
using  to  help  retailers  and  man¬ 
ufacturers  alike  set  up  pro¬ 
grams  of  planned  advertising 
in  local  newspapers  towards 
the  goal  of  added  sales  volume 
and  increased  profits,  tapped 
from  their  own  market  potenti¬ 
al. 

“American  retailers,”  he  ex¬ 
plained,  “known  for  their  ad¬ 
vance  sales  and  advertising 
techniques  have  long  relied 


DIAL  YOUR  SALES  POTENTIAL  tays  Ed  Burgeson,  (left)  retail 
director  of  the  Bureau  of  Advertising,  ANPA,  by  way  of  explaining 
the  Market  Target  Dial.  Getting  the  low-down  on  the  Bureau's  new 
selling  tool  are  (left  to  right):  W.  F.  Aycock,  advertising  director, 
the  Birmingham  (Ala.)  Post-Herald,  and  C.  G.  Fenn,  manager  of 
general  advertising,  the  London  (Ont.)  Free  Press.  John  C.  Ottinger 
(far  right)  assistant  director  of  the  Bureau,  listens  in. 


upon  newspapers  —  next  to 
personal  on-the-floor  selling  — 
as  their  number  one  medium 
for  moving  merchandise  from 
the  shelf  to  the  consumer.  The 
new  Time  Table  of  Retail  Op¬ 
portunities  with  Market  Target 
Dial,  we  hope  will  help  retail¬ 
ers  raise  their  selling  sights 
and  make  their  advertising  bid 
for  business  even  more  aggres¬ 
sive  and  effective.”  Mr.  Burge¬ 
son  added,  “If  retailers  will 
only  realize  the  full  sales  pos¬ 
sibilities  that  are  ahead  of 
them,  and  bid  for  business 
aggressively  and  effectively, 
they  can  do  much  to  help  main¬ 
tain  for  themselves  and  the 
nation  the  bright  economic  pic¬ 
ture  we  now  enjoy.” 

The  Dial,  a  movable  wheel. 


is  .set  on  a  page  in  the  pre.sen- 
tation  section  of  the  Time  Table 
and  can  be  turned  to  .show 
monthly  per-family  expendi¬ 
tures  based  on  U.  S.  Census  and 
Department  of  Commerce  fig¬ 
ures,  in  the  following  types 
of  stores  or  merchandise: 
Furniture  stores,  women’s  wear, 
men’s  wear,  department  stores, 
jewelry  and  watches,  appliance 
stores,  lumber,  auto  accessory 
stores,  hardware  stores  and 
shoes.  Alongside  the  per-family 
figure  is  the  percent  figure 
showing  the  importance  of  the 
month  to  the  year’s  business 
as  a  whole. 

Then,  to  quickly  pinpoint  the 
approximate  market  potential 
(Continued  on  page  26) 
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Of  All  Media  Used,  Newspaper  Most  Successful’ 


g  This  Week’s  Retail  Regular  is  a  husband- 
B  and-wife  team — Fred  and  Viola  Dusek,  owners 
1  of  Dusek’s  Furniture  Store,  Rapid  City,  S.  D. 
m  The  Duseks,  who  were  second-place  winners 
I  in  the  furniture  store  division  of  the  Brand 
1  Name  Retailer  Awards,  spend  about  $6,000  a 
1  year  in  newspaper  display  advertising.  In  addi- 
S  tion,  they  use  reader  ads,  radio  spots,  bill- 
m  boards,  programs  and  .«chool  papers. 

1  “Of  all  media  u.sed,”  the  Duseks  agree,  “our 
m  newspaper  advertising  has  been  our  most  suc- 
1  cessful  sales  tool. 

I  “People  in  a  rural  community  read  their 
1  newspaper  from  cover  to  cover — that’s  reader- 
I  ship!” 

1  Fred  was  bom  in  Nebraska  and  began  his 
i  professional  career  in  a  small  bank  in  Whitten. 

1  Viola,  a  native  of  Chicago,  was  a  school 
g  teacher  in  Mellette  when  she  met  Fred.  In 
J  1927  the  couple  moved  to  Rapid  City  where 
1  Fred  was  an  auditor  and  bookkeeper  with  the 
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Viola  and  Fred  Dusek 
Duaek'a  Furniture  Store 


Duhenel  Company.  In  1929  they  opened  the 
Furniture  Exchange — forerunner  of  their 
present  business. 

Fred’s  civic  life  includes  12  years  as  city 
commissioner  and  two  as  mayor. 

Viola  has  received  her  share  of  public  rec¬ 
ognition,  too.  She  was  a  founder  of  the  Credit 
Women’s  Breakfast  Club  and  its  president  for 
two  years.  Later  she  was  made  president  of 
the  Rapid  City  Business  and  Professional 
Women’s  Club. 

She  has  made  an  intensive  study  of  interior 
decorating  and  home  furnishings  through  the 
years,  and  today  is  largely  responsible  for 
Dusek’s  interior  and  decorating  department. 

The  Duseks  have  a  son  Dorrance,  25,  and  a 
daughter  Barbara,  19.  Dorrance  joined  his 
parents  as  a  junior  partner  last  August  after 
having  served  four  years  in  the  U.  S.  Air 
Force.  Barbara  is  studying  commerce  and  law 
at  the  University  of  Wyoming. — R.  B.  McI. 
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NEWSPAPER  REPRESENTATIVES 


Ohio  Weeklies 
Form  New  Ad 
Rep  Service 

A  new  advertising  representa¬ 
tive  service  for  easier  placement 
and  handling  of  national  adver¬ 
tising  primarily  in  Ohio  weekly 
newspapers  will  become  effec¬ 
tive  Oct.  1.  The  service  will  be 
known  as  Ohio  Newspaper 
Services,  Inc.,  Ck)lumbus,  it  was 
announced  by  Orrin  R.  Taylor, 
co-publisher,  the  Archbold  Buck¬ 
eye,  and  president  of  the  new 
corporation.  He  also  is  president 
of  the  Ohio  Newspaper  Associa¬ 
tion. 

The  new  organization  will 
also  include  the  Ohio  Newspaper 
Association-owned  Ohio  News¬ 
paper  Clipping  Service,  which 
has  been  serving  subscribers 
throughout  Ohio  during  the  past 
five  years. 

Columbus  Headquarters 

Ohio  Newspaper  Services, 
Inc.,  will  have  its  headquarters 
at  198  South  High  Street,  Co¬ 
lumbus,  with  both  the  newspa¬ 
per  clipping  service  department 
and  the  new  advertising  service 
department  located  there. 

In  addition  to  serving  Ohio 
advertisers  and  advertising 
agencies  with  newspaper  infor¬ 
mation  and  market  data,  the  ad¬ 
vertising  department  will  pro¬ 
vide  a  “one-order,  one-bill, 
one-check”  service'.  This  service 
will  offer  a  complete  package 
handling  of  all  advertising 
placement  details,  including  in¬ 
sertion  orders,  tearsheets,  group 
billing  and  payment,  at  no  ad¬ 
ditional  cost  to  advertisers. 

The  ON  A  advertising  service 
will  also  serve  Ohio  for  Week¬ 
ly  Newspaper  Representatives, 
Inc.,  national  advertising  repre¬ 
sentative  with  offices  in  New 
York  City,  Detroit  and  Chicago. 
WNR  is  a  nation-wide  sales  or¬ 
ganization  which  handles  na¬ 
tional  advertising  for  over  5,000 
weekly  newspapers  in  the  U.  S. 
on  the  “one-order,  one-bill,  one- 
check”  package  plan. 

Mr.  Taylor,  as  president  of 
Ohio  Newspaper  Services,  Inc., 
announced  that  William  J.  Oer- 
tel  will  be  secretary-manager  of 
the  new  corporation.  Mr.  Oertel 
is  also  executive  secretary  of 
the  Ohio  Newspaper  Associa¬ 
tion.  Other  officers  and  directors 
of  Ohio  Newspaper  Services, 
Inc.,  are  William  F.  Maag,  Jr., 
the  Youngstown  Vindicator, 
vicepresident;  Gardner  H. 
Townsley,  the  Western  Star, 
Lebanon,  treasurer;  Roger  H. 


Ferger,  the  Cincinnati  En¬ 
quirer;  Paul  R.  Gingher,  and 
Carl  R.  Johnson,  both  of  Colum¬ 
bus. 

AAISR  San  Francisco 
Group  Elects  St.  Sure 

New  officers  for  the  coming 
year  were  elected  at  a  recent 
meeting  of  the  San  Francisco 
Chapter,  American  Association 
of  Newspaper  Representatives. 

The  new  officers  are  William 
St.  Sure,  Ward-Griff ith  Com¬ 
pany,  Inc.,  president;  Lynn  Fen- 
stermacher,  Hearst  Advertising 
Service,  vicepresident;  James 
W.  Cravagan,  The  Katz  Agency, 
Inc.,  secretary;  Harry  Seltzer, 
O’Mara  &  Ormsbee,  Inc.,  treas¬ 
urer. 

Joseph  A.  Burns  of  Fitz¬ 
patrick  Associates,  retiring 
president,  was  named  director  of 
the  San  Francisco  Chapter. 

• 

Page  Ads  Unload  Excess 
Models  of  ’55  Buick 

Thanks  to  the  selling  power 
of  newspaper  advertising 
Buick  has  no  cleanup  problem 
of  '55  models. 

A.  H.  Belfie,  Buick’s  general 
sales  manager,  paid  newspa¬ 
pers  a  tribute  to  their  selling 
power  when  he  said  last  week 
in  Flint,  Mich.,  that  a  month 
ago  he  figured  he  would  be  left 
with  20,000  ’55  models  on  hand. 

He  began  a  nation-wide  sell¬ 
ing  contest  with  page  ads  in 
major-city  newspapers  twice  a 
week.  Result:  20,000  ’55  models 
sold  out. 

Buick’s  ’55  ad  budget  is  ex¬ 
pected  to  reach  $28,000,000, 
with  about  70%  of  it  going  in¬ 
to  newspaper  space. 

• 

‘Washed-Out’  Ad 
Schedule  Resumed 

Florida’s  industrial  advertis¬ 
ing  schedule  in  national  media, 
“washed-out”  during  the  recent 
floods  in  New  England,  resumed 
this  week. 

Copy  scheduled  to  appear  in 
newspapers  and  magazines  at 
about  the  time  of  the  flood  was 
captioned  “There’s  No  Forsee- 
able  Water  Shortage  In  Flori¬ 
da.” 

After  a  telephone  conversa¬ 
tion  with  Gov.  LeRoy  Collins, 
the  chairman  of  Florida’s  new 
Development  Commission,  J, 
Saxton  Lloyd,  instructed  the  ad¬ 
vertising  agency  to  postpone  all 
industrial  copy  and  make  a 
quick  substitution  of  an  educa¬ 
tional  theme  that  would  not 
capitalize  on  the  plight  of  in¬ 
dustry  in  stricken  areas. 
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ONE  of  two  special  mat  pages 

of  "winter  ear  care"  which 

newspapers  may  run  as  part  of 
_ a  regular  issue. 

Restaurateurs 
Alert  To  Need 
For  Promotion 

October  is  “Restaurant 
Month,”  and  by  way  of  mention¬ 
ing  the  fact  the  National 
Restaurant  Association  reveals 
that  restaurant  owners  and  op¬ 
erators  of  America  are  becom¬ 
ing  more  and  more  aware  of  the 
need  for  advertising. 

As  a  result  of  an  informal 
poll  taken  among  NRA  mem¬ 
bers  it  was  found  that  more 
than  70%  of  these  restau¬ 
rateurs  used  newspaper  adver¬ 
tising  to  acquaint  new  cus¬ 
tomers  (and  remind  old)  with 
their  services  and  specialties. 

Many  of  those  questioned  said 
they  had  standing  ads  with  local 
newspapers  and  ran  these  two, 
three,  five,  and  in  some  cases 
seven,  times  a  week.  In  addition, 
most  said  they  ran  special  ads 
in  connection  with  occasions  like 
Mother’s  Day,  Thanksgiving  and 
other  holidays. 

The  NRA  also  reported  that 
restaurateurs  are  in  favor  of 
special  “eat  out”  sections  in 
local  papers,  and  co-op  type  ads 
where  all  restaurants  in  a  town 
are  listed  on  one  or  two  pages. 
• 

Newspaper  Ads  Back 
‘Hall  of  Fame’  TV 

An  extensive  newspaper  and 
magazine  advertising  schedule 
will  support  the  new  Maurice 
Evans  television  series  on  the 
Hallmark  Hall  of  Fame  program 
over  the  NBC-TV  network  this 
fall. 

Newspaper  ads  up  to  400  lines 
will  be  used  for  each  of  the  90- 
minute,  compatible  color  pro¬ 
grams  by  Hallmark  Cards 
in  all  of  the  nearly  100  markets 
in  which  the  programs  will  be 
seen. 


DuPont  Issues 
Zerone,  Zerex 
Kit  To  Papers 

A  promotion  package  de¬ 
signed  to  help  newspapers  in¬ 
crease  local  “winterizing”  lin¬ 
age  is  now  being  distributed  by 
Du  Pont  Anti-Freeze  Section 
to  more  than  200  newspapers 
throughout  the  country  that 
carry  “Zerone”-“Zerex”  adver¬ 
tising  (via  BBDO). 

The  kit — said  to  be  the  first 
such  package  put  out  by  any 
anti-freeze  manufacturer  —  is 
called  “Operation  Winterize.” 
It  is  built  around  two  special 
mat  pages  of  “winter  car  care 
stories”  which  newspapers  may 
run  as  part  of  a  regular  issue 
during  the  Du  Pont  sponsored 
Anti-Freeze  Week  (Oct.  17-22) 
or  anytime  before  the  start  of 
winter. 

In  addition  to  special  edi¬ 
torial  stories  on  winter  car 
care  and  tips  on  winter  driv¬ 
ing,  each  page  (see  cut)  car¬ 
ries  one  600-line  Du  Pont  ad — 
one  page  “Zerone”  and  the 
other  “Zerex.”  The  remaining 
700-line  space  is  divided  into 
varying  size  ads  which  may  be 
sold  to  local  service  stations, 
repair  garages,  department 
stores,  car  dealers,  etc.  Ad 
mats  tying  the  local  advertiser 
into  the  nationwide  “Zerone”- 
“Zerex”  program  are  also  in¬ 
cluded  in  the  kit. 

The  mat  pages  provide  each 
paper  with  specially  slanted 
public  interest  stories,  with 
high  readership  potential  mak¬ 
ing  the  page  a  highly  desirable 
one  for  local  advertisers. 

The  Du  Pont  newspaper  pro¬ 
motion  kit  also  holds  a  letter 
aimed  at  service  stations,  re¬ 
pair  garages,  and  car  dealers, 
asking  for  their  participation 
in  the  newspaper’s  special  win¬ 
terizing  promotion. 

Perhaps  the  most  effective 
selling  tool — from  the  newspa¬ 
per’s  point  of  view — is  a  jumbo- 
size  post  card  showing  an  eye¬ 
catching  full-length  picture  of 
Du  Pont’s  Miss  Anti-Freeze. 
The  reverse  side  carries  ap¬ 
propriate  copy  urging  the  re¬ 
cipient  to  tie  in  with  Du  Pont’s 
record  “Zerone” — “Zerex”  fall- 
winter  advertising  program. 
Still  another  insert  details 
various  ideas  for  building  “car 
winterizing”  displays  in  lobbies, 
suggested  art  for  dealer  truck 
panels,  all  to  suppoii:  and 
dramatize  the  timely  anti-freeze 
and  “winterizing”  advertising  in 
newspapers  at  the  local  level. 
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whatever  Your 
Food  Store  Product 

»This  Food  Store  Panel 
Conducted  For  Us  By 
The  A.  C.  Nielsen  Co.  Will  Help  You 

Speed  Your  Sales 
In  Greater 
Cleveland! 


Here  is  a  directional  influence  to  your  sales  and 
advertising  activity  for  any  food  store  product. 


H  This  continuing  study  is  a  full  and 
comprehensive  report,  from  an  adequate  sample,  of 
sales  and  sales  influence  details  of  a  good  variety 
of  products.  This  penetrating  expression  of  market 
activity  will  be  a  vital  aid  to  all  who  sell  through 
the  food  stores  of  this  area. 

There  are  many  variables,  by  type  of  store  and  by 
economic  area,  which  are  common  to  the  sale  of 
almost  all  food  store  products. 

These  audits  express  consumer  purchase,  distribu¬ 
tion  and  inventory  for  the  total  County. 

One  of  the  great  values  of  the  reports  is  that  they 
distinguish  these  by  corporate  chain  vs.  all  other 
stores,  and  by  the  two  major  economic  areas  of  the 
County,  which  contain  approximate  halves  of  the 
County’s  families. 


A  few  of  the  many  other  facts  of  common  inter¬ 
est  to  be  reported  are:  The  relation  of  sales  to 
distribution... Ratio  of  retailer  stocks  to  sales, 
to  express  stock  turn... Sales  volume  trends,  in 
total  and  per  store  handling . . .  Product  type 
trends  within  commodity  groups... Retailer 
co-operation  in  store  displays,  advertising  and 
coupon  redemption . . .  Consumer  sales  influence 
created  by  special  advertising  promotions. 

See  and  study  these  reports  for  their  fullness  of 
sales  influence  detail,  and  for  the  facts  they  will 
supply  to  aid  your  own  planning  of  sales  and  ad¬ 
vertising  in  the  Greater  Cleveland  Market. 
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if  you  want  theso  reports 
to  come  fo  you  regularly. 


MARKET  RESEARCH  DEPARTMENT 


CLEVELAND 


PIAIN  DEAIER 


Cretmer  &  Woodward,  Inc. 

York  •  Chicago  •  Detroit  •  Son  Francisco  •  Los  Angeles  •  Atlanta 
EDITOR  ac  PUBLISHER  for  October  1,  1955 


j^ETROIT  PUBLIC  LIBRARY 


GIVES  YOU 
COMPLETE 
COVERAGE 
IN  AKRON'S 
BILLION  DOLLAR 
PLUS  MARKET 

CIRCULATION 

Evening,  155,154 
Sunday,  162,175 

POPULATION 

Metro.  Area,  446,100 
Ret.  Tr.  Area,  578,300 

ONE  LOW  RATE 

Evening  or  Sunday 

Akron’s  One  Billion  Forty 
Million  Dollar  Market  is 
served  by  only  ONE  power¬ 
ful  newspaper — the  Akron 
Beacon  Journal.  You  get 
complete  coverage  of  this 
fertile  market  at  one  low 
cost  either  Evening  or  Sun¬ 
day.  R-O-P  color  available 
in  all  issues. 

Story,  Brooks  &  Finley 

Repreientalives 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Knight,  Publishor 
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^Modern  Bride^  Service, 
Linage  Middle-Aisle  It 


Initiating  a  new  customer 
service  to  bring  an  organized 
flow  of  business  from  a  huge 
“unorganized”  market,  Modem 
Bride  magazine  is  offering  de¬ 
partment  stores  throughout  the 
country  the  “Modern  Bride 
Shower  Service,”  a  permanent 
facility  made  available  to  one 
store  in  each  city  on  an  exclu¬ 
sive  basis. 

Half-Pages  Guaranteed 

According  to  Jacquita  Wilson, 
merchandising  director  of 
Modern  Bride,  30  department 
stores  signed  up  for  the  fall- 
winter  season  and  •  “all  stores 
guarantee  they  will  take  at 
least  a  half-page  of  local  news¬ 
paper  advertising  to  promote 
this  new  merchandising  service.” 

She  added  that  a  number  of 
stores  have  already  broken  their 
announcement  ads.  The  Hecht 
Company,  for  example,  recently 
ran  a  page  ad  in  the  Washing¬ 
ton  (D.C.)  Evening  Star  (see 
cut)  in  which  it  plugged  the 
service. 

Target  for  the  magazine’s 
“Shower  Service”  is  the  un¬ 
tapped  buying  group  of  women 
who  give  and  attend  showers  of 
various  kinds  for  brides.  Scope 
of  this  market  is  indicated  by 
research  showing  that  each 
bride-to-be  is  the  recipient  of 
household  gifts  from  as  many 
as  150  female  friends  and  rela¬ 
tives  who  attend  the  different 
forms  of  showers  given  for  her. 

Each  participating  store  will 
establish  a  Shower  Service  di¬ 
rected  by  a  shower  consultant, 
who  may  also  be  the  store’s  gift 
consultant.  The  consultant  will 
maintain  a  gift  registiy,  and 
with  materials  provided  by 


WRITE  TODAY  for  free 
proof!  of  America’! 
fine!t  religiou!  feature. 
Beautiful  art-work  and 
illuetration!  of  human- 
intereat  aubjecU.  Brief, 
compelling  copy — ^by  dia- 
tinguiahed  editors.  Now 
serving  over  900  news¬ 
papers. 
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Modem  Bride,  will  be  able  to 
help  hostesses  plan  and  conduct 
showers,  and  advise  guests  on 
what  to  buy. 

As  with  the  “Bridal  Registry” 
idea  so  successfully  sponsored 
in  department  stores  by  the 
Ziff-Davis  publication,  the  guest- 
of-honor  registers  with  the  con¬ 
sultant,  lists  her  gift  wants 
and  lets  it  be  known  that  the 
consultant  at  “X”  store  has  the 
list.  In  the  case  of  the  shower, 
the  party  hoste.=s  can  do  the 
registering. 

Each  participating  store  re¬ 
ceives  200  sets  of  the  kit,  “So 
You’re  Going  T  o  Give  A 
Shower!”  Each  kit  includes  a 
32-page  booklet  containing  new 
shower  idea.s — themes,  decora¬ 
tions,  menus,  etiquette,  and  sug¬ 
gestions  on  how  to  carry  them 
out.  It  also  includes  shower  in¬ 
vitations,  with  space  for  the 
hostess  to  fill  in  the  name  of 
the  store  and  shower  consultant; 
a  list  of  gift  suggestions  and  a 
kit  envelope  on  which  the  store 
may  imprint  its  name. 

Promotion  Package 

In  addition,  the  store  receives 
a  complete  promotion  package 
to  help  publicize  and  advertise 
the  Shower  Service  locally. 

In  explaining  the  contents  of 
the  local-level  promotion  kit. 
Miss  Wilson  said  that  experi¬ 
ence  has  shown  that  mats  of  art 
work  generally  fail  to  fit  the 
mechanical  requirements  of  the 
local  store  and  newspaper.  Ac¬ 
cordingly  glossy  photographs, 
which  are  more  flexible,  are  in¬ 
cluded  in  lieu  of  mats.  The  only 
mats  included  in  the  kit  are 
for  reproductions  of  the  Modem 
Bride  cover. 

Commenting  on  the  Shower 
Service  in  general,  James  Cer- 
bone,  advertising  director  of 
Modem  Bride,  this  week  told 
Editor  &  Publisher: 

“We  believe  that  the  more 
national  magazine  promotions 
that  tie  in  newspapers  at  the 
local  level,  the  more  assurance 
there  is  of  the  promotion’s  suc¬ 
cess. 

“A  service  such  as  this  is  a 
four-way  street  benefiting  the 
retailer,  the  local  newspaper,  the 
magazine  and  the  consumer.” 

DSC  Helps  Druggists 
Build  Rx  Business 

A  series  of  seven  advertising 
mats  designed  to  help  retail 


the  hecht  oo, 


drug  stores  build  up  their  pre¬ 
scription  business  is  being  dis¬ 
tributed  by  Druggists’  Supply 
Corporation,  New  York,  through 
its  member  wholesale  houses. 
Prepared  by  Ruthrauff  &  Ryan, 
DSC  agency,  the  mats  are  de- 
.scribed  as  “a  complete  advertis¬ 
ing  campaign  for  your  Rx  De¬ 
partment.” 

Copy  emphasizes  the  “mira¬ 
cle”  quality  of  the  new  medica¬ 
tions. 

Druggists  are  urged  to  use 
the  mats  in  local  newspapers 
and  shopping  papers,  in  hand¬ 
bills,  mailers  or  package  stuff- 
ers,  and  in  windows.  DSC  also 
suggests  using  a  blowup  as  a 
central  point  for  a  professional 
display. 

if  *  * 

A  record  number  of  drug 
chains  is  scheduling  the  period 
January  18-28,  1956,  for  the 
annual  Large  Economy  Size 
Promotion. 

Extensive  local  newspaper  ad¬ 
vertising  will  tie  in  with  thous¬ 
ands  of  store  displays  to  show 
the  consumer  savings  in  buying 
the  large  economy  size.  Com¬ 
plete  kits  of  advertising  and  dis¬ 
play  material  will  feature  Ben 
Franklin  and  his  well-known 
axiom,  “A  penny  saved  is  a 
penny  earned.” 

• 

Time  Magazine  Runs 
2nd  Mental  Illness  Ad 

Time  magazine’s  latest  ad¬ 
vertising  campaign  in  newspa¬ 
pers  this  week  featured  the 
progress  made  in  the  nation’s 
fight  against  mental  illness. 

Second  in  the  series,  it  ran 
in  leading  metropolitan  news¬ 
papers  on  Sept.  28.  Calling  at¬ 
tention  to  the  National  Associa¬ 
tion  for  Mental  Health,  the  ad, 
(via  Young  and  Rubicam)  de¬ 
picted  nine  stages  of  mental 
distress,  and  praised  the  prog¬ 
ress  made  by  doctors  and  re¬ 
search  scientists  in  recent  years. 
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SOLID  EDITING 

MAKES  SOLID 

CIRCULATION 

IN  ROANOKE 

MARCH  ABC 

THE  ROANOKE  TIMES 

77,065 


PARADE  STARTING  DATE 


In  this  same  period,  1952—1955, 
PARADE’S  total  circulation  has  increased 
from  5,040,645  to  6,746,498  and  the  number 
of  major  markets  covered  from  34  to  50. 


paraded 

I  m-TT  m  jHk 


Represented  Nationally  by  Sawyer- Ferguson -Walker  Company 
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Business  leader  tells  how  Blue  Cross  serves  his  firm . 


“We  chanfied  over  to  Blue  Cross  because  it  gives  our  em¬ 
ployees  everything  they  uant.  It  provides  protection  in  terms 
of  hospital  care  actually  needed.  The  cost  is  remarkably  low, 
and  Blue  Cross  saves  us  countless  hours  of  administrative  work." 


BMCROSS,  our 

2500  employees 
are  assured 
the  best  in 
hospital  care!’’' 


Says  EUGENE  WUISIN,  Vice  President, 
The  Baldwin  Piano  Company 


Some  345,000  companies  offer  their  employees  Blue 
Cross  protection  today!  Recognizing  the  exceptional  value 
of  Blue  Cross,  these  companies  have  taken  the  oppor¬ 
tunity  to  make  its  service  available  to  their  people.  And 
probably  no  other  single  benefit  could  be  offered  that 
would  be  of  greater  importance  to  employees  and  their 
families  than  the  assurance  of  Blue  Cross  help  with  hos¬ 
pital  expenses.  This  is  especially  true  because  of  the 
unique  way  Blue  Cross  serves  its  members. 

The  aim  of  Blue  Cross  is  to  provide  for  the  hospital 
rare  people  actually  neetl — not  "so  much  a  day”.  To  get 
care,  a  member  simply  shows  his  card  at  the  hospital. 
Such  service  is  possible  because  Blue  Cross  deals  directly 
with  the  hospitals  themselves  and  is  officially  approved 
by  the  American  Hospital  Association. 

The  pioneer  in  prepayment  of  hospital  care.  Blue 
Cross  now  extends  its  service  across  the  nation,  bringing 
protection  to  more  than  49,000,000  people. 


News  of  Blue  Cross  activity  is  important  to  people 
everywhere.  For  this  reason,  a  special  Press  Kit  has  been 
prepared  giving  full  information  on  tbe  organization’s 
function  and  aims.  This  kit  is  yours  for  the  asking.  Write 
Blue  Cross  Commission,  Dept.  EP-905,425  North  Michigan, 
Chicago  11,  Illinois. 


Biue  Cro$$  and  symbol  registered  by  the  American  Hospital  Association 

25TH  ANNIVERSARY  YEAR! 
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Another  noted  executive  says  this  about  Blue  Shield 


■  •  ■ 


“The  lilteral  help  Blue  Shield  fiives  in  defraying  the  atst 
nf  physicians'  services — /Hirticulnrly  for  sargery — has  benefited 
many  in  our  ctmfHinv.  The  decision  to  add  Blue  Shield  protec¬ 
tion  to  that  of  Blue  Cross  teas  a  sound  one  for  us." 


\o  cover 
surgical-medical 
expenses,  we  chose 

BM  SHIELD-  it 

has  given  us  just 
what  we  needed!^’ 


says  H.H.  WINDSOR,  Jr.,  Editor  and  Publisher, 
Popular  Mechanirs  Magazine 


Hlite  Shield's  rapid  groivth  t«)  33,()0(),(XK)  members  is 
largely  the  result  <»f  American  businessmen's  concern  not 
only  for  the  welfare  of  their  own  employees,  hut  also  for 
the  health  care  of  the  nation  as  a  whole. 

Sponsored  hy  the  medical  profession,  lilue  Sliiehl 
is  guided  hy  physicians  and  business  leaders  in  each  com¬ 
munity  purely  as  a  public  service  to  help  families  meet 
the  costs  of  surgical,  medical  and  maternity  care.  Through 
its  sound  management.  Blue  Shield  has  develo()ed  such 
efficiency  that  every  <*ent  paid  in,  except  for  reasonable 
ex|M*nses  and  restrrves,  is  set  aside  to  help  pay  surgical- 
medical  hills.  Last  year,  alone.  Blue  Shield  paid  out  over 
260  million  dollars  in  benefits  to  its  mend>ers. 

One  of  the  principal  aims  of  Blue  Shield  is  to  expand 
the  benefits  it  brings  to  its  members.  Just  as  research 
goes  on  in  the  field  of  medicine.  Blue  Shield  is  constantly 
s<*eking  to  bring  needed  physician  services  within  easier 
financial  reaiffi  of  every  American. 

EDITOR  ac  PUBLISHER  for  October  1,  1955 


The  progress  of  Blue  Shield  is  of  vital  interest  to 
people  throughout  the  country.  And  in  order  that  pub¬ 
lishers  may  have  accurate  and  up-to-date  information 
about  the  organization,  a  special  Blue  Shield  Press  Kit 
is  offered.  Write  Blue  Shield  ('ommission.  Dept.  KP-905, 
t2o  North  .Michigan,  C.hiatgo  /  /,  III. 


•  Sert'irt  mark$  registered  hy  Blue  ^ieU  Medical  Care  Plans, 
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the  ,^<!)re9onian 
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WITH  CIRCULATION 
LEADERSHIP 


OREGONIAN 
DAILY  LEAD 
OVER  2ND  PAPER 


13/756  City  Carrier  lead 
10/356  ABC  City  Zone  Lead 
7/036  Retail  Trading  Zone  lead 
50/931  Total  Circulation  Leod 


WITH  ADVERTISING 
LEADERSHIP 


OREGONIAN  2/613/570  lines  Retoit  Advertising  lead 
IEADERSHIP  1/219,097  lines  General  Advertising  lead 
OVER  2N0  PAPER  3,316/1 15  lines  Classified  Advertising  lead 
YEAR;  1954  7,148,782  lines  Total  Advertising  lead 


Sources:  ABC  Publishers'  Statements  for  6  mos.  ending  March  31, 1955; 

Media  Records  totol  advertising,  less  AW,  TW,  ond  Comics,  1954 

_ ^ _ I 


Keep  your  sales  growing 

with  Oregon's  growing  newspaper 

the  (Dregonian 

^  POtflAND,  ORCGON 


largest  Circvlation  in  the  Pacific  Northwest 
ftepretented  Notienatly  by 
MOLONEY,  REGAN  L  SCHMITT.  INC. 


333/188  Daily 
297/263  Sunday 
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Grocery  Has 
Institutional 
Ad  Series 

Buffalo,  N.  Y. 

Loblaw,  Inc.  is  taking  the 
consuming  public  behind  the 
scenes  of  its  supermarket  opera¬ 
tion  with  a  series  of  26  full- 
page  institutional  newspaper 
ads.  They  are  worked  into  the 
weekly  newspaper  ad  schedule 
as  circumstances  permit. 

First  call  on  ad  space  con¬ 
tinues  to  go  to  regular  mer¬ 
chandise  presentations.  The  in¬ 
stitutional  ads  supplement  the 
merchandising  e  ff  o  r  t  s  ;  they 
don’t  replace  them. 

In  planning  the  series,  the 
Loblaw  advertising  depaitment 
sought  to  emphasize  phases  of 
the  Loblaw  operation  which  set 
it  apart  from  its  competitors. 

The  spokesman  for  the  store 
pointed  out  that  merchandise 
ads  of  most  supermarkets  to¬ 
day  are  pretty  similar  because 
prices  are  very  competitive.  If 
1  signature  cuts  were  switched  in 
ads,  shoppers  would  have  dif¬ 
ficulty  distinguishing  one  chain 
I  from  another. 

i  The  first  ad  in  the  series 
stressed  the  fact  that  Loblaw 
j  considers  every  one  of  its  cus¬ 
tomers  “an  important  custom- 
i  er.”  The  second  traced  the 
rapid  growth  of  the  chain  from 
its  first  Buffalo  store  and  the 
third  ad  used  the  firm’s  annual 
report  as  the  basis  for  a 
“thank  you’’  gesture. 

The  fourth  ad  took  up  the 
subject  of  Loblaw’s  meat  opera¬ 
tion  and  the  fifth  featured 
Loblaw’s  product  control  lab. 

The  full  page  ads  appear  in 
I  both  the  Buffalo  Evening  News 
\  and  Buffalo  Courier-Express,  as 
well  as  in  other  cities  where 
the  chain  operates  stores. 

A.y  .  Hardtvare  Men 
Break  Fall  PR  Ads 

One  of  the  few  remaining 
j  business  institutions  predom- 
'  inately  owned  by  small  indepen¬ 
dent  businessmen,  is  launching 
I  a  giant  autumn  campaign  this 
year  designed  to  tell  its  story 
to  the  American  public. 

More  than  1,300  hardware 
retailers  affiliated  with  the 
New  York  State  Retail  Hard¬ 
ware  Association  are  beginning 
a  concerted  newspaper-radio 
promotion  effort  which  has  al¬ 
ready  reached  a  media  partici¬ 
pation  of  more  than  50  daily 
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NBFU  Claims  Use 
Of  “PR”  First 

What  was  the  first  use 
of  the  term  “public  rela¬ 
tions?” 

A.  Bruce  Bielaski,  as¬ 
sistant  general  manager  of 
the  National  Board  of  Fire 
Underwriters  recently  claim¬ 
ed  that  the  NBFU  pioneered 
in  the  relatively  new  pro¬ 
fession. 

He  said  that  the  National 
Board’s  “committee  on  pub¬ 
lic  relations”  was  founded 
in  1917  and  that  authorities 
have  since  declared  it  to  be 
the  first  use  of  the  term 
“public  relations”  by  any 
major  business  organization. 


and  weekly  newspapers  in  the 
state  and  radio  stations  serving 
75  communities,  according  to 
N.  H.  Kiley,  executive  secretary 
of  the  association. 

Doug  Johnson  Associates, 
public  relations  and  advertising 
firm  of  Syracuse,  New  York, 
has  prepared  the  campaign 
packet  of  newspaper  advertise¬ 
ments,  radio  spot  announce¬ 
ments,  and  information  book¬ 
lets. 

Purpose  of  the  campaign, 
Mr.  Kiley  said,  is  to  establish 
a  new  community-wide  under¬ 
standing  of  the  hardware  man 
as  the  one  person  in  the  com¬ 
munity  qualified  by  years  of 
experience  to  assist  the  cus¬ 
tomer  in  selecting  his  hardware 
needs. 

Advertising  mats  are  being 
shipped  directly  to  newspapers 
throughout  the  state.  They  are 
laid  out  so  the  individual  owner 
can  insert  the  name  of  his 
store  or  a  local  dealer-group. 

Gray  Manufacturing 
Gets  PR  Ads  Atcard 

Walter  E.  Ditmars  president 
of  Gray  Manufacturing  Com¬ 
pany,  Hartford,  Conn.,  last 
week  received  a  special  “pa¬ 
triotic  advertising  award”  from 
the  Sons  of  the  American  Rev¬ 
olution  for  his  company’s  ag¬ 
gressive  anti-communist  adver¬ 
tising  campaign  that  has  gain¬ 
ed  wide  attention. 

The  patriotic  ads  for  which 
Gray  was  given  the  S.A.R. 
award  are  believed  by  many  to 
be  the  most  outspoken  and  di¬ 
rect  attacks  on  communism  and 
communist  treachery  in  piint. 

Probably  the  best  known  ad 
in  the  series  is  headlined,  “The 
Truce  of  the  Bear”  and  quotes 
Kipling’s  famous  warning  about 
the  bear  that  stands  like  a  man. 
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Washington's  Leading  Specialty  Stores 
for  men  and  women 
are  specialists  at  picking 
the  right  newspaper 


The  Washington  Star 

is  the  overwhelming  first  choice 


Washington's  Leading  Specialty  Stores 
Newspaper  Linage  First  8  Months 


The  Washington  Star  .  61.1% 

Post-Times  Herald  ....  31.8% 
News .  7.1% 


KI  CORPS  FIGUKES 


In  an  election  this  would  be  called  a  landslide.  It  shows  the  supreme  con¬ 
fidence  that  Washington’s  leading  specialty  store  advertisers  have  in  The 
Star  as  a  powerful  advertising  medium.  There  is  no  close  second  or  third; 
there  is  only  an  outstanding  first  .  .  .  The  Washington  Star.  The  specialty 
stores  in  The  Nation’s  Capital,  like  the  department  stores,  know  it  is  a  family 
habit  in  Washington  to  shop  the  ads  at  home  in  the  evening  in  The  Washing¬ 
ton  Star.  They  know  The  Star  is  the  newspaper  that  brings  in  the  business 
day  after  day  on  a  year  ’round  basis. 

The  Washington  Star 

p:vening  .\nd  Sunday  Washington,  d.  c. 


Repretenled  nationally  by:  O'Moro  and  Ormsbaa,  Inc.,  420  Lexington  Ava.,  NYC  17;  Chicago  —  Detroit  —  Lot  Angalat  —  Son  Fronciece 
Special  Florida  repretentotive;  The  Leonard  Co.,  311  Lincoln  Rood,  Miami  Beach,  Florida 
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AD  CAMPAIGNS 

Record  Ad  Push  Set 
For  Push-Button  Dodge 

An  intensive  advertising  cam-  push-button  driving  Dodge  will 
paign  utilizing  some  4,000  news-  introduce  this  year,  as  well  as 
papers  plus  radio-TV  will  launch  styling,  power  features  and  a 
the  1956  line  of  Dodge  passen-  new  Super  Red  Ram  engine.” 
ger  cars.  Jack  W.  Minor,  Dodge  Three  weekly  Dodge-sponsor- 
sales  manager — advertising  and  ed  national  television  shows — 
merchandising,  announced  this  the  Lawrence  Welk  program, 
week.  Bert  Parks’  “Break  The  Bank” 

“Thousands  of  radio  spot  an-  and  Danny  Thomas’  “Make 
nouncements  will  supplement  a  Room  for  Daddy”,  will  support 
powerful  newspaper  and  maga-  the  campaign  with  strong  com- 
zine  schedule  in  major  market  mercials. 

areas,”  Mr.  Minor  said.  “They  “Every  important  daily  news- 
will  stress  the  sensational  new  paper  across  the  nation  will 


They're  even  more  lcissable...in  lowal  I 


And  the  smart  use  of  modern  cosmetics  is  something  no 
Iowa  Miss  or  Mrs.  overlooks.  Take  lipstick  for  instance.  It 
makes  no  difference  whether  she  lives  on  the  farm  or  in  the 
village,  in  a  town  or  in  one  of  Iowa’s  busy  cities  .  .  .  our  i 
Brand  Inventory*  shows  she’s  a  regular  user. 

One  brand  in  particular  seems  to  have  caught  her  fancy — 
going  from  16.6%  use  in  1953  to  23.9%  use  in  1954— but 
there’s  always  new  opportunity  in  this  better-than-average- 
educated,  better-than-average-income,  state-wide  market.  j 

You  can  leave  it  to  the  girls,  but  it’s  a  whole  lot  smarter  to  j 
tell  ’em  your  sales  story.  And  the  surest  way,  is  through  the  i 
more-than-500, 000-circulation  DES  MOINES  SUNDAY  i 
REGISTER  .  .  .  the  one  media  that  gives  you  the  entire  state 
oj  Iowa! 

*Cosmetics  are  thoroughly  covered  in  our  latest  BRAND  INVEN-  ! 
TORY  IN  THE  HOMES  OF  IOWA  SUBSCRIBERS  to  The  Des  Moines  I 
Sunday  Register.  For  your  copy,  simply  write  us  on  your  com¬ 
pany  letterhead.  { 

i 

The  DesMohves  Register  and  Tribune 

An  ”A”  schacfvfe  nawspaper  in  an  "A-l”  markmt! 

Gardner  Cowles,  President 
REPRESENTED  BY 

Scolaro,  Masker  &  Seoft — New  York,  Chicago,  Detroit,  Philadelphia 
Doyle  &  Hawley — Los  Angeles  and  San  Francisco 


Tells  Why  Rum 
Ad  $  in  Papers 

Allen  Reeder,  director  of 
Puerto  Rico’s  $1,300,000  a 
year  promotion  budget,  told 
the  Merchandising  Executive 
Club: 

“I  found  that  more  than 
80Vr  of  all  rum  was  sold  in 
about  13  states.  It  seemed 
wasteful  to  me  to  spend 
money  in  national  magazines 
when  so  much  of  the  circula¬ 
tion  was  going  into  3.5  states 
where  there  was  less  than 
207,  of  rum  consumption.  I 
therefore  recommended  that 
the  money  be  spent  in  news¬ 
papers  in  selected  markets.” 

carry  our  1956  announcement 
advertisements  beginning  Oct. 
6,”  Mr.  Minor  said.  “More  than 
1,000  of  these  will  be  in  major 
market  areas.  Nearly  3,000 
smaller  dailie.s  and  weeklies  are 
on  the  .schedule  for  initial  and 
follow-up  ads  in  a  broad  cam¬ 
paign  even  more  comprehensive 
and  spectacular  than  ours  of  a 
year  ago.” 

A  highly  diversified  use  of  all 
advertising  media  is  planned  for 
the  new  car  announcement 
phase.  Heavy  newspaper  linage 
throughout  the  first  three  weeks 
of  the  announcement  period  will 
be  accompanied  by  four-color 
magazine  display. 

Mercury  Schedules 
Papers  for  *Big  M’ 

The  biggest  advertising  pro¬ 
gram  in  Mercury  history  to 
back  up  the  introduction  of  the 
biggest  line  of  cars  ever  offeied 
by  Mercury  has  been  launched, 
according  to  T.  J.  Henry,  assist¬ 
ant  general  sales  manager-ad¬ 
vertising,  sales  promotion  and 
training,  for  the  Mercuiy  Di¬ 
vision. 

All  major  media  including 
newspapers,  magazines,  radio- 
TV  was  utilized  to  advertise 
the  new  1956  Mercurys  which 
were  displayed  in  dealer  show'- 
rooms  throughout  the  nation  on 
Sept.  29. 

Intensive  pre-announcement 
newspaper  and  radio  teaser  ad¬ 
vertising  highlighted  “The  Big 
M.”  Significantly,  the  “Big  M” 
theme,  symbolic  of  Mercury’s 
surging  challenge  in  the  me¬ 
dium  price  field,  will  carry 
throughout  all  advertising  in 
19.56. 

The  advertising  program  will 
be  bigger  in  circulation,  bigger 
in  coverage,  bigger  in  snace  and 
bigger  in  dollar  value,  Mr.  Hen¬ 
ry  said. 

Evening  newspapers  of  Sep¬ 


tember  28  and  morning  editions 
of  September  29  in  every  com¬ 
munity  where  there  is  a  Mer¬ 
cury  dealership  carried  big- 
space  advertisements.  Weekly 
newspapers  ran  their  Mercury 
announcement  advertisement 
during  the  week  of  Sept.  26. 

Reflecting  the  expansion  in 
Mercury’s  dealership  organiza¬ 
tion  from  2,000  in  January  to 
2,800  now,  more  newspapers 
will  caiTy  the  1956  model  ad¬ 
vertising. 

Beginning  on  Oct.  3  full-color 
spread  announcement  advertise¬ 
ments  will  appear  in  leading 
national  magazines. 

The  Oct.  8  issue  of  the  Satur¬ 
day  Evening  Post  will  carry 
the  “Big  M”  theme  in  the  big¬ 
gest  car  advertisement  to  ever 
appear  in  any  magazine — a  pic¬ 
ture  of  the  1956  Mercury  almost 
three  feet  long  and  spread  over 
four  full  pages  of  the  Post. 

Other  Campaigns  .  .  . 

•  Breaking  in  November, 
newspaper  advertising  on 
Brown-Forman  Distillers 
Corp.’s  Old  Forester  gift  de¬ 
canter  will  run  in  more  than 
200  newspapers  across  the 
country.  Some  285  newspapers 
will  carry  copy  on  Brown- 
Forman’s  Early  Times. 

•  Large-space  local  ads  in  50 
daily  new.spapers,  plus  TV  and 
national  magazines,  are  sched¬ 
uled  by  Northam  Warren  Corp., 
makers  of  Cutex  manicure  prep¬ 
arations,  and  Personal  Products 
Corp.,  manufacturers  of  Coets, 
as  part  of  a  joint  promotion 
starting  Oct.  15  and  running 
through  Nov.  30. 

•  Newspaper  ads  for  Squibb 
Angle  Toothbrushes  will  break 
across  the  nation  throughout  the 
fall  season  in  a  lecord  promo¬ 
tion  by  E.  R.  Squibb  &  Sons. 

•  Roto-Broil  Corporation  of 
America  will  spend  one  million 
dollars  for  advertising  between 
Oct.  1  and  Chri.stmas.  Newspa¬ 
pers,  magazines  and  radio-'TV 
will  be  used.  A  budget  has  also 
been  allocated  for  black  and 
white  co-op  newspaper  ads. 

•  Starting  the  first  week  in 
October  and  continuing  through 
Christmas,  an  intensive  adver¬ 
tising  schedule  (via  Kudner 
Agency,  Inc.)  for  National 
Distillers’  Old  Grand-Dad  and 
Old  Taylor  gift  decanters  will 
be  maintained  in  newspapers, 
magazines  and  trade  books. 
Newspaper  insertions  up  to 
2,100  lines  will  run  weekly. 

•  Some  199  Sunday  newspa¬ 
per  magazine  sections  plus 
daily  newspaper  ads,  radio-TV 
spots  and  national  magazines 
will  plug  Shulton’s  gift  sets  of 
Old  Spice  shaving  and  groom¬ 
ing  products  for  Yule  gifts. 
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if  you 
want 
action 


in  an 
$  8  billion 
market  A* 


pick 

Hie  DiQuirer ! 

All  advertisers — classified,  national  or  retail — 
want  action.  To  get  it,  they  pick  THE  INQUIRER. 
Proof.^  THE  INQUIRER  is  tops  in  every 
important  advertising  classification  and  is  now 
in  its  22nd  consecutive  year  of  total  advertising 
leadership  in  Delaware  Valley,  U.  S.  A.  Of 
course  you  want  action,  too.  See  us. 


Big  Induilries  Expand  in 

DELAWARE  VALLEY,  U.S.A. 

62%  of  Delaware  Valley  homes 
are  owner-occupied— and  fami¬ 
lies  in  America’s  3rd  Market 
spend  heavily  to  furnish  and 
improve  them.  Effective  buying 
income  over  SB  billion  annually. 


Jlnquhrer 

Constructively  Serving  Delaware  Valley,  U.S.A. 


Cxchiuv*  Adverliting  Repnmntat'nfi; 


Wait  Coo$f  RepntmnfaHvei: 


NEW  YORK  CHICAGO 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH 

342  Madison  Av«.  20  N.  Wackar  Drtva 

Murroy  Hill  2-S838  Andovar  3-6270 


OHRorr 
GEORGE  S.  DIX 
PanobKOt  Bldg. 
Woodward  3-7260 


SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
135  Mentgomory  St. 
Gorflold  1-7946 


lOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wilshiro  Boidovard 
Dunkirk  3-3337 


ED 
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Target  Dial 


2-for-l  Reach 


CHRISTMAS 

ADVERTISING 

FEATURES 


NEA  SERVICE,  Inc. 


1200  West  Third  Street 
Cleveland  13,  Ohio 


(Conthiued  from  page  15) 


Once  again  NEA's  famous  Christmas  Shopping  Section  is 
ready  to  help  you  make  record-breaking  linage  gains  .  .  . 
provide  your  readers  with  up-to-the-minute  gift  suggestions 
and  holiday  ideas. 

Eight  full  pages  including  an  original  two-color  cover  give 
you  a  wide  variety  of  sparkling  pictures  and  informative 
stories  that  stimulate  Christmas  shopping  .  .  .  appeal  to 
all  your  advertisers. 


for  the  retailer,  the  Dial  is 
turned  over  and  with  the  known 
per-family  expenditure  figure, 
the  Dial  is  lined  up  to  the  num¬ 
ber  of  families  in  the  mer¬ 
chant’s  trading  area  reached 
by  his  local  newspaper  adver¬ 
tising,  and  the  wheel  gives  the 
total  expenditure  figure  in  the 
particular  store  type.  The  mer¬ 
chant  now  has  developed  a  real- 
i.stic  basis  from  which  he  can 
appraise  the  market  and  set  his 
goal. 

The  monthly  dollar  volume 
target.s  are  based  on  national 
averages,  acting  as  the  start¬ 
ing  point  for  both  the  news- 
'  paper  salesman  and  the  mer¬ 
chant  to  make  their  own  local 
appraisal. 

Celebrating  the  fifth  consecu¬ 
tive  year  of  publication,  the  An- 
;  nual  Time  Table  of  Retail 
Opportunities  guides  the  mer¬ 
chant  along  a  path  of  planning 
in  advance,  making  the  most  of 
every  selling  opportunity,  the 
hidden  as  well  as  the  obvious 
ones.  Lively  photographs  of  a 
“typical”  merchant  spark  the 
informative,  concise  25-page 
;  presentation  section,  “One  Sure 
I  Move  To  Top  Profits.”  The  val- 
;  uable  1954  national  sales  and 
linage  data,  as  well  as  season- 
!  al  sales  data  for  each  of  the 
12  Federal  Reserve  Districts 
and  Canada  are  again  featured 
I  as  part  of  the  retailer’s  “tim- 
■  ing  bible.” 

I  Predicts  Purchase.s 

I  Seasonal  breakdowns  for  18 
I  store  types  and  over  50  specif- 
I  ic  merchandi.se  categories  ap- 
I  pear,  as  well  as  .seasonal  fiuc- 
tuations  in  the  newspaper  ad- 
I  vertising  of  91  key  commodities. 

I  In  addition,  retailers  will  find 
,  a  “Calendar  of  Selling  Oppor¬ 
tunities”  for  October,  1955 
through  December,  1956,  show- 
'  ing  dates  of  traditional  mer¬ 
chandising  events,  special 
,  months,  days  and  weeks,  num- 
!  ber  of  selling  days  this  year 
'  as  compared  with  la.st  year, 
births  and  marriages  by  months. 


Is  Shopping 
Center’s  Meat 


San  Francisco 
A  newspaper’s  circulation 
picture  can  spell  oppoi’tunity  in 
this  era  of  suburban  shopping 
centers.  Jack  Hanford,  adver¬ 
tising  director.  The  Emporium, 
sti-essed  here. 


The  merchant’s  goal  is  to 
reach  the  new  growth  areas, 
Mr.  Hanford  told  the  California 
Newspaper  Advertising  Mana¬ 
gers  Association’s  northern 
division.  If  he  can  reach  two 
areas  with  one  newspaper,  he 
is  happier,  he  explained. 

A  direct  “two  for  one”  reach 
was  obtaioned  when  the  Em¬ 
porium  opened  its  Stonestown 
store  in  Western  San  Francis¬ 
co,  Mr.  Hanford  observed.  The 
four  San  Francisco  dailies  al¬ 
ready  were  being  used  for  the 
downtown  store.  In  contrast, 
the  newest  Emporium  shopping 
center  is  in  an  area  with  30 
daily  and  weekly  newspapers 
which  have  an  average  circula¬ 
tion  of  less  than  12,000. 


In  advertising,  Mr.  Hanford 
prefers  newspapers  but  he  does 
not  entirely  agree  with  the 
Bureau  of  Advertising’s  pro¬ 
gram,  he  revealed  in  the  dis¬ 
cussion  period. 

Timing  is  important,  but  so  is 
a  change  of  pace,  he  believes. 
Hence,  when  a  store  is  not 
gaining  volume,  it  is  wise  to 
look  for  a  new  pattern  rather 
than  to  continue  reliance  on 
timed  selling. 

“Sometimes  you  have  to 
jump  the  gun.  You  may  have 
to  do  what  you  can  in  October 
and  not  worry  about  Decem¬ 
ber,”  he  explained. 

Mr.  Hanford  stressed  that  he 
spoke  as  “a  good  customer,”  as 
the  Emporium  uses  more  than 
2,000,000  lines  of  copy  annually. 


Midwei^t  Media  Book 


R^ody  Now!  Write  or  Wire 
for  Proofs  and  Rates! 


Penny  Verdict  for  Ad 

Ellicott  City,  Md. 

A  jury  here  awarded  a  1- 
cent  verdict  to  Daniel  M.  Mur¬ 
ray  Jr.,  former  State’s  Attor¬ 
ney,  in  his  $100,000  libel  suit 
against  Charles  E.  Miller,  a 
county  Republican  leader,  after 
the  trial  judge  had  directed  a 
verdict  for  the  plaintiff.  The 
suit  was  based  on  a  political 
advertisement  in  the  Ellicott 
City  Neu's  in  1953. 


A  new  Midwest  media  book, 
listing  newspapers,  radio  and 
television  station  personnel, 
street  addresses  and  phone  num¬ 
bers,  covering  five  Middle  West¬ 
ern  states,  is  being  published 
by  St.  Clair  Press,  106  E.  Hub¬ 
bard  St.,  Chicago. 


ARF  Sets  Conference 

Advertising  Research  Foun¬ 
dation,  Inc.,  will  hold  its  first 
annual  conference  on  advertis¬ 
ing  and  marketing  research 
Nov.  10,  at  the  Hotel  Ambas¬ 
sador,  New  York. 


EDITOR  acPUBLISHERfor  October  1,  1955 


26 


“A  good  newspaper 


and  Bible  in  every  house, 
a  good  schoolhouse  in  every  district, 
and  a  church  in  every  neighborhood, 
all  appreciated  as  they  deserve, 
are  the  chief  support  of  virtue, 
morality,  civil  liberty,  and  religion!’ 


The  Mergen thaler  Linotype  Company 
salutes 

the  Newspapers  of  America  and 


NATIONAL 

NEWSPAPER 

WEEK 


LINOTYPE 


Mergenthaler  Linotype  Company 
29  R verson  Street,  Brooklvn  5,  N.  Y. 


We  are  proud  of  the  heritage  of  the 
Fourth  Estate  and  the  part 
we  have  been  privileged  to  play 
in  serving  a  great  industry. 


Ag«nci«t:  Atlanta.  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada;  Canadian  Linotype,  Limited,  Toronto,  Ontario 


Sr<  iH  Linotype  Co/cdcN.a  and  membtra  vf  the  Spartan  family 
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Advertising 
Seen  Helping 
Stock  Agents 

Speaking  at  the  annual  con¬ 
vention  of  the  Ohio  Association 
of  Insurance  Agents  in  Cincin¬ 
nati  last  week,  Arthur  M. 
O’Connell,  member  of  the  execu¬ 
tive  committee  of  the  National 
Association  of  Insurance 
Agents,  said  that  paid  advertis¬ 
ing  must  be  substituted  for  the 
practice  of  “public  relations,” 
if  the  American  agency  system 
is  to  distinguish  itself  from  di¬ 
rect  writing  elements  of  the  in¬ 
surance  business. 

Alleging  that  public  relations 
alone  can  never  be  a  substitute 
for  professional  advertising, 
Mr.  O’Connell  said  that  “we  are 
on  the  verge  of  an  era  whereby 
effective  publicity  measures  will 
be  the  rule  of  the  day  and  we 
can’t  afford  to  stumble  about, 
trying  to  determine  if  we  can 


direct  unashamed  purchase  of 
all  armament  known  to  modern 
advertising  science.” 

Practices  Cited 

Referring  further  to  agency 
contribution  to  public  welfare, 
Mr.  O’Connell  said,  “we  practice 
the  purest  of  public  relations  as 
we  collect  untold  millions  for  the 
Red  Cross,  give  innumerable 
hours  to  the  Green  Cross  while 
Blue  Cross  proudly  advertises 
that  it  ‘employs  no  agents  and 
makes  no  profits,’  as  it  writes 
our  business.  As  soon  as  some¬ 
one  organizes  the  ‘Grand  Order 
of  the  Double  Cross,’  we’ll  staff 
it,  free  of  charge,  with  insurance 
agents,  ‘cause  we  gotta’  keep 
up  our  ‘Public  Relations.’  ” 

Mr.  O’Connell  said  that  the 
record  of  individual  agents  in 
their  advertising  efforts  was  de¬ 
plorable  but  that  the  over-all 
agency-company  record  was 
even  worse.  He  cited  the  fact 
that  State  Farm  spent  over  a 
million  dollars  in  advertising 
last  year;  Allstate,  $887,000  and 
Blue  Cross,  $1,400,0001.  He  also 
said  that  Farm  Bureau  spent 


unnecessary.  Quoting  “Publish¬ 
ers  Information  Bureau,”  O’Con¬ 
nell  said  that  only  twelve  agency 
companies  gave  support  last 
year  through  their  advertising 
columns  in  national  magazines 
and  in  newspapers.  He  also  in¬ 
cluded  figures  from  the  National 
Board  of  Fire  Underwriters  and 
the  Association  of  Casualty  & 
Surety  Underwriters  but  com¬ 
mented  on  the  fact  that  whereas 
these  appropriations  totalled  ap¬ 
proximately  $3,500,000,  the  di¬ 
rect  writers  spent  $4,500,000. 

Mr.  O’Connell  said  that  since 
there  are  about  600  insurance 
companies  who  depend  on  the 
agency  system  for  their  con¬ 
tinued  existence  there  were  a 
considerable  number  who  were 
“dragging  their  feet.”  He  indi¬ 
cated  his  belief  that  if  all  com¬ 
panies  contributed  their  share 
in  the  same  ratio  as  do  those 
who  presently  advertise,  a  sum- 
in  excess  of  $15,000,000  would 
be  available  annually  for  the 
benefit  of  the  companies  and 
agents  who  are  part  of  the 
American  agency  system. 


vertising  has  been  shown  to  be 
a  most  effective  sales  aid.  If 
you  will  use  your  local  newspa¬ 
per  to  sell  yourself  and  your 
services  to  people  in  your  local 
area.  I’m  sure  you  can  get  your 
share  of  business.” 

Insurance  Publication 
Features  PR  Plan 

The  CastuUty  and  Surety 
Journal,  official  publication  of 
the  Association  of  Casualty  and 
Surety  Companies,  recently  in¬ 
cluded  an  article  on  “Agency 
Public  Relations”  over  the  sig¬ 
nature  of  Robert  J.  Walker,  ex¬ 
ecutive  secretary  in  charge  of 
advertising  and  publicity  for 
Standard  Accident  Insurance 
Company,  Detroit,  and  affiliate. 
Planet  Insurance  Company. 

The  article  outlines  a  rounded 
public  relations  program  for 
agents  and  enumerates  specific 
ways  an  agent  can  implement 
this  program  through  participa¬ 
tion  in  civic  affairs,  regular 
personal  contact  with  clients, 
and  a  consistent  newspaper  ad¬ 
vertising  and  publicity  program. 


better  influence  the  public  buy-  $275,000  and  Liberty  Mutual, 
ing  habits  by  the  friendly  wag-  $580,000  in  attempting  to  con- 
ging  of  our  toils  alone,  or  by  the  vince  the  public  that  agents  are 

PHERSONPUMS 


No  absent-minded  professor  is  Robert  Peterson! 

He’s  the  present-  and  future-minded  Professor  of 
Gerontology  from  the  University  of  Illinois.  In  everyday 
language,  that’s  the  study  of  how  people  can  make  the 
most  of  the  years  when  they  really  begin  to  live! 

“Your  Best  Years”  (three  times  weekly)  offers  sound 
advice  for  the  “life-begins-at-forty”  group  as  well  as 
thoughtful  “youths”  who  keep  an  eye  on  the  future. 
Devoted  followers  find  the  column  most  readable  and 
diverting.  Care  to  see  why?  Let  us  send  you  samples. 

Another  leader . . .  available  now 


Promote  or  Perish 
Insurance  Agents  Told 

“Will  we  promote — or  will  we 
perish?”  TTiat’s  the  question 
facing  today’s  general  insurance 
agents  according  to  Elmer  E. 
White,  secretary  manager  of  the 
Michigan  Press  Association. 

Mr.  White  addressed  insur¬ 
ance  agents  from  all  areas  of 
the  state  at  the  annual  conven¬ 
tion  of  Michigan  Association  of 
Insurance  Agents  last  week  in 
Grand  Rapids.  In  his  talk,  which 
stressed  the  advantages  of 
newspaper  advertising,  the  press 
association  secretory  repeated 
economists’  estimates  that  na¬ 
tional  income  will  reach  $500 
billion  per  year  by  1960  and 
predicted  that  insurance  busi¬ 
ness  of  the  time  will  be  handled 
by  salesmen  who  are  backed  by 
aggressive  promotion  and  news- 
j  paper  advertising  plans. 

'  “Agents  who  are  not  backed 
with  such  support  will  find 
their  business  slowly  slipping 
away  to  those  who  are,”  he 
stated. 

Using  figures  compiled  by  the 
I  Bureau  of  Advertising,  ANPA, 
Mr.  White  emphasized  the  Bu¬ 
reau  theme  that  all  business  is 
local,  and  that  the  best  place 
to  reach  the  local  community  is 
in  the  local  newspaper.  Title  of 
the  Bureau  report  is  “The 
Crackerbarrel  Days  of  Sales¬ 
manship  Are'  Over.”  It  was  pre¬ 
pared  specifically  to  aid  general 
insurance  agents. 

Referring  to  the  highly  com¬ 
petitive  insurance  sales  situa¬ 
tion,  Mr.  White  told  agents  at 
the  convention.  “Newspaper  ad- 


S pedal  Ad  Series 
Stresses  AgenVs  Role 

The  publicity  department  of 
Standard  Accident  Insurance 
Company,  Detroit,  and  affiliate. 
Planet  Insurance  Company,  has 
prepared  a  special  ad  series  for 
the  Mu.skegon  Association  of  In¬ 
surance  Agents,  Muskegon. 

This  special  series  of  news¬ 
paper  ads  emphasizes  not  only 
the  protection  service  offered  by 
the  local  independent  agent  but 
also  stresses  the  fact  that  the 
agent  is  a  local  businessman  in¬ 
terested  in  the  welfare  of  his 
community,  that  he  is  active  in 
accident  and  fire  prevention  pro¬ 
grams,  and  that  the  agents’ 
money  circulates  locally  because 
he  purcha.“es  locally. 

Page  Ads  Introduce 
^eu>  Auto  Insurance 

Inauguration  of  a  new  auto¬ 
mobile  insurance  merchandising 
program  and  a  concentrated  ad¬ 
vertising  campaign  (via  Kerker, 
Petersen  Hixon  Hayes)  to  aid 
its  promotion  has  been  an¬ 
nounced  by  F.  F.  Rondeau,  pres¬ 
ident  of  Mutual  Service  Insur¬ 
ance  Companies,  St.  Paul,  Minn. 

Full-page  advertisements  in 
newspapers  throughout  the 
firm’s  seven-state  operating  area 
offered  free  sample  copies  of  the 
new  Mutual  Service  easy-to- 
read,  “layman’s”  auto  insurance 
policy.  The  campaign  also  util¬ 
izes  radio-TV. 

Readers  who  clip  and  mail 
the  coupons  from  the  newspaper 
ads  will  receive  a  specially 
printed  version  of  the  policy. 
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New  York  News  Miami  Herald 

Chicago  Tribune  Providence  Journal-Bulletin 

Philadelphia  Inquirer  Dayton  Daily  News 

Los  Angeles  Times  Syracuse  Post-Standard 

Detroit  Free  Press  Worcester  Telegram 

Baltimore  Sun  Salt  Lake  City  Tribune 

Cleveland  Plain  Dealer  Hartford  Courant 

St.  Louis  Globe-Democrat  Nashville  Tennessean 

Washington  Post  &  Times-Herald  Youngstown  Vindicator 

Boston  Herald-Traveler  Springfield  (Mass.)  Union 

San  Francisco  Chronicle  Spokane  Spokesman-Review 

Pittsburgh  Press  Albany  Times-Union 

I  Houston  Post  Charlotte  Observer 

I  Buffalo  Courier-Express  Erie  Times 

I  New  Orleans  Item  Mobile  Press-Register 

I  Cincinnati  Enquirer  Shreveport  Times 

Seattle  Times  Montgomery  Advertiser 

Dallas  Times-Herald  Jackson  Clarion-Ledger  &  News 
Columbus  (O.)  Dispatch  St.  Petersburg  Times 

Portland  (Ore.)  Oregonian  Harrisburg  Patriot-News 

San  Diego  Union-Tribune  Columbia  (S.C.)  State 

'  Atlanta  Journal-Constitution  Greensboro  News 

Birmingham  News  Charleston  (W.  Va)  Gazette 

Toledo  Blade  Macon  Telegraph  News 

Fort  Worth  Star-Telegram  Greenville  News-Piedmont 

Akron  Beacon-Journal  Asheville  Citizen-Times 

I  Omaha  \l’orld-Herald  Orlanilo  Sentinel-Star 


Bangor  Daily  News 


This  week  Dondi  made  his  home  in  these  fine  newspapers!  He’s  the 
orphan  boy  who  smuggled  himself  into  the  U.S.A.  He  appears 
daily  and  Sunday.  Wire  today  for  availabilities,  samples  and  prices. 

Chicago  Tribune-New  York  News  Syndicate,  Inc. 
220  East  42nd  St.,  New  York  .  . .  Tribune  Tower,  Chicago 
editor  &  publisher  for  October  1,  1955 
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J  Biep  Union 

AND 

Evening  Tribune 


13 13  The  top-line  heading  read;  nounced  that  Doyle  Dane  Bern-  scions  railroad  president,  Mr. 

1  1  W  1  IdV  tJlll  LA  L  “We’re  working  24  hours  a  day  bach,  Inc.,  had  been  given  the  McGinnis  has  used  dailies  and 

to  repair  Connecticut’s  Main  railroad’s  account.  The  firm  has  weeklies  with  large  advertise- 
ApiQ  I  Artery.”  built  its  reputation  on  merchan-  ments  promoting  special  ex- 

ixLlO  vJllClll^C/U  -pjjg  legend  at  the  bottom  of  dising  what  retailers  call  “.'Joft  cursions  such  as  “ladies  day,” 
-pv  -p-,|  1  the  page  pointed  up  that  just  a  goods.”  ba.seball  excursions,  zoo  and 

pi'y  lOOClS  month  ago  the  railroad  suffered  Robert  Kennedy  of  the  agency  •‘ihow  trains. 

«/  the  loss  of  38  bridg^es  and  tres-  said  last  week  that  a  formal 

The  Black  Friday  floods  of  ties;  70  miles  of  track  obliter-  advertising  program  will  be 

Aug.  19  in  Connecticut  have  re-  ated  by  98  washouts  and  12  ready  in  January,  when  the 
suited  in  changes  in  the  news-  landslides.  Some  3,000  men  were  emergency  advertising  will 
paper  advertising  program  of  pressed  into  jobs  to  repair  the  terminate.  In  1956,  the  New 
the  New  Haven  Railroad.  destniction  which  may  cost  the  Haven  is  expected  to  promote 

Typical  of  the  emergency  railroad  10  million  dollars.  three  new  types  of  modern 

news  and  public  interest  adver-  The  page  ad  was  one  of  the  trains  which  the  railroad  will 
tisement  was  a  full-page  ad  first  advertisements  put  out  by  use  to  replace  some  of  the 
printed  in  Connecticut  dailies  the  railroad’s  new  agency,  Doyle  present  passenger  equipment, 
last  Monday.  Dane  Bernbach,  Inc.,  of  New  Since  Mr.  McGinnis  took  over 

The  full-pager  showed  a  York,  which  replaced  a  Boston  the  presidency  of  the  New 
mammoth  arm  with  clenched  agency  on  Sept.  1.  Haven  in  1954,  he  had  concen- 

fist  stretched  down  full  length  Patrick  B.  McGinnis,  presi-  trated  on  newspapers  to  attract 


Vacation  Coupon 
Ads  Get  Results 


8-PG  Supplement  Aids 
In  Sale  of  77  Homes 

Peoria,  Ill. 

The  Peoria  Journal  Star 
published.  Sept.  9,  an  eight- 
page  supplement  on  the  open¬ 
ing  of  Northside  Manor  (Pekin, 
Illinois).  Monge  Brothers,  the 
developers,  reported  that  55 
homes  were  sold  on  those  two 
days  for  a  total  of  $600,000. 
During  the  following  week  an 
additional  22  homes  were  sold. 


Kansas  City,  Missouri . $7,356,000 

Lansing,  Michigan .  4,699,000 

Rochester,  New  York .  6,403,000 

Dallas,  Texas . 5,310,000 

Denver,  Colorado . 6,151,000 

Chattanooga,  Tennessee .  5,282,000 

SAN  DIEGO,  California  $7,812,000 

You  get  more  for  your  advertising  dollar  with  the  SATURATION  circula¬ 
tion  of  these  two  great  newspapers. .. complete,authenticated,''asked- 
for”  coverage  of  over  90%  of  the  Billion  Dollar  San  Diego  market. 


j  All  Chief  at  Formfit 

Chicago 

•  'NC.  Arthur  H.  Baum  has  been 

named  advertising  director  for 
the  Formfit  Company.  For  the 
past  seven  years  Mr.  Baum  has 
been  advertising  manager  of 
!  the  Forest  City  Manufacturing 
.  I  Company  of  St.  Louis. 
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Data  Copyrighted  1955  Sales  Man- 
ogement.  Survey  of  Buying  Power; 
further  reproduction  not  licensed. 
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among  the  nation's 
most  important 
newspapers  you'll  always 
find  Cline  Electric  Apparatus 


f 


The  great  Pacific  Northwest  is  one  of  the  country’s  fastest 
growing  areas  . . .  and  the  Seattle  Times  has  been  an  impor¬ 
tant  factor  in  this  pK)pulation  and  industry  gain.  To  meet 
a  big  increase  in  circulation,  the  Times  has  launched  an 
expansion  program. 

Again,  as  in  prior  years,  the  Seattle  Times  has  specified 
Cline-Westinghouse  electrical  apparatus — to  drive  and 
control  32  press  units  and  six  folders. 


CLINE  ELECTRIC  MANUFACTURING  COMPANY 

3405  West  47th  Street,  Chicago  32,  Illinois 
Los  Angeles  17,  Calif.  •  New  York  17,  New  York 


Service 

Weeklies 


Bar- Press 
Cooperation 
Effort  Begui 


Sheriff  Files 
Court  Appeal 
In  Press  Case 


Glenwood  Spking,  Colo. 

Representatives  of  Colorado’s 
newspapers  and  legal  profes¬ 
sion  met  here  recently  and 
agreed  to  establish  a  joint  com¬ 
mittee  to  work  toward  solution 
of  matters  of  common  interest. 

It  was  a  precedent-making 
step  in  the  state  for  the  two 
professions  which  had  clashed 
in  the  past  over  restrictive 
legislation  and  courtroom  rules. 

The  meeting  at  this  resort 
town,  called  at  the  request  of 
the  Colorado  Bar  Association, 
followed  by  about  two  weeks  an 
address  to  the  American  Bar  executive  secretary,  Donald  S.  Democrat;  C.  Dewey  Brown, 
Association  by  Richard  W.  Molen.  publisher  of  the  Montezuma 

Slocum,  executive  vice  president  Newspapers  were  represent-  Valley  Journal;  John  and  Jim 
of  the  Philadelphia  Bulletin  ed  by  William  M.  Long,  execu-  Samuelson,  publishers  of  the 
and  president  of  the  American  tive  secretary  of  the  state  press  Glenwood  Springs  Post  and 
Newspaper  Publishers  Associa-  association;  Clyde  E.  “Red”  Mort  Stem,  representing  the 
tion  in  which  he  urged  the  na-  Moffitt,  publisher  of  the  Fort  Denver  Post. 
tion’s  lawyers  to  improve  theii’  Collins  Coloradoan,  and  chaii-  The  two  groups  agreed  that 
public  relations.  man  of  the  association’s  legis-  a  time  and  place  for  the  first 

The  Bar  Association  w’as  lative  committee;  Lu  P.  Mon-  meeting  of  the  joint  committee, 
represented  by  its  39  member  roe,  editor  of  the  Botilder  Daily  as  well  as  a  tentative  agenda 
board  of  governors,  two  district  Camera;  A1  Burtis,  publisher  of  problems  of  interest  to  both, 
judges,  and  the  association’s  of  the  La  Junta  Tribune-  would  be  arranged  by  the  re- 


Mobile,  Ala. 
Sheriff  Ray  D.  Bridges  is  ap¬ 
pealing  to  the  Alabama  Su¬ 
preme  Court  from  a  ruling  by 
Circuit  Judge  Cecil  F.  Bates 
granting  the  Mobile  Press  Re¬ 
gister,  Inc.,  a  peremptory  (ab¬ 
solute)  writ  of  mandamus  re¬ 
quiring  unrestricted  access  to 
the  sheriff’s  department  docket 
book.  (E  &  P,  Sept.  17,  page 
.50.) 

The  writ  of  mandamus  was 
granted  after  an  all-day  hearing 
in  which  Tom  Taylor,  Mobile 
Register  reporter,  and  Mike 
McEvoy,  Mobile  Press  city  edi¬ 
tor,  testified  they  were  denied 
access  to  the  .sheriff’s  depart¬ 
ment  docket  book  on  the  night 
of  Aug.  30  and  the  morning  of 
Aug.  31. 

After  Sheriff  Bridges  gave 
notice  of  the  appeal,  R.  B. 
Chandler,  publisher  of  the  news¬ 
papers,  .stated: 

“The  Mobile  Press  Register, 
while  recognizing  S  h  e  r  i  ff 
Bridges’  right  to  do  so,  regrets 
his  decision  to  go  all  the  way 
up  to  the  Alabama  Supreme 
decisions,  the  bar  and  press  Court  in  an  effort  to  deny  the 
groups  referied  to  the  joint  people  their  constitutional  privi- 
committee  for  consideration:  lege  of  having  access  to  public 

1.  A  proposal  that  a  state-  information.  As  the  representa- 

ment  of  policy  be  decided  on  tjyg  of  these  people,  the  Press 
covering  newspapers’  right  of  Register  will  continue  to  contest 
access  to  public  records.  Mr.  Bridges’  appeal  in  the  Su- 

2.  An  obscure'  provision  of  preme  Court  as  diligently  as  it 
Colorado  law,  contained  in  Sec-  did  in  the  Mobile  Circuit  Court.” 
tion  35-1-1  of  the  Revised  Closing  of  the  docket  to  re- 
Statutes  of  1953,  which  sets  porters  followed  revelation  by 
forth  a  penalty  for  court  clerks  the  Press  Register  that  a  con- 
who  permit  any  one  other  than  victed  slayer  of  two  persons  had 
the  lawyers  for  the  parties  at  been  serving  a  25-year  peniten- 
interest,  or  the  parties  them-  tiai-y  sentence  with  special 
selves,  to  examine  pleadings  privileges  in  the  Mobile  County 
and  other  papers  filed  in  court  jail. 

cases  which  have  not  yet  been 
reviewed  by  a  judge. 

3.  A  proposal  for  a  review 
of  all  statutory  law  regarding 
publication  of  legal  notices  and 
financial  reports  of  local  gov¬ 
ernments. 

Mr.  Long  said  after  the  meet¬ 
ing  the  press  association  would 
be  represented  on  the  joint 
committee  by  members  of  the 
association’s  legislative  and 
legal  committees. 


OIL  PORTRAIT  of  Ward  C.  Mayborn,  publisher  of  the  Sherman 
(Tex.)  Democrat,  is  the  staff's  tribute  to  one  of  the  oldest  news¬ 
paper  publishers  in  point  of  service  in  Texas.  Mr.  Mayborn  has  been 
active  in  the  business  for  57  years.  Pictured  at  unveiling  ceremony; 
Left  to  right — Mr.  Mayborn,  Albert  Nibling,  editor  and  general 
manager;  and  the  artist,  Ed  Beardon. 


sell  a  lot  of 

^  SMOKERS' : 


*for  these  ( 
advertisers  \^j 
in  the 

Armed  Forces 
Market:  '  lA  - 

•  P.  Lorillard;  Old  Gold, 
Kent,  Headline  Cigar 

•  Philip  Morris  Cigarettes 

•  R.  J.  Reynolds;  Camel, 
Cavalier,  Winston 


Gaveltt  Presented 
Conference  Heads 

San  Francisco 
Miniature  redwood  gavels 
were  presented  to  past  chair¬ 
men  of  the  Western  Confer¬ 
ence  at  the  circulation  manag¬ 
ers’  30th  semi-annual  meeting 
here.  James  W.  Cargile,  News¬ 
paper  Agency  Corp.,  Salt  Lake 
City,  presided. 

F.  M.  “Peter”  Thieriot,  San 
Francisco  Chronicle,  was  elect¬ 
ed  to  a  directorship  vacated  by 
the  resignation  of  Edwin  H. 
Roberts,  Denver. 

The  next  meeting  will  be  in 
San  Diego,  Calif.,  next  March, 
it  was  announced  by  J.  B. 
Casaday,  San  Francisco  Ex¬ 
aminer,  Conference  secretary. 
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Ronson  Lighters  (London) 

R.  S.  Herbert:  Viking  Pipes 
Sir  Walter  Raleigh  Tobacco 
Zippo  Lighters 


They  can  sell  a  lot  of  YOUR  product,  too 
Write  for  sample  copies,  rates,  and  new 
market  data  book  "Timely  Facts" 

ARMY  TIMES  PUBLISHING  CO.  2020  m  Sf ,  n  w 

Washington  7,  D.C.,  U-S.  OFFICES:  Chicago,  Detroit,  /  j  j 

lo$  Angeles,  New  York,  Philadelphia,  San  Francisco  /  4  f 

FOREIGN  OFFICES;  Frankfurt,  HorK>lulu,London,  Paris,  Rome, Tokyo ^5; 


Grape  Fete  Heralded 

Lodi,  Calif. 

The  Lodi  News-Sentinel 
saluted  the  Lodi  Grape  Festi¬ 
val  with  an  84-page  edition 
published  in  five  sections.  Ex¬ 
tensive  color  marked  the  issue. 


In ’55  llic  Great  American  Weekly  Family  Is  Bming’ 

Om  6  MILLION  APPLIANf  RS 


Thai's  i:\TIIl  SL\S3I  Enthusia!im  for  home 

makes  the  Cjreat  American  Weekly  Family  a  vast  reservoir  of 
sales  for  any  type  appliance  that  helps  them  enjoy  a  better  way 
of  life.  This  year  alone  they  have  expressed  a  desire  for: 

259,119  Clothes  Dryers,  119,593  Dish  W'ashers,  358,780  Food 
Mixers,  219,255  Home  Freezers,  199,322  Electric  Irons, 
458,442  Steam  Irons,  199,322  Radios,  219,255  Electric  Ranges, 
318,916  Gas  Rankles,  259,119  Record  Players,  358,780  Electric 


COUBTESY  SUNSET  APPLIANCES 

Refri^ierators,  139,526  Room  Air  Conditioners,  1,096,273  TV 
Sets,  378,713  Toasters,  558,103  Vacuum  C]leaner$,  518,238 
Automatic  Washing  Machines,  298,984  Non*Automatic  Wash¬ 
ing  Machines,  99,661  Electric  W'ater  Heaters,  179,390  Gas 
Water  Heaters. 

Be  sure  your  brand  is  the  favorite  choice  of  10,050,000  American 
Weekly  families.  Advertise  in  The  American  Weekly  which 
reaches  on  the  average  1  out  of  2  families  in  775  key  sales  cities 
of  10,000  population  or  over .  .  .  reaches  them  every  Sunday. 


^American  Weekly 

l<>  llio  F^iilhiisiassiiiw  of  Hit*  Aiiu'ricaii  Fsiiiiil.v 

THE  AMERICAN  WEEKLY,  63  VESEY  STREET,  NEW  YORK  7,  N.  Y.  •  ATUNTA  •  BOSTON  •  CHICAGO  •  CLEVELAND  •  DETROIT  •  LOS  ANGELES  •  SAN  FRANCISCO 
ALBANY  TIMES-UNION  •  BALTIMORE  AMERICAN  •  BOSTON  ADVERTISER  •  BUFFALO  COURIER-EXPRESS  •  CHICAGO  AMERICAN  •  CINCINNATI  ENQUIRER  •  CLEVELAND 
PLAIN  DEALER  •  COLUMBIA.  S.  C.  STATE  •  CORPUS  CHRISTI  CALLER  TIMES  •  DALLAS  TIMES  HERALD  •  DETROIT  TIMES  •  HOUSTON  CHRONICLE  •  HUNTINGTON,  W.  VA., 
HERALD-ADVERTISER  •  KNOXVILLE  JOURNAL  •  LOS  ANGELES  EXAMINER  •  MIAMI  HERALD  •  MILWAUKEE  SENTINEL  •  NEW  ORLEANS  ITEM  •  NEW  YORK  JOURNAL-AMERICAN 
PHIUOELPHIA  BULLETIN  •  PITTSBURGH  SUN-TELEGRAPH  •  PORTUND  OREGONIAN  •  ST.  LOUIS  GLOBE-DEMOCRAT  •  ST.  PAUL  PIONEER  PRESS  •  SAN  ANTONIO  LIGHT 
SAN  FRANCISCO  EXAMINER  •  SEATTLE  POST-INTELLIGENCER  •  SYRACUSE  HERALD-AMERICAN  •  WASHINGTON  POST  &  TIMES-HERALD  •  WICHITA  BEACON 

( Columbia  S.  C.  Stml0  —  Oft.  2,  ifSS. ) 
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Visit  to  Court 
On  Editorial 
Writers’  Card 


Ahlgren  Says 
Orderly  News 
Display  Best 


Washington 
Newspaper  editorialists  from 
around  the  country  will  take  a 
close  look  at  the  Supreme  Court 
of  the  United  States  here  Oct. 
12-15. 

The  nation’s  highest  court  is 
the  chief  topic  of  interest  for 
the  annual  meeting  of  the  Na¬ 
tional  Conference  of  Editorial 
Writers,  founded  here  in  1947. 

As  of  Sept.  1  NCEW  had  317 
l)aid-up  members  residing  in 
38  states,  Canada,  the  District 
of  Columbia  and  Hawaii.  Since 
last  year’s  meeting  43  new 
members  have  signed  up. 

Paul  T  rescott,  Philadelphia 
(Pa.)  Bulletin,  chairman,  and 
Robert  H.  Estabrook,  Washing¬ 
ton  Post  and  Times  Herald, 
program  chairman,  said  they 
expect  an  attendance  of  150 
at  the  Washington  sessions. 
Hotel  Statler  is  headquarters. 

Mr.  Estabrook  has  announced 
the  following  highlights  of  the 
program: 

Wednesday,  October  12 
Noon -8  p.m. — Tours  of  Wash¬ 
ington  and  vicinity. 


Memphis,  Tenn. 
‘Newspapers  are  persons,” 
ink  R.  Ahlgren,  editor  of 


IN  MEMORIAM — Funds  collected  from  the  news  and  editorial  staffs 
paid  for  a  painting  of  the  late  Gideon  Seymour,  executive  editor  of 
the  Minneapolis  Star  and  Tribune.  Present  at  the  dedication  were 
(left  to  right)  Peter  Seymour,  son;  Mrs.  Seymour,  and  John  Cowles, 
president  of  the  Star  and  Tribune. _ 


9  p.m. — Dutch  treat  reception. 

Thursday,  October  13 

9:15-11:15  a.m. — Editorial  cri¬ 
tiques. 

11:30  a.m. — Tour  of  the  Su¬ 
preme  Court.  One-half  of 
group  to  attend  arguments  in 
Supreme  Court  chamber  while 
other  half  has  luncheon  in 
Supreme  Court  cafeteria; 
procedure  then  to  be  reversed. 

2:30-5:30  p.m. — Editorial  cri¬ 
tiques. 

7  p.m. — Dinner.  Talks  on  con¬ 
sumer  views  of  the  editorial 
page.  Speakers:  Russell  Kirk, 
author  of  The  Conservative 
Mind;  William  E.  Leahy, 
chairman  of  the  Citizens’  Ad- 
visoi-y  Council  to  the  District 
of  Columbia  Commissioners. 

Friday,  October  H 

9:30  a.m. — Talk  on  “Tbe  Lore 
and  Traditions  of  the  Su¬ 
preme  Court.”  Speaker:  As¬ 
sociate  Justice  Harold  H. 
Burton. 

10  a.m. — Lay  critique  of  i-ecent 
Supreme  Court  trends  and 
decisions.  Speaker:  Prof.  Paul 
Freund  of  the  Harvard  Uni- 
veisity  Law  School. 


Publication  Research 
Service  Study  Shows 
Readership  of  the 
National  Advertising 
in  The  Boston  Globe 
To  Be  Better 
Than  30%  Above 
National  Average 

Get  Complete  ^ 
Details  From  .  .  • 


Everything  in 
BALTIMORE 
revolves 
1  around 


Cresmer  &  Woodward,  ]nc. 

New  York,  San  Frantisco,  Los  An^jclcs 

Scolaro  Meeker  &  Scott  Chicago,  Detroit 
The  Leonard  Co.  Miami  Beach,  Florida 


FAIRCHILD  reports  progress  on 
new  electronic  engraving  equipmen 


Later  this  year  newspapers  and  others  will  he  using 
pilot  models  of  the  SCAN-A-SIZER®  machine  to  en¬ 
large  or  reduce  photo  copy  as  much  as  4Ji  times  while 
engraving  85-  or  120-line  cuts  up  to  IS's"  x  lOJi".  It 
will  produce  high  quality  plastic  halftones  at  low  cost 
from  photos  or  mounted  art  up  to  IS"  x  22!i". 

The  Variable  Response  Unit,  which  is  now  under¬ 
going  a  full-scale  program  of  tests  and  experiments, 
will  aid  in  compensating  for  variations  in  photo  c-opy 
and  mechanical  media  by  varying  tonal  values  and 
dot  structure  during  the  engraving  process.  New 
Tandem-rigs  for  SCAN-A-GRAVER®  machines  that 
permit  simultaneous  double-plating  from  one  piece  of 
copy  are  now  in  production.  Color  electronic  engrav¬ 
ing?  .  .  Fairchild  has  already  made  gcwl  color  plates 


•  For  more  information  on  Fairchild  electronic  engraving 
machines  that  make  low-cost  halftones  right  in  your  own 
plant,  write  Fairchild  Graphic  Equipment,  Inc.,  88-06  Van 
Wyck  Expressway,  Jamaica,  N.  Y.,  Department  I00-9AI. 


in  the  laltoratory.  A  definite  announcement  about  its 
commercial  application  will  be  made  in  the  future! 

A  six  year  record  .  .  . 

Fairchild  entered  the  graphic  arts  field  in  1949.  Today, 
the  SCAN-A-GRAVER  is  used  by  the  majority  of  small 
and  medium-sized  daily  and  weekly  newspapers  in  the 
U.  S.  and  Canada.  Now,  the  significant  new  advances 
outlined  above  definitely  establish  Fairchild  electronic 
engraving  even  more  widely  in  the  graphic  arts.  You 
will  see  that  the  year  1956  will  l)e  a  continued  period 
of  eNen  more  dynamic  growth! 


GRAPHIC  EQUIPMENT,  Inc 
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HISTORY-MAKING  STRIDE  toward  a  world  of  abundant  power  will  be 
made  when  Pennsylvania  Power  &  Light  Company,  in  central  eastern 


Pennsylvania,  builds  the  first  privately-financed  electric  generating 
station  with  an  atomic  reactor  of  the  homogeneous  type.lt  will  be  a  full- 


LIQUID  ATOMIC  FUEL  TO  BE  II 


Westinghouse  will  build  world’s 


the  first  full-scale  peacetime  atomic  power  plant  in  i 
the  United  States  ...  for  the  AEG,  to  be  operated  by  j 


IS 

ve 


first  full-scale  "homogeneous” 
nuclear  reactor  for 
Pennsylvania  Power  &  Light’s 
new  150,000-kw  power  station 

The  greatest  promise  for  peacetime  use  of  atomic 
energy  is  in  the  generation  of  electric  power,  and 
Westinghouse  is  exploring  this  field  in  many  directions. 
It  is  already  building  the  pressurized  water  reactor  for 


the  Duquesne  Light  Company  at  Shippingport,  Pa.  a 
Now,  Westinghouse  and  the  Pennsylvania  Power  &  !  sei 
Light  Company  are  embarked  on  the  development  of  10 
a  completely  different  kind  of  atomic  reactor.  It  is  wi 
planned  for  service  in  1962,  on  the  basis  that  such  a  jj  W 
plant  will  be  commercially  competitive  with  generat-  T  ar 
ing  stations  using  conventional  fuel.  E  re 

It  will  be  a  reactor  of  the  homogeneous  type,  which  E  si| 
means  that  a  solution  of  uranium  salts  circulates  f  fix 
through  the  reactor  where  heat  is  generated.  The  heat  ^ 
is  converted  to  steam  which  drives  a  turbine.  And  this  : 
new  reactor  actually  keeps  on  making  as  much  atomic  t 
fuel  as  it  needs  to  operate!  Many  authorities,  including  | 
the  Joint  Congressional  Committee  on  Atomic  Power,  P' 
expect  such  reactors  to  produce  atomic  electricity  that  F] 


ting  I  scale  station  using,  for  the  first  time,  nuclear  fuel  in  a  liquid  form.  president  of  the  utility,  and  Gwilym  A.  Price,  president  of  Westinghouse, 

full-  I  Pictured  at  PP&L's  Hosensock  Substation  ore  Charles  E.  Oakes  (left),  who  have  signed  agreements  for  the  plant's  development. 


E  USED  IH  NEW  POWER  PLANT 


,  in  i  is  commercially  competitive  with  power  from  con- 
by  *  ventional  fuels. 

Pa.  Pennsylvania  Power  &  Light  Company,  which 
r  &  I  serves  over  a  half-million  customers  spread  over 
t  of  ^  10,000  square  miles  of  central  eastern  Pennsylvania, 
t  is  will  own  and  operate  the  atomic  generating  station, 
h  a  (  Westinghouse  will  act  as  co-developer  in  the  design 
rat-  \  and  manufacture  of  the  pioneering  homogeneous 
reactor  and  the  electric  generating  equipment.  It  is  a 
lich  significant  addition  to  the  growing  list  of  Westinghouse 
ates  firsts  in  atomic  power, 
leat 

this  WESTINGHOUSE . . .  FIRST  IN  ATOMIC  POWER 

mic  f 

ling  I  first  atomic  reactor  for  full-scale  peacetime  electric 

ver,  power  plant  in  the  U.  S.  at  Shippingport,  Pa. 

ihat  first  industry-owned  reactor  to  test  and  develop  ma¬ 


terials  and  fuels  for  atomic  plants  ...  to  be  built  by 
Westinghouse  at  Blairsville,  Pa.  Announced  April,  1955. 
FIRST  atomic  engine  to  drive  submarine;  U.S.S.  Nautilus 
went  to  sea  January  17,  1955.  Westinghouse  now  working 
on  atomic  engines  for  two  additional  submarines. 

FIRST  contract  to  develop  atomic  engine  for  large 
surface  ship. . .  awarded  to  Westinghouse,  October  15, 1954. 
FIRST  privately-financed  factory  exclusively  for  atomic 
equipment  at  Cheswick,  Pa.  In  operation  December,  1953. 
FIRST  substantial  quantities  of  useful  atomic  power 
produced  at  the  National  Reactor  Testing  Station.Idaho, 
May  31,  1953.  Reactor  built  by  Westinghouse  for  AEG. 

you  CAN  66  SURE.,  if  nil 

Westinghouse 


SEC  PROXY  RULES 

A  DIFFERENCE  of  opinion  among  news¬ 
papermen  as  to  the  merits  or  dangers 
of  the  proposed  proxy  regulations  of  the 
Securities  and  Exchange  Commission  has 
been  reflected  in  the  columns  of  E  &  P 
in  the  last  few  weeks.  But  it  is  surpris¬ 
ing  to  us  that  so  few  newspapermen 
have  spoken  out  on  one  side  or  the  other. 

The  reason  for  this  pronounced  lack 
of  opinion,  it  seems  to  us,  is  that  many 
newspapermen  are  timid  about  finding 
fault  with  regulations  designed  to  pro¬ 
tect  the  public  interest  in  which  there 
apparently  i.s  no  clear  cut  danger  to 
press  freedom.  The  intention  of  SEC 
avowedly  is  to  protect  the  public  in 
proxy  battles  and  is  not  to  restrict  the 
press.  There  is  no  rule  or  regulation 
instructing  a  newspaper  as  to  what  it 
can  or  cannot  publish. 

Nevertheless,  in  our  opinion  there  is  a 
direct  conflict  between  the  SEC  rules 
and  the  First  Amendment.  This  comes 
in  the  area  of  prior  censorship  of  adver¬ 
tising  and  editorial  material  prepared 
for  publication  in  newspapers  and  maga¬ 
zines.  It  may  not  be  censorship  of  the 
press  (i.e.  newspapers)  in  the  usually  ac¬ 
cepted  definition  of  the  term.  But  it  is 
censorship  of  the  people’s  right  to  use 
a  free  press  in  the  original  conception  of 
that  Constitutional  guarantee  which  is 
that  anyone  has  a  right  to  use  a  press 
without  prior  restraint  or  regulation.  The 
guarantee  of  free  speech  is  affected  simi¬ 
larly. 

Some  may  argue  that  processing  of 
statements  and  ads  by  SEC  for  fairness 
and  accuracy  is  not  censorship.  Desirable 
as  that  practice  may  seem  to  be  in  proxy 
matters,  it  is  still  censorship  when  prior 
approval  of  material  before  publication 
is  required. 

The  issue,  therefore,  is  how  far  should 
a  quasi-judicial  agency  of  government  be 
permitted  to  go  in  limiting  the  free 
speech  and  free  press  prerogatives  of  the 
people  under  the  guise  of  protecting  the 
public  interest? 

SEC  has  extended  its  deadline  for  re¬ 
ceiving  comment  on  the  new  rules  up 
to  the  end  of  October.  There  is  no  as¬ 
surance  that  SEC  will  be  swayed. 

Public  interest,  however,  requires  that 
newspapermen  not  only  acquaint  their 
readers  with  the  facts  in  this  issue  but 
inform  SEC  as  to  their  individual  re¬ 
actions  and  those  of  the  people.  It  may 
eventually  become  necessary'  for  Congress 
to  resolve  the  conflict. 

On  the  face  of  it,  only  a  limited  few 
businessmen  might  feel  the  restraint  of 
the  I’egulations.  Of  equal  and  perhaps 
greater  importance  is  that  it  cuts  an¬ 
other  nick  in  the  First  Amendment,  is 
part  of  the  whittling-away  process,  and 
may  serve  as  a  precedent  for  other  prior 
restraints  in  other  news  areas. 


Your  Father  knoweth  what  things  ye 
hare  need  of,  before  ye  ask  Him. 

— Matthew,  FI;  S. 


NEWSPRINT  OUTLOOK 

THE  prospect  of  an  increase  in  North 

American  newsprint  production  of 
1,620,000  tons  by  1957  (as  reported  by 
E  &  P.last  week)  is  encouraging  for  the 
future  but  not  very  helpful  to  the  im¬ 
mediate  supply  situation.  Manufacturers 
deserve  credit  for  their  renewed  faith 
in  the  American  newspaper  industry,  but 
their  expansion  efforts  may  not  be  in 
time  to  offset  some  serious  supply  dif¬ 
ficulties  for  publishers  before  the  end 
of  1956  when  some  of  the  additional 
total  tonnage  projected  for  ’58  will  start 
to  become  available. 

U.  S.  newsprint  consumption  was  up 
more  than  300,000  tons  in  the  first  eight 
months  of  this  year.  This  was  due  to  a 
normal  increase  in  circulation  plus  a  9.9% 
increase  in  advertising  linage.  A  fore¬ 
cast  this  week  by  a  newspaper  advertis¬ 
ing  official  forecast  a  1955  year-end  lin¬ 
age  gain  near  11%  with  an  additional 
7%  increase  in  1956  over  that. 

Four  years  ago  it  was  predicted  that 
possible  demand  for  North  American  ton¬ 
nage  would  be  8,700,000  tons  by  1960. 
According  to  E  &  P’s  survey  U.  S.,  and 
Canadian  manufacturers  will  be  ready 
to  meet  that  demand  by  1958.  At  the 
present  rate  of  increased  consumption, 
if  continued  next  year,  it  begins  to 
look  as  if  the  demand  forecasted  for 
1960  may  materialize  by  1957  before  all 
the  additional  tonnage  now  planned  is 
available. 

The  increased  production  figures  so  far 
this  year  of  U.  S.  and  Canadian  mills 
are  admirable.  But  their  shipments  to 
U.  S.  customers  have  not  been  sufficient 
to  meet  the  increased  demand.  Publishers 
have  had  to  draw  almost  100,000  tons 
from  their  inventories  to  make  up  the 
difference. 

It  is  difficult,  but  not  impossible,  to 
s])eed  up  and  advance  expansion  plans. 
We  hope  that  all  the  manufacturers 
see  the  wisdom  of  bending  every  effort 
in  that  direction  to  meet  the  snowballing 
demand  and  to  avoid  a  crucially  tight 
supply. 


IKE’S  ILLNESS 

'I'HERE  undoubtedly  were  many  reasons 

why  the  White  House  staff  wdthheld  the 
correct  news  about  President  Eisen¬ 
hower’s  illness  for  12  hours.  Whatever 
they  were,  none  of  them  was  good  enough 
to  support  the  decision  to  disseminate 
erroneous  information  about  his  health 
and  suppress  the  actual  facts. 

It  has  not  been  too  long  since  the 
American  people  were  deliberately  hood¬ 
winked  about  the  state  of  health  of  a 
Chief  Executive.  They  re-elected  him 
although  he  was  in  no  physical  condition 
to  live  through  his  term  of  office — which, 
in  fact,  he  failed  to  do. 

Newspaper  reporters  and  editors  are 
no  different  than  the  rest  of  the  populace. 
When  they  have  been  fooled,  or  lied  to,  a 
couple  of  times  about  something  as  vital 
as  the  serious  illness  of  the  President  of 
the  United  States,  they  are  apt  to  be¬ 
come  .suspicious  about  later  news  on  the 
subject.  They  didn’t  get  the  truth  the 
first  time — why  should  they  expect  to 
get  it  at  all? 

A  momentary  delay  to  verify  an  ori¬ 
ginal  diagnosis  and  to  notify  important 
executives  in  the  chain  of  command  is 
justified.  But  under  no  circumstances  is 
there  justification  for  withholding  the 
news  for  12  hours  meanwhile  releasing 
a  false  report. 

Such  incidents  will  make  reporters 
speculatively  suspicious  whenever  a 
President  is  afflicted  by  something  as  in¬ 
nocuous  as  a  common  cold. 

NEWSPAPER  WEEK 

NEWSPAPERS  have  to  blow  their  own 

horns  occasionally — no  one  else  is  go¬ 
ing  to  do  it  for  them — and  National 
Newspaper  Week  is  a  good  time  for  it. 

There  are  plenty  of  critics  of  the 
press  who  at  the  slightest  provocation 
will  charge  newspapers  with  all  manner 
of  alleged  sins  of  commission  and 
omission. 

There  are  very  few  boosters  of  the 
press  aside  from  some  leaders  in  the 
newspaper  industry  and  Editor  &  Pub¬ 
lisher.  It  is  rare  when  our  words  of 
commendation  for  newspapers  see  the 
light  of  day  in  newspaper  columns  in 
the  same  volume  as  the  words  of  critic¬ 
ism  by  others. 

Newspapermen  are  acutely  aware  of 
any  possible  shortcomings  and  will  pub¬ 
lish  criticism  without  rebuttal  even  when 
it  is  unjustified.  But  they  are  inately 
modest  about  their  daily  contributions 
to  their  readers’  economic,  political  and 
social  welfare. 

National  Newspaper  Week  is  a  time 
for  newspaper  people  to  overcome  their 
modesty  and  let  the  country  know  what 
these  contributions  are. 
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Executive  Spotlight 

HOWARD  S.  WILCOX  hajs  be«‘n  named 
public  relations  director  of  Central  Newspapers, 
Inc.,  President  Eugene  Pulliam  has  announced. 
Mr.  Wilcox  will  continue  as  promotion  and 
personnel  director  of  the  Indianapolis  News 
and  Star.  He  has  been  associated  with  the 
News  and  Star  since  1952  when  he  was  named 
promotion  director.  Last  year  he  was  appointed 
personnel  director. 


of  the  Danville  (Ill.)  Commer-  Charlottesville  (Va.)  Daily 
cial-News  —  appointed  CAM  Progress.  He  is  succeeded  in 
of  the  Merced  (Calif.)  Sun-  Montgomery  by  Paul  McGin- 
Star.  MS,  formerly  CM  for  the  Mont- 

*  *  *  gomery  Examiner.  Donald 

J.  R.  Eckstadt — former  cir-  Croy  becomes  assistant  mana- 


culation  director  of  tbe  Snyder  ger.  *  *  * 

(Tex.)  Daily  Nervs-named  cir-  Charles  l)iLDAY-of  the  Ken- 
culation  manager  of  the  Kilgore  t  r.  •  \r  ,  i  j 

„  ,,  osha  Evening  News  —  elected 

(Tex.)  News  Herald.  p.esident  of  the  Wisconsin  Ad¬ 

vertising  Managers’  Associa- 

if  if  Wilcox  Joseph  M.  Ress.a — from  the  tion.  ♦  ♦  ♦ 

advertising  staff  of  the  At/antic  „ _ _  ,  ,. 

.  ,  ..  ,  .  /XT  V\  ,  j  Bill  Comer — former  radio 

DOLCLAS  V.  CLARKE,  mns  editor  of  the  City  (N.  J.)  /W,  to  advertis-  salesman  - 

Newburgh  (N.Y.)  News  and  Beacon  News,  since  ing  manager  for  Beckley  News-  advertising  manager  of 

1944,  has  h€*en  promoted  to  managing  editor  sue-  papers  Corp.,  sales  agent  for  ,  ^  r  nl-e  lOre  1  North  T/in 
ceeding  CHARLES  A.  S.  FREEMAN,  ME  the  the  Beckley  (W.  Va.)  Raleigh  ^  ^ 

past  11  years  and  an  executive  of  the  Gannett  Register  and  Post-Herald.  ’ 

Croup  of  Newspapers  the  past  28  years.  Mr.  *  *  * 

Freeman,  who  is  retiring,  is  the  only  Cannelt  T,Eroy  iMARfilEi  TllOM-  I®  Editorial  RoOUlS 

executive  to  serve  as  ME  of  five  of  the  Croup’s  ‘  t.,,,  „ 

newspapers.  Others:  Olean  (N.Y.)  Herald.  succeeded  BILL  W  INTER  as  .p  Freeman— a  mem- 

Rochester  (N.Y.)  Tinies-Vnion  and  Democrat  &  leporter  and  advertising  ^les-  Asheville  (N.  C.) 

Chronicle,  Mr.  Clarke  worked  eight  years  as  Lebanon  (Ore.)  -  Times  staff  since  1944 

a  reporter-photographer  for  the  Reaeon  paper  Express  upon  his  return  to  the  _promoted  to  city  editor  re- 


hefore  becoming  news  editor. 


PERKINS  M.  HART,  advertising  ilirector  of 
the  Schenectady  (N.Y.)  Union-Star,  has  been 
appointed  assistant  general  manager  of  that 
newspaper.  In  the  newly-created  post,  Mr.  Hart 
continues  as  ad  director  a  post  he  has  held 
for  15  years.  He  has  been  a  member  of  the 
staff  since  1919. 


University  of  Oregon  to  con-  Demtoft,  who  re¬ 
tinue  work  on  his  masters  de-  ^  position  in 

gree  thesis.  ^  ^  ^  the  news  department  of  the 

Charlotte  (N.  C.)  Observer. 

Charles  A.  Trask — adver-  Robert  Isbell,  former  member 
tising  manager  for  the  West-  of  the  C-T  staff  who  left  to  do 
hampton  (L.  I.)  Hampton  pu|)licity  work,  rejoins  the  pa- 

Society  Pictorial — joining  the  ad  pgi-  Qct.  3. 
staff  of  the  paper’s  sister  pub-  *  *  ♦ 

lication,  the  /’flfiH  Bench  (Fla.)  Tommy  Shields— sports  edi- 
/  ICtOtial.  f/,,*  1-Ka  eittnirn  C'.iti‘7i>n 


ncation,  tne  i'OfiH  eeocn  tria.i  Tommy  Shields— sports  edi- 
Pictorial.  ^  ^  ^  tor  of  the  Ottawa  Citizen  the 

*  last  19  years  and  a  sports  writ- 

CEORCE  JACOLINZER,  circulation  munager  for  the  Meriden  FRANK  G.  MULLIN — named  er  with  the  paper  for  30  years — 
(Conn.)  Journal,  has  been  promoted  to  the  newly-created  posi-  advertising  manager  of  the  transferred  at  his  request  to 
tion  of  director  of  the  circulation  department  of  the  Record  &  Qxcen  Sound  (Ont.)  Sun-Times  Citizen’s  general  news  desk. 
Journal.  Mr.  Jagolinzer  eame  to  Meriden  in  195.1  after  16  succeeding  C.  Bri'CE  McKenzie  Jack  KoffmAN  takes  over  as 
years  circulation  experience  ijdth  the  Providence  iR.l.)  Journal-  purchased  the  weekly  acting  sports  editor. 

Bulletin.  JAMES  R.  KENNEDY  retains  his  (.M  position  with  Advocate  from  his  .  *  * 

. .  i-otner,  A.  uoss  mc  .  Martin  N.  Perry— former  as- 

.  J./,  ♦♦♦  sistant  city  editor  of  the  Indian- 

rkr>noz-vivT  AT  j  TT  by  Gov.  j  p  HOLLAND — city  circula-  apolis  Times — I'ejoined  the  staff 

PEKbOIVAL  Fred  Hall  as  chairman  of  the  manager  of  the  .Mont-  of  the  Wichita  (Kas.)  Eagle  as 

MENTION  gomery  (Ala.)  Journal — to  be-  an  editorial  writer.  He  previous- 


PERSONAL  Fred  Hall  as  chairman  of  the 

MFNTION  recently  created  Citizens  Ad- 

•  *  IvJiN  visory  Commission  on  Revenue 

-  and  Taxation. 

Reed  Sarratt — editorial  di-  *  ♦  * 

rector  of  the  Winston-Salem 

(N.  C.)  Journal  and  Sentinel —  Charles  A.  Sprague — editor  | 

assumed  general  supervision  of  publisher  of  The  Salem  | 

the  news  departments  of  the  Oregon  Statesman — selected  as  i 

newspapers.  The  position  was  Lovejoy  Fellow  at  Colby  Col- 

formerly  held  by  Wallace  Car-  lesre.  Maine.  He  will  receive  ! 

ROLL,  who  resigned  to  become  honorary  Doctorate  of  Laws 

Washington  news  editor  for  the  i 

Xew  York  Times.  Both  news 

staffs  remain  under  the  direct  „  , 

authority  of  their  managing  On  the  Business  Side 

editors.  James  B.  L.  Rush  will - - - 

sei-ve  as  administrative  assist-  R.  h.  (Bob)  W.vrdwell  _ 

ant  to  Mr.  Sarratt  in  the  edi-  longtime  Colorado  Springs  ad- 
torial  department.  vertising  man — appointed  busi- 

*  *  *  ness  manager  of  the  Colorado 

H.  G.  Kimber— president  and  ‘^Pri”ffa  (Colo.)  Free  Press.  He 
publisher  of  the  Toronto  Globe  succeeds  Stewart  Beardslee, 
and  Mail  —  appointed  to  the  resigned  following  Unitypo 

Canadian  Promotion  and  Ser-  desi^ation  of  Jack  Mohler  as 
vice.  Finance,  and  Policy  Com-  publisher  in  place  of  Ed  Hoyt, 
niittees  of  the  Audit  Bureau  of  •  •  •  Jon>f  B.  Coi  TTS — jiromoted 
Circulations.  advertising  director. 


come  circulation  manager  of  the 


(Continued  on  page  40) 


A  5'letter  word  for  reader-interest?  It’s 


jfm 

8y 

Mel  Casson 


Angel’s  pixie  antics  win  her  a  loyal  reader-following 
wherever  she  goes — and  editors  like  the  way  this  versa¬ 
tile  6-times  weekly,  2-column  panel  fits  both  standard  and 
narrow  column  measures.  Also  available  in  1  col.  width. 
You’ll  string  along  with  “Angel”  when  you  see  how  she 
ties  in  with  your  needs.  Send  for  samples  today! 


E.  W.  Johnson — editor  and  Bill  Backvold  —  formerly  ^ 

publisher  of  the  Chanute  (Kas.)  classified  advertising  manager  21 1  W.  Wacker  Drive,  Chicago  6 

editor  fle  PUBLISHER  for  October  1,  1955 


CHICAGO  SUN-TIMES 
_ 

re,  Chicago  6  Harry  B.  Baker,  General  Manager 


Personal 

(Continued  from  page  39) 


in  Raleigh,  N.  C. — named  man¬ 
ager  of  the  wire  service’s  new 
Greensboro  (N.  C.)  Bureau. 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


ly  worked  for  the  Eagle  as  a  Robert  Lee  Debo— former 
reporter  before  the  Korean  war.  city  editor  of  the  Cincinnati 
*  *  *  1‘ost  —  named  city  editor  of 

the  Indianapolis 
Times  replacing 
Ted  Knap,  who 
returned  to  the 
city  staff.  Clar- 
E  N  c  E  (Jim) 
Smith,  an  11- 
year  veteran  of 
the  Times,  was 
named  sports 
editor,  succeed¬ 
ing  Bill  Eg- 
GERT,  who  re¬ 
signed.  Henry  Southerland, 
former  Houston  (Tex.)  Press 


Gus  Holmes — former  staff 
writer  on  the  Latin-American 
Affairs  desk  of  the  San  Diego 
(Calif.)  Union — named  editor 
of  the  California  Publisher 
magazine,  a  monthly  ftfr  the 
California  Newspaper  Publish¬ 
ers  Association. 

♦  ♦  ♦ 

Joseph  L.  Terrell — formerly 
with  the  United  Press  Bureau 


Debo 


Editor  &  Publisher 

The  Oldest  Publishers'  and  Advertisers 
Newspaper  in  America 
With  which  has  been  merged  The  Jour-  photographer,  became  real  estate 
nalist  established  March  22.  1884;  News- 

paperdom,  March  1892;  Fourth  Estate,  editor;  MARY  JANE  MADDEN, 

c*2X'*r  V,  Hot;  idver^ifing"Febl!"ary^J;  magazine  Staffer, 

1925.  Titles  Patented  and  Registered,  joined  the  society  Staff;  STAN- 
Publfs'her  '^Co^"inc^*^  Editor  &  LEy  Zawadski,  former  city  edi- 

~  nc.  Pottstown  (Pa.) 


"There  will  be  no  Newspaper  Week  celebration  here;  just  you  editors 
stay  in  linel" 


The  Editoe  &  Publisher  Co.,  Inc. 
Jahes  Wright  Brow  n 
Chairman  of  the  Board 
Robert  U.  Brown 

_ President  and  Editor 

General  Publication  Offices: 
Seventeenth  Floor,  Times  Tower 
42nd  St.  and  Broadway 
New  York  36,  N.  Y. 

T  elephones : 


Clay  Puckett — fun  -  poking  Bill  Miller — formerly  sports 
Mercury,  assigned  to  city  staff;  publisher  of  the  weekly  Devil’s  reporter  for  the  Honolulu  Ad- 
JOHN  L.  Boylez,  ex-political  River  (Tex.)  News — to  study  vertiser  and  Star  -  Bulletin  — 
editor  of  the  Evansville  (Ind.)  foj.  the  ministry  at  an  Episcopal  joined  the  copy  desk  of  the  San 
Courier,  on  the  city  staff  and  seminary.  Diego  (Calif.)  Evening  Tribune. 

Frank  Welrich,  former  sports  •  ♦  *  *  *  ♦ 

se.rpnunes.  wiiter— art  editor  of  the  Kwoa;-  Norman  Shavin  —  feature  Roger  Williams— city  editor 

BRyant  9-3052,  3053.  3054,  3055,  3056.  (Tenn.)  News  -  Sentinel,  and  Sunday  editor  of  the  Jack-  of  the  Waycross  (Ga.)  Journal- 

the  Times  sports  son  (Miss.)  State  Times  —  Herald  —  resigned  to  join  the 
named  instructor  in  journalism  staff  of  the  Columbus  (Ga.) 

'  *  *  at  Millsaps  College,  Jackson.  Enquirer.  Robert  Wynn  fills  a 

*  *  *  vacancy  on  the  Journal-Herald 

Joe  Lee — business  manager  of  staff, 
the  Montgomery  (Ala.)  Exam-  ♦  ♦  ♦ 

iwcr— joined  the  Sand  Mountain  Vladimar  Posvar— ex-CinciH- 
(Ala.)  Daily  Reporter  at  Al-  nati  Post  staffer — now  a  copy 
bertville  as  general  manager,  editor  for  the  Indianapolis 
And  Joe  Jones,  Examiner  city  Times. 

Pat  Munroe  Washington  editor,  resigned  to  join  the  Re-  ♦  ♦  ♦ 


now  with 
staff. 


Bob  Ward — joined  the  re- 


Jehome  H.  Walker,  Executive  Editor; 

Dwight  Bentel,  Education  Editor;  S. 

Richard  Brooks,  James  L.  Collings, 

Ray  Erwin.  Features;  Robert  B. 

McIntyre,  Advertising  News;  Josiah 
B.  Keeney.  Marketing  and  Research 

Manager;  Janet  Haslett,  Librarian-  .  .  ,  .  ^  . 

CFXrlrs  T.  Stuart.  Publisher,  and  POltorial  staff  of  the  High 

Treasurer;  James  Wright  Brown,  Jr..  Point  (N.  C.)  Enterprise  aS  aS- 

ager;  Bernadette  Borries,  Advertising  Brown. 

Production  Manager;  George  E.  VV^ilt,  *  ♦  ♦ 

Promotion  Manager;  George  S.  Mc¬ 
Bride,  Circulation  Director;  George  H. 

Strate,  Circulation  Manaoer;  Evelyn  j  .  ^  i  i  - » - - 

g  Kolojay,  Classified  Manager.  Correspondent  for  several  dailies  porter’s  staff.  Joe  Grossman  —  resort  cor- 

IVashingtoH  4,  D.  C.  Bureau,  James  J.  m  the  West  and  South — to  *  ♦  *  _ 

Butler,  Manager  1140  National  Press  povpr  thp  ranitnl  for  tViP  t>  n  t  lespondent  lOr  Metropolitan 

BWflr.,  Telephones,  MEtropoiitan  8  0823,  ,  ^UTH  PENDERGRASS  —  June  newspapers  and  wire  Services— 

8^824,  8_082S.  — ^ ^  iimton-Sale^n  (N.  C.)  J^^urnal  journalism  graduate  of  the  Uni-  elected  president  of  the  Press 

%^Tc°de:rBidJ.  versity  of  .  Texas-joined  the  Club  of  Atlantic  City,  N.  J. 

Ave..  Chicago  1,  III.  Tel.  STate  papeis  were  formerly  represent-  Forf  Worfft  Press’  woman’s  de-  _ _ _ 

2-4898-99.  George  A.  Branbenburg.  ed  bv  MRS.  ELEANOR  NANCE  nnrtmpnt 

Hamilton,  who  has  joined  the  ^  * 

Philadelphia  Bureau,  1046  Commercial  professional  Staff  of  the  HoUSe  ORMOND  PLATER — formerly  of 
Velptial^l'yAut:^^^^  Curi^ncy  Com-  the  Winchester  (Va.)  Star  - 


Where  They  Are  Now 


Joseph  W.  Dragonetti. 


Bernice  James — formerly  a 

mittee’s  subcommittee  on  hous-  joined  the  reportorial  staff  of  general  assignment  reporter  and 

the  Albany  (N.  Y.)  Knicker-  bowling  editor  for  the  Wichita 
bocker  News.  (Kas.)  Eagle— now  editing  and 

*  *  *  publishing  a  tabloid  weekly  de- 

Max  Harrelson— Associated  voted  to  amateur  sports  in  the 


Pacific  Coast  Editor,  Campbell  Watson,  IDg. 

Mills  Bldg.,  San  Francisco  4.  Tel.  GAr-  ♦  *  * 

field  1-7950.  Pacific  Coast  Advertising 

Representative:  Dvucah  A.  Scorr,  Suite  Wi-qi  pv  Owp-sisj vpnprnl  ns- 

2,  Penthouse,  Mills  Bldg.,  San  Francisco  WESLEY  UMENS  general  aS 
4.  Tel.  GArfield  1-7950;  2978  Wiishire  signment  reporter  for  the  Mont- 

8-415 i.  5-  Tel.  DUnkirk  (Ala.)  Advertiser— pvo-  Press  correspondent  —^elected  '' ichita  area. 

London,  England  Office.  Allan  iiela"  iDoted  to  state  editor  replacing  president  of  United  Nations  * 

PONS,  Manager,  19  Dorchester  Court,  TRUDY  Cargile,  who  resigned  to  Coii'espondents  Association,  suc-  Harold  E.  (Hal)  Smith — 
fari7Fr^c!‘EdTr°c  i'  ~  “<7  become  a  roving  reporter-pho-  ceeding  Dr.  Max  Beer  of  Neue  formerly  automotive  editor  of 
Avenue  de  Paris"  'vincennes''‘(s’c’ine)  togiapher  for  the  Birmingham  Zuercher  Zeitung  of  Zurich,  the  San  Diego  (Calif.)  Uniov- 
~  ""  ~  ■  (Ala.)  News.  Other  Advertiser  Switzerland.  Tribune — joined  the  Ford  Motor 

staff  additions;  Roseen  Dhu  ♦  *  ♦  Co.  as  assistant  manager  of 

Stuart,  Jacksonville  Beach  Anna  E.  Morris — formerly  Ford’s  Los  Angeles  public  rela- 
(Fla.)  Citizen  feature  editor,  on  a  reporter  for  the  San  Antonio  tions  office, 
the  rim;  Mrs.  Jean  Bedsole,  (Tex.)  News — joined  the  worn-  ♦  *  ♦ 

cub  reporter;  Skip  Casey,  New  en’s  department  of  the  Houston  Irene  Davis — formerly  on  the 
York  and  European  newspaper  (Tex.)  Post.  Other  additions:  advertising  staff,  Hartford 
reporter,  on  general  assignment  Charlotte  Phelan,  heretofore  (Conn.)  Times — named  general 
and  Tom  Johnson,  former  publicity  director  of  the  San  manager  of  the  Parsons  Theatre, 
radio  news  writer.  City  Hall  re-  Antonio  Symphony,  and  Angel-  that  city, 
porter.  INE  Smith,  Baylor  U.  graduate.  (Continued  on  page  41) 
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HOW-ARE-YOU  IN  HAWAII — ^Two  Southern  newspaperwomen  on  the 
prowl  for  news  about  fashions  and  travel  meet  for  luncheon  at  the 
Royal  Hawaiian  Hotel  at  Waikiki.  They  are  (left)  Mary  Allie  Taylor, 
Memphis  (Tenn.)  Press-Scimitar;  and  (right)  Sue  Brown  Sterne, 
Atlanta  (Ga.)  Journal  society  editor. 


Henry  Manz — former  Cinciu- 
nati  Post  adve.tisinp  director, 
later  in  same  position  with 
Indianapolis  Times — named  gen¬ 
eral  manager  of  Indianapolis- 
Marion  Building  Authority. 

V  *  V 

James  Harding  —  Portland 
newspaperman — appointed  edi¬ 
tor  of  the  Oregon  Teamster,  a 
Portland  (Ore.)  newspaper  of 
the  AFL  teamsters  unions. 

«  *  * 

Madison  West — formerly  the 
Wichita  (Kas.)  Eagle's  City 
Hall  reporter — now  working  at 
City  Hall  full  time  as  municipal 
research  director, 

*  *  * 

Al  Glanzberg  —  resigned 
from  Los  Alamos  (N.  M.) 

Bureau  of  the  Santa  Fe  (N.  M.) 
New  Mexican  to  do  public  re¬ 
lations  work. 

*  *  » 

Charles  A.  Johnsto.n — for¬ 
mer  staffer  for  the  Asbury 
Park  (N.  J.)  Press — assumed 
duties  as  an  administrative  as¬ 
sistant  to  Monmouth  County 
Prosecutor  Vincent  P.  Keuper. 
*  *  * 

John  Class — veteran  Ohio, 
Louisiana  and  Mississippi  news¬ 
paperman,  both  in  editorial  and 
advertising —now  managing  edi¬ 
tor  of  the  Resfauraat  Review, 
Jackson,  Miss. 


Peter  Sldarsky  —  reporter 
for  the  Hartford  (Conn.)  Cou- 
rant — resigned  to  become  direc¬ 
tor  of  public  relations.  New 
Haven  College,  New  Haven, 
Conn. 

«  * 

Fred  Gregg — former  Cincin¬ 
nati  Post  editorial  promotion 
manager — named  assistant  gen¬ 
eral  sales  manager  of  Crosley 
Broadcasting  Corp. 


©Mtuarg 

Homer  E.  Strickler,  41,  edi¬ 
tor  of  Flagship  Mews,  an  Amer¬ 
ican  .Airlines  publication,  and 
assistant  city  editor  of  the  .Veir 
York  Sun  until  its  sale  in  1950 
to  the  Mew  York  World-Tele¬ 
gram,  Sept.  'Jf).  .4  brother, 

George  Strickler,  is  an  assist¬ 
ant  sports  editor  of  the  Chicago 
T  rihiine. 


.Albert  F.  Baenziger,  73, 
Chicago  newspaper  reporter  for 
50  years.  Sept.  20.  Mr,  Baen¬ 
ziger  spent  his  entire  newspaper 
career  on  the  old  Chicago 
Herald-Examiner  and  Chicago 
A  merican. 

«  *  * 

Wilma  Phillips  Stewart, 
food  editor  ot  tne  i)es  Moines 
(Iowa)  Register  since  1938, 
Sept.  23. 

*  *  * 

John  M.  Bemis,  from  1928 
to  1938  a  member  of  the  staff 
of  the  Spokane  (Wash.)  Daily 
Chronicle  as  reporter  and  as¬ 
sistant  city  editor.  Sept.  15. 

*  *  * 

Irving  A.  Peters,  56,  a  Mil¬ 
waukee  Sentinel  circulation 
branch  manager  for  the  last  26 
years.  Sept.  14. 

*  *  * 

George  E.  Stansfield,  79, 
managing  editor  of  the  Hart¬ 
ford  (Conn.)  Courant  from  1940 
to  1949,  Sept.  22. 

*  *  * 

Chester  Nichols,  45,  Chica¬ 
go  Tribune  photographer  and 
secietary  of  the  Chicago  Press 
Photographers  Association,  Sept. 
24. 

*  * 

Robert  B.  Sullivan,  51,  fea¬ 
ture  writer  and  assistant  Sun¬ 
day  editor  of  the  Mew  York 
Daily  Mews,  Sept.  21. 


Symbol  of  industrial  progress.  The 

official  opening  of  the  above  new  building  was 
recognized  as  a  symbol  of  the  Industrial  progress 
of  the  Newburgh-Beacon  Area  at  a  banquet  by 
the  Greater  Newburgh  Chamber  of  Commerce 
on  September  12. 

And  symbol  of  progress  It  Is!  The  new  press 
capacity  of  64  pages  Instead  of  the  old  32;  the 
ability  to  promptly  serve  a  circulation  that  has 

THE  NEWBURGH 

Member:  The  Gannett  Group 
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grown  from  14,837  twenty  years  ago,  to  16,731 
ten  years  ago,  to  21,608  ...  an  acceleration  23% 
greater  in  the  last  ten  years  than  in  the  preceding 
ten;  typical  of  the  population  and  employment 
and  buying  power  of  the  thriving  market. 

The  market,  for  example,  where  per  capita  retail 
grocery  sales  are  53%  greater  than  the  average  of 
the  other  seven  larger  population  "Metropolitan 
Cities"  of  New  York  State. 

BEACON  NEWS 

Represented  by  J.  P.  McKinney  &  Son,  Inc. 
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PLANT  •  EQUIPMENT 

Cline  Readying  Fully 
Automatie  Mailroom 


Chicago 

Cline  Electric  Manufacturing 
Company  is  readying  a  com¬ 
pletely  automatic  mailroom  as 
the  next  step  in  the  mechaniza¬ 
tion  of  newspaper  plants. 

Reference  to  the  mailroom 
automation  “package”  was 
made  hei-e  last  week  by  G.  R. 
Dayton,  Cline’s  sales  manager, 
in  a  talk  before  the  Central 
States  Circulation  Managers 
Association’s  meeting. 

Plans  Under  Way 

“We  will  soon  offer  a  com¬ 
pletely  engineered  automatic 
mailroom  which,  with  a  mini¬ 
mum  number  of  men,  will  han¬ 
dle  the  papers  from  the  press 
through  the  automatic  bundling 
machine  by  automatically  con¬ 
trolled  bundle  count,  directly  to 
delivery  trucks  through  a  dis¬ 
patcher’s  control  centralized  in 
the  mail  room,”  said  Mr.  Day- 
ton. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  makes  it  easier 
for  an  agency  and  ad¬ 
vertiser  to  check  and 
pay  for  newspaper 
advertising. 


Serif  ice  Offices 


•  NCWTOH  •CNICtEO 

•  COLUMBUS  •  MEMPHIS 
•  SAN  FIANCISCB 


THf  ADVERTISING 


[CHICKING  BUREAU,  INC 

>- 1 . . 


“For  the  present,”  he  con¬ 
tinued,  “I  would  like  to  say  just 
that  the  essentials  for  an  auto¬ 
matic  mailroom  are  now  in  ex¬ 
istence,  with  further  improve¬ 
ments  leading  to  complete  auto¬ 
mation  already  in  sight.” 

Mr.  Dayton  said  the  Wallastar 
bundling  machine,  designed  by 
the  Toronto  (Ont.)  Star,  plus 
the  Star  wrapper,  will  provide 
the  nucleus  for  the  automatic 
mailroom  “package”  planned  by 
Cline.  The  latter  is  the  sales 
agent  for  the  Wallastar  equip¬ 
ment. 

Describes  Operation 

Discussing  the  Wallastar 
bundling  machine,  Mr.  Dayton 
stated  in  part: 

“The  Wallastar  receives  loose 
stacked  newspapers  from  the 
Star  Wrapper  at  speeds  of  24 
or  more  stacks  per  minute.  In 
sequence,  the  stacks  are  first 
jogged  for  alignment,  then 
compressed  under  two  tons  of 
pressure  to  remove  aii‘,  and 
then  either  single  or  double 
tied  with  a  flattened  wire — 
welded  on  the  topside  with  no 
1  ends  protruding.  By  compress¬ 
ing  the  bundle  to  remove  the 
air,  less  wire  is  required  to  tie 
a  bundle.  Further  wdre  savings 
are  made  possible  by  flatten¬ 
ing  the  round  wire  as  it  is  fed 
to  the  machine  and  stretching 
the  wire  by  ten  to  twelve  per 
cent  during  the  flattening  pro¬ 
cess.  The  wire  strength  is  in¬ 
creased  by  this  stretching  pro¬ 
cess,  and  the  procedure  results 
in  pixiducing  tighter,  squaier 
bundles.  More  may  be  loaded 
into  the  delivery  truck. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
PNOCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Fedtral  St.  6e*len,  Mast. 

317  South  Tryon  St.  Chariotta,  N.  C 


HEAR  YE.  HEAR  YE— The  Pitts¬ 
burgh  Press  Club  is  now  equipped 
with  a  public  address  system  and 
record  player,  the  gifts  of  Ra¬ 
dioear  Corp.  Presentation  is 
made  by  Samuel  F.  Lybarger,  at 
right,  to  Joseph  Shuman,  club 
president  and  city  editor  of  the 
Pittsburgh  Post-Gaiette. 


“Lap  welding  of  the  wires, 
is  another  feature  with  the 
Wallastar.  Lap  welding  pro¬ 
vides  a  strong,  smooth  seal  with 
no  loose,  ragged  ends  to  tear 
other  bundles  or  snag  workers’ 
hands  during  handling.  The 
short  overlap  weld  piovides  ad¬ 
ditional  wire  saving.  Moreover, 
the  wire  used  by  the  Wallastar 
is  a  mild,  basic  commercial 
grade,  available  anywhere. 

Starwrapper  an  Aid 

“The  companion  machine  to 
the  Walla.star  Bundler  is  the 
Starwrapper  which  is  an  auto¬ 
matic  self-powered  unit  that 
provides  a  bottom  kraft  wrap 
and  then  feeds  the  stacks  to 
the  Wallastar  for  bundling. 
The  Stai'wrapper,  when  syn¬ 
chronized  with  the  bundler, 
produces  24  or  more  stacks  per 
minute.  It  saves  the  time  re¬ 
quired  for  manually  placing  the 
wrapper  on  the  stack. 

“The  paper  for  the  bottom 
wrapper  is  fed  as  needed  from 
one  of  two  rolls  located  be¬ 
neath  the  machine.  When  a 
roll  runs  out,  the  alternate  roll 
is  switched  in  and  the  change¬ 
over  is  accomplished  in  a  mat¬ 
ter  of  seconds.  Replacement  of 
the  spare  roll  is  easy,  and  is 
accomplished  without  interfer¬ 
ing  with  production. 

“The  wire  consumption  of  the 
Wallastar  is  only  inches 

more  than  the  perimeter  of  the 
bundle. 

“Moreover,  the  .square  bun¬ 
dles  resulting  from  the  Walla¬ 
star  compression  and  tying  are 
decidedly  economical  in  trans¬ 
portation.  Customers  have  re¬ 
ported  a  20%  increase  of  truck 
capacity  because  of  the  square 
bundle.” 


Stereo  Union 
Will  Vote  on 
Pension  Plan 

Milwaukee,  Wis. 

Before  Jan.  1  the  14,000  mem¬ 
bers  of  the  International  Stereo¬ 
typers’  and  Electrotypers’  Union 
will  vote  on  a  plan  to  pay  $20 
a  month  pensions  after  25  years 
of  journeyman  status,  at  age  65. 

Delegates  to  the  union  con¬ 
vention  here  last  week  voted  to 
submit  the  proposal  which  in¬ 
cludes  a  suggestion  by  Presi¬ 
dent  Leo  J.  Buckley  that  $45,- 
OOO  be  put  into  the  pension 
kitty  as  a  starter.  Assessments 
would  begin  Feb.  1,  if  the  plan 
is  approved.  Pensioners  would 
continue  to  pay  dues  and  as¬ 
sessments  of  the  international. 

Other  convention  action: 

Voted  for  a  referendum  on  a 
rule  that  would  require  mem¬ 
bers  of  each  craft  (stereo  and 
electro)  to  share  work  in  situa¬ 
tions  where  one  craft  suffers 
unemployment  while  the  other 
has  surplus  work. 

Approved  a  $l,000-a-year 
raise  for  President  Buckley 
(now  $10,285)  and  for  Secre¬ 
tary-Treasurer  Joseph  L. 
O’Neil  (nowv  $9,680). 

Voted  to  work  closely  with 
the  photo-engravers’  union  to 
ward  off  any  attempt  at  inclu¬ 
sion  of  these  unions  in  “one  big 
union”  following  the  merger  of 
the  AFL  and  CIO. 

The  merger  will  create  special 
problems  for  the  smaller  unions, 
Mr.  Buckley  warned. 

“Our  group,  along  with  the 
horseshoers  and  the  airline 
pilots,”  he  said,  “are  the  low 
men  on  the  totem  pole.  We  need 
to  stick  together  to  protect  our¬ 
selves  against  the  big  boys — 
the  teamsters,  the  plumbers  and 
the  steelworkers.” 

• 

Monthly  Jewish  Digest 
Launched  in  Houston 

Housto.n 

David  H.  White,  publisher 
and  editor  of  the  Houston 
Jewish  Herald-Voice,  has 
teamed  up  with  Bernard  Postal, 
a  former  editor  of  the  Jewish 
Telegraphic  Agency  and  now 
public  relations  director  of  the 
National  Jewish  Welfare 
Board,  to  launch  the  monthly 
Jewish  Digest  here. 

Managing  editor  is  Lionel 
Koppman,  executive  editor  of 
the  JWB  Circle  and  former 
reporter  on  the  Temple  (Tex.) 
Telegram.  First  issue  of  the 
Jewish  Digest  (64  pages)  bows 
in  Oct.  15. 


« 
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WHEREVER  YOU  ARE... 

J.  M.  HUBER  CORPORATION  •  INK  DIVISION 

Hillside  and  Bayonne,  New  Jersey 

Chicago  (McCook)  and  East  St.  Louis,  Illinois 

Borger  and  Baytown,  Texas 

Boston,  Massachusetts 

St.  Louis,  Missouri 

Huber,  Georgia 


CLASSIFIED  CLINIC 

Real  Estate  Ad  Study 
For  60  Newspapers 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Of  39  metropolitan  newspa¬ 
pers  publishing  Display  Classi¬ 
fied  Real  Estate  advertising,  36 
run  it  in  the  Classified  Adver¬ 
tising  Section.  The  remainder  of 
the  60  metropolitan  newspapers 
which  participated  in  a  Survey 
of  Real  Estate  Advertising  in 
Metropolitan  Newspapers  just 
completed  by  the  Chicago 
Tribune  do  not  carry  Display 
Classified  Real  Estate  ads. 

The  Classified  Advertising 
Manager  directs  the  sale  of  Dis¬ 
play  Classified  Real  Estate  ad¬ 
vertising  on  all  but  one  of  the 
papers  queried.  By  the  same 
token,  the  CAM  on  all  60  papers 
directs  the  sale  of  Agate  Real 
Estate  advertising. 

Sunday,  as  might  have  been 
expected,  represents  the  biggest 
linage  volume  of  both  Classified 
and  Display  Classified  Real  Es¬ 
tate  volume: 

Classified  Real  Estate 
Advertising 

58  papers  answered  this 
question.  2  papers  marked  2 
days. 

Day  on  which  the  papers  car¬ 
ry  the  largest  volume  of  Classi¬ 
fied  Real  Estate  Advertising. 


Number 

Days  of  Papers 

Sunday .  51 

Friday  . . 6 

Saturday  . 2 

Wednesday  .  1 


Display  Classified 
Real  Estate  Advertising 
36  of  the  39  papers  publishing 
Display  Classified  Real  Estate 
Advertising  answered. 

Day  on  which  the  papers  car¬ 
ry  the  largest  volume  of  Display 
Classified  Real  Estate  Adver¬ 
tising. 

Number 

Days  of  Papers 

Sunday  ..  32 

Saturday  ...  3 

Friday  ...  1 

The  Survey  was  unique  in 
that  Arthur  Rozene,  CAM, 
Chicago  Tribune,  said  60  ques¬ 
tionnaires  were  sent  out  and  60 
were  returned.  The  papers  were 
chosen  on  the  basis  of  their  Real 
Estate  volume  and  location.  The 
top  paper  on  the  list  carried 
4,743,737  lines  of  Real  Estate, 
including  Classified,  Display 
Classified  and  Display.  The  last 
paper  on  the  list  carried  a  total 
of  125,818  lines. 


While  Real  Estate  advertising 
is  heavily  concentrated  on  Sun¬ 
days,  only  3  papers  cari-y  more 
linage  on  Sundays  alone  than 
on  the  aggregate  of  weekdays. 
Most  papers  carry  twice  to  four 
times  as  much  weekday  Real 
Estate  linage  as  they  do  Sunday 
business.  This  represents  a 
growing  realization  on  the  part 
of  Real  Estate  interests  that 
every  day  represents  a  sales  op¬ 
portunity  day  for  them. 

In  the  realm  of  rates  there  is 
the  broadest  possible  disparity 
reflecting  the  variance  of  policy 
of  management  with  relation  to 
Classified.  The  1-time  daily 
milline  rates  for  Classified  Real 
Estate  advertising  range  from 
$1.11  per  line  to  $6.26.  The  low¬ 
est  contract  milline  rates  start 
at  $.84  and  go  to  $2.55.  There 
is  similar  disparity  in  the  Sun¬ 
day  Classified  picture. 

The  daily  Display  Classified 
milline  rates  range  from  $1.40 
to  $4.71  for  1-time  to  the  con¬ 
tract  milline  rates  that  start  at 
$.96  and  go  to  $3.24. 

Extra  Volume 

Felix  Bryan,  CAM,  Detroit 
(Mich.)  Free  Press,  picked  up 
a  neat  bundle  of  extra  classified 
volume  with  a  “Homes  Near 
Schools”  promotion.  Basis  of  the 
promotion  was  the  inclusion  of 
a  tiny  schoolhouse  symbol  in  the 
house  for  sale  ads  so  that  pros¬ 
pects  could  see  at  a  glance  that 
the  home  was  close  to  a  school. 
The  event  which  ran  for  three 
Sundays  was  touted  on  radio, 
in  streamer  headings  and  boxes. 
*  *  * 

The  highest  classified  linage 
of  the  year  for  the  Sunday  Port¬ 
land  Oregonian  was  Sept.  18, 
when  60,200  lines  weie  run  in 
total  of  5,205  ads. 

• 

Three  winners  and  a  runner- 
up  in  the  1955  Classified  Ad¬ 
vertising  Exhibit  Contest  were 
named  at  the  recent  PNPA 
classified  clinic. 

Taking  the  top  honors  in 
circulation  categories  for  their 
displays  of  special  classified 
sections  and  promotion  were  the 
Philadelphia  Bulletin,  Lan¬ 
caster  Newspapers,  and  Norris¬ 
town  Times-Herald.  Special 
mention  went  to  the  classified 
exhibit  of  the  Chester  Times. 


YOU  DON'T  NEED  PULL — it'i  the  Idee  that  counts  and  Ralph  H. 
Sides  of  Lancaster  Newspaper  is  the  winner  in  PNPA  Classified  Clinic 
exhibits.  Pictured,  left  to  right:  Dick  Dew,  PNPA  staff;  J.  Charles 
Whitman  II,  Norristown  Times  Herald;  L  F.  Newmyer,  Toledo  Blade; 
and  Joseph  Hopkins,  Philadelphia  Inquirer. 


Agencies  File 
Their  Replies 
In  News  Quiz 

Washington 

Each  of  the  63  agencies  asked 
by  the  Moss  Committee  to  file 
answered  questionnaires  on 
news  suppression  are  expected 
to  have  complied  by  the  end  of 
this  week  except  in  the  few  in¬ 
stances  where  extensions  of 
time  were  granted. 

The  committee  had  fixed  a 
Sept.  15  deadline.  Few  hit  the 
exact  date,  but  within  several 
days  thereafter,  the  non-com- 
pliers  numbered  only  eight.  The 
committee  was  told  scattered 
operations  had  delayed  prepara¬ 
tion  of  an.swers  to  the  many 
questions  put  to  them.  The  Pen¬ 
tagon  reported  difficulty  becau.se 
of  its  vast  informational  setup, 
commerce  cited  the  many  bu¬ 
reaus  within  its  compass,  and 
Tennessee  Valley  Authority  had 
a  field  report  to  analyze. 

Beginning  of  public  hearings 
is  tentatively  set  for  the  first 
week  in  November.  Rep.  John  E. 
Moss,  chairman,  expressed  grati¬ 
fication  at  the  cooperation  given 
by  newsmen.  The  committee 
staff  had  apprehended  some  re¬ 
porters  might  be  unwilling  to 
come  forward  with  complaints 
because  to  do  so  might  dry  up 
news  sources.  The  expected 
problem  did  not  materialize, 
they  said.  However,  instances  of 
reported  questioning  of  report¬ 
ers  who  wrote  “unfriendly” 
stories  are  being  probed. 

Newspaper  reporters  will 
have  opportunity  to  check  gov¬ 
ernment  claims  against  their 
own  experiences  in  gathering 
news.  Chairman  Moss  said  all 
replies  will  be  published. 


Sprightly  Leads 
On  FTC  Release 

Washington 
Federal  Trade  Commission 
actions  so  often  make  such 
heavy  reading  that  only 
lawyers  and  businessmen  are 
able  to  understand  them,  said 
the  FTC  in  a  release  to  the 
press  that  didn’t  include  its 
recipients  among  the  “under¬ 
standing”  but  intended  no 
slight  to  the  newsmen. 

To  remedy  this  situation, 
the  commission’s  information 
staff  has  prepared  a  summa¬ 
tion  of  August  activities  in 
the  form  of  a  Sunday  fea¬ 
ture.  Correspondents  had  to 
agree  it  wasn’t  bad  at  all. 
For  example,  the  lead: 

“More  than  30  firms  had 
their  knuckles  whacked  by 
the  Federal  Trade  Commis¬ 
sion  during  August  when 
they  reached  too  eagerly  for 
the  consumer’s  dollar-ninety- 
eight.” 

• 

O’Malley  He^ds  AP 
Bureau  at  Moscow 

Richard  K.  O’Malley,  formerly 
a  member  of  the  Associated 
Press  staff  in  Frankfurt,  Ger¬ 
many,  has  been  appointed  chief 
of  bureau  in  Moscow  by  General 
Manager  Frank  J.  Starzel. 

He  succeeds  Richard  R.  Ka- 
sischke,  who  will  take  another 
foreign  assignment  after  serv¬ 
ing  two  years  in  the  Russian 
capital. 

Mr.  O’Malley  teamed  with 
Mr.  Kasischke  and  AP  Staffer 
Stan  Johnson  in  reporting  the 
Adenauer  talks  with  Russian 
leaders  last  week. 

Mr.  O’Malley  an  Oregonian, 
attended  Montana  State  Univer¬ 
sity  and  worked  on  Montana 
newspapers.  He  joined  AP  in 
1942. 
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This  editorial  is  appearing  in  the  October 
1955  issues  of  McGraw-Hill  publications  .  .  . 
reaching  more  than  one  million  paid  subscribers. 


o'  A 

W  ABC... and  the  Reader 


Back  in  1914— forty-one  years  ago— a  group  of 
advertisers,  advertising  agencies  and  pub¬ 
lishers  joined  in  a  project  that  has  come  to 
mean  i  great  deal  to  the  millions  who.  like  you, 
read  business  magazines.  The  project,  initiated  at 
a  time  when  circulation  claims  were  rarely  veri¬ 
fied.  was  intended  to  achieve  and  maintain  higher 
standards  of  integrity  in  publishing  and  advertis¬ 
ing  practice  by  providing  means  to  audit  paid 
circulation.  Out  of  that  effort  came  an  organiza¬ 
tion  known  as  the  Audit  Bureau  of  Circulations, 
a  voluntary,  non-profit,  ciMtperative  association, 
known  for  short  as  ABC.  Its  symbol  appears  at 
the  head  of  this  page. 

We  are  proud  that  McGraw-Hill  publications 
were  among  the  founders  and  charter  members  of 
the  Audit  Bureau  of  Circulations. 

Today  the  Bureau  numbers  3.670  members. 
These  include  advertisers,  agencies,  and  pub¬ 
lishers  of  newspapers,  farm  papers,  general  mag¬ 
azines  and  business  journals  such  as  this  one. 
These  publisher  members  hold  their  memberships 
and  their  right  to  display  the  ABC  symbol  in 
their  publications  only  so  long  as  they  live  up  to 
the  circulation  standards  that  are  established 
through  the  Bureau. 

It  is  one  thing  to  set  up  high  standards;  it  is 
another  to  see  that  those  standards  are  main¬ 
tained.  This  latter  and  all-important  function  is 
performed  by  a  staff  of  auditors  maintained  by 
ABC  to  check  periodically  on  the  circulation 
practices  of  the  publisher  members.  When  a  busi¬ 
ness  magazine,  such  as  this  one.  joins  the  Bureau 
it  agrees  that  the  .ABC  auditors  shall  have  “the 
right  of  access  to  all  books  and  records.”  Their 
inspection  may  dig  into  the  files  of  original  sub¬ 
scription  orders,  payments  from  subscribers, 
paper  purchases,  postal  receipts,  arrears  of  pay¬ 
ments.  editorial  expenses  and  many  other  signi¬ 
ficant  items.  Sometimes  the  auditors  go  behind 
the  records  and  seek  verification  of  purchase  and 
payment  from  subscribers  themselves. 

The  information  thus  obtained  and  certified  by 


the  Bureau  then  becomes  available  to  the  public 
and  constitutes  an  authoritative  report  on  the 
publication's  circulation  practices. 

The  advertisers  and  agencies  benefit  directly 
from  the  ABC  because  it  provides  a  generally 
recognized  factual  yardstick  by  which  the  cir¬ 
culations  of  member  publications  can  be  meas¬ 
ured  and  appraised.  Every  paragraph  in  an  ABC 
report  on  a  business  publication  gives  the  adver¬ 
tisers  data  that  help  them  make  intelligent  use  of 
the  publication  as  an  advertising  medium. 

But  the  ABC  renders  a  service  of  vital  concern 
to  the  reader  as  well.  The  Bureau  audits  paid 
circulation  only,  and  it  is  through  this  payment, 
whether  by  subscription  or  newsstand  purchase, 
that  the  reader  keeps  the  editorial  pol.cy  of  a 
publication  responsive  to  his  needs.  His  decision 
to  buy  or  not  to  buy  records  his  judgment  on  each 
publication,  and  the  ABC-audited  and  certified 
circulation  reports  make  the  sum  of  these  judg¬ 
ments  known  to  all  concerned. 

So  the  editors  of  ABC  publications  must  con¬ 
stantly  keep  their  editorial  services  up  to  the 
mark  if  they  are  to  survive  a  competition  in  which 
the  reader’s  right  to  buy  or  not  to  buy  is  para¬ 
mount.  Each  paid  magazine  or  newspaper  will 
prosper  or  fail  as  it  wins  or  loses  the  voluntary 
patronage  of  thousands  or  millions  of  readers. 
And— the  ABC  is  scorekeeper  in  this  vital  contest. 

Thus  the  publisher  who  submits  his  publication 
to  the  supervision  and  discipline  of  ABC  affirms 
in  the  strongest  possible  manner  his  recognition 
that  his  primary  obligation  is  to  his  readers  and 
that  he  owes  the  standing  of  his  publication  to  a 
voluntary  demand  by  those  readers. 

All  this  is  what  makes  the  ABC  brand  on  a 
publication  so  important  to  its  readers.  That  re¬ 
spected  symbol,  testifying  to  the  advertising  value 
of  the  publication,  serves  also  as  a  constant  re¬ 
minder  to  all  concerned  that  the  reader’s  willing¬ 
ness  to  pay  for  an  ABC  publication  is  the  basic 
reason  why  it  stays  in  business. 
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What  Will  They  Look  Like? 

Soon  the  1956  cars  will  appear  in  show  rooms  across  the  land. 
Each  will  have  its  special  features.  All  will  have  sleek, 
exciting  styling — because  of  versatile  steel. 


|t  won’t  be  long  now! 

The  exciting  new  models  of 
1956  cars  are  coming.  Haul¬ 
away  trucks  will  slip  them  into 
town  under  the  secrecy  of  canvas. 
Pretty  soon  you’ll  see  them  all! 

What  will  the  1956  models  look 
like? 

That’s  a  carefully  guEU"ded  secret. 
In  fact,  most  likely  no  one  man  has 
seen  them  £ill.  But  one  thing  you  can 
coimt  on  ...  all  will  be  beautifully 
styled.  They  will  display  the  genius 


of  designers,  the  skill  of  manu¬ 
facturers,  and  the  tremendous  ability 
of  one  metal  to  make  the  styling 
dreams  of  car  men  come  true. 

That  metal  is  steel! 

How  steel  does  it 

To  sculpture  these  new  style  lines 
for  cars  it  is  necessary  that  steel  meet 
the  most  exacting  demands. 

For  example,  fenders,  hoods,  roof 
and  side  panels  for  1956  cars  require 
wide  sheets  of  the  best  quality  steel, 


in  the  greatest  possible  continuous 
lengths,  coiled  for  easy  handling  and 
feeding  through  automatic  presses. 

It  must  be  strong  and  ductile  to 
work  properly  to  the  limits  of  the 
forming  dies  and  uniform  to  assure 
long  die  life.  It  must  be  carefully 
processed  and  controlled  in  order  to 
flow  true  to  form  under  the  pressure 
of  deep  drawing  operations.  And  this 
steel  must  have  a  good,  well  prepared 
surface  to  minimize  finishing  time  and 
provide  a  clean  base  for  painting. 


National's  role 


National  Steel — through  two  of  its 
major  divisions,  Detroit-located 
Great  Lakes  Steel  and  Weirton  Steel — 
is  a  major  supplier  of  the  steels  that 
will  be  used  in  1956  cars.  It  is  quality 
steel  that  makes  it  possible  for  our 
customers  to  speed  production  and 
cut  material  handling  and  scrap  losses. 

We  are  striving — through  research 
and  cooperation  with  customers — to 
make  better  and  better  steel  for  greater 
safety,  strength  and  economy  in  cars 
today  and  tomorrow. 

Whatever  Ameiica’s  industries  de¬ 
mand  of  steel,  it  is  our  aim  to  supply 
it  in  the  quantity  and  of  the  quality 
wanted,  when  it  is  wanted,  at  the 
lowest  possible  cost  to  our  customers. 


SEVEN  c;ke\t  ihvisions 
WELDED  INTO  ONE  COMPLETE 
STEEL-MAKING  STKLCTL'RE 

Great  Lakes  Steel  tWiioration  •  Weirton  Steel 
<'.ompany  •  Stran-SteeHk>r|M»rulion  •The Hanna 
Furnure  tUtrp.  •  National  Steel  FrcMlurts  Go.  • 
Hanna  Iron  Ore  Go.  •  National  Mines  Gorp. 


Exciting  style  lines  for  1956  cars  begin  with  wide  sheets  of  the  best 
quality  steel,  in  the  greatest  p«>ssihle  lengths  for  easy  handling. 


NATIONAL  STEEL 


GRANT  BUILDING 


CORPORATION 


PITTSBURGH,  PA. 


Steel  muHt  l>e  Htrong  and  duetile  to  withstand  the  tremendous  A  Rood,  well-prepared  surface,  minimizes  BnishinR  time 

pressures  of  forming  dies  and  uniform  to  assure  lung  die  life.  on  parts  and  provides  a  clean,  sound  base  for  painting. 
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New  Camera  Device 
Gives  the  Big  Picture 


a.  r,  ’.^  m 


By  James  1^.  Pollings 

Bausch  &  Lomb,  the  optical 
house,  has  come  up  with  a  unit 
permitting  its  Balscope,  a 
sportsman’s  telescope,  to  be 
used  for  long  distance  shots. 

The  instrument  responsible 
for  obtaining  the  Big  Picture, 
as  they  say  in  the  Army,  is 
called  the  Tel-Cam  adapter,  and 
it’s  designed  for  any  35  mm. 
reflex-type  camera. 

The  adapter  supports  the 
camera  at  the  Balscope  eye¬ 
piece.  Other  accessories  include 
a  light-tight  sleeve  between  the 
eyepiece  and  camera  lens  and 
a  second  adapter  which  fits  the 
Balscope  to  standard  tripods. 

High  Power 

.\ccording  to  B&L,  “When 
used  with  a  20-power  eyepiece, 
the  Balscope  is  equivalent  to  a 
1,000  mm.  telephoto  lens;  when 
a  30-power  eyepiece  is  used, 
it’s  equivalent  to  a  1,500  mm. 
lens. 

“When  used  with  Tri-X  film, 
exposures  as  brief  as  1/200  sec¬ 
ond  are  po.ssible,  and  using 
Super  XX,  long-range  photog¬ 
raphy  as  fast  as  1/50  second 
is  possible  under  good  condi¬ 
tions.” 

The  company  added  that  the 
Balscope  is  available  with  15, 
20,  30  or  60-power  eyepieces 
(the  latter  a  celestial  eyepiece, 
not  recommended  for  photog¬ 
raphy.  It  is  suggested  a  cable 
shutter  release  be  used  with  the 
Tel-Cam  units  to  avoid  blurred 
pictures. 

A  B&L  representative  said  he 
was  enthusiastic  about  the  de¬ 
vice  in  terms  of  newspapers  “be¬ 
cause  of  the  low  cost.”  He  ex¬ 
plained  that  the  price  of  the 
telescope  and  adapters  is  less 
than  $150. 

Results  obtained  with  this 
telescopic  aid  are  evident  in  the 
accompanying  pictures.  Both 
were  taken  by  the  same  camera 
from  a  distance  of  three-quar¬ 
ters  of  a  mile;  expo.sure — 1/200, 
Tri-X  film. 

In  the  lower  picture,  the 
Balscope,  with  a  20-x  eyepiece, 
and  the  adapter  were  used,  thus 
magnifying  on  a  basis  equal  to 
a  1,000  mm.  telephoto  lens.  The 
building  in  the  upper  picture, 
of  course,  was  the  subject  for 
the  lower  shot. 


Aerial  Focuser 

Perkin-Elmer  Corp.,  Norwalk, 
Conn.,  has  developed  for  an  Air 
Force  base  an  automatic  focu.ser 
for  K-22  aerial  cameras  that 
sets  the  focus  three  times  more 
accurately  than  can  be  done  with 
the  naked  eye. 

The  focuser  which  makes  it 
possible  to  pick  up  the  smallest 
details  helpful  to  military  in¬ 
telligence,  uses  a  spinning 
wedge  of  glass  to  alert  light- 
sensitive  cells  in  the  device  to 
the  fact  the  camera  has  gone 
out  of  focus. 

There  is  a  30-second  lag  be¬ 
fore  the  proper  setting  is  made. 
This  prevents  the  device  from 
compensating  for  clouds  and 
smoke. 

ff’s  the  Late 

Up  on  your  law?  Know  what 
a  court  would  hold  if  a  politi¬ 
cian  socked  you  while  you  were 
on  assignment  in  a  public  place  ? 
Recently  a  syndicated  column 
on  legal  matters  dealt  with  this 
problem. 

The  author  said  that  Bill,  a 
newspaper  photographer,  was 
covering  a  campaign  speech 
given  by  a  local  office  holder. 
When  Bill  pointed  his  camera  at 
the  candidate,  the  speaker  said 
he  didn’t  want  his  picture  taken. 
(There’s  a  politican  who  doesn’t 
want  free  publicity?) 

Bill  ignored  the  demand, 
whereupon  Bill  got  his  camera 
knocked  out  of  his  hands  and 
got  socked  on  the  nose.  Bill 
sued  his  attacker. 

“This  was  the  decision,”  the 
columnist  wrote.  “The  court 
held  for  Bill.  It  said  ‘Honest 
John’  was  not  justified  in  strik¬ 
ing  him.  A  public  official,  the 
court  concluded,  as  well  as  any¬ 
one  else  who  achieves  notoriety, 
may  have  his  picture  taken  in 
connection  with  the  publication 
of  legitimate  news.” 

Rochester  PSA 

Company  scientists  and  spe¬ 
cialists  in  sports  and  law-en¬ 
forcement  photography  will 
head  the  speakers’  program  of 
the  Rochester  (N.  Y.)  technical 
section.  Photographic  Society  of 
America,  which  opens  Oct.  13, 
1955  and  closes  May  17,  1956, 
with  six  monthly  dates  in-be¬ 
tween. 

Topics  for  the  year  will  run 


What  a  difference  the  Tel-Cam  adaoter  makes. 


from  talks  on  color  photography 
to  light  amplification  and  elec¬ 
trophotography. 

All  meetings  will  take  place 
at  the  Dryden  Theater,  George 
Eastman  House. 

• 

Graham  Appoints 
Paiill  As>  Assistant 

Washi.\gton 
Joseph  Pauli,  a  reporter  who 
left  the  Washington  Post  for  a 
judicial  appointment  as  ad¬ 
ministrative  assistant  in  the 
District  Court  here,  is  return¬ 
ing  to  newspapering  as  assist¬ 
ant  to  Philip  L.  Graham,  pub¬ 
lisher  of  the  Washington  Post 
and  Times-Herald. 

Mr.  Pauli  reported  legal  news 
for  the  Post  for  10  years  be¬ 
fore  receiving  his  appointment 
from  Chief  Judge  Bolitha  Laws. 
He  is  a  member  of  the  District 
of  Columbia  bar. 

• 

Rural  Bureau 

Oshkosh,  Wis. 
The  Oshkosh  Dai'y  Sorth- 
western  has  opened  its  first  out 
of  town  bureau  at  Berlin,  Wis., 
under  the  management  of  Lloyd 
Being.  The  staff  will  write  and 
edit  news  before  sending  it  by 
teleprinter  to  Oshkosh  about  25 
miles  east. 


Court  Picture 
Ban  Scrapped 

Madiso.n,  Wis. 

The  Wisconsin  Criminal 
Code  Advisory  Committee,  at 
a  meeting  here  Sept.  24, 
agreed  that  picture-taking  in 
courtrooms  should  not  be 
banned  by  legislation.  (E  & 
P,  Sept.  24,  page  56). 

The  committee,  by  a  vote 
of  8  to  3,  after  hearing  ob¬ 
jections  from  ne'wspaper 
press  associations  and  pho¬ 
tographer  groups,  agreed  to 
eliminate  from  the  controver¬ 
sial  draft  of  a  criminal  code 
a  provision  to  ban  courtroom 
photography. 

The  successful  motion  to 
l  etain  the  present  law,  which 
provides  that  a  judge  can 
either  permit  or  prohibit  pic¬ 
ture  taking,  was  made  by 
Judge  Herbert  J.  Steffes  of 
Milwaukee. 

New  Maehiues  Ordered 

Portland,  Ore. 
The  Portland  Oregonian  has 
ordered  five  Comet  Linotypes, 
manually  operated,  to  replace 
five  of  its  existing  linecasting 
machines. 
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About  a  year  ago,  press  photogra-  curve  for  Kodak  Royal  Pan  sheet 
phers  began  shooting  football  with  a  film  identify  a  first-string  team- 
remarkable  new  sheet  film — Kodak  mate.  Don’t  think  for  a  moment 
Royal  Pan.  Under  adverse  lighting  that  it’s  just  a  souped-up,  foul- 
conditions  they  got  sharper  nega-  weather  friend.  Royal  Pan  gives 
tives — boosted  emulsion  ratings  you  the  tops  in  panchromatic  film 
from  the  normal  200  A.S.A.  up  to  performance,  color  sensitivity,  wide 
400,  600,  1,000.  exposure  and  development  lati- 

If  you  haven’t  tried  it,  do  so  now.  tudes,  low  graininess,  moderate  con- 
In  spite  of  gray  skies,  long  shadows,  trast,  under  all  types  of  illumination. 
or  inadequately  lighted  playing  Try  it  and  you’ll  make  Royal  Pan 
fields,  you’ll  get  consistently  better  film  part  of  your  standard  kit.  Your 
pictures  with  this  faster  film.  Kodak  dealer  carries  it  in  all 

The  gray  scale  and  characteristic  the  usual  sheet-film  sizes.  - 


The  sensitometric  strip  (some  steps  are  lost  in 
halftone  reproduction)  shows  the  long  gray 
scale  and  smooth  gradation  of  the  Kodak 
Royal  Pan  emulsion. 

The  characteristic  curve,  charted  from  the 
densities  in  the  film  strip,  reveals  the  film's  ex¬ 
treme  speed,  and  its  ability  to  retain  tone 
separation  in  both  the  thin  and  dense  areas 
of  a  negative. 
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CIRCULATION 


Suggests  More  News 
For  'Tillie  the  Toiler 


By  George  A.  Brandenburg 


Chicago 

Membei-s  of  Central  States 
Circulation  Managers  Associa¬ 
tion  here  heard  a  challenging 
address  by  Mrs.  Vera  Green,  sec¬ 
retary-treasurer  and  sales  man¬ 
ager  of  Botwinik  Brothers, 
Worcester,  Mass.,  in  which  Mrs. 
Green  asserted  that  newspapers 
are  not  capitalizing  on  an  im¬ 
portant  segment  of  readers  — 
working  women. 

Mrs.  Green  reminded  the 
audience  that  there  are  20  mil¬ 
lion  women  in  the  country’s 
labor  force  today.  She  predicted 
that  business  as  a  whole,  in¬ 
cluding  newspapers,  is  going  to 
be  visibly  affected  by  the  work¬ 
ing  women’s  accelerated  pur¬ 
chasing  power.  She  suggested 
that  editors  give  more  atten¬ 
tion  to  articles  that  will  be  of 
definite  help  to  working  women 
in  their  daily  jobs,  thereby 
winning  their  confidence  as 
newspaper  readers. 


with 

HOHOR  BOXiT^ 
C  ROUTi  TUBES 
DISPlAt  RA«S^ 


WRITE  FOR  CATALOG  AND  PRICES 

A  DIVISION  OF 

STtH  CITY  MANUFAaURINO  CO. 
YOUNGSTOWN,  OHIO 


Circulation  managers  should 
not  hesitate  in  making  changes 
in  their  mailing  rooms  from 
the  .standpoint  of  introducing 
automatic  machines,  Robert  W. 
Taylor,  Flint  (Mich.)  Journal, 
told  Central  Staters.  They  can 
get  plenty  of  e.\pert  advice  from 
reputable  engineering  firms,  he 
pointed  out. 

“Now  is  the  time  to  modern¬ 
ize  and  install  new  equipment 
in  the  mailing  room,”  said  Mr. 
Taylor.  “Circulations  are  grow¬ 
ing  and  labor  co.sts  are  continu¬ 
ally  mounting,  and  while  most 
mailing  room  operators  can  not 
expect  to  lay  off  a  lot  of  their 
pre.sent  help  when  they  install 
new  equipment,  the  in.stallation 
of  such  equipment  .should  enable 
them  to  handle  a  much  larger 
volume  of  circulation  without 
any  increase  in  their  present 
labor  force.” 

Hear  Panel  EHscussion 

Circulators  learned  about  the 
Cutler-Hammer  auto  matic 
counting  and  stacking  machine, 
which  has  about  completed  its 
final  testing  at  the  Milwaukee 
(Wis.)  Journal  and  will  soon 
be  in  production.  The  new 
Wallastar  bundle  tying  equip¬ 
ment  was  explained  by  a  repre¬ 
sentative  of  Cline  Electric  Mfg. 
Co.  The  Sheridan  stuffing  ma¬ 
chine  was  also  discussed. 

Circulators  heard  a  panel  dis¬ 
cussion  on  how  to  build  and  hold 
circulation  with  (1)  insurance; 
(2)  magazines;  (3)  on  merits 
of  the  paper  alone. 

W.  C.  Todd,  Gary  (Ind.) 
Post-Tribune,  presented  the 
case  for  reader  service  insur- 


IS  FOR  TRAINING 


Whitlock’s  Know-How"  includes  on  the  job 
training  of  carriers  and  supervisory  staff 
through  films  and  every  conceivable  training 
device  with  intense  boy-appeal. 


WHITLOCK  AND  COMPANY,  Inc. 

333  NORTH  MICHIGAN  AVENUE 
CHICAGO  1,  ILLINOIS 


A  preview  right  in  your  own  office  without 
obligation. 


ance.  He  said  the  Post-Tribune 
has  found  that  insurance  helps 
“beef  up”  its  offers  to  news- 
paperboys  working  trips.  “Many 
a  hard-shelled  prospect  who 
might  not  be  budged  by  a  news- 
paperboy  trying  to  win  a  bas¬ 
ketball  will  crack  when  the 
prize  is  a  glamour  trip  to  the 
‘big’  city  or  to  our  nation’s 
capital,”  said  Mr.  Todd. 

“Not  only  does  insurance  help 
us  get  business,”  he  continued, 
“but  we  are  convinced  that  it 
is  a  big  help  in  holding  busi¬ 
ness.”  He  added  that  Post-Trib¬ 
une  district  managers  are  en¬ 
thusiastic  about  maintaining  the 
insurance  program  as  a  key 
factor  in  all  of  the  paper’s  cir¬ 
culation  promotions. 

William  H.  Klusmeier,  Rock¬ 
ford  (Ill.)  Morning  Star  and 
Register-Republic,  said  maga¬ 
zines  are  a  big  help  in  building 
circulation.  “I  can  tell  you 
truthfully  that  we  have  found 
nothing  that  will  build  circula¬ 
tion  in  Rockford  as  easily,  as 
fast,  or  at  .such  low  cost  as  our 
magazine  promotions,”  he  de¬ 
clared. 

Discounts  Claims 

Alluding  to  magazine  cover¬ 
age  claims,  Mr.  Klusmeier,  who 
is  promotion  manager  of  the 
Rockford  Newspapers,  .said:  “I 
doubt  that  we  ever  lost  a  line  of 
advertising  because  Life  or  Sat¬ 
urday  Evening  Post  or  anybody 
else  ever  convinced  an  adver¬ 
tising  agency  that  they  could 
cover  our  market  as  well  as  do 
the  Morning  Star  and  Register- 
Republic.” 

Another  reason  for  selling 
magazines,  he  added,  is  rev¬ 
enue.  “Yes,  when  the  campaign 
is  over  and  we’ve  .spent  our 
promotion  money,  we  still  re¬ 
tain  a  sizable  profit  from  our 
magazine  effort,”  he  said. 

When  it  comes  to  holding  cir¬ 
culation,  he  said  quality  of 
product  is  the  answer.  “We 
currently  have  about  20,000 
magazine  subscribers  and  some 
8,000  insurance  subscribers,  and 
we  honestly  don’t  believe  that 
either  is  materially  a  holding 
factor,”  .said  Mr.  Klu.smeier. 

More  Useful  News 

Henry  T.  Larsen,  Racine 
(Wis.)  Journal-Times  and  Sun¬ 
day  Bulletin,  told  how  their 
seven-day  package  is  being  sold 
through  carrier  promotions, 
backed  by  plenty  of  local, 
county,  state  and  national  news 
and  features  of  intere.st  to 
Racine  readers. 

“First  of  all,  we  stalled  pay¬ 
ing  more  attention  to  all  the 
news,  in  any  locality,  within 
our  trade  area,”  he  explained. 
“Not  too  many  people  were  be¬ 
ing  murdered.  Banks  weren’t 


being  robbed.  We  didn’t  find  any 
volcanoes  in  eruption  in  the 
village  main  streets.  And  we 
didn’t  have  any  tidal  waves. 

“But  we  did  find  out  a  lot 
about  community  politics,  rural 
government,  4-H  clubs,  agricul¬ 
tural  experiments,  .sewer  and 
drainage  projects,  taxation, 
property  assessments,  celebra¬ 
tions,  anniversaries,  new  roads, 
street  improvements,  schools 
and  .school  problems  and  sports 
— affairs  in  which  and  about 
which  people  were  talking. 

Readers  Offer  Ideas 

“But  we  didn’t  stop  there. 

We  u.sed  pictures  and  lots  of 
them.  We  went  after  useful 
news.  And  we  got  it.  And  the 
pictures,  too.  Then  we  branched 
out  with  a  Sunday  newspaper  — 
a  newspaper  whose  editorial 
content  was  based  almost  en¬ 
tirely  upon  local  features.” 

Mr.  Larsen  said  when  the  edi¬ 
torial  department  appeared  to 
be  running  out  of  ideas,  the 
readers  started  volunteering 
ideas  and  suggestions.  “That’s 
why  we  have  .succeeded  in  sell¬ 
ing  a  seven-day  package  to  our 
readers,”  he  said,  “.strictly  on 
its  merits  —  and  believe  me  — 
it  is  getting  more  popular  with 
our  advertisers  and  readers 
every  week.” 

Lawrence  Hamilton,  Detroit 
(Mich.)  News,  highlighted  the 
program  used  by  the  News  in 
launching  a  carrier-salesman  on 
his  career.  He  explained  the  | 
packaged  program  used  by  dis¬ 
trict  managers  in  appointing  a 
new  carrier  and  helping  that 
boy  during  his  first  month  on 
the  job.  “We  believe  it  is  im¬ 
portant  that  the  parents  know 
the  full  facts  about  their  son’s 
duties  as  a  carrier,”  he  said. 

John  M.  Canny,  Madison 
(Wis.)  Newspapers,  discussed 
the  importance  of  protecting 
the  “Little  Merchant”  relation¬ 
ship  with  carriers. 

Central  States  members  ac¬ 
cepted  the  invitation  of  the 
Peoria  (Ill.)  Star  and  Journal 
to  hold  their  1956  fall  meeting 
in  Peoria  next  September. 

The  Central  States  as.socia- 
tion  voted  an  honorary  life 
membership  to  Jasper  Rison, 
foiTOer  circulation  director  of 
the  Louisville  (Ky.)  Courier-  % 
Jnunial  and  Times. 


HD  Price  Increase 

Tampa,  Fla. 

The  Tampa  Tribune  has  an¬ 
nounced  a  5-cent  weekly  in¬ 
crease  in  home  delivery  rates, 
to  45  cents  per  week  and  $1.95 
per  month  for  daily  and  Sun¬ 
day  delivery.  Single  copy  price 
will  remain  at  5  cents  daily  and 
15  cents  Sunday. 
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Sickness  at  your  house? 


Today,  medical  and  nursing  authorities 
are  recommending  home  care  for  more 
and  more  patients . . .  especially  if  someone 
in  the  family  is  skilled  in  home  nursing. 

There  are  several  reasons  why  home 
nursing  is  of  such  great  importance  now. 
Nearly  all  of  our  country’s  hospitals  are 
crowded.  In  fact,  they  care  for  more  than 
20  million  patients  a  year. 

Naturally,  doctors,  nurses  and  their  as¬ 
sistants  are  busier  than  ever  before.  So, 
whenever  a  patient  can  be  adequately  cared 
for  at  home,  hospital  beds  and  personnel 
are  freed  for  more  serious  cases. 

Moreover,  the  cost  of  a  long  hospital 
stay  is  a  heavy  financial  burden  to  the 
average  family  ...  as  well  as  a  source  of 
worry  to  the  ill  person. 

Lengthy  hospitalization  may  also  make 


the  sick  person  depressed  and  even  doubt¬ 
ful  of  his  recovery.  These  attitudes  can 
often  be  offset  when  the  patient  can  safely 
and  conveniently  be  cared  for  within  the 
family  circle.  In  fact,  familiar  home  sur¬ 
roundings  and  family  companionship  can 
often  help  to  hasten  recovery. 

Fortunately,  in  such  circumstances,  home 
nursing  can  usually  be  performed  ade¬ 
quately  by  a  family  member  under  the 
direction  of  the  doctor. 

To  give  the  best  possible  help  to  an  ill 
person,  however,  the  home  nurse  must 
know  how  to  follow  the  doctor’s  specific 
instructions,  and  be  able  to  care  for  both 
the  physical  and  emotional  needs  of  the 
patient.  In  addition,  the  home  nurse  should 
be  prepared  to  make  some  simple  but  es¬ 
sential  obsersations  which  help  the  doctor 
determine  the  patient’s  progress. 


Suppose  you  had  to  give  home  nursing 
care  to  someone  in  your  family.  Would  you 
know  how  to  do  any  of  the  following: 

1 .  Could  you  carry  out  a  doctor’s  or¬ 
ders  to  observe  and  record  a  patient’s 
breathing,  or  to  take  his  pulse? 

2.  Help  a  sick  person  overcome  fears 
and  anxieties? 

3.  Persuade  a  child  to  take  medicine? 

4.  Help  a  bed  patient  maintain  com¬ 
fortable  posture? 

Since  illness  may  occur  unexpectedly  at 
any  time  in  any  family,  someone  in  every 
household  should  be  a  qualified  home 
nurse. 

You  can  learn  more  about  home  nursing 
skills  in  free  courses  given  in  most  com¬ 
munities  by  the  Anwrican  Red  Cross. 


Metropolitan  Life  Insurance  Company 

(A  MVTVAL  COMPASr) 

1  Madihon  .\vexue.  New  Yoke  10,  N.  Y. 


EDITOR  8C  PUBLISHER  for  October  1,  1955 


NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation’s  health  and  safety. 


PROMOTION  (T.  S.  Irvin  is  on  \  aration.) 

Broadway  Show  Parties 
A  Growing  Enterprise 


Every  year  fewer  Broadway 
plays  go  on  tour  of  inland 
cities  and  about  the  last  solu¬ 
tion  for  the  diminishing  “road” 
anyone  thought  would  prove 
practical  was  to  bring  audi¬ 
ences  to  New  York  to  see  plays. 

Yet  that  is  what  is  now  oc¬ 
curring,  and  initial  attempts 
have  been  so  successful  that  the 
transportation  of  audiences  to 
New  York  has  now  become  a 
business  called  Theatre  Trains 
and  Planes,  Inc. 

Actually,  this  unique  switch 
emerged  from  experiments 
made  by  drama  editors  and 
promotion  managers  of  several 
large  inland  dailies. 

Inspired  by  Drama  Editors 

Among  the  first  efforts  in 
this  direction  were  those  of 
Boyd  Martin,  drama  editor  of 
the  Louiaville  (Ky.)  Courier- 
Journal;  Norman  Nadel,  drama 
editor  of  the  Columbus  (Ohio) 
Citizen,  and  Omar  Ranney, 
drama  editor  of  the  Cleveland 
(Ohio)  Press.  At  this  time  from 
two  to  four  tours  a  year 
are  emerging  from  Louisville, 
Columbus  and  Cleveland,  all 
“  B  roadway-bound.” 

This  Summer,  three  young 
men,  impressed  by  the  odd 
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and  it's  right  to  buy 

THE  NEW  BUY,  TOO 

It  is  easy  to  understand  why  adver¬ 
tisers  are  not  covering  the  Boom  Flor¬ 
ida  Market  unless  they  use  The  All- 
Florida  Magazine,  too.  Nearly  one- 
third  of  all  the  families  in  Florida  read 
this  new  magazine.  Distributed  with  30 
Florida  newspapers  it  reaches  more 
than  300,000  families  in  markets  not 
covered  by  any  other  publication  (news¬ 
paper  or  magazine)  printed  or  dis¬ 
tributed  in  Florida. 

It’s  easy  with  one  order,  one  billing 
at  low  cost. 

Now  full  color  advertising  is 
available  . . .  Produced  by  the 
New  Perry  Process. 

This  new  method  of  printing  direct 
from  original  magnesium  engravings  on 
quali^  stock  enhances  the  value  of  the 
N«w  Buy. 

We  require  the  same  material  for 
full  color  reproduction  as  that  furn¬ 
ished  to  rotogravure  magazines. 


practicality  of  the  plan,  formed 
Theatre  Trains  and  Planes  and 
their  initial  success  is  arresting. 
They  have  already  brought  off 
two  big  theatre  parties,  both 
organized  through  newspapers 
in  Evansville  and  Indianapolis. 

The  Indianapolis  Times  party 
arrived  in  New  York  on  Mon¬ 
day,  Sept.  26  for  six  days  with 
184  persons  spending  $23,000. 
The  party  was  developed  by 
Dean  Smith,  Times  promotion 
manager.  The  campaign  in  the 
Scripps-Howard  paper  began 
Aug.  4,  with  a  page  one  story, 
and  continued  daily  with  story 
and  pictures  through  Aug.  26. 
At  the  end  of  the  campaign  the 
trip  was  oversubscribed. 

Virtually  the  same  was  true 
of  the  Evansville  Press  show 
party  developed  by  Carl  Ritt, 
managing  editor. 

Owen  Chain,  general  manag¬ 
er  of  TTP,  is  negotiating  for 
New  York  Theatre  parties  with 
the  Detroit  (Mich.)  Free  Press, 
Milwaukee  (Wis.)  Journal, 
Toledo  (Ohio)  Blade,  Birming¬ 
ham  (Ala.)  News,  Minneapolis 
(Minn.)  Star-Tribune,  Akron 
(Ohio)  Beacon-Journal,  Atlan¬ 
ta  (Ga.)  Journal,  Peoria  (Ill.) 
Journal  and  Jackson  (Miss.) 
Clarion-Ledger.  In  addition, 
Washington  Daily  News  is 
I  planning  a  party  of  200  for 
j  Nov.  21-26  and  the  Daily  Okla- 
!  homan  a  party  of  160  in  two 
planes  for  Feb.  20. 

The  Evansville  Press  has 
been  bombarded  with  requests 
j  from  readers  for  a  repeat. 
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Here  is  a  summary  of  what 
the  Indianapolis  people  have 
been  doing  in  New  York  this 
week: 

Sept.  27 — Afternoon  visit  to 
a  top  TV  show  and  in  the  eve¬ 
ning,  “Plain  and  Fancy”  at  the 
Winter  Garden. 

Sept.  28 — Matinee  of  “Damn 
Yankees”  and  in  the  evening 
“Witness  for  the  Prosecution.” 

Sept.  29 — Morning  tour  of 
Radio  City  and  the  TV  center. 
Afternoon  visit  to  CBS  show 
and  evening  tickets  for  “Bus 
Stop.” 

Sept.  30 — Conducted  tour  of 
UN  and  visit  to  General  As¬ 
sembly.  Evening  theatre  party 
to  “Silk  Stockings”  and  after 
theatre  supper  party  at  a 
restaurant. 

Oct.  1 — Cruise  around  Man¬ 
hattan  and  departui-e  for  In¬ 
dianapolis. 

An  important  aspect  of  the 
TTP  promotion  is  that  the 
plays  seen  by  the  group  are 
not  selected  in  New  York  and 
imposed  upon  the  audiences,  but 
are  chosen  by  the  editor  of  the 
sponsoring  local  newspaper. 

The  costs  vary  with  each  trip, 
but  in  every  instance  have 
represented  some  saving.  For 
short  hops  the  block  purchase 
of  train  coach  tickets  has  repre¬ 
sented  a  saving  and  in  all  in¬ 
stances  the  hoteling  is  arranged 
at  reduced  rates. 

The  hit  plays  are  seen  from 
choice  orchestra  locations  other¬ 
wise  virtually  unavailable  to 
the  individual.  On  returning  to 
their  home  towns  the  people 
talk  for  days  of  their  fun  in 
New  York,  and  the  whole  pro¬ 
gram  has  reflected  in  good  will 
for  the  sponsoring  newspaper. 

Theatre  Trains  and  Planes 
plan  to  offer  the  program  to 
newspapers  throughout  the 
country.  Editors  and  promotion 
managers  are  invited  to  write 
to  Theatre  Trains  and  Planes. 
Inc.,  270  Park  Avenue  (Suite 
1203),  New  York,  N.  Y.,  for 
information. 

Composite  Advertiser 

“No  one  is  more  responsive 
to  business  and  industrial  ad¬ 
vertising  than  the  man  who 
keeps  getting  ahead  in  busi¬ 
ness”  is  the  title  of  the  WaV 
Street  Journal’s  Composite  Edi¬ 
tion  for  19.55.  It  has  been  dis¬ 
tributed  to  some  9,000  firms 
and  individuals. 

Consisting  of  96  pages,  the 
Composite  shows  one  typical 
example  of  the  498  business  ad¬ 
vertisers  using  schedules  in  the 
Wall  Street  Journal  of  at  least 
six  insertions — or  over  5,000 
lines — during  the  first  six 
months  of  1955. 


Cooking  Section 
Has  Linage  Gain 

Duluth,  Minn. 

The  Duluth  News-Tribune’s 
second  annual  Cook  Book  Sec¬ 
tion,  published  Sept.  4,  showed 
gains  in  every  category,  Gustaf 
A.  Nordin,  executive  editor,  re¬ 
ports. 

The  1955  edition  contained 
72  pages,  the  largest  tabloid 
ever  published  by  the  newspa¬ 
per.  In  1954  the  Cook  Book 
Section  contained  .56  pages. 

More  than  12,500  extra  copies 
of  the  paper  were  sold.  Mail 
orders  went  over  8,000  and  car¬ 
rier  oiders  and  extra  newsstand 
sales  topped  4,500.  Last  year 
11,424  extra  copies  of  the  Cook 
Book  Section  were  sold. 

This  year  the  Cook  Book  con¬ 
tained  2,761  inches  of  advertis¬ 
ing  compared  with  2,282  in 
1954. 

The  Duluth  News-Tribune 
joined  with  18  other  newspapers 
throughout  the  country  in 
sponsoring  a  national  contest 
with  prizes  of  $500,  $200  and 
$100  for  the  best  recipes.  Local¬ 
ly  a  top  prize  of  $100  was 
awarded  and  prizes  of  $10, 
$7.50  and  $5  were  given  for  the 
best  recipes  in  27  categories. 

The  second  annual  Cook  Book 
Section  contained  445  recipes 
submitted  bv  women  (and  men) 
in  the  paper’s  circulation  area. 

• 

Kohler  of  FBI  Joins 
Dale’s  4NPA  Staff 

Chicago 

Joseph  F.  Kolder  Jr.,  former¬ 
ly  with  the  Federal  Bureau  of 
Investigation,  has  joined  the 
staff  of  the  ANPA  Special 
Standing  Committee  here,  it 
was  announced  by  George  N. 
Dale,  chairman  of  SSC. 

Prior  to  serving  as  a  special 
agent  for  FBI,  Mr.  Kolder 
served  in  the  U.  S.  Air  Force 
and  had  accounting  and  per¬ 
sonnel  administration  experi¬ 
ence  in  West  Virginia  after  his 
graduation  from  Fairmont  State 
College. 

• 

Teachers  Welcomed 

Honolulu,  T.  H. 

Invitations  to  bring  classes 
to  see  the  Honolulu  Star-Bul¬ 
letin  plant  were  extended  to 
teachers  here  through  letters 
delivered  by  newspaperboys. 
Each  letter  was  addressed  “to 
one  of  my  favorite  teachers.” 
Circulation  Manager  J.  C. 
Gomez  added  a  suggestion  about 
renewing  subscriptions  to  his 
special  “aloha”  to  the  returned 
teachers. 


EDITORaePUBLISHERfor  October  1,  1955 


E 


Park  Ranger  at  Glacier  National  Park 
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NEWSPAPER  LAW 


Dave  in  a  cage  and  charge  ad¬ 
mission  to  tourists.” 

The  court  said  it  is  not  en¬ 
tirely  clear  whether  the  law  is 
that  an  unprivileged,  false  writ¬ 
ten  communication  is  automati¬ 
cally  a  “defamation”  if  it  tends 
to  expose  to  “public  hatred,  con¬ 
tempt  or  ridicule  or  deprive  of 
the  benefit  of  public  confidence 
and  social  intercourse,”  or 
whether  the  writing  itself  must 
amount  to  a  defamation  which 
rests  her  jf  go,  is  libelous  if  it  also  tends 
to  expose  to  hatred,  etc. 

“It  would  appear,”  said  the 
court,  “that  the'  cases  which 
have  dealt  squarely  with  the  in- 
b®-  stant  question  have  held  that 

writing  must  of  itself 
amount  to  a  defamation  and 
Without  ruling  on  the  validity  that  if  and  only  if  it  is,  then 
of  that  theory,  the  court  said 
even  if  that  were  correct,  Mrs. 

Abernathy  still  would  have  no 
right  of  actiori,  because: 

“Her  son  bad  become  such 

a  public  character  that  photo¬ 
graphs  and  publication  of  the 
circumstances  of  his  death  were 
matters  of 

interest  in  the  proper  dis-  ® 

semination  of  news  through  the  bi 
newspapers,  and  he  had  thus 
forfeited  his  claim  to  privacy.” 


Rand  McNally 
Book  Club  for 
Carrier  Boys 


Slain  Man  5  Mother 
Loses  'Privacy^  Claim 


Montgomery,  Ala. 

Alabama’s  Supreme  Court 
ruled  last  week  that  the  mother 
of  a  slain  ex-convict  had  no 
right  to  sue  a  newspaper  that 

published  a  story  and  picture  rights  on  what  is  denominated 
about  her  son’s  death.  as  a  ‘relational  right  of  privacy,’ 

In  a  decision  written  by  that  is,  the  right  to  be  spared 
Justice  Robert  T.  Simpson,  the  unhappiness  through  publicity 
court  upheld  dismissal  of  a  concerning  her  dead  son 
right-of-privacy  suit.  cause  of  her  relationship  to  the 

Mrs.  Lucy  Abernathy  sued  him.  " 

Jay  Thornton  and  O.  C.  Mor¬ 
gan,  publishers,  and  Oscar 
Roden,  a  reporter,  after  the 
weekly  Northwest  Alabanian 

and  Fayette  Bantier  at  Fayette, 

Ala.,  published  a  picture  and 
story  about  tbe  slaying  of  her 
son,  Curtis  J.  Abernathy  Jr. 

The  mother  contended  she 
was  entitled  to  protection 
against  unhappiness  resulting 

from  publicity  about  her  son’s 
death. 

The  court  held  that  when  a 
public  character’s  name  or  pic¬ 
ture  is  “incidental  to  an  oc-  Suggestion  expo: 

Ruled  Defamatory  conte 

'  prive 

By  Albert  W.  Gray  publi 

The  Missouri  Supreme  Court  terco 
lecently  reinstated  two  libel  Of 
charges  made  by  a  city  marshal  news 
against  the  Seymour  Citizen,  shoul 
(280  S.W.  2d  47.)  court 

The  paper  had  published,  ti-ye 
“David  Coots,  Seymour’s  in-  suggi 
famous  ex-marshal,  was  ap-  woul 
pointed  as  a  special  officer,  etc.”  man 
Then  the  editor  commented:  his  i 

“This  is  not  my  idea  but  some  also 
one  told  me  he  had  a  sure  the 
scheme  for  filling  the  coffers  beiniE 
of  the  City  of  Seymour.  In  view  publi 
of  the  widespread  publicity  with 
given  our  marshal  recently,  he  woul 
said,  the  city  council  should  put  in  oi 


if  it  exposes  one  to  hatred  or  ,  suojeccs,  mciuaing 

contempt  it  is  libelous.” 

Commenting  on  the  contents  Uses  Point  System 

of  the  article  in  controversy,  a  booklet,  entiteld  “Invita- 
the  court  said:  tion  to  Knowledge,”  has  been 

“A  written  communication  distributed  to  Journal  carriers, 
that  contains  a  false  charge  giving  a  thumbnail  sketch  of 

_ _ that  one  is  an  ‘infamous  ex-  each  book  available.  These 

legitimate  public  marshal’  is  entirely  capable  of  books  are  offered  to  carriers  on 

would  so  a  point  basis,  depending  on  the 
character  gale  of  subscriptions  from 
one  so  de-  month-to-month,  or  on  points 
iim  m  tbe  accumulated  from  other  con- 
ommunity,  tests,  according  to  Willard  R. 
ic  hatred.  Gross,  Journal  circulation  di- 
e  and  de-  rector. 

)enefits  of  Meanwhile,  Rand  McNally  is 
social  in-  offering  the  “Invitation  to 
Knowledge”  series  to  other 
n  of  the  newspapers  and  has  appointed 
The  city  Jack  Frazin  as  its  field  repre¬ 
cage,’  the  sentative  to  contact  newspapers, 
ion,  “It  is  Frazin,  working  from  Rand 
ble  reason  McNally’s  New  York  office, 
y  tourists  (m  Eight  Ave.,  New  York  17) 
to  see  this  jg  visiting  Eastern  newspapers 
because  of  at  the  present  time. 

But  it  is  Ward  Ensminger,  Rand  Mc- 
pe  *  °  Nally  vicepresident  in  Chicago, 

f  explained  that  each  newspaper 

cage  01  bas  the  option  of  setting  its 
own  scale  of  point  values  to  be 
that  It  by  carriers. 

0  cage  im  When  the  Newspaperboys 
m  on  pu  -  Club  was  introduced  in 

se  sugges-  Elizabeth,  Mr.  Gross  sent  a 
o  cage  a  gpgpjai  letter  to  all  city  officials 
e  o  lea-  school  principals,  telling 

rued  as  a  ^bem  of  the  program. 


'  ShouUmr  high  W 
panel  bring!  ink  \ 
CMifrol  of  upper  • 
'celer  qrfimim 
te  press  ream  fleer. 


•standard  on  Hoadllnor  presses: 
rHI  OOSS  PRINTING  PRiSS  CG 


II  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


Cafeteria  Contract 

Cleveland  f 

Forest  City  Publishing  Co. 
has  signed  a  contract  with 
Harding-Williams,  nationally 
known  specialists  in  business 
and  industrial  cafeteria  opera¬ 
tions,  to  run  the  company’s 
The  Cleveland  Transit  Board  cafeteria  in  the  new  Plain 
has  given  permission  to  the  Dealer-News  Building.  Sterling 
Plain  Dealer  to  put  newspaper  E.  Graham,  president  of  Forest 
vending  machines  into  four  City,  .said  his  company  was 
stations  and  five  shelters  of  the  spending  $35,000  to  equip  the 
transportation  system.  cafeteria. 
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So  Riders  May  Read 


15  Hamilton  St.,  Sydney,  Australia 
Annual  Subscription  to  U.  S.  $3.30. 
Write  for  sample  copy. 


UNITED  PRESS 


illy 

jrs. 


Imagine  the  prisoner’s  reaction  when 
he  hears  he’s  been  given  Life.  What 
a  difference  the  capital  makes! 

The  capital  makes  a  difference  with 
“Coke,”  too.  When  you  have  occa¬ 
sion  to  refer  to  our  product  by  its 
friendly  abbreviation,  you’ll  keep 
your  meaning  clear  if  you  make  it 


“Coke”  .  .  .  with  a  capital,  please. 
And  you’ll  help  us  protect  a  valuable 
trade-mark. 

P.  S.  You’ll  like  the  life  and  sparkle 
in  a  frosty  bottle  of  Coke.  Have  a 
Coke  . . .  and  be  refreshed! 


U.S.  PAT. 


Ask  for  it  either  tvay  .  .  .  both 

COMPANY  trade-marks  mean  the  same  thing. 
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life  is  a  sentence... 


but  Life  is  a  magazine 


Inland  Panel 
For  Better 
Newspapers 

Chicago 

‘‘Eight  Ideas  for  Better 
Newspapers”  will  be  offered  by 
a  panel  of  small  daily  editors 
and  publishers  at  the  opening 
session  of  the  Inland  Daily 
Press  Association’s  71st  annual 
meeting  at  the  Drake  Hotel 
heie,  Oct.  17-18. 

The  panel  will  be  headed  by 
Robert  M.  White  II,  Mexico 
(Mo.)  Ledger,  chairman  of  the 
Inland  News-Editorial  commit¬ 
tee,  and  will  include  Dale  Staf¬ 
ford,  Greenville  (Mich.)  News; 
E.  C.  Hayhow,  Hillsdale 
(Mich.)  News;  Paul  S.  Cousley, 
Alton  (Ill.)  Telegraph ;  Tom 
Duffey,  East  St.  Louis  (Ill.) 
■Journal;  and  Charles  L.  Blan¬ 
ton  Jr.,  Sikestov  (Mo.)  Stand¬ 
ard. 

Dramatic  Costs 

A  second  opening  session  fea¬ 
ture  in  the  program  announced 
by  President  B.  H.  Ridder  Jr., 
publisher  of  the  Duluth  (Minn.) 
Herald  and  News  Tribune,  will 
be  a  one-act  dramatization  of 
the  problems  of  a  publisher, 
titled  “Publisher  ‘X’  Gets  Some 
New  Answers  on  Costs  and 
Revenues.” 

Vincent  Manno,  New  York 
newspaper  broker  and  financial 
consultant,  will  help  Inlanders 
answer  the  question  “How  Much 
is  Your  Newspaper  Worth  for 
Tax  Purposes?” 

Harold  S.  Barnes,  director  of 
the  Bureau  of  Advertising,  and 
Allen  B.  Sikes,  field  director  of 
the  Bureau,  will  offer  a  new- 
Bureau  slide-presentation  under 
the  titles  “Let’s  Whistle  in  the 
Light!”  and  “The  World’s 
Greatest  Partnership,”  on  the 
second  morning  of  the  meeting. 

MacNamara  Guest  Speaker 

“26  Ways  to  Make  Your 
Newspaper  Easier  to  Read” 
will  be  the  subject  of  H.  Phelps 
Gates,  circulation  manager  of 
the  Christian  Science  Monitor. 

Harley  V.  MacNamara,  presi¬ 
dent  of  the  National  Tea  Com¬ 
pany,  will  be  the  Oct.  17  lunch¬ 
eon  speaker  and  George  V.  Al¬ 
len,  Assistant  Secretary  of  State 
for  Near  Eastern,  South  Asian 
and  African  affairs,  will  speak 
at  the  Oct.  18  luncheon. 

“Idea  Auctions,”  in  which  In¬ 
landers  will  be  asked  to  trade-in 
used  and  proven  ideas  in  all  de¬ 
partments  of  newspaper  opera¬ 
tion  for  those  of  their  fellow 


members,  are  scheduled  for 
Monday  afternoon. 

An  employe  relations  confer¬ 
ence,  with  Howard  Mithun,  at¬ 
torney  for  the  Minneapolis  Star 
and  Tribune,  George  Dale, 
chairman  of  the  ANPA  Special 
Standing  Committee,  and  C.  L. 
MacKinnon,  managing  director 
of  the  Institute  of  Newspaper 
Operations,  making  up  the 
panel,  will  follow  the  Tuesday 
luncheon. 

UP  Board 
Elects  Frey 
As  Secretary 

The  board  of  directors  of  the 
United  Press  has  elected  Robert 
L.  Frey  to  be  secretary  of  the 
company  and 
seci'etary  and 
director  of  sev¬ 
eral  of  its  sub¬ 
sidiaries.  Mr. 
Frey  is  execu¬ 
tive  assistant  to 
Frank  H.  Bar¬ 
tholomew,  presi¬ 
dent  of  UP, 
and  will  con¬ 
tinue  in  that 
post. 

At  the  board  meeting,  A. 
Mims  Thomason,  vicepresident 
and  general  business  manager, 
was  elected  a  director  of  the 
United  Press. 

Mr.  Frey  joined  the  neWs 
service  in  1931  as  secretary  to 
Hugh  Baillie,  then  executive 
vicepresident.  At  intervals  in 
the  ensuing  few  years  he 
worked  on  the  news  staff  in 
Washington,  New  York  and 
London. 

In  the  British  capital  in  1939 
he  helped  report  the  outbreak 
of  World  War  11.  There  again 
in  1944  he  covered  the  Supreme 
Headquarters  of  the  Allied 
Forces  and  flew  several  mis¬ 
sions  as  a  war  correspondent 
with  paratroopers  of  the  First 
Allied  Airborne  Army. 

The  following  year  he  was  a 
member  of  the  UP  staff  at  the 
founding  of  the  United  Nations 
in  San  Francisco  and  in  1948 
was  a  consultant  to  the  United 
States  delegation  at  the  UN 
conference  on  freedom  of  in¬ 
formation  at  Geneva. 

Other  activities  before  and 
since  his  appointment  to  his 
present  post  have  been  as  book 
editor,  labor  negotiator,  lec¬ 
turer,  promotion  manager,  and 
general  manager  of  the  Ocean 
Press,  UP’s  news  service  for 
ships  at  sea. 


NEA  Meeting 
Will  Include 
Photo  Clinic 

Chicago 

U.  S.  Senator  Paul  H.  Doug¬ 
las  of  Illinois  will  address  the 
opening  banquet  of  the  Na¬ 
tional  Editorial  Association’s 
fall  meeting  at  the  Sherman 
Hotel  here,  Oct.  13.  The  con¬ 
vention  and  Advisory  Council 
session  will  continue  through 
Oct.  15. 

Don  Hardy,  Canon  City 
(Colo.)  Record  publisher  and 
NEA  president,  will  preside  at 
the  Thursday  dinner,  which 
will  include  a  photographic 
clinic,  staged  under  the  direc¬ 
tion  of  Art  Hough,  Storm  Lake 
(Iowa)  Register  and  Pilot- 
Tribune;  Fred  Inversetti,  Ripon 
(Wis. )  Commoyiwealth,  and 
George  Van  Koevering,  Zealand 
(Mich.)  Record. 

On  Friday,  opening  with  the 
annual  Advisory  Council  break¬ 
fast,  NEA  members  will  hear 
an  address  by  John  E.  Moss 
Jr.,  chairman.  House  Govern¬ 
ment  Information  Subcommit¬ 
tee.  Donald  T.  Forsythe,  Carth¬ 
age  (Ill.)  Hancock  County 
Journal  publisher,  will  speak  at 
the  Friday  luncheon  on  “A 
Country  Publisher  Looks  at  the 
Cold  War.” 

B.  E.  Esters,  chairman  of 
NEA  Legislative  Committee, 
will  give  his  report  at  the  Fri¬ 
day  afternoon  session  to  be 
followed  by  “shop  talk,”  includ¬ 
ing  “What  Is  Your  Newspaper 
Worth?”  by  M.  R.  Krehbiel 
of  Bailey-Krehbiel  Newspaper 
Service:  “Newspaper  Produc¬ 
tion”  by  Henry  Africa,  Uni¬ 
versity  of  Iowa  School  of 
Journalism;  and  “Better  Cor¬ 
respondents”  by  Mrs.  Jeane  L. 
Smith,  editor  of  Folks. 

A  buffet  dinner  and  sports 
night  program  are  planned  for 
Friday  evening,  featuring  Chi¬ 
cago  baseball  and  football  stars. 
George  A.  Brandenburg,  presi¬ 
dent  of  the  Chicago  Press 
Club,  will  preside,  with  John 
Carmichael,  Chicago  Daily 
News  sports  editor,  introducing 
the  sports  celebrities. 

At  the  Saturday  luncheon, 
speakers  will  include  Stanley 
R.  Fike,  administrative  assist¬ 
ant  to  U.  S.  Senator  Syming¬ 
ton  of  Missou’i;  William  J. 
Grede,  president,  Grede  Foun¬ 
dries,  Milwaukee.  Wis.,  and 
Mrs.  Frank  W.  Boyd,  Mankato 
(Kas.)  Record,  speaking  on 
“Fifty  Years  of  Newspaper- 
ing.” 


Kelly 


Mille 


Miller  Named 
As  Publisher 

Walla  Walla,  Wash. 

John  G.  Kelly,  publisher  of 
the  Walla  Walla  Union-Bulle¬ 
tin,  has  retired  and  has  been 
succeeded  by  Roland  E.  Miller, 
assistant  publisher  since  1948. 

Mr.  Kelly,  who  becomes  chair¬ 
man  of  the  board,  has  been 
publisher  here  since  1910.  Mr. 
Miller  will  continue  his  duties 
as  editor,  too. 

Starting  his  newspaper  ca¬ 
reer  as  a  newspaperboy  on  the 
Kansas  City  (Mo.)  Journal, 

Mr.  Kelly  later  went  into  the 
circulation  department  while  in 
high  school.  Then  he  went  to 
Omaha,  Neb.,  and  joined  the 
staff  of  the  Drovers  Daily  Tele¬ 
gram  as  advertising  salesman, 
later  becoming  business  manag¬ 
er. 

In  1909  he  toured  the  Pacific 
Coast  looking  for  a  newspaper 
property.  On  Feb.  1,  1910,  he  * 
bought  the  Walla  Walla  Bulle¬ 
tin  from  Eugene  Lorton.  In 
1934  he  acquired  ownership  of 
the  Morning  Union. 

During  his  residence  Mr. 
Kelly  took  the  leadership  in  in¬ 
troducing  the  food  processing 
industry  to  the  Walla  Walla 
valley.  For  many  years  he  was 
president  of  the  Walla  Walla 
Canning  Co.  In  addition  he 
was  president  of  the  Church 
Grape  Juice  Co.,  Kennewick, 
Wash.,  w’hich  was  purchased 
two  years  ago  by  the  Welch 
interests. 

Mr.  Miller  joined  the  Union- 
Bulletin  in  September,  1935, 
having  come  from  St.  Louis 
where  he  attended  public 
schools  and  Washington  Uni¬ 
versity.  ^ 

Donald  Sherwood,  associated 
with  the  ownership  and  man¬ 
agement  of  the  Walla  Walla 
newspaper  since  1932,  is  assum¬ 
ing  its  presidency.  He  has  been 
vicepresident. 

Frank  G.  Mitchell,  general 
manager,  continues  in  that 
position  and  also  has  assumed 
the  position  of  vicepresident. 

He  has  been  with  the  newspa- 
pe  •  44  years. 
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DACRON  is  a  trademark,  too 

RE6.  U. S. PAT  OFF 


As  this  hat  distinguished  Napoleon,  the  trademark 
“Dacron”  distinguishes  the  character  and  quality  of  our 
polyester  fiber  from  that  of  others.  As  we  build  and  pro¬ 
tect  it,  this  trademark  becomes  more  meaningful  to  the 
consuming  public  and  the  trade,  and  so  increasingly  valu¬ 
able  to  all. 

Because  we  know  you  share  our  belief  in  the  value  of 
trademarks,  here  is  how  to  use  ours  correctly  in  your  ed¬ 
itorial  matter. 

Distinguish  it— Capitalize  and  use  quotes  or  italics. 
Describe  it — Use  the  phrase  "Dacron"  polyester  fiber  at 
least  once  in  any  text. 

Designate  it — as  “Du  Font’s  trademark  for  its  polyester 
fiber” — in  a  footnote  or  otherwise. 


For  a  handy  folder  on  proper  use  of  the  trademark 
“Dacron”,  write  Textile  Filers  Department,  Section  T-1, 
E.  I.  du  Pont  de  Nemours  &  Co.  (Inc.),  Wilmington  98, 
Delaware. 

TEXTILE  FIBERS  DEPARTMENT 


•ts.  u.  5.  (>*T.orf 


BETTER  THINGS  FOR  BETTER  IIVING 
...THROUGH  CHBMISTKY 
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SYNDICATES 


Hank^s  Lucky  to  Be 
A  Syndicated  Artist 


By  James  L.  Collings 

The  way  they  look  at  it  over 
at  Bell  Syndicate,  Hank’s  lucky 
to  be  a  syndicated  artist. 

Not  that  it’s  believed  there 
that  he  doesn’t  deserve  to  be, 
of  course.  It’s  just  the  way  he 
went  about  getting  signed  up. 

In  the  words  of  John  Os- 
enenko.  Bell  phrasemaker, 
“Hank  Projansky  ju.st  walked 
in  with  drawings  done  for  win¬ 
dow  displays,  house  organs  and 
so  on  which  ordinarily  wouldn’t 
get  him  to  first  base  with  any 
syndicate  wherein  the  final  prod¬ 
uct  only  is  given  any  considera¬ 
tion. 


tion.  It’s  the  same  with  all  the 
others. 

“That’s  how  he  explains  the 
delays  in  getting  art  work  to 
us.’’ 

Global  Service 
Edited  for  West 

Major  emphasis  will  be 
placed  on  Asian  and  Latin 


A  sample  of  "Spooforama,"  new  Bell  Syndicate  feature. 


new  creation,  “Oh,  Teacher!” 
for  release  Oct.  11. 

“My  purpose  in  creating  the 
panel,”  the  artist  says,  “is  not 
to  laugh  at  teachers  but  rather 
with  them.  Besides,  I  enjoy 
American  affairs  by  the  newly  working  with  young  people  and 


formed  Copley  News  Service, 
James  S.  Copley,  pi’esident  of 
the  Copley  Press,  announced 
this  week. 

Spot  news  and  features  will 


I  firmly  believe  we  adults  can 
learn  much  from  them.” 

Sample  of  how  Wajme  Camp¬ 
bell  laughs  with  them:  A  motor¬ 
cycle  cop  is  wilting  out  a  ticket 


16-Page  Weekly 
Women’s  Section 

Toronto 

The  Toronto  Globe  &  Mail, 
morning  daily,  has  started  a 
Thursday  Woman’s  Globe  & 
Mail.  The  section  appears  as 
the  second  part  of  the  morning 
paper  and  the  first  few  weeks 


“But  those  he  brought  in  were  be  serviced  to  the  15  Copley  for  a  stoutish,  angry  gal  about  averaged  16  pages.  Front  pa^ 


so  darn  funny  and  unusual  we 
just  couldn’t  let  him  go,  al¬ 
though  we  didn’t  have  the  faint¬ 
est  idea  of  how  we  could  use 
the  material.” 

Spoofing  Everyone 

Henry  Nimis,  Bell  sales  ex¬ 
ecutive,  was  not  stumped  for 
long,  however,  John  says.  He 
thought  such  humor  would  look 
good  contained  in  one  panel  in 
one-third  page  size.  John  him¬ 
self  gave  the  product  its  title 
of  “  Spoof orama.” 

S  o  “Spooforama,”  available 
Oct.  30  in  color  on  a  weekly 
basis  in  one-third  page  size 
only,  is  on  its  way,  “with  the 
gag  line  aimed  at  different  seg¬ 
ments  of  readers — hobbyists, 
professionals,  house  wives  — 
which  eventually  includes  every¬ 
one,”  according  to  John. 

Bell  reports  the  idea  of  the 
panel  is  to  have  it  tacked  on  bul- 


newspapers  in  Southern  Cali¬ 
fornia  and  Illinois  and  to  other 
newspaper  clients.  (E  &  P, 
Sept.  17,  page  10.) 

Russell  Brines,  veteran  As¬ 
sociated  Press  foreign  and 
Washington  correspondent,  is 
manager  of  the  service. 

He  and  Rembert  James,  mili¬ 
tary  editor  of  the  San  Diego 
Union,  will  share  the  global 
beat  for  specialized  articles. 
Special  writers  will  report 


50.  “And  what’s  more,  Timothy 
Mahoney,”  she  barks  at  the  cop, 
“I  knew  you  in  the  sixth  grade 
when  you  couldn’t  even  spell 
your  own  name!” 

A  native  of  Indiana,  Mr. 
Campbell  attended  Central  Nor¬ 
mal  College  and  Indiana  Uni¬ 
versity.  Now  34,  he  teaches 
history  at  St.  John’s  Military 
Academy  at  Delafield,  Wis. 


SdXL”'  E.  Finley, 

Ex-Editor,  Dies 


“This  is  the  first  global  serv¬ 
ice  to  be  organized  and  edited 
in  the  West  and  devoted  prima¬ 
rily  to  interests  of  westerners,” 
Mr.  Copley  said. 

Ilka  Chase 

Ilka  Chase,  author  and  movie, 
radio  and  TV  personality,  has 
signed  with  Spadea  Syndicate  to 


letin  boards,  to  have  it  provide  ^^ite  a  weekly  column,  starting 


conversation,  to  have  it  passed 
from  person  to  person  and  dis¬ 
played  by  merchants.  This  will 
probably  happen  —  there  are 
enough  people  spoofed  by  the 
artist. 

Hank  Projansky,  trained  in 
engineering,  is  also  an  inventor. 
The  latest  item  he  has  on  the 
market  is  a  remote-controlled 
doll.  But  drawing  is  his  first 
love.  With  him  it’s  apparently 
overwhelming. 

“You  know,”  John  said,  “he 
gets  so  excited  over  each  new 
drawing  he  produces  that  he 
can  hardly  wait  to  show  it  to 
people  concerned  before  turning 
in  his  work  to  us.  If  it  happens 
to  be  a  passenger  plane,  he’ll 
test  it  on  pilots,  stewardesses 
and  passengers  for  their  reac- 
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Jan.  1,  1956  and  running  about 
500  words. 

Jim  (Squire)  Spadea  says  the 
column  will  be  named  after  one 
of  Ilka’s  best-selling  books, 

“Free  Admission.”  In  the  light 
vein,  the  author  will  deal  with 
people  and  places. 

“It’s  designed  for  the  society 
page,”  Jim  explained,  “but  it’s 
not  going  to  be  the  gossipy-type 
product.  It  will  be  modeled 
more  after  the  style  of  her  Stringers  in  Unit 


Mrs.  Ruth  E.  Finley,  71,  for 
many  years  a  journalist  for  the 
Scripps  -  Howard  Newspapers 
and  NEA,  died  Sept.  24.  She 
lived  at  Huntington,  L.  I. 

Mrs.  Finley  began  her  news¬ 
paper  career  as  editor  of  the 
women’s  page  of  the  Cleveland 
(Ohio)  Pressi.  From  1912  to 
1918,  she  was  fiction  editor  of 
the  Scripps-Howard  Newspa¬ 
pers.  In  1919,  she  became 
managing  editor  of  the  Wash¬ 
ington  (D.  C.)  Herald  and  for 
the  next  two  years  was  wom¬ 
en’s  editor  for  the  Newspaper 
Enterprise  Association.  She 
was  chairman  of  the  national 
Council  of  Women  of  the  United 
States. 


books.” 

Oh.  Teacher! 

Only  a  teacher  could  do  this 
humor  panel  about  teachers. 

Wayne  Campbell  is  a  teacher. 
He  and  Newspaper  Features 
Syndicate  are  fresh  out  with  a 


Washington 


of  the  Woman’s  Globe  &  Mail  is 
devoted  primarily  to  a  picture 
spread  of  fashions  or  of  brides 
of  the  week. 

Inside  pages  include  detailed 
social  news,  special  features 
from  various  parts  of  the  world, 
gardening  news,  fashions,  fea¬ 
tures  on  children,  home  decorat¬ 
ing,  health  care,  cooking  and 
photography.  The  section  is 
completely  sold  out  for  ads. 

• 

Country  Stringers’ 
Handbook  Offered 

Madison,  Wis. 

A  new  Handbook  for  Country 
Correspondents  has  just  been 
published  by  the  Office  of  Edi¬ 
torial  Services,  University  of 
Wisconsin  Extension  Division. 
It  is  available  at  $1  per  single 
copy  or  75c  each  in  lots  of  10  or 
more. 

According  to  Prof.  Clay 
Schoenfeld,  department  of  jour¬ 
nalism  chairmen,  “everything  a 
country  I’eporter  needs  to  know 
is  covered  in  enough  detail  to 
be  useful  and  yet  briefly 
enough  to  be  readable.” 

• 

Rebecca  West  Does 
3  Articles  for  INS 

International  News  Service 
has  assigned  Rebecca  West, 
noted  British  novelist  and 
critic,  to  write  a  series  of  three 


NLRB  has  ruled,  in  a  com-  articles  on  the  strange  case  of 
plaint  brought  by  the  guild  Donald  Maclean  and  Guy  Bur- 
against  the  Paterson  (N.  J.)  gess,  the  two  British  diplomats 
Call  that  part-time,  suburban  who  disappeared  in  1951. 
space  correspondents  must  be  The  first  article  will  be  for 
included  in  a  collective  bar-  release  in  INS  client  papers  of 
gaining  election.  Sunday,  Oct.  2. 
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SYLVANIA  PRODUCES  ITS  I0,000,000TH  TV  PICTURE  TUBE 


Sylvania’s  10,000,000th  television 
picture  tube  came  ofif  its  main  pro¬ 
duction  lines  at  Seneca  Falls,  N.  Y. 
just  recently. 

One  of  the  two  top  producers  in 
the  television  tube  industry, 
Sylvania  has  expanded  its  total 
domestic  manufacturing  space  to 
800,000  square  feet — one  of  the 
largest  in  the  industry.  Last  fall  it 
built  the  first  West  Coast  plant  of 
any  major  tube  producer.  Down 
the  line  its  production  facilities 
have  been  augmented  to  meet 
heavier  consumer  demands. 

Having  brought  the  world  of  en¬ 
tertainment  to  one  out  of  every 
three  television  families  in  the 
U.  S.,  now  Sylvania  is  bringing  its 
productive  know-how  to  a  new 


TV-conscious  England.  To  pro¬ 
duce  tomorrow’s  TV  picture  tubes 
for  England’s  expanding  market, 
Sylvania  has  teamed  up  with 
Thorn  Electrical  Industries,  Ltd. 
of  London. 

This  is  the  size  and  breadth  of 
the  company’s  production  contri¬ 
bution  to  the  television  industry. 

All  of  this  production  and  ex¬ 
pansion  reflects  Sylvania’s  faith 
in  the  growing  market  for  elec¬ 
tronic  products — the  world  over. 
Reason  enough  to  “keep  your  eye 
on  Sylvania — fastest  growing  name 
in  sight.” 

Sylvania  Electric  Products  Inc. 

1740  Broadway,  New  York  19,  N.  Y. 

In  Canada:  Sylvanta  Electric  (Canada)  Ltd. 

Univereity  Tower  Building,  Montreal 


The  company'*  famous  “Silver  Screen  85”  picture  tube 
is  processed  on  this  automatic  machine.  This  tube  gives 
viewer  greater  brightness,  clarity. 
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Modern,  automatic  settling  belts  at  Sylvania’s  Seneca 
Falls  plant  provide  engineers  with  controlled  quality — 
enabling  more  uniform  screen  colors. 


Sylvania’s  10,000.000th  TV  pwtura  tuba 

starts  on  its  way  to  completion  at  the  com¬ 
pany  8  main  factory,  Seneca  Falls,  N.  Y. 
Viewing  the  production  milestone  are:  (1. 
tor.)  Willis  Toner,  Plant  Manager;  Matthew 
Burns,  V.P. — Operations;  Don  G.  Mitchell, 
Chairman  and  President;  W.  H.  Lamb, 
Divisional  General  Manager. 


A  MILESTONE  IN  TELEVISION 


ABC  Amends 
Newspaper 
Contest  Rule 

Effective  Oct.  1,  newspaper 
members  of  the  Audit  Bureau  of 
Circulations  are  governed  by  a 
revised  rule  covering  contests 
and  coupons,  in  accordance  with 
ABC  Ix^rd  action. 

In  view  of  the  widespread 
use  of  contests  currently  being 
staged  by  newspapers,  the 
amended  rule  is  of  special  in¬ 
terest  to  publishers  and  circula¬ 
tion  managers. 

The  complete  new  Section  6b, 
Chapter  B,  Art.  V  now  reads: 

“(a)  When  a  contest  for  a 
prize  or  reward,  in  which  the 
public  may  participate,  is  pro¬ 
moted,  complete  description  of 
the  contest  or  feature  shall  ap¬ 
pear  in  the  Publisher’s  State¬ 
ment  for  the  period  during 
which  the  contest  is  used  and  in 
the  Audit  Report  which  includes 
that  period,  and  each  report 
shall  show  the  total  amount  of 
prizes  given  away  in  connection 
with  contests  during  the  period 
covered  by  the  Publisher’s  State¬ 
ment  or  Audit  Report. 

“(b)  Subscriptions  to,  or 
copies  of,  a  publication  given 
in  redemption  of  coupons  or  the 
equivalent,  such  as  wrappers, 
box  tops,  etc.,  shall  not  be  in¬ 
cluded  in  net  paid  circulation. 
This  rule  shall  apply  whether 
or  not  the  coupons  or  equivalent 
are  redeemable  in  cash.” 

The  former  contest  rule  pro¬ 
vided  that,  if  it  was  possible  to 
ascertain  from  the  publisher’s 
records  the  number  of  copies 
sold  for  the  purpose  of  obtain¬ 
ing  from  the  paper  a  coupon, 
or  some  feature  essential  to  a 
contest,  the  number  of  such 
sales  was  to  be  deducted  from 
the  paid  circulation  for  that 
period. 

“The  purpose  of  the  revised 
rule  is  to  eliminate  the  possi¬ 
bility  of  any  misinterpretation 
or  misunderstanding  of  the  pro¬ 
visions  governing  the  reporting 
of  contests  by  publishers,”  ex¬ 
plained  James  N.  Shryock,  ABC 
managing  director. 

• 

Newsprint  Burned 

Hebmiston,  Ore. 

Sixty-nine  bundles,  or  103,500 
sheets  of  newsprint,  especially 
cut  to  size  for  the  weekly 
Hermiaton  Herald,  were  de¬ 
stroyed  by  a  fire  which  demol¬ 
ished  three  warehouses  in  Walla 
Walla,  Wash.  Dan  Bartlett, 
Herald  editor  and  publisher, 
said  the  loss  was  covered  by  in- 


Shop  Talk 

{Continued  from  page  72) 

Mr.  Marine  starts  off  his 
article  by  saying:  “From  the 
sinking  of  the  Maine  to  Senator 
McCarthy,  the  American  press 
has  done  some  pretty  awful 
jobs  on  occasion;  but  never  has 
it  exhibited  the  deadly  neglect 
that  has  marked  its  handling  of 
the  atom. 

“First  of  all,  I  think  the 
AEC’s  information  policies  are 
hopelessly  confused,  muddled, 
and  irresponsible.  But  that  isn’t 
what  this  article  is  about:  I’m 
talking  about  what  the  press 
should  be  doing,  in  spite  of  the 
AEC.”  By  “press”  he  means 
all  mass  media. 

“Caught  in  their  own  accept¬ 
ance  of  the  secrecy  myth,  the 
operators  of  the  press  seem  to 
have  become  obsessed,  first  with 
the  fear  that  they  might  say 
something  wrong  and  thus  com¬ 
mit  inadvertent  treason,  and 
second  with  the  idea  that 
atomic  phenomena  are  so  ob¬ 
scure  and  difficult  that  nobody 
but  an  Oppenheimer  or  a 
Szilard  could  understand  any¬ 
thing  about  them  anyway.  This, 
in  turn,  seems  to  have  led  to 
a  policy  of  permitting  the 
federal  government  to  make  all 
the  ‘atomic  news’  in  whatever 
fashion  it  deems  desirable — 
while  reporters  meekly  accept 
AEC  and  Defense  Department 
handouts  and  serve  merely  as 
overpaid  rewrite  men.” 

Elaborating  on  his  three 
points — that  the  press  should 
educate,  interpret  and  report — 
Mr.  Marine  cites  various  ex¬ 
amples  of  alleged  “lapses.” 
Two  paragraphs  will  outline 
his  thesis: 

“Granted  that  most  editors 
and  reporters  don’t  know  atoms 
like  they  know  congressmen  or 
unemployment  statistics  —  they 
can  surely  do  something  with 
an  AEC  handout  besides  serve 
as  messenger  boys  to  carry  it 
down  to  the  Teletype.  .  .  . 
There  seems  to  be  a  feeling  in 
some  press  circles  that  to  dig 
for  an  atomic  story,  or  even  to 
break  one,  is  akin  to  treason. 
There  are  cases,  I  suppose, 
when  for  various  reasons  a 
newsman  might  be  let  in  on 
something  he  shouldn’t  reveal, 
but  they’re  pretty  special  cases. 
Otherwise,  the  idea  that  a 
working  newsman  is  going  to 
dig  up  something  that  a  Rus¬ 
sian  spy  would  completely  over¬ 
look  strikes  me  as  just  a  little 
bit  ludricrous.  Yet  initiative 
and  good  old  ‘nosiness’  have 
been  left  to  the  Alsops  and 


The  press  is  the  only  repre¬ 
sentative  of  the  public  that  can 
conduct  an  aggressive,  insistent 
campaign  to  straighten  out  the 
“insidious,  deadly  confusion 
underlying  public  apathy  on  the 
subject  of  possible  atomic  war¬ 
fare,”  Mr.  Marine  says.  He 
urges  readers,  listeners  or 
viewers  to  insist  on  accuracy 
and  demand  information  to 
pressure  the  press  into  doing 
the  job.  He  urges  scientists  to 
provide  the  press  with  the  help 
it  needs  to  meet  that  pressure. 

We  recall  the  opening 
paragraph  of  a  report  to  the 
American  Society  of  Newspaper 
Editors  last  April,  written  by 
Paul  Block,  Jr.,  for  the  atomic 
energ^y  section  of  the  Freedom 
of  Information  Committee : 

“The  past  year  has  seen  a 
great  deal  of  valuable  atomic 
energy  information  made  pub¬ 
lic.  Yet  every  fact  that  has 
emerged  has  raised  many  more 
questions  that  have  remained 
unanswered.  The  result  is  that 
the  public  appears  to  be  rela¬ 
tively  farther  behind  informa¬ 
tionally  than  ever  before.” 

Is  it  primarily  the  press’ 
fault,  or  that  of  AEC? 

• 

Produce  Newsprint 
At  Harrisville  Mill 

Newsprint  is  now  in  produc¬ 
tion  at  the  paper  mill  of  the 
Harrisville  Paper  Corporation 
at  Harrisville,  New  York,  it  was 
announced  this  week.  The  mill, 
which  was  recently  sold  by  the 
St.  Regis  Paper  Co.,  formerly 
produced  groundwood  specialty 
papers  and  is  expected  to  resume 
that  production  before  the  year’s 
end. 

The  Harrisville  mill  has  two 
114-inch  Fourdrinier  paper  ma¬ 
chines,  with  a  capacity  to  pro¬ 
duce  70  tons  of  the  specialty  pa¬ 
pers  daily,  and  a  groundwood 
pulp  mill,  with  a  daily  capacity 
of  42  tons. 

• 

Chicago  American 
Has  Cover  Contest 

Chicago 

The  Chicago  American  is  of¬ 
fering  $500  for  the  best  color 
picture  of  a  Chicago  scene  or 
personality  to  be  used  as  the 
front  cover  for  the  first  issue  of 
its  new  Pictorial  Living  Sun¬ 
day  roto  magazine,  Jan.  8. 
(E  &  P,  Sept.  12,  page  14.) 

Contestants  are  asked  to  sub¬ 
mit  either  color  transparencies 
or  slides.  The  American  will 
also  pay  $100  each  for  the 
next  best  entries  which  may  be 
selected  for  subsequent  covers 
of  Pictorial  Living.  Deadline 


New  Machine 
At  Mando  Mill 
Ready  in  ’56 

Kbnora,  Ont. 
Construction  crews  at  the 
Ontario-Minnesota  Fhilp  and  Pa¬ 
per  Company  Limited’s  news¬ 
print  mill  here  are  working  the 
equivalent  of  a  double  nine-hour 
shift,  six  days  a  week,  exerting 
every  effort  to  complete  the  in¬ 
stallation  of  additional  news¬ 
print  production  facilities  by  the 
end  of  1956. 

J.  F.  MacKellar,  general  man¬ 
ager  of  0-M,  Canadian  subsidi¬ 
ary  of  the  Minnesota  and  On¬ 
tario  Paper  Company,  said  in¬ 
creasing  heavy  demand  for  the 
company’s  newsprint  has  caused 
Mando  to  accelerate  its  installa¬ 
tion  schedule  so  that  the  $17 
million  project  can  be  finished 
in  record  time. 

Mr.  MacKellar  said  the  mill’s 
daily  production  capacity  will 
climb  from  400  tons  to  more 
than  700  tons  with  the  addition 
of  a  third  paper  machine. 

A  new  Beloit  high-speed  news¬ 
print  machine  capable  of  pro¬ 
ducing  up  to  100,000  tons  an¬ 
nually  will  be  designed  ulti¬ 
mately  to  operate  at  speeds  up 
to  2,500  feet  a  minute  with  a 
wire  width  of  276  inches. 

In  due  course,  the  new  ma¬ 
chine  will  relieve  a  smaller  ma¬ 
chine  at  Fort  Frances,  Ont.  for 
the  exclusive  manufacture  of 
groundwood  specialty  papers. 
Much  of  the  new  capacity  at 
Fort  Frances  will  be  devoted 
to  higher  grades  now  being 
manufactured  at  Mando’s  In¬ 
ternational  Falls  mill,  thereby 
allowing  the  United  States  mill 
to  intensify  its  concentration  on 
the  manufacture  of  fully 
bleached  papers. 

Mr.  MacKellar  said  the  deci¬ 
sion  to  go  ahead  with  the  in¬ 
stallation  of  additional  news¬ 
print  capacity  at  Kenora  was 
the  result  of  studies  which  be¬ 
gan  early  in  1952. 

• 

Editorial  Writer  Dies 

Kalamazoo,  Mich. 

Dr.  Arthur  Chester  Mills- 
paugh,  who  at  66  entered  a  new 
career  as  chief  editorial  writer 
for  the  Kalanwzoo  Gazette, 
died  Sept.  24.  He  was  72. 

Dr.  Millspaugh  before  join¬ 
ing  the  Gazette  in  1949  was  an 
internationally  known  diplomat, 
government  financial  adviser, 
educator,  author  and  economist. 
At  one  time  he  was  adminis¬ 
trator-general  of  finances  for 
the  governments  of  Persia  and 
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surance. 


Drew  Pearson  by  default.”  for  entries  is  Nov.  5.  Haiti. 
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any  questions? 

Do  you  have  a  technical  problem,  a  question 
on  procedure?  Looking  for  advice  on  new 
developments  in  mechanical  equipment,  new 
editorial  techniques?  Have  you  a  query  on 
management  or  backshop  you  wouldn’t  ask 
at  a  convention  for  fear  of  tipping  off  your 
opposition  or  divulging  your  weakness?  Now 
you  can  get  frank,  honest  answers  to  your 
questions  on  all  phases  of  newspaper  opera¬ 
tion  from  acknowledged  experts  in  all  fields, 
everv  week,  in  the  ,  .  , 


(!(lit«r  &  Mislier 


MU 
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SEND  IN  YOUR  QUESTIONS 
NOW,  AND  LOOK  FOR  THE 
ANSWERS  EVERY  WEEK 
IN  &  A  PANEU*  IN 


Let  49  top  newspaper 
and  equipment  men  share 
their  know-how  on  any 
of  these  subjects  . . . 


•  news  —  editorial 

•  publishing 

•  advertising 

•  circulation 

•  promotion 

•  mechanical 

•  equipment 

•  business  office 


Questions  and  answers  published 
every  week,  maintaining  strict 
anonymity  for  all  parties. 


Editor  &  Publisher 

The  Spot  News  Paper  of  the  Newspaper  Field 

1  700  TIMES  TOWER  •  TIMES  SQUARE,  NEW  YORK,  N.  Y. 
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August  Linage 
Increased  10% 

AKRON.  OHIO 

1955  1954 

Beacon  Journal-e  .  2,023,049  1,700,066 

IBeacon  Journal-S  778,021  829,937 

Grand  Total  2,796,070  2,530,002 
includes  PARADE,  37,318  lines. 

ALBANY.  N.  Y. 
Knickerbocker* 

News-e  .  1,170,756  1,102,695 

Times  Union-m  . ,  946,426  804,038 

•Times  Union-S  .  .  409,986  455,151 

Grand  Total  2,627,166  2,361,884 
Note:  TIMES-UNION-S 
1955 — 409,985  lines  includes  19,333 
lines  of  part-run  advertising, 
1954 — 466,161  lines  includes  29,928 
lines  of  part-run  advertisinsr. 
•Includes  AMERICAN  WEEKLY, 
38,735  lines. 

ALBUQERQUE,  N.  M. 
Journal-m  1,210.287  1,038.863 

|Joumal-3  .  354.837  408,126 

Tribune-e  . 1,216,897  1.069,003 

Grand  Total  2.782,021  2,616.992 
^Includes  PARADE,  37,318  lines. 

ANDERSON.  IND. 

Bulletin-e  934,492  812,167 

Herald-m  625,407  617,429 

Herald-S  .  176,406  206.049 

Grand  Total  1,736,304  1.636.645 
ATLANTA,  GA. 

Constitution-m  ...  1,268,742  1,108,709 

Journal-e  2,069.696  1,907.383 

Journal  A  Const.-S  770,004  846.468 

Grand  Total  4.108.441  3,862,660 
Note:  CONSTITUTION-m 
1964 — 1,108,709  lines  includes  10,269 
li^es  of  part-run  advertising. 
JOURNAL-" 

1964—1,907,883  lines  includes  16.236 
lines  of  part-run  advertising. 


DETROIT.  MICH. 


ATLANTIC 

CITY.  N. 

J. 

Press-m  . 

817,228 

744.327 

Press-S  . . 

160,364 

203,626 

Grand  Total 

967,682 

947,952 

BALTIMORE,  MD. 

•American-8  .... 

603.381 

586,248 

News-Post-e  . 

.  1,361.983 

1,096.867 

Sun-m  . 

.  1.187.667 

986.161 

Sun*e  . 

1.921.908 

1.617.803 

tSun-S  . 

.  1.068,664 

1,216,987 

Grand  Total 

6.033.493 

5.602.056 

•Includes  AMERICAN  WEEKLY. 

38,735  lines. 

tincludes  THIS 

WEEK,  60,789  lines. 

BAYONNE,  N.  J. 

Times-e  . 

339,357 

313,435 

BINGHAMTON,  N.  Y. 

Press-e  . 

1,213.676 

1,094.903 

Press-S  . 

.  208.986 

199.866 

Sun-m  . 

.  421,899 

328,466 

Grand  Total  .  .  . 

1.844.460 

1,623,235 

BOSTON,  MASS. 

American-e  . 

697,016 

666,709 

Record-m  . 

661.274 

632.669 

•Advertiscr-S 

260,496 

307.564 

Globe-e  . 

1,106  821 

982,124 

Globe-m  . 

.  866.080 

699,983 

Globe-S  . 

905,763 

1.023.404 

Herald-m  . 

934.006 

802.383 

tHerald-S 

870,660 

1.016,010 

Traveler-o  . 

.  1,417.601 

1,314,886 

Post-m  . 

516.706 

619,345 

|Po8t-S  . 

288,055 

364.766 

Grand  Total 

8,403,357 

8.229,811 

•Includes  AMERICAN  WEEKLY. 

38.735  lines. 

tincludes  THIS 

WEEK.  60,789  lines. 

August  Newspaper  Linage — 52  Cities 

(Compiled  by  Eklitor  A  Publisher  from  Media  Records  measurements.) 

1955  1954  %  of  E« 

Linage  Linage  1954  Inti 

Total  Advertising 

August . .  219,749,980  199,363,054  110.2  11 

July  . . 212,279,259  185,771,357  114.3 

Year  to  date  .......  1,813,109,606  1,649,430,959  109.9 

Display 

August  .  156,629,117  146,361,952  107.0  11 

July . 151,367,972  135,578,811  111.6  11 

Year  to  date  .  1,345,757,205  1,246,163,970  106.0 

August  .  63,120,863  53,001,102  119.1  12 

July . . .  60,911,287  50,192,546  121.4  12 

Year  to  date  ........  467,352,401  403,266,989  115.9  _ 

Retail 

August  .  114,258,574  109,777,345  104.1  10 

July . 107,401,528  96,880,470'  110.9  11 

Year  to  date .  956,208,423  894,200,601  106.9  - 

Department  Store 

August  . 43,420,834  42,674,934  101.7  10 

July .  37,930,862  33,801,837  112.2  11 

Year  to  date .  355,286,798  334,310,681  106.3 

General 

August  .  23,799,801  23,526,165  101.2  10 

July .  24,967,874  23,952,076  104.2  10 

Year  to  date  ........  239,931,239  230,948,856  103.9 

Automotive 

August . .  15,913,907  10,780,588  147.6  14 

July . 15,226,270  11,519,629  132.2  16 

Year  to  date .  122,570,059  96,991,664  126.4 

Financial 

August  _ 2,6.56,835  2,277,854  116.6  13 

July . 3,772,300  3,226,636  116.9  12 

Year  to  date .  27,047,484  24,022,849  112.6 


(Includes  PARADE,  37,818  lines. 
BUFFALO,  N.  Y. 

Courier  Bxpress-m  1,031,861  801,533 

Courier  Express-S  820.420  965.430 

News-e  .  2,271,816  1,971,662 

Grand  Total  _  4,124,096  3.788,626 

CAMDEN.  N.  J. 

Couricr-PoBt-e  ....  1,004,876  928.639 


CHARLOTTE,  N.  C. 

1955  1954 

News-e  .  1,046,909  986,131 

Observer-m  . 1,293,642  1,218.916 

tObserver-S  .  619,406  694,777 

Grand  Total  2.868,866  2,798.824 

tincludes  THIS  WEEK.  60,789  lines. 

CHICAGO.  ILL. 

Tribune-m  .  2.616,309  2,229,897 

Tribune-S  1.314,773  1,431,001 

tDaily  New.s-e  ..  1.665,669  1,383,989 

American-e  .  922.749  764,682 

•American-S  .  233,863  263,897 

Sun-Times-d  .  1,161.280  950.649 

JSun-Times-S  367,319  899.925 

Grand  Total  8,180,942  7,412.940 

Note:  1966 — 2.616,309  includes  669,419 
lines  of  part-run  advertising. 
1,814.773  includes  761.338  lines 
of  part-run  advertising. 

233,863  includes  148,397  lines 
of  part-run  advertising. 

1964 — 2.229,397  includes  514,622  lines 
of  part-run  advertising. 
1,431,001  includes  883,225  lines 
of  part-run  advertising. 

263,397  includes  156,318  lines 
of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

38,791  lines. 

tincludes  THIS  WEEK.  60,789  lines. 

(Includes  PARADE.  87.318  lines. 

CINCINNATI.  OHIO 
Enquirer-m  1,676,111  1,227.605 

•tEnquirer-S  .  1,104,035  1,270.043 

Post-e  .  1,874.664  1,066.130 

Times-Star-e  .  1,180,167  1.067.329 

Grand  Total  6,334.867  4.620,007 

•Includes  AMERICAN  WEEKLY. 

38,736  lines. 

tincludes  THIS  WEEK.  60,789  lines. 

CLEVELAND.  OHIO 
Plain  Dealer-m  ...  1,988,045  1,545,034 

•tPlain  Dealer-S  .  1,662,386  1,800,941 

News-e  .  978,732  694.678 

Press-e  .  2,416,006  2,090.460 

Grand  Total  _  7,034,169  6.031,003 

•Includes  AMERICAN  WEEKLY, 

38,735  lines. 

tincludes  THIS  WEEK.  60,789  lines. 


1954 

%  of 

E&P 

Linage 

1954 

Index 

199,363,054 

110.2 

114.0 

185,771,357 

114.3 

102.2 

1,649,430,959 

109.9 

— 

146,361,952 

107.0 

111.0 

135,578,811 

111.6 

115.0 

1,246,163,970 

loe.o 

— 

53,001,102 

119.1 

122.2 

50,192,546 

121.4 

125.3 

403,266,989 

115.9 

— 

t  109,777,345 

104.1 

107.8 

1  96,880,470 

110.9 

114.4 

;  894,200,601 

106.9 

— 

1  42,674,934 

101.7 

106.7 

!  33,801,837 

112.2 

113.8 

1  334,310,681 

106.3 

23,526,165 

101.2 

101.3 

1  23,952,076 

104.2 

100.7 

1  230,948,856 

103.9 

r  10,780,588 

147.6 

143.3 

1  11,519,629 

132.2 

163.5 

>  96,991,664 

126.4 

i  2,277,854 

116.6 

134.6 

>  3,226,636 

116.9 

126.7 

\  24,022,849 

112.6 

— 

COLUMBUS,  OHIO 

1955 

1954 

Dispatch-e  . 

1.704.497 

1,463.081 

Dispatch-S  . 

918,036 

984.303 

Citiien-e  . 

728.366 

698  001 

(Citizen-S  . 

332.777 

387.920 

Ohio  State 

Joumal-m  . 

671,143 

695.207 

Star-w  . 

60,962 

69,388 

Grand  Total 

4.416.770 

4,087.900 

(Includes  PARADE.  37.318 

lines. 

DALLAS, 

,  TEXAS 

News-m  . . 

2,037,927 

1,695,738 

tNews-S  .  .  . 

688,272 

669.931 

Times  Herald-e  . . 

2,489.527 

1,922, *77 

•Times  Herald-S  . 

761.252 

705,132 

Grand  Total  .  . 

6,976.978 

4,993.178 

•Includes  AMERICAN  WEEKLY, 

38,735  lines. 

tincludes  THIS  WEEK,  60,789  lines. 

DAYTON,  OHIO 

JournaNm  ..... 

1,616,694 

1,395,611 

News-e  . 

1,909,045 

1,661,294 

News-S 

669.421 

720,148 

Grand  Total  . .  . 

4.186,160 

3.777.053 

These  papers  were  not  published  in 

August — News,  11th,  Journal-Herald, 

12th. 

DENVER,  COLO. 

Rocky  Mtn.  News-m 

1,442.616 

1.178.863 

(Rocky  Mtn. 

News-S  . 

281.469 

316.652 

Post-e  . 

2,047.126 

1,643.662 

Post-S  . 

682.626 

726,165 

Grand  Total  .  . . 

4,463,836 

3,865,222 

(Includes  PARADE.  37,318 

lines. 

DES  MOINES,  IOWA 

Register-m  . 

684.893 

672.909 

Tribune-e  . 

871.919 

745,672 

tRegister-S  . 

496,064 

654,984 

Grand  Total  . . . 

2.062.876 

1.873.665 

Free  Press-m 

.  1,314.601 

986.789 

(Free  Press-S 

396.285 

406.372 

News-e  . 

2,387,661 

1,897.761 

tsu 

tNews-S  . 

1,108.067 

1,106.177 

Times-e  . 

.,  1,300.123 

1,014.643 

(Til 

•Times-S  . 

. .  412.729 

418.484 

Grand  Total  .  6,918,266  6.829.176 
•Includes  AMERICAN  WEEKLY. 
88,735  lines. 

tincludes  THIS  WEEK.  60.789  lines. 
(Includes  PARADE.  37,818  lines. 

DULUTH,  MINN. 

Herald-e  .  820.600  760,951 

News-Tribune-m  .  602.038  450.862 

News-Tribune-S  .  433,743  620.607 

Grand  Total  ...  1,756,281  1,782.420 

EL  PASO,  TEXAS 

Times-m  .  1.229.666  991.246 

(Times-S  .  395,176  466.749 


Herald-Post-e 


1.327.627  1.090,966 


114  4  Grand  Total  .  ,.  2,952.367  2.538.961 
(Includes  PARADE.  37.318  lines. 

ERIE,  PA. 

I  Oft  7  Dispatch-e  .  752.860  819,691 

110Q  (Dispatch-S  .  3.60.806  456.073 

lld.8  Times-e  .  1.254.784  1,092,781 

. .  Times-S  .  326,883  297,256 

Grand  Total  .  2.685,333  2.666.801 

101.3  (Includes  PARADE.  37.318  lines. 

100.7 

FORT  WAYNE,  IND. 
Joumal-Gaiette-m  1,056,807  868.583 

(Journal-Gaiettc-S  402.121  491,178 

143.3  News-Sentinel-e  1,649,879  1,419.876 

Grand  Total  .  8.108.807  2.779.637 

.  (Includes  PARADE.  37.318  lines. 

134.6  FORT  WORTH.  TEXAS 

12fi  7  Star-Telegram-m  .  837,237  667.389 

Star-Telcgram-e  .  1,689.121  1,413,126 

-  (Star-Telegram-S.  613.662  711,639 

—  Press-e  .  727.239  636.756 


Grand  Total  . .  .  8,867,149  8,428,810 
(Includes  PARADE.  37.818  lines. 

FRESNO,  CALIF. 

Bee-e  .  1.287,868  1,077.750 

Bee-S  .  408.749  433,787 

Grand  Total  .  ..  1,696,617  1,511,537 

GARY,  IND. 

Post-Tribune-e  .  1.499,966  1.262.099 

GLENS  FALLS.  N.  Y. 
Post-Star  (See  note)  708.436  644.127 

Notk:  Post-Star  (m)  sold  in  combi¬ 
nation  with  Times  (e).  Linage 
of  one  edition,  Post-Star  (m). 
only  is  given. 

GRAND  RAPIDS.  MICH. 

Pres.s-e  .  1,997.896  1,745,719 

HARRISBURG.  PA. 

Patriot-m  _  1,187.663  1,066.614 

(Patriot-News-S  .  282.853  324.623 

Grand  Total  . .  1.470.406  1,390,237 
Notb:  News  (e)  carries  same  amount 
of  advertising  as  Patriot  (m). 
(Includes  PARADE,  37,318  lines. 

HARTFORD,  CONN. 

Courant-m  .  808.225  681.766 

(Courant-S  .  632,603  605.189 

Times-e  .  1,728.220  1,482,667 

Grand  Total  .  3,069,048  2.669.612 

(Includes  PARADE,  37,318  lines. 

HOUSTON.  TEXAS 

Chronicle-e  .  2,465.878  2.104.016 

*ChronicIe-S  .  1,015,743  1,049,862 

Post-m  .  1,803.992  1.606,844 

tPost-S  .  698,606  709,186 

Press-e  .  968.472  833.869 

Grand  Total  ...  6.942,690  6.202,267 
Note:  2.466.878  lines  includes  122,- 
473  lines  of  part-run  advertis¬ 
ing. 

(Last  Year)  2.104,016  lines  includes 
98,904  lines  of  part-run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY. 
38.786  lines. 

tincludes  THIS  WEEK.  60,789  lines. 


tincludes  THIS  WEEK.  60,789  lines.  tincludes  THIS  WEEK.  60,789  lines. 

EDITOR  a:  PUBLISHER  for  October  1,  1955 


).>4 

5.789 

6.372 

7.761 

16.177 

4.643 

8.434 

!9.176 

KLY, 


>0.951 

>0.862 

!0.607 

12.420 


11.246 

56.749 

10.966 

18.961 


19.691 

56.073 

92.781 

97.256 

65.801 


INDIANAPOLIS,  IND 
1955 

N.ws-e  .  1.844.269 

Su^.m  .  1.652.302 

tiJir-S  .  S’O.SSS 

.  1.149.762 

|Timt‘s-S  333.650 


67.389 

13.126 

11.639 

36.766 

28.810 


11.537 


144.127 
combi- 
Linattc 
'  (m). 


r45.7I9 


165.614 

124.623 

190.237 
imount 
;  (m). 


581.766 

605.189 

182.657 


104.016 

049.862 

505.844 

709.186 

833.369 

202.267 
!  122.- 
Ivertls- 

ncludes 
in  ad- 

EKLY. 


1954 

1.483.952 

1.409.796 

869.665 

996.487 

384.853 


(Last  Year)  1.610.356  lines  includes 
156.640  lines  part-run  advertis¬ 
ing. 

•Includes  AMERICAN  WEEKLY. 
46.819  lines. 

tincludes  THIS  WEEK.  52.942  lines. 


_  LOIIISVILE,  KY. 

Grand  Total  .  6  8^0.671  5  144  7M  Courier  Joumal-m  1.37W22 

tincjudes  THIS  50.789  lines.  Courier  Joumal-S.  716.048 

Times-e  .  1.584.482 


iincludes  PARADE.  87.318  lines. 
JACKSON,  MISS. 
Clarion  Ledger-m  . 

Clarion  Ledger  & 

News-S  (note)  . 

Daily  News-e 
Daily  News-S  (note) 

State  Times-e  (note) 

IState  Times-S 


753.862 

667,643 

236.946 

283.181 

635,778 

716,604 

233.749 

654,207 

214,327 

2.495.120 

1.901,177 

Grand  Total 


1954 

1.113.321 

862.116 

1.312.243 


3.678.752  3.287.680 


MEMPHIS,  TENN. 
Commercial 
Appeal-m 
tCommercial 

Appeal-S  754.158 

Press-Scimitar-e  .  1,133,649 


1.800.028  1.504.450 


855.490 

967,165 


NEW  YORK,  N.  Y. 

1955 

Times  m  .  .  1,540,526 

Times-S  .  1.794.719 

Herald-Tribune-m.  796.237 
tHerald-Tribune-S  .  603.977 

Mirror-m  686.940 

Mirror-S  263.308 

#News-m  1,192.682 

#News-S  1,111.899 

Joumal-American-e  840.314 
•Joumal-American-S  316,765 

Post-e  .  899,445 

Post-S  .  92.848 

World-Tel.  & 

Sun-e  892.439 

Eagle-e  (note)  . 

Eagle-S  (note) 


1954 

1.218.840 

1.940.434 

696.196 

703.294 

619.245 

325.445 

1,121.269 

1.233.366 

728.789 

374.925 

785.947 

100.299 

696.086 

583.326 

240.018 


World-Herald 
(see  Note) 
World-Herald-S 


NEBR. 

1955 


1.145.6W1 

699.561 


1.070.209 

784.257 


Grand  Total  ...  1.845.242  1.854.466 
Notb;  World-Herald  sold  in  com¬ 
bination  Morning  and  Evening, 
linage  of  only  one  edition.  Eve¬ 
ning,  is  shown. 

PASADENA,  CALIF. 

Star-News-e  .  901.372  740.744 

IStar-Newa-S  _  342.864  413.110 


Grand  Total  ...  1.244.236  1.153.854 
Iincludes  PARADE.  87.318  lines. 


Grand  Total 
Note:  Clarion  Ledger  Sunday  and 
Daily  News  Sunday  Combined 
publication  October  3.  1964. 
State  Times  first  edition  Feb¬ 
ruary  28,  1965. 

Iincludes  PARADE.  37.318  lines. 

JACKSONVILLE.  FLA. 

Times  Union-m  .  .  1,643,690  1.267.286 

tTimes  Union-S  639.783  602.776 

Grand  Total  .  2,083.473  1,860.061 

tincludes  THIS  WEEK,  50.789  lines. 

JERSEY  CITY.  N.  J. 

Jersey  Journal-e  .  827,008  771.590 

Note:  Jersey  Journal-e 

T.  Y.  827,008  lines  includes 
72,772  lines  of  part-run  ad¬ 
vertising. 

L.  Y.  771.690  lines  includes 
73,039  lines  of  part-run  ad¬ 
vertising. 

KANSAS  CITY.  MO. 

SUr-e  .  1,660,909  1,378,126 

SUr-S  .  806.174  982.143 

Times-m  1,641,421  1.441.209 


Grand  Total 


3.687.835  3.327.105 


tincludes  THIS  WEEK,  60.789  lines. 

MERIDEN,  CONN. 

Record  Journal 

(See  note)  666.931  604.648 

Note:  Record  (m)  and  Journal  (e) 
are  sold  only  in  combination. 
Linage  of  one  edition.  Record 
(m)  only  is  given. 


Herald-m 

•Herald-S 

News-e 

tNews-S 


MIAMI,  FLA. 

2.663.933 

997.745 

-  1.296.874 

398.643 


2.312.869 

1.143.182 

1.087.416 

497.287 


Grand  Total 


4.098,504  3.801,477 


Grand  ToUl  .  5,346.095  6,040.763 
Note:  Herald-S 

1966 — 997,746  lines  includes  101.966 
lines  of  part-run  advertising. 
1954 — 1.143,182  lines  includes  145,096 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
38,735  lines. 

tincludes  THIS  WEEK,  60,789  lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  969.963 

•Sentinel-S  .  290.979 

Joumal-e  .  2,974.042 

tJoumal-S  1.323.161 


KNOXVILLE,  TENN. 
Journai-m  .  673,732 


•Journal-S 
News-Sentinel-e 
INews-Sentinel-S 


298,456 

963,034 

389.224 


498,307 

332,366 

761.285 

396.625 


Grand  ToUl  .  2,314.445  1,987.472 

•Includes  AMERICAN  WEEKLY. 
38,736  lines. 

{Includes  PARADE,  37,318  lines. 
LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  969.631  868,456 

{Arkansas 

Gazette-S  .  349,761  434,322 


853,249 

341.791 

2.492.818 

1.462.311 


Grand  Total  .  6.668.135  5.160.169 

•Includes  AMERICAN  WEEKLY, 
38.791  lines. 

tincludes  THIS  WEEK.  60.789  lines. 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1.454,948  1,190.382 

.  2.214.248 
tTribunc-S  . 949,924 


Grand  ToUl  .  1,319.292  1,302.777 

{Includes  PARADE.  37.318  lines. 

LONG  BEACH,  CALIF. 
Independent-m  . .  .  1,424,032  1,300,790 

{Independent/Press- 
Telegram-S  644.730  639.129 

Press-Telegram-o  .  1,600,596  1.414.078 


1.760.543 
1,059,666 

ToUl  .  4.619,120  4.010.591 
tincludes  THIS  WEEK,  60.789  lines. 

MODESTO,  CALIF. 

Bee-c  819.834  734.166 

MONTREAL.  CANADA 


tSUr-e 
Gazette-m 
La  Prcsse-e 
La  Patrie-e 
La  Patrie-S 

Grand  ToUl 


2.064.512 

1.233.122 

2,191.448 

123.861 

188.666 


1.796.646 

1.095.202 

2.069.376 

118,364 

200.560 


Grand  ToUl  .  3.669.358  3.353.997 
Note:  Independent  1.424.032  lines 
includes  128,679  lines  part-run 
advertising. 

(Last  Year)  1.300.790  lines  includes 

109.630  lines  part-run  adver¬ 
tising. 

Press-Telegram  1,600.596  lines  in¬ 
cludes  128,679  lines  part-run 
advertising. 

(I.a.st  Year)  1,414,078  lines  includes 

109.630  lines  part-run  adver¬ 
tising. 

{Includes  PARADE,  37.318  lines. 
LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e  1,616.837  1.250.619 
Newsday-Nas.sau-e  1,908.060  1,691,756 


6.801.609  6,280.038 

^Includes  Weekend  Magazine,  63.191 

lines. 

MUNCIE,  IND. 

Press-e  ....  .  .  860.306  746,043 

Star-m  -  .  .  793,006  721,396 

SUr-S  208.781  263.374 


Grand  ToUl 


1.862.091  1.720.813 


NASHVILLE,  TENN. 
Banner-e  ...  ..  1,229.827 

Tennes.sean-m  . .  .  1,209.317 
Tennessean-8  ....  691,123 


1,198.363 

1,182.321 

656.967 


Grand  ToUl 


Grand  ToUl 


3.623.897  2,842.374 


LOS  ANGELES,  CALIF. 


Examiner-m  .  1,829,691 


•Examiner-S 
Times-m 

tTimes-S  . 

Daily  News-m  . 
Herald-E  X  press-e 
Mirror-*-  ... 
Mirror/Daily 
News-e 


917.023 

3,132.979 

1,703.277 

1,326.410 


1.356.111 


1,345,664 

899.904 

2.394.808 

1.610.366 

764.368 

992.860 

736.512 


3.030.267  3,037,651 

NEW  HAVEN.  CONN. 

Journal  Courier-m.  353,290  328.600 

Register-e  _  .  1,391.379  1,224.003 

Register-S  .  .  .  403.239  423,879 

Grand  ToUl  .  2.147,908  1,976.482 

NEW  LONDON.  CONN. 


728.999 


2.167,863  1.822.280 


Day-e  . . .  820,692 

NEW  ORLEANS,  LA. 
Times-Picayune-m 
tTimes-Picayune  ft 
SUtes-S  .  . 

Item-e  .  . 

•Item-S 
SUtes-e 


847,970 

913.087 

358,032 

1,102.109 


Grand  ToUl  .10.263.391  8,734,372 

Non:  Times  (S)  1,703.277  lines  in¬ 
cludes  200,701  lines  part-run 
advertising. 


Grand  ToUl  .11,031.099  11.367.479 
Note  :  Mirror-m 

This  Year  686,940  lines  includes 

116,993  lines  of  part-run  advertis¬ 
ing. 

Last  Year  619.246  lines  includes 

98,326  lines  of  part-run  advertis¬ 

ing. 

Mirror-S 

This  Year  263.308  lines  includes 

71.625  lines  of  part-run  advertis¬ 

ing. 

Last  Year  325,445  lines  includes 

91,871  lines  of  part-mn  advertis¬ 

ing. 

News-m 

This  Year  1,192,682  lines  includes 
549,237  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1.129,269  lines  includes 
507,462  lines  of  part-run  adver¬ 
tising. 

News-S 

This  Year  1,111.899  lines  includes 
798,365  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,233.366  lines  includt-s 
878,139  lines  of  part-run  adver¬ 
tising. 

J  ournal-American-e 

This  Year  840.314  lines  includes 

82,494  lines  of  part-run  adver¬ 

tising. 

Last  Year  728,789  lines  includes 

60.904  lines  of  part-run  adver¬ 

tising. 

Journal-American-S 

This  Year  316,765  lines  includes 

30,445  lines  of  part-run  adver¬ 

tising. 

Ijist  Year  374.926  lines  includes 

28.525  lines  of  part-run  adver¬ 

tising. 

Note;  Brooklyn  Eagle  ceased  publi¬ 
cation,  effective  January  29.  1965. 
•Includes  AMERICAN  WEEKLY. 
38,735  lines. 

tincludes  THIS  WEEK.  73,298  lines. 
#Includes  SPLIT-RUN.  167.125  lines 
in  (M)  and  130.783  lines  in  (S). 
NIAGARA  FALLS,  N.  Y. 
Gazette-e  1.319.382  1.100.219 

NORFOLK.  VA. 
I.<>dger-Dispatch  ft 
Portsmouth 
Star-e 

Virginian-Pilot-m . 
tVirginian-Pilot  ft 
Portsmouth 
Star-S 

Grand  Total  .  4.341.372  3.393.061 

Note:  Ledger-Dispatch  ft  Portsmouth 
Star-e 

1956—1.960.719  lines  includes  647.- 
252  lines  of  part-run  adver¬ 
tising. 

1954 — 1,160.746  lines  includes  28.813 
lines  of  part-run  advertising. 
Virginian-Pilot-m 

1965—1.641,380  lines  includes  165.870 
lines  of  part-run  advertising. 

1954— 1.499,607  lines  includes  22.579 
lines  of  part-run  advertising. 

Virginian-Pilot  ft  Portsntoufh  Star-S 

1955— 749.273  lines  includes  207.963 
lines  of  part-run  advertising. 

tincludes  THIS  WEEK.  50.789  lines. 
OAKLAND.  CALIF. 

Tribune-e  .  .  1.598.203  1,357.416 

ITribune-S  695.206  706.507 


Journal 
(see  Note) 
{Journal  Star-S 


PAWTUCKET,  R.  1. 

.  888.392 

PEORIA.  ILL. 
Star 


795,853 


1.229.031 

430,022 


1.092,088 

477.283 


Grand  Total  ...  1.659.0.53  1.569.371 
Note:  Journal  (e)  and  Star  (m) 
sold  in  combination.  Linage  of 
only  one  edition.  Journal  (e)  is 
shown. 

{Includes  PARADE.  37,318  lines. 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,806.672  1.. 584. 087 

•tBulletin-S  .  366,552  .397. .561 

Inquirer-m  .  1,391,540  1.292,817 

Inquirer-S  .  1,204,727  1,388.881 

News-e  .  445,079  363.679 


Grand  Total  ...  5.214.570  5.027,025 
•Includes  AMERICAN  WEEKLY 
38.735  lines. 

tincludes  THIS  WEEK.  60.789  lines. 
PHOENIX,  ARIZONA 

Gazette  (see  Note)  1,688,027  - 

tRepublic-S  .  503,419  -  - 


Grand  Total  ...  2,191,446  - 

Note:  Gazette  is  sold  in  combination 
Morning  and  Evening :  linage  of 
one  edition  only.  Evening,  is 
shown. 

tincludes  THIS  WEEK.  62.942  lines. 
PITTSBURGH,  PA. 
Post-Gazette-m  . . .  920.076  783  ’S’ 

.  1.546,179  l,31l!937 


tPress-S 
Sun-Telegraph-e 
•Su  n-Telegraph-S 


837.971 

866.145 

487,447 


Grand  Total  ...  4,647.818  4.281.393 
Includes  AMERICAN  WEEKLY. 
38,735  lines. 

tincludes  THIS  WEEK.  60,789  lines. 


1.950.719 

1.641.380 


1,1.50.746 

1.499.607 


PORTLAND,  ORE. 

Oregonian-m  .  1,587,571 

•Oregonian-S  .  774.736 

Joumal-e  .  1,227,068 

t Journal-S  .  381,748 


749.273  742.698 


1.4.50.705 

876,173 

1,221,823 

422,236 


Grand  Total  ...  3.971.118  3.970.937 
•Includes  AMERICAN  WEEKLY. 
46.819  lines. 

tincludes  THIS  WEEK  52.942  lines. 


POUGHKEEPSIE,  N.  Y. 


New  Yorker-e  .... 
New  Yorker-S 


847,887 

200,603 


Grand  Total  ...  1,048.490 
PROVIDENCE,  R.  I. 

Bullotin-e  .  1.. 547.050 

Journal-m  .  886,285 

tJournal-S  . 498,0.56 


729,531 

217.825 


1,402..387 

632.832 

.568,711 


Grand  Total  ...  2,931,391  2.603,9.30 

tincludes  THIS  WEEK  ,50.789  lines. 

QUINCY,  MASS. 

Patriot  Ledger-e  . .  709,619 

READING,  PA. 

Eagle  (see  Note)  1,046,259 
Eagle-S  .  177,878 


1.001.880 

875,434 

391.971 

971,437 


Grand  ToUl  .  6,389.061  6.062.502 

•Includes  AMERICAN  WEEKLY, 
38,786  lines. 

tincludes  THIS  WEEK.  60.789  lines. 


Grand  Total  .  2.293.408 

{Includes  PARADE.  51.262 
OKLAHOMA  CITY.  OKLA. 
Oklahoman-m  .  949.406  834.839 

Oklahoman-S  .  604,920 

Times-e  . .  1,060.079 


2.063,923 

lines. 


622.962 

926.337 


Grand  ToUl  .  2.604.405  2.284.138 
Note:  1,050,079  lines  includes  88,662 
lines  of  part-mn  advertising. 

Last  Year  926.337  lines  includes 
96,796  lines  of  part-mn  advertising. 


917,036 

213.888 


Grand  ToUl  .  .  1,224.132  1,130,924 
Note:  Eagle  (e)  and  Times  (m) 
sold  in  combination,  linage  of  one 
edition.  Eagle  (e)  only  is  shown. 
RICHMOND.  VA. 


News  Leader-e 

Times-Dispatch-m 

tllmee-Dispatch-S 

Grand  ToUl 


1.457.267 

1,233.514 

707.008 


1,356.031 

1,109,927 

771,926 


3,397,789  3,237.884 
tincludes  THIS  WEEK  .50.789  lines. 
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BOANOKB.  VA. 


1955 

1954 

Times-m  . 

.  786,740 

710,639 

jTimes-S  . 

.  885.770 

347,429 

World-News-e  . . . 

.  816,289 

736,801 

Grand  ToUl  . . . 

.  1,938,799 

1,793,869 

(Includes  PARADE  37,318 

lines. 

ROCHESTER,  N.  Y 

Democrat  A 

Chronicle-m  ... 

.  1,469,698 

1,272,710 

tDemocrat  A 

Chronlcle-S  . . . 

.  682,321 

774,214 

Times-Union-e  . . 

.  1,6.30,688 

1,327,610 

Grand  Total  . . 

8,782.607 

3,374,634 

tincludes  THIS 

WEEK  60.789  lines. 

SACRAMENTO.  CALIF. 

1,945,603 

1,661.497 

684,216 

467,640 

Union-S  . 

348,885 

278,909 

Grand  Total  . . . 

..  2,878,704 

2,303,046 

ST.  LOUIS.  MO. 

Globe-Democrat-m 

1,048,883 

799.942 

•tGlobe- 

Democrat'9  ■ . . 

.  494,0.60 

599,798 

Post-Dispatch-e 

.  1,954,808 

1,649.628 

fPost-D  i  spatch-S 

1,011,496 

1,064,124 

Grand  Total  . . . 

.  4,509.237 

4.113.492 

Note;  Globe-Democrat-m, 

1965  — 

1,048,888  lines  includes  43,180  lines 

of  part-run  advertising. 

•Includes  AMERICAN 

WEiaCLY 

38,735  lines. 

tincludes  THIS 

WEEK  60.789  lines. 

flncludes  PAKAUK  S6,«(l] 

lines. 

ST.  PAUL.  MINN. 

Pioneer  Press-m 

1,209,665 

985,830 

•Pioneer  Press-S 

774,894 

945,564 

Dispatch-e  . 

.  1,568,160 

1,222,466 

Grand  ToUl  . . . 

8,652.718 

3.158,339 

•Includes  AMERICAN 

WEEKLY 

38,791  lines. 

ST.  PETERSBURG,  FLA. 

Times-m  . 

.  1,460,811 

1,259,290 

JUmes-S  . 

684,482 

609,898 

Grand  ToUl  . . . 

1,995,293 

1,869,1881 

(Includes  PARADE  37,318 

lines. 

SAN  ANTONIO.  TEXAS 

EIxpress-m  . 

.  1,611,903 

1,220,475 

tExpress-S  . 

6.32,615 

696,882 

News-e  . 

.  1,706,696 

1.365,694 

Light-e  . 

1.661,009 

1,855,068 

•Light-S  ....... 

.  685,687 

708,695 

Grand  ToUl  . . 

6,147,810 

5.836,604 

•Includes  AMERICAN 

WEEKLY 

38,736  lines. 

tincludes  THIS 

V/EEK  60,789  lines. 

SAN  DIEGO.  CALIF. 

Union-m  . 

1,398,902 

1.236,904 

(Union-S  . 

.  651,115 

718,834 

Tribune-e  . 

.  1,905,938 

1,642,450 

Grand  ToUl  ...  8.950,96.5  3,698,188 
flncludea  PARADE  87,318  lines. 


SAN  FRANCISCO,  CALIF. 

1955  1954 

Chronicle-m  .  993,399  790,336 

tChronicIe-S  .  674.325  547,573 

Examiner-m  .  1,631,041  1,878,873 

•Hlxaminer-S  .  874,747  944,045 

Call-Bullctin-e  ...  668.277  584,137, 

News-e  .  776,463  796,732 


Grand  Total  ...  5,517,262  6,042,696 
Note;  Chronlcle-m  993,399  lines  in¬ 
cludes  86,794  lines  Part-Run  ad- 
vertisinK. 

Note:  Chron!cle-S  574,325  lines  In¬ 
cludes  39,214  lines  Part-Run  ad¬ 
vertising. 

Last  Year — 547,573  lines  includes 
14,259  lines  Part-Run  advertising. 
•Includes  AMERICAN  WEEKLY 
46,819  lines. 

tincludes  THIS  WEEK  52.942  lines. 
SAN  JOSE,  CALIF. 


Mercury-m  . 

..  1.8.35.117 

1,036,247 

News-e  . 

..  1.396,996 

1,118,681 

Mercury-New  s-S 

. .  488.437 

518,131 

Grand  ToUl  . 

. .  3,216,550 

2,667,969 

SCHENECTADY,  N. 

Y. 

Gazette-m  . 

..  1,042,350 

956,214 

Union-SUr-e  . . . 

..  849,906 

786,837 

Grand  ToUl  . 

..  1,892,256 

1,743.051 

SCRANTON,  PA. 

Times-e  . 

...  1,051.004 

929,689 

SEATTLE,  WASH. 

Post- 

Intelligencer-m 

.  1,159,849 

1,058.950 

•Post- 

Intelligencer-S 

.  528.862 

569,887 

Times-e  . 

..  1,662,873 

1,532,773 

Times-S  . 

. .  668,727 

676,097 

Grand  Total  . 

. .  3,920,301 

3,837,207 

•Includes  AMERICAN 

WEEKLY 

46, 8*19  lines. 

SHREVEPORT,  LA 

Joumal-e  . 

..  987,4081 

837,294 

Times-m  . 

. .  1,074,622 

919.579 

Times-S  . 

. .  347,887 

398,407 

Grand  ToUl  . 

..  2,409,417 

2,155,280 

SIOUX 

CITY,  IOWA 

Journal- 

Tribune-e  . . . . 

..  818.073 

706,163 

Journal-S  . 

. .  277,476 

316,410 

Grand  ToUl  . 

..  1,096,649 

1,022„573 

SOUTH 

BEND,  IND. 

Tribune-e  . 

. .  1,394,861 

1,164,795 

Tribune-S  . 

469,440 

565,341 

Grand  Total  . 

..  1,854,291 

1,720,136 

SPOKANE,  WASH. 

Spokesman- 

Review-m  . . . . 

. .  839,223 

719,483 

tSpokesman- 

^view-S  . . . . 

..  647,924, 

614,219 

Chronicle-e  . . . . 

..  1,115,776 

980,138 

Grand  ToUl  . 

..  2,502,923 

2,813,840 

tincludes  THIS  WEEK  52,942  lines. 


STOCKTON,  CALIF. 

Record-e  .  1,377,639  1.206.669 


EDITOR  ac  PUBLISHER 
1475  Broadway 
New  Yoiii  36,  N.  Y. 

Enter  my  subscription  to  EDITOR  &  PUBLISHER  at 
the  money  saving  rate  of: 

Q  ^6.50,  1  year  □  ^10.00,  2  years 
Please  enclose  check 

Name _ 

Address _ 

City - Zone _ State - - 

Company - -  Position _ 


SYRACUSE,  N.  Y. 


1955 

1954 

Herald-Joumal-e  . 

1,500.920 

1,420,070 

•(Herald- 

American-S  _ _ 

528.078 

613,097 

Post-Sundard-m  . 

874,967 

755,904 

Post-SUndard-S  . . 

262,405 

298,634 

Grand  ToUl  . . . 

3.166,360 

3.087,605 

•Includes  AMERICAN  WEEKLY 

38,735  lines. 

(Includes  PARADE  37.,318 

lines. 

TAC0M8 

.,  WASH. 

News-Tribune-e  . . 

1,261.894 

1,061,746 

News-Tribune-S  . . 

463,679 

562,818 

Grand  Total  . . . 

1,726,673 

1,614,564 

TAMPA.  FLA. 

Tribune-m  . 

1.467,253 

„  .  ...  . 

Tribune-S  . 

,569,303 

Grand  ToUl  . . . 

2,675,208 

TOLEDO.  OHIO 

Times-m  . . 

1,087,426 

1,011,277 

Blade-e  . 

1,726,513 

1,479,108 

Blade-9  . 

863,861 

933,298 

Grade  Total  . . . 

3,677,800 

3,423,683 

TORONTO 

,  CANADA 

Globe  &  Mail-m  . . 

1,244,307 

1,076,614 

tTelegram-e  . 

2,065,662 

1,780,221 

Sur-e  . 

2,418,878 

2,226,611 

Star-w  . 

62,137 

71,569 

Grand  Total  . . . 

5.790,984 

5,156,015 

tincludes  WEEKEND  MAGAZINE, 

53,191  lines. 

TRENTON,  N.  J. 

Evening  Times-e  . 

1,089,295 

934,757 

Times 

Advertiser-S  . . . 

277,677 

288,133 

Trentonian-m  .... 

704,786 

640,169 

Grand  Total  . . . 

2.071,757 

1,863,059 

TROY. 

N.  Y. 

Record  (see  Note) 

.  931,460 

861,621 

Nora  ;Record-m  sold  in  combination 

with  Times-Record-e.  Linage  of 

one  edition.  Record  (m) 

only  is 

given. 

TULSA, 

OKLA. 

Tribune-e  . 

1,621,116 

1,360,110 

World-m  . 

1,572,406 

1,329.645 

World-S  . 

468,495 

615,801 

Grand  Total  _ 

3,662,017 

3.304,656 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m. 

656,365 

577,977 

UTICA, 

,  N.  Y. 

Observer 

Dispatch-e  . 

840,056 

745,480 

Observer 

Dispatch-S  . 

260,494 

268,296 

Press-m  . 

976,117 

867,785 

Grand  Total  , . . 

2,066.667 

1.876,561 

WASHINGTON.  D.  C 

News-e  . 

959,163 

980,737 

Poat  &  Times- 

. .  Herald-m  . 

2,017,672 

1.727,966 

•(Post  &  Times- 

Herald-S  . 

756.780 

795,806 

Star-e  . 

2.674,302 

2,864,720 

tStar-S  . 

787,963 

985.211 

Grand  Total  . . . 

7,194.889 

6.804.440 

•Includes  AMERICAN  WEEKLY 

38,735  lines. 

tincludes  THIS  WEEK  60.789  lines. 

lincludes  PARADE  87.&18 

lines. 

WATERBURY.  CONN. 

Repubilean-m  .... 

814.629 

782,576 

Republican-S  .... 

208,326 

321,664 

American-e  . 

1,063,134 

1,003.680 

Grand  Total  ...  2,076.089  2.067,920 


WESTCHESTER  COUNTY  MACY 
GROUP,  N.  Y. 

Mamaroneck 

Times-e  .  446,218 

Mount  Vernon 

Argus-e  .  .5815,178 

New  Rochelle  Standard- 

Star-e  . 

Ossining  Citizen- 

Register-e  . 

Peekskill  Star-e  . . 

Port  Chester 

Item-e  . 

Tarrytown  News-e 
Yonkers  Herald 
Statesman-e 


White  Plains  Reporter 
Dispatch-e  .  781,932  709,441 


Grand  ToUl  ...  6,010.841  4,209,444 

WICHITA,  KANSAS 

1955  1954 

Beacon-e  .  1.093,470  980,426 

•Beacon-S  .  602,875  580,376 

Eagle-m  . 1,609.472  1,371,392 

Eagle-e  .  1,201,169  1,100.728 

tEagle-S  .  516,102  460,483 


Grand  ToUl _  4,923.088  4,493,358 


•Includes  AMERICAN  WEEKLY 
.38,735  lines. 

tincludes  THIS  WEEK  60,789  lines, 
WORCESTER,  MASS. 

Telegram-S  .  443.554  539.978 

Telegram-tn  .  819,517  769,543 

Gazette-E  .  1,119,189  1,070,606 


Grand  ToUl  ..  2,882,260  2„380.024 
YAKIMA,  WASH. 

Republic 

(See  Note)  ....  912.874  -  - 

Herald-S  .  200,607  - - 


Grand  ToUl  ..  1,112,971  - 

Note;  Republic-e  and  Herald-m  sold 
in  combination ;  linage  of  one 
edition  only,  Evening  is  shown. 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  _  1,218,386  989,183 

IVindicator 

Telegram-S  ....  727,105  764,344 


Grand  Total  ..  1.945,491  1,753,627 

(Includes  PARADE  37,318  lines. 

FIGURES  SUPPLIED  BY 
PUBLISHERS 


ABERDEEN.  S.  D. 

Ameiican-News-e  , 

.  373.422 

286.698 

American-News-S 

145,040 

161,924 

Grand  Total 

518,462 

447,622 

ALTOONA.  PA. 

Mirror-e  . 

889,826 

814,387 

APPLETON.  WIS. 

Post-Crescent-e  . . 

1,369,886 

1,212,904 

BATTLE  CREEK,  MICH. 
Enquirer  &  News-e  1,092,756  873,873 

Enquirer  &  Newa-S  230,678  285.915 


Grand  ToUl  ...  1,323,434  1.159.788 

BIRMINGHAM.  ALA. 

News-e  .  1,911,341  1,498,480 

News-S  .  731,085  876.296 

Post-Herald-m  _  1,327,782  1,062.061 


Grand  Total  ...  3.970.208  3,435,836 


BURLINGTON.  VT 

Fret-  Press-m  . . 

. .  679,930 

707,440 

CANTON,  OHIO 

Repository-e 

..  1.669,416 

1,404,410 

ReposiUry-S  . . . 

..  552,132 

667,758 

Grand  ToUl  . 

..  2,221,548 

2,072,168 

CASPER,  WYO. 

Tribune-Herald-e 

.  472,160 

457,996 

SUr-m  . 

. .  274,666 

242,074 

Tribune  Herald  - 

ft 

Sur-S  . 

116.664 

129,486 

Grand  Total  . 

..  863,380 

829,556 

CHILLICOTHE.  OHIO 

Gazette-e  . . . . 

. .  746,886 

686.864 

COLORADO 

SPRINGS,  COLO. 

Free  Press-m  . . 

. .  408,543 

333,845 

•Free  Press-S  . . 

..  166,564 

150,692 

Grand  ToUl 

..  666,107 

484,537 

•Includes  Family  Weekly. 

DAVENPORT,  IOWA 

Times-e  . 

..  1,079,036 

927,990 

Democrat-S  . . . . 

..  294,630 

299,544 

Democrat-m  , . . . 

,  751,338 

661.528 

Grand  Total  . 

..  2,125,004 

1.889.062 

DAYTONA  BEACH.  FLA. 

News-e  . 

..  648.711 

558,373 

New9-Journal-S 

..  169,292 

201,166 

Journal-m  . 

, . .  628,541 

536,!M7 

Grand  ToUl  . 

...  1,446,644 

1,295.886 

GRAND 

FORKS.  N. 

D. 

Herald-meS  . . . . 

. .  689,078 

545,349 

GREEN 

BAY,  WIS. 

Press-Gazette-e  , 

..  1,282,694 

1,139,712 

360,978 

493,520 

664,860  656,309 

447,866  357,751 

386,845  285,733 

581,811  615,440 

436,154  367,110 

679,977  583,154 
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286,698 

161,924 


447,622 


814,387 


212,904 


873,873 

286^915 


,169,788  I 


498,480 

876,296 

062.061 


.436,836 


707,440 


,404.410 

667.768 


,072,168 


467,996 

242,074 

129.486 


829,656 

686,854 
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333,845 

150.692 


484,537 


927,990 

299,544 

661.628 


,889,062 

558,373 

201,166 

636,347 


,296,886 


545.349 


,139,712 
I,  1955 


GREENWICH,  CONN. 


1955 

1954 

Tim*-*  . 

408,184 

406,878 

HUNTINGTON.  W.  VA 

Advertiser-e  . 

1,020,275 

931,882 

Herald  Dispatch-m 

996.921 

918.371 

•Herald  Advertiser-S 

320.939 

426.601 

Grand  Total  . . . 

2.238.135  2.276.854 

•Includes  AMERICAN  WEEKLY 

38.724  (1955): 

32.619 

(1954). 

COMIC  WEBntLY  2,939 

(1955)  ; 

11.756  (1954). 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

fimes-e  . 

499.044 

422.532 

JOHNSTOWN,  PA. 

Democrat-d  .... 

1,038.590 

970,410 

KEN  N  EWICK-PASCO-RICHMOND. 

WASH. 

Tri-City  Herald-e  . 

568.806 

499,863 

^  Tri-City  Herald-S 

109.802 

98,000 

Grand  Total  . . . 

678,608 

697,863 

LINCOLN,  NEB. 

775,796 

735.854 

Journal-*'  . 

789,194 

720.566 

JournaUStar-S  . . . 

319,788 

370,930 

Grand  Total  . . . 

1,884.778  1,827. .350 

LYNN, 

MASS. 

Telettiam-Ncws-e  . 

444.304 

392.406 

TeleKram-News-S  . 

132.342 

155.162 

Grand  Total  . . . 

576.646 

547,568 

MADISON,  WIS. 

Capital  Timea-e  . . 

926.982 

744,233 

Wis.  State 

Journal-m  . 

943,411 

76.5,219 

fWi?.  State 

Journals  . 

416,528 

445,956 

Grand  Total  . . . 

2.286.921 

1.955.408 

{Includes  PARADE,  36,708  lines. 

MONTGOMERY.  ALA. 

Advertiiwr-m  . 

990.794 

815.5,56 

Advertiser-S  4.... 

314.664 

375,368 

Journal-e  . 

1.007.776 

816.396 

Grand  Total  . . . 

2,313.234 

2,007,320 

NEW  BEDFORD,  MASS. 

Standard-Timcs-e  . 

817.852 

748.370 

fStandard-Times-S 

2.33.639 

249.786 

Grand  Total  . . . 

1,051.491 

998,156 

ilncludes  PARADE  37,121 

(1953) 

3.5.544  (19.54.) 

linea. 

NORRISTOWN.  PA. 

Times-Herald-e 

716.298 

666.570 

OIL  CITY,  PA. 

Derrick-m  . 

468.258 

483,469 

Blizzard-p  . 

430.301 

451,850 

Grand  Total  . . . 

899,559 

935.319 

ORLANDO.  FLA. 

Sentinel-m  . 

1,067.290 

847,434 

Star-e . 

1,121.046 

863,996 

Sentinel-Star-S  . . . 

266.434 

252.924 

Grand  Total  . . . 

2,454,770 

1.964,354 

PASSAIC,  N.  J. 

Herald-News-e 

884.671 

783,596 

PENSACOLA,  FLA. 

Journal-m  . 

774.102 

666,932 

News-Journal-S  . . 

2.54.058 

290.878 

News-e  . 

609,294 

504,196 

.  Grand  Total  . . . 

1,637,454 

1.462,006 

^  PINE  BLUFF.  ARK. 

Commercial-eS  . . . 

665,978 

5.32,448 

POTTSTOWN,  PA. 

Mercury-m  . 

766,458 

678.804 

RAPID  CITY,  S.  D. 

Jonrnal-e  . 

538,342 

473.382 

Joumal-S  . 

125.734 

150.206 

Grand  Total  . . . 

664.076 

62.3.588 

ROCKFORD,  ILL. 

Star-m  . 

981.932 

775.922 

Register- Republic-e 

1.445.9.34 

1.252.496 

Star-S  . 

417,060 

489,258 

Grand  Total  . . . 

2.844.926 

2.517,676 

ROCK  ISLAND-MOLINE.  ILL. 


1955 

1954 

Dispatch-e  . 

1,015.546 

827,904 

Argus-e  . 

913,206 

T«a532 

Grand  Total  . . . 

1,918.752  : 

1,626,436 

SALISBURY.  N.  C. 

Post-e  . 

540,932 

507.766 

Poat-S  . 

173.054 

217,126 

Grand  Total  . . . 

713.986 

724.892 

SUPERIOR.  WIS. 

Telegram-e  . 

613.088 

512,764 

TEXAS  HARTE-HANKS 

NEWSPAPERS 

ABILENE 

Reporter-News-m  . 

680.400 

574.406 

Reporter-News-e  . 

702,940 

589.302 

Reporter-News-S  . 

323,610 

333,382 

Grand  Total  ... 

1,706.950 

1,497,090 

BIG  SPRING 

Herald-e  . .  . . 

426.776 

355.824 

Herald-S  . 

175.111 

190.657 

Grand  Total  . . . 

601,887 

546.481 

CORPUS 

CHRISTI 

Caller-m  . 

1,361.262 

1.249.668 

Times-e  . 

1.353.4.54) 

1,268.274 

Caller-Times»-S  . . 

390..334 

444.024 

Grand  Total  ... 

3.105,046 

2,961,966 

DENISON 

Herald-e  . 

33.3..564 

302.232 

Herald-S  . 

120.316 

163.799 

Grand  Total  . . . 

453.880 

456.031 

MARSHALL 

News  Messenirer-e 

373,954 

329.924 

News  Messenger-S 

196.429 

222.773 

Grand  Total  . . . 

570.383 

552.697 

PARIS 

News-e  . 

321.146 

274,834 

News-S  . 

136.513 

162,673 

Grand  Total  . ... 

457,659 

437,407 

SAN  ANGELO 

Standard-m  . 

691.5.58 

,590,772 

Times-e  . 

702.898 

600.670 

Sta  nda  rd-Ti  mes- S 

298,018 

458,514 

Grand  Total  . . . 

1.692.474 

1,649.9.56 

GREENVILLE 

Kanner-e  . 

202.916 

1.5.3JJ67 

Banner-S  . 

79.613 

93,766 

Grand  Total  . . . 

282.429 

247.123 

SNYDER 

Daily  News-e  _ _ 

223.664 

215.964 

Daily  News-S  .  . . . 

106,008 

135.352 

Grand  Total  . . . 

329.672 

351,316 

from  ADVERTISING 

LINAGE 

SERVICE 

AUGUSTA,  GA. 

Cbionicle-m 

( see  Note)  . 

769,755 

789,172 

Chronicle-S  . 

250.384 

290,725 

Grand  Total  . . . 

1,020,139 

1.079.897 

Not*:  Chronicle 

(m)  sold 

in  com- 

bination  with 

Herald  (e). 

BLUEFIELD.  W.  VA. 

Telegraph-m 

(see  Note)  .  .. 

447.629 

347,028 

Telegraph-S  . 

145.187 

I8I.079 

Grand  Total  . . . 

692,816 

528.^07 

Notb  :  Telegraph 

1  (m)  sold 

bination  with 

Sunset  New’S  (e). 

CHARLESTON,  W.  VA. 

Gazette-m  . 

991.612 

8.54.975 

Gazette-S  . . 

251.886 

379.133 

Mail-e  . 

799.696 

727.335 

Mail-9  .  . 

282.023 

366.083 

Grand  Total  . . , 

.  2,325.117 

2,327,526 

COLUMBIA.  S.  C. 

State-m  . 

911.376 

750.387 

State-S  . 

446.318 

452.133 

Record-e  . 

816.746 

691,977 

Grand  Total  . . . 

.  2,174.440 

1.894.497 

FOND  du 

LAC.  WIS. 

Comm.-Rep.-e  . . . 

727.377 

625,479 

HAMMOND,  IND. 


1955 

1954 

Times-e  . 

1,159.779 

1.026.874 

Times-S  . 

414,873 

463.227 

Grand  Total  . . . 

1,574,652 

1,490.101 

HAVERHILL,  MASS. 

Gazette-e  . 

548,780 

492,894 

JAMESTOWN.  N.  Y. 

Post-Joumal-e _ 

974.282 

877.974 

LAWRENCE.  MASS. 

Tribune-e 

( see  Note)  .... 

816.023 

759,381 

Non:  Tribune 

(e)  sold 

in  com- 

bination  with 

Eagle  (m). 

LEVITTOWN.  PA. 

LOWELL,  MASS. 

Sun-e  . 

581,800 

565,158 

Sun-S  . 

127.209 

123.575 

Grand  Total  . . . 

709,009 

e88s739 

LYNN. 

MASS. 

Item-e  . 

556,355 

456,599 

Tel-News-e  . 

417.768 

380.369 

Tel.-News-S  . 

127,765 

161.245 

Grand  Total  . . . 

1,101.878 

988.213 

MONROE.  LA. 

World-m  (see  Note) 

636.700 

533.769 

World-S  . 

210.344 

249,203 

Grand  Total  _ 

846.044 

782.962 

Non:  World  (m)  sold  in 

combina- 

tion  with  News  Star  (e). 

PASADENA.  CALIF 

Independent-m  . . . 

986.381 

814.949 

Independent-S  _ 

254.609 

297,439 

Grand  Total  . . . 

1.240.990 

1.112,408 

PATERSON.  N.  J. 

Call-m  . 

863.697 

765.353 

News-e  . 

1.068.846 

967,928 

Grand  Total  . . . 

1.932..543 

1.733.281 

SCRANTON.  PA. 

Tribune-m  . 

523,365 

432,058 

Scrantonian-S  . . . . 

318.411 

342.653 

Grand  Total  . . . 

841,766 

774.711 

WILKES-BARRE.  PA. 

•Times-Leader-c  . 

954;715 

#Independent-S  . . 

.  384,875 

Grand  Total  . . 

.  1,965.714 

*n'fl  not  publish  in  1954 — on  strike. 
#Not  available  for  1954. 

Chrysler  Lauds 
Newspaper  Ads 

Addressing  more  than  200 
Chrysler  of  Canada  fieldmen  at 
their  annual  convention  in 
Windsor,  Ont.,  this  week,  R.  T. 
Brown,  advertising  manager  of 
the  corporation  described  news¬ 
papers  as  “the  cornerstone  of 
our  whole  campaign.” 

In  outlining  the  company’s 
advertising  plans  for  1956,  Mr. 
Brown  announced  that  Chi-y- 
sler  of  Canada  will  expand  its 
advertising  coverage  during  the 
coming  year,  providing  in¬ 
creased  assistance  to  its  deal¬ 
ers’  merchandising  efforts. 

“The  bulk  of  the  increase 
will  go  to  local  newspapers,”  he 
said,  “for  it  is  at  the  local  level 
primarily  that  we  must  meet 
the  buying  public.” 

During  1955,  he  added,  the 
corporation’s  outlay  for  news¬ 
paper  advertising  was  the 
greatest  in  its  history.  Tremen¬ 
dously  increased  sales  of  Chry- 
sler-built  cars  resulted. 
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Greater  Help 
To  AP  Aim 
Of  Radio  Unit 

Jack  Shelley,  news  editor  of 
Radio  Station  WHO-AM-TV, 
Des  Moines,  and  newly  elected 
president  of  the  AP  Radio-TV 
Association,  said  this  week  he 
expected  AP  broadcasting  sta¬ 
tions  to  double  their  present 
participation  in  the  news  re¬ 
port  within  two  years. 

Mr.  Shelley,  elected  head  of 
the  recently  organized  group  at 
a  meeting  of  its  board  of  di¬ 
rectors  in  New  York  last  week, 
estimated  that  within  the  last 
three  years  AP  stations  had  in¬ 
creased  their  flow  of  news  to 
AP  bureaus  about  five  times. 

More  News  Sharing 

“Now  that  we  have  a  regular 
organization  of  the  stations 
themselves,  we  hope  to  assume 
more  responsibility  in  gather¬ 
ing  and  sharing  our  news 
through  the  AP,”  he  said.  “It’s 
obvious  to  all  of  us  that  the 
more  we  help  each  other 
through  more  active  participa¬ 
tion  in  the  news  report,  the 
more  we’re  helping  ourselves.” 

He  pointed  out  that  last  year, 
for  example,  KONO,  San  An¬ 
tonio,  Tex.,  contributed  334 
stories  that  were  passed  on  to 
other  AP  members.  WKZO, 
Kalamazoo,  Mich.,  protected  on 
320  wire  stories.  Stations  in 
Texas  compiled  a  total  of  1,143, 
and  in  Michigan,  broadcasters 
turned  in  1,138. 

Mr.  Shelley  said  he  plans  to 
appoint  a  continuing  study 
committee  to  analyze  the  AP 
radio  wire  report  and  to  screen 
suggestions  from  member  sta¬ 
tions.  The  committee  will  work 
directly  with  Radio  News  Edi¬ 
tor  John  Aspinwall  in  integrat¬ 
ing  worthwhile  ideas  into  the 
wire  report. 

1,400  Members 

Others  elected  were  Joe  H. 
Bryant,  president  and  general 
manager  KCBD-AM-TV,  Lub¬ 
bock,  Tex.,  first  vicepresident; 
Daniel  W.  Kops,  vicepresident 
and  general  manager,  WAVZ, 
New  Haven,  Conn.,  second  vice- 
president;  Jack  Krueger,  news 
director,  WTMJ-TV,  Milwau¬ 
kee,  and  H.  J.  Chandler, 
general  manager,  KFLW,  Kla¬ 
math  Falls,  Ore.,  vicepresident; 
Oliver  Gramling,  AP  assistant 
general  manager,  secretary, 
and  Robert  R.  Booth,  AP 
treasurer. 

The  association  membership 
consists  of  the  more  than  1,400 
AP  member  stations. 
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Higher  Prices 

{Continued  from  page  7) 

2%.  City  and  retail  trading 
zone,  43%.  Retail  trading  zone, 
8%.  City,  RTZ  and  all  other, 
23%.  No  push,  28%. 

Mr.  Staab  observed  that  23% 
expect  increases  in  all  categor¬ 
ies  and  he  remarked  that  it 
costs  real  money  to  develop  cir¬ 
culation  in  the  fringe  areas.  The 
Enquirer,  he  said,  had  cancelled 
out  25,000  circulation  in  far- 
flung  zones.  He  termed  this 
“prestige  circulation”  —  beyond 
the  retail  advertising  result 
area  —  and  said  it  was  ex¬ 
pendable. 

Why  No  Increases 

On  a  question  as  to  plans  for 
raising  prices,  Mr.  Staab  tabu¬ 
lated  28%  yes  and  72%  no.  He 
recited  some  of  the  comments; 

•  The  competition  won't 
raise  its  prices. 

•  We  don’t  need  the  addi¬ 
tional  money  now.  (To  which 
Mr.  Staab  appetided  his  person¬ 
al  comment  that  “they  will  need 
it  when  the  newsprint  price 
goes  up  and  they  know  damn 
well  it  will.”) 

•  Fear  of  the  unknown  — 
customer  reprisal. 

•  Rapidly  growing  popula¬ 
tion. 

•  We  have  gone  as  high  as 
we  can  go  within  reason. 

“Any  paper  with  vision  ought 
to  be  thinking  about  higher  cir¬ 
culation  prices,”  Mr.  Staab  said. 

Motor  Route  Expansion 

He  listed  the  mail  rate  as 
the  No.  1  approach  to  greater 
revenue,  especially  if  the  postal 
increase  is  voted.  One  paper  in¬ 
dicated  a  boost  from  $5  to  $6.50 
a  year,  another  from  $10  to  $20 
for  outside  the  state,  a  Cana¬ 
dian  paper  going  from  $9  to  $12 
for  same-day  delivery,  with  $1 
discount  for  day-late  delivery. 


Some  newspapers,  Mr.  Staab 
said,  count  on  obtaining  more  : 
revenue  from  motor  routes  (the 
successor  to  “lousy”  RFD  serv¬ 
ice)  but  they’ll  spend  it  for  ex¬ 
pansion  of  such  routes.  He 
agreed  with  those  who  make  a 
charge  for  this  service. 

The  Enquirer,  he  said,  has  a 
5c  seiwice  charge  for  exception¬ 
al  delivery.  That  amount  is  the 
normal  fee  for  delivery  to  homes 
that  have  50-foot  frontage;  a 
higher  fee  is  charged  for  de¬ 
livering  to  homes  at  the  end  of 
long  driveways.  His  paper  em¬ 
ploys  adult  carriers  on  motor 
routes. 

Mr.  Staab  said  he  didn’t  be¬ 
lieve  there  was  any  evidence 
to  show  that  an  increase  in  the 
single-copy  price  will  increase 
the  number  of  home-delivery 
customers.  The  survey  indi¬ 
cated  that  the  principal  boosts 
for  carrier  subscriptions  will 
be  from  25c  to  30c  and  from 
30c  to  45c,  the  least  popular 
being  from  35c  to  42c. 

‘Don’t  Announce  It !’ 

“Don’t  make  any  announce¬ 
ment  of  a  price  increase  on  mail 
subscribers,”  Mr.  Staab  ad¬ 
vised.  “Just  change  the  billing. 
People  forget  the  old  rate  and 
you’re  just  asking  for  trouble 
if  you  call  their  attention  to 
the  higher  one.” 

Also,  he  recommended  that 
rates  be  raised  fearlessly  and 
realistically  without  discrimina¬ 
tion  against  any  class  of  sales. 
The  circulation  department,  he 
said,  should  not  be  “riding  third 
class”  any  longer;  it  should 
have  equal  stature  with  every 
other  department  of  the  news¬ 
paper  if  it  maintains  a  dynamic 
sales  operation. 

Into  his  recipe  for  improving 
circulation  sales,  Mr.  Staab 
tossed  this  spice:  “Keep  after 
the  editorial  department  for  a 
better  product.  The  editorial  de¬ 
partment  should  be  constantly 
goosed  by  someone.” 


Dollars  and  Sense 


No  Idea  for  Saving  $ 
Gets  Lost  in  INCFO 

What  executives  should  have  to  be  analyzed  for  many  years 


private  offices? 


incidental  to  a  tax  case  or  other 


Where’s  the  best  location  for  situations  which  arise  with  more 
the  boss’  desk?  or  less  frequency  in  every  busi- 

How  many  accounting  offices  ness.” 
still  keep  books  with  handwrit-  c  i  »  u 

ten  entries  in  preference  to  Sales  runcn 

punch-cards?  On  the  value  of  punch-card 


ten  entries  in  preference  to  Sales  Punch 
punch-cards?  On  the  value  of  punch-card 

To  what  extent  is  statistical  accounting,  John  D.  Hale,  office 
data  compiled  on  what  the  com-  manager  of  the  Toledo  Blade,  ^ 
petition  is  doing  ?  reported : 

These  queries  and  others  just  general  advertising 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washinston  BMk* 
Sterlins  3-4341-2 


CHICAGO  SAN  FRANCISCO 

Ray  V.  Hamilton  William  T.  Stubblefield 


Tribune  Tower 
Delaware  7-2755-6 


111  Sutter  St. 
Exbrook  2-5671-2 


as  varied  in  scope  received  at-  ■whisky  survey  is  produced  for 
tention  in  sessions  of  the  news-  publication  each  quarter.  It  is 
paper  controllers  and  finance  produced  with  the  hope  of  in¬ 
officers  here  this  week.  In  other  creasing  liquor  advertising  in 
words,  there  s  more  than  dollars  Qyj.  newspaper,  and  at  the  pres¬ 
in  their  talk.  They  also  try  to  gnt  time  is  doing  a  remarkable 


put  some  sense  into  manage-  This  consists  of  weekly  in- 

ment  operations.  formation  being  transcribed 

The  Boss*  Place  doc“»"ents  into 


The  Boss*  Place 

punch-cards  and  accumulated  by 
On  office  layout,  M.  R.  Wil-  quarter.  The  source  infor- 
liams,  general  accounting  man-  niation  is  based  on  the  sale  of 
ager,  Cleveland  Plain  Dealer  pjnts  and  fifths  for  240  name 


and  News,  recommended: 


brands  of  whisky  in  12  state  re- 


For  each  clerical  employe  liquor  stores  and  one  whole- 
there  should  be  allotted  approxi-  fj^ie  outlet.  Percentage  factors 
mately  50  square  feet  of  space.  3j.g  calculated  with  IBM  punched 
This  is  a  minimum;  up  to  80  card  equipment  and  lists  made 
.square  feet  per  clerical  employe  publication.  So  far,  the  re- 
is  not  considered  wasteful.  This  guits  are  amazing,  because  the 
average  includes  files  and  main  whisky  that  advertises  in  the 
aisles,  not  just  the  actual  space  gia^g  ^igo  leads  its  type  for 
occupied  by  each  desk.  Private  gales  in  the  survey.” 
offices  will  vary  from  110  to 

400  square  feet,  depending  on  Expensive  *Brain* 

the  grade  of  employe  to  be  ac-  /-.Vi-  i  ■  „ 

j  .  .  On  electronic  accounting 

commodated.  .  j  e 


•  i  V,  1.1  i.  1  equipment,  A.  W.  Milford  of 

Private  offices  should  be  al-  „  i-  •  i 

,  . .  ,  1  i  ii.  1  Burroughs  Corporation  said: 

lotted  only  to  those  employes 

whose  prestige  or  type  of  work  ...  * 

^  1,  ing  done  to  many  concerns  that 

requires  pnvacy.  General  y  contemplating  the  installa- 
speaking,  a  private  office  should  ..  .  ..  . 

u  1  i.  j  iu  i  i.1.  1  tion  of  accounting  equipment 

be  located  so  that  the  personnel  ,  iu  ,  .  iu  * 

.  ,  .  .  •  j  i.  if  because  they  have  the  idea  that 

to  be  supervised  are  in  front  of,  ,  .  .  .  .  .  .  . 

,  r  •  r  iu  •  electronic  equipment  is  just 

and  facing  away  from,  the  pri-  ...  ^  ^  j  /.u  1  •* 

.  rriif  iu  •  around  the  comer,  and  that  it 

vate  office.  Then  the  supervi-  •  •  ’  iu^., 

,  ,,  .  will  be  in  a  price  range  they 

sor  can  see  what  s  going  on,  _  ,  .  .  . 


k  i  iu  -11  u  1  i  i  i-  ’  can  afford.  This  is  not  true, 

but  there  will  be  less  temptation 

on  the  employe’s  part  to  see  *'Gn  a  recent  visit  to  our 
what’s  going  on  at  the  boss’s  Home  Office  at  Detroit,  I  went 
jggjj  >*  through  one  of  our  electronic 

divisions  and  saw  in  actual 
The  Write  Way  manufacture  electronic  comput- 

On  manual  bookkeeping,  ers,  of  which  we  will  produce 
William  M.  l^ayman,  CPA,  ad-  40  by  the  end  of  this  year.  But 
yij;g(j.  even  the  smaller  model  which 

“The  general  ledger  is  one  takes  up  the  space  equivajent 
record  which  can  seldom,  if  ever,  ^  large  office  de.sk  is  priced 
be  as  well  adapted  to  machines  $35,000. 
as  to  manual  systems.  Those  „  .6  V  V 

who  have  had  to  wade  through  HotV  Are  lOU. 
file  drawer  after  file  drawer  of  On  keeping  competitive  rec- 


Hoiv  Are  You? 

On  keeping  competitive  rec- 


;  old  tranfer  ledger  cards  to  ana-  ords,  H.  W.  Bowers,  treasurer 
;  lyze  some  account  over  a  long  of  Los  Angeles  Times-Mirror 
;  period  of  time  will  know  exactly  Company,  related: 

:  what  I  mean.  The  same  is  true  “Our  research  department 
i  of  expense  accounts  that  have  determines  where  we  are,  com- 
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EVERYTHING'S  UNDER  CONTROL— Robert  P.  Hunter,  left,  of 
Birminghem  receives  congratulations  from  Frank  T.  Hodgdon  Jr. 
of  Cleveland  on  his  election  as  president  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Officers.  Mr.  Hodgdon  is  first  vice- 
president;  others,  to  the  right,  are  G.  Stewart  Phillips,  of  Washing¬ 
ton.  second  vicepresident,  and  Ed  Downes,  of  Hartford,  treasurer. 


INCFO  Talk 

(Continued  from  page  66) 

petitively,  at  any  given  point. 
We  make  daily  analyses  to  show 
the  amount  of  linage  carried  by 
each  metropolitan  newspaper. 
This  report  compares  the 
amount  of  business  carried  by 
each  paper  with  the  same  day  a 
year  ago.  Information  of  this 
kind  provides  top  management 
with  a  moving  daily  picture  as 
to  how  we  are  doing  in  respect 
to  our  competitors. 

“Inasmuch  as  newsprint  is 
one  of  the  major  expenses,  the 
ratio  of  advertising  to  editorial 
linage  becomes  of  paramount 
importance.  Top  management 
receives  a  daily  report  showing 
the  advertising-editorial  ratio  of 
each  Los  Angeles  metropolitan 
newspaper  for  that  day  as  well 
as  for  the  similar  day  a  year 
ago.  This  report  also  shows  our 
own  advertising-editorial  ratio 
for  the  month  to  date.  In  ad¬ 
dition,  we  calculate  our  own 
ratios  on  a  weekly  and  monthly 
basis.” 

Spending  Guide 

On  applying  the  Standard 
Chart  of  Accounts  (an  INCFO 
development)  to  everyday  news¬ 
paper  operation,  Richard  Mc- 
Casland,  chief  accountant  of 
Sidney  (Ohio)  New.'t,  reported: 

“We  have  used  comparative 
cost  and  revenue  studies  to 
great  advantage.  For  example, 
we  found  that  we  w’ere  appar¬ 
ently  spending  too  little  in  our 
editorial  department.  This  gave 
us  a  means  of  judging  what 
we  could  and  should  best  use, 
and  what  others  were  using  to 
improve  editorial  content.  By 
comparison,  and  much  to  our 
surprise,  we  found  we  were 
over-staffed  in  our  composing 
room.  This,  too,  has  been  gradu¬ 
ally  corrected. 

“The  most  profitable  use  that 
can  be  made  of  these  figures  is 
in  showing  what  the  cost,  rev¬ 
enue  or  profit  or  loss  is  for 
each  sales  unit  on  our  own 
papers.” 

Hiring  Tests 

On  tests  for  job  applicants, 
Talbot  Patrick,  publisher  of  the 
Rock  Hill  (S.  C.)  Evening  Her¬ 
ald,  had  this  to  offer: 

“To  paraphrase  a  saying  w’ell 
known  to  controllers:  There 
are  lies,  damn  lies,  and  letters 
of  recommendation  or  refer¬ 
ences. 

“Our  testing  experience  began 
with  a  Chicago  organization 
highly  recommended  by  another 
newspaper.  Really  high-powered 
stuff.  Reports  were  so  tactful 
that  it  took  very  skillful  read¬ 


ing  between  the  lines  to  realize 
fully  weaknesses  of  which  the 
employer  should  beware.  And 
each  cost  $40. 

“At  less  cost,  we  now  use 
three  types  of  tests  one  from 
the  state  employment  seiwice, 
another  from  the  Veterans  Ad¬ 
ministration  and  a  “sieve” 
process  of  our  own. 

“The  reports  we  get  back 
are  in  plain  language,  straight 
from  the  shoulder,  so  that  I 
know  just  what  to  go  on, — 
from  the  test  basis,  that  is.  One 
still  needs  to  check  on  the  per¬ 
sonality,  past  histoiy,  and  so 
on  by  personal  contact  and  by 
telephone,  checking  at  least 
three  or  four  sources  in  hope 
that  at  least  one  of  them  will 
be  more  truthful  than  those 
statistical  references  I  referred 
to  in  my  opening.” 

Red  Tape 

On  the  use  of  authorization 
forms  in  a  budgetary  control 
system,  Melvin  M.  Sikes,  vice- 
president  of  the  Son  Bernardino 
(Calif.)  Sun  Telegram,  ex¬ 
plained  : 

“We  use  two  form.s,  nick¬ 
named  ‘black’  and  ‘red.’  The 
first,  or  Request  for  Purchase  or 
Personnel  Change,  is  an  au¬ 
thorization  to  the  purchasing 
office  to  buy  materials  or  serv¬ 
ices,  or  an  authorization  to  the 
payroll  office  to  pay  additional 
help,  or  change  pay  rates.  This 
form  covers  only  items  set  up 
on  our  regular  expense  sched¬ 
ule,  made  out  at  the  time  the 
budget  was  prepared.  Signed 
approval  by  the  department 
head  and  executive  officers  is 
required. 

“The  ‘red,’  or  Request  for  Ex¬ 
penditures,  covers  request  for 
material,  services,  additional 
labor  or  rate  changes  not  au¬ 
thorized  on  the  regular  budget 
expense  schedule.  The  pro¬ 
cedure  up  to  and  including  ex¬ 
ecutive  officer  approval  is  the 


same  as  on  the  ‘black’  form; 
then  control  starts.  You  under¬ 
stand  why  it  is  called  ‘red,’ 
when  you  see  the  red  tape 
necessaiy  to  obtain  proper  au¬ 
thorization!  For  final  approval, 
it  must  be  signed  by  the  pub¬ 
lisher  or  the  board  of  directors, 
depending  upon  the  cost  of  the 
request.” 

On  the  High  Road 

Even  the  “money  men”  in 
the  newspaper  business  perk  up 
their  ears  when  Bob  Hunter 
talks  about  matters  financial. 
The  thrifty  Scot  who  “controls” 
the  Birmingham  newspapers 
and  now  heads  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers  has  a  Scottish 
burr  on  his  tongue. 

Cranston  Williams,  ANPA 


_ Heietpaper  Brokers _ 

CONFIDENTIAL  INFORMATION 
Daily  Newipai>er  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  292S 
Virginia  St.,  Sioux  City,  Iowa. _ 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant.  Michigan. 


general  manager  who  has 
mixed  some  Manhattanese  with 
his  Georgia  accents,  compli¬ 
mented  the  controllers  on  the 
appropriateness  of  choosing  a 
real  Scot  for  their  president. 

Canny,  as  well,  Mr.  Hunter 
inducted  two  immediate  past 
presidents  into  the  INCFO 
College  of  Accounting  Knowl¬ 
edge.  He  gave  diplomas  to 
Richard  H.  Wills  of  Roanoke 
and  Herbert  E.  Hetu  of  Sharon, 
Pa. 

‘Good  Press' 

Of  the  41  national  organiza¬ 
tions,  34  regional  organizations, 
110  state  organizations  and  26 
city  organizations  in  the  news¬ 
paper  business  (by  ANPA 
count) ,  none  provides  a  more 
painstaking  and  efficient  press 
relations  service  than  INCFO. 
That’s  more  than  one’  man’s 
opinion. 

INCFO  generally  earns  “a 
good  press”  wherever  it  meets, 
not  automatically  because  it’s 
a  newspaper  organization,  but 
because  of  the  job  George  K. 
Dahl  does  as  the  group’s  PR 
man.  He  has  to  deal  with  some 
highly  technical  stuff,  yet  he 
manages  to  digest  lengthy 
speeches  and  reports  with  a 
keen  appreciation  of  what  a  re¬ 
porter  needs.  In  addition  he 
sees  to  it  that  the  controllers 
and  their  wives  always  stop  at 
the  hotels  which  give  superior 
service  and  he’s  a  carbon  copy 
of  Captain  McCutchen  when  it 
comes  to  selecting  the  menus. 
He  never  allows  fried  chicken. 


_ Newtpaper  Brokers _ 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management,  Newspaper 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C. 
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Newtpmper  Brokers _ 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Cttlver  City,  Cal. 
it  ACOMPETENT  appraisals  and  con¬ 
sultations  ;  confidential  brokerage ;  30 
years  of  honest  dealing.  A.  W.  Stypes 
A  Co.,  626  Market  St..  San  Francisco 
6,  California. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienotd  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  A  Associates,  4053  Mel- 
rose  Ave.,  Los  Angeles  29,  California. 

PROFITABLE  WEEKLY 
OHIO  weekly  near  Cleveland,  90  years 
old.  complete  modem  plant  and  job 
shop.  Average  gross  past  five  years 
$35,060.00.  Average  net  over  $10,000.00. 
Please  give  hank  reference.  NO 
BROKERS.  $16,000.00  will  handle.  All 
replies  answered.  Write  Box  4022, 
Editor  A  Publisher. 


SMALL  Chart  Area  1  Weekly;  ideal 
for  printer.  Priced  low.  Bot  4027, 
Editor  A  Publisher. 


EAST  COAST  WEEKLY.  Gross  $80.- 
000.  Earns  $22,600.  No  plant.  $10,000 
down.  Broker  Box  4103,  Editor  A 
Publisher. 

EXCLUSIVE  DAILY“in  midwest  city 
of  8,500.  Neta  owner  25  per  cent 
annually.  Circulation  increased  65  per 
cent  in  last  14  years.  Continuous 
ownership  and  operation  over  half 
century  in  growing  city  of  steady  em¬ 
ployment  and  new  Industry.  Puhlisher 
retiring!  Box  4102,  Editor  A  Publisher. 

UNUSUAL  WEEKLY  OPPORTUNITY 
PERSONAL  affairs  of  publisher  make 
it  important  to  sell  a  successful  grow¬ 
ing  weekly  with  excellent  plant,  in 
irrigated  desert  area,  delightful  cli¬ 
mate.  full  price  $58,000  with  $16,000 
cash ;  unusual  expansion  opportunity 
opening. 

J.  R.  GABBERT 
3937  Orange  St.,  Riverside,  Cal. 

WOULD  YOU  like  to  own  a  Michigan 
county-seat  weekly!  Grossing  $20,000. 
growing.  Potential  here  at  least  $30, 
000.  Price  $23,000.  terms.  The  DIAL 
Agency.  640  W.  Willis.  Detroit  1,  Mich. 


Publications  Wanted 


TRADE  MAGAZINE  wanted.  We  will 
buy  part  or  full  interest.  Send  copy 
and  details.  Box  4105,  Editor  A  Pub¬ 
lisher. 


Business  Opportunities 

WE  HAVE  a  client  who  is  prepared 
to  take  one-third  equity  position  (act¬ 
ing  only  in  an  advisory  capacity)  in 
the  purchase  of  a  daily  newspaper 
with  two  young  men  who  can  each 
match  his  investment  of  $10,000  to 
$50,000.  Reply  with  information  as  to 
background  and  newspaper  experience. 
Broker.  Box  4003,  Editor  A  Publisher. 


ANNOUNCEMENTS 


National  Advertising  Space 


Test  SANDERS  ABC  8 
Avon  Herald  News  —  Nunda  News 
Livingston  County  Leader 
Geneseo,  N.  Y. 


NEWSPAPER  SERVICES 


Syndicates  -  Features 


CHILD-CARE  Column  written  by 
Psychologist  absolutely  free.  Box  4028, 
Editor  A  Publisher. 

"YOUTH’S  VIEWS”  is  a  semi-weekly 
forum,  written  and  edited  by  America’s 
youth,  giving  their  views  on  the  prob¬ 
lems  faced  by  modern  youth.  Unusual  I 
A  real  circulation  builder  and  mailbag 
filler  I  Write  airmail  for  samples  and 
prices.  Baldwin  Publishing  Company, 
Orchard  Lane,  Philadelphia  14,  Penn¬ 
sylvania. 


Press  Engineers 


LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists; 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Long  Island  City  6,  N.Y. 
_ STIllwell  6-0098-0099 _ 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  3.  N.  Y. 
Phone  spring  7-1740 


SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

561  W.  22nd  St.,  New  York  11,  N.  Y. 
_ Phone  ORegon  6-7760 _ 

Dearborn  Machinery  Movers  Co. 
DISMANTLING 
MOVING 

ERECTING 

We  offer  a  complete  “Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7534 
E.  P.~^VV^LLMAfrA“7ia 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  8-4164  975  N.  Church  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 


Composing  Room 


LINOTYPES  AND  INTTIRTYPES: 

2—  #8  single  mag.,  #42641  and 
#46479 

1— #8  3  mag.,  #47963 

1— #31  4-mag.,  #55407 

1 — Model  C  Intertype,  gas  pot, 

3  mag..  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

3- page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 

323  N.  4th  Street 

_ Philadelphia  6,  Pa. 

COMPLETE  ludiow  unit.  Linotypes, 
and  Intertypes,  in  excellent  condition. 
Lino  and  Intertype  magazines,  new  or 
used.  Excellent  lino  and  ludiow  mats, 
late  faces.  Write  for  price  list.  Mid¬ 
west  Matrix  Mart,  633  S.  Plymouth 

Ct.,  Chicago  5,  III. _ 

LINO.,  IN’TERTYPE  and  LOTLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immolate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St.,  Phlla.,  Pa. 
UNOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24,  N.  Y.  C.,  11. 


Newsprint 


CANADIAN  NEWSPRINT  standard  82 
lb. :  rolls  or  sheets.  Your  size.  Prompt 
delivery.  Brookman  Paper,  655  West¬ 
chester  Ave.,  N.  Y.  MOtthaven  6-6022. 


STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  A  Fa- 
pcr,  46  W.  45  St.,  N.  Y.  86.  JU  2-4880. 


NEWSPRINT  ROLLS.  SHEETS 
BEHRENS  SALES 

427  2nd  Ave..  N.Y.C.  MU  6-6960 


CANADIAN  and  AMERICAN  News¬ 
print.  All  size  rolls.  For  Immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURLING’TON 
PULP  A  PAPER  CORP. 

160  E.  85  St.,  NYC  MU  6-6440 


Press  Room 


HOE  3  UNIT  PRESS 
HOE  MAIL  FOLDER 
HOE  COLOR  PRESS 
John  Griffiths  Co.  Inc. 

416  Lexington  Ave.  New  York  17.  N.Y. 


AC.  1.50  H.  P.  MO’TOR.  Press  Drive, 
complete  with  posh  buttons,  chain 
sprockets,  control  board.  George  C. 
Oxford,  Box  903,  Boise.  Idaho. _ 

DUPLEX  STANDARD 
TUBULAR 
24-Page  Capacity 

AC  Drive  —  Stereo  —  Color  Fountains 
Available  in  the  plnT>t  o^  the 
MONROE  (La.)  NEWS-STAR  & 
WORLD 

after  the  installation  of 
NEW  GOSS  HEADLINER 

«  •  • 

Other  desirable  used  pritsscs  available 

THE  GOSS  PRINTING  PRESS 
CO. 

5601  W.  31st  Street  —  Chicago  60.  III. 
Bishop  2-3300 


AVAILABLE  IN  SPRING  of  1956— 
Goss  16-page  old  style  web  rotary 
press  with  motors,  drive  controls,  roll¬ 
ers,  16-page  chases,  stereotype  equip¬ 
ment,  Prints  4,  6,  8.  10.  12,  16- 

pages  at  8.000  an  hour.  $15,000.  See 
it  in  operation.  For  further  Informa¬ 
tion  write  Red  Wing  Publishing  0>., 
Red  Wing.  Minnesota. 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH;  226',’’  cutoff;  new 
60  HP,  AC  Motor  drive.  Combination 
and  folder. 

Can  he  inRoi'cted  in  operation  at 
MATTIA  PRESS,  Belleville.  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  6-3507 


FOUR  GOSS,  Taylor  type  portable  Ink 
fountains.  Page  wide,  for  color  print¬ 
ing.  Nearly  new  and  for  quick  sale 
priced  at  $500.00  each.  F.  O.  B. 
CTincinnati.  All  subject  to  prior  sale. 
Write  or  wire  H.  D.  Rindsberg.  Cin¬ 
cinnati  Enquirer,  Inc.,  Cincinnati, 
Ohio. 


FOR  SALE 

Model  AB  Duplex  Press  #496 — Rebuilt 

Goss  Comet 

Goss  Cox-O-’Type  #167 

8-16  Goss  single  width  straightline 

13  Page  1-1  Duplex  Tubular 

UPECO,  INC. 

Box  355,  Lyndhurst,  N.  J. 


MOTOR  DRIVES  of  25.  40,  50,  76. 
and  100  H.P.  A.C.  Also  extra  control 
boards  AC.  George  C.  Oxford.  Box 
903,  Boise,  Idaho. 


PRICED  RIGHT! 

HOE  PRESS  UNITS 

Available  for  Inspection 

COMPLETE  AS  2.  3.  4.  6  or  6  UNIT 
PRESSES:  22%  inch  cut-off.  Equipped 
with  steel  cylinders,  roller  bearings, 
double  folders,  reels,  tensions  and 
Wood  Autopasters ;  D.C.  Motor  drives 
and  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery  :  Kohler  Pedestal  type  3-ann 
reels  and  tensions  with  or  without 
Wood  Autopasters;  units  with  late  f 
news  or  Fudge  Decks ;  Cutler  Hammer 
Conveyors  and  delivery  tables;  100/10 
HP  D.C.  Press  Drives  and  controls; 
can  be  arranged  for  end  roll  feed.  3- 
ton  gas  or  electric  pots ;  Wood  Junior 
Autoplates  or  Automatics ;  Wood  Auto- 
shavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave..  N.Y.  17  EL  5-3607 


20  PAGE  Duplex  Tubular  2  to  1  with 
almost  complete  stereotype  equipment. 
Just  recently  rebuilt.  Packed  for  im¬ 
mediate  shipment.  For  information 
write  Wm.  H.  Shearman,  American 
Press,  Lake  Charles.  Louisiana. 

HOE~ j'UPERSPEED 

Heavy  Duty  22%" 

Pair,  Double  Delivery  Folders 
Practically  New  Mechanically 
Internal  Folding  Gears 

HANDWHEEL  NIPPING.  FOLDING 
ROLLER  ADJUSTMENTS.  COMPLETE 
PAIR  WITH  FRAMING.  BASE 
PLATES,  VERTICAL-DRIVE  WITH  |. 
CUTLER-HAMMER  CONVEYOR. 

AVAILABLE  NOW— 
Pictures.  Particuinrs.  Upon  Request. 

HENRY  DAVIS  ASSOCIATES 

69-10  Yellowstone  Blvd. 

Forest  Hills  76.  L.  I..  New  York 
ILIinois  9-6945  .  .  .  TWining  7-7881 


HOE  LATE  MODEL  7  UNIT 

7  Hoe  Arched  units,  3  color  cylindsti, 
12  extra  color  rails  for  four  color 
printing  both  sides  sheet.  Two  A  C 
drives,  two  sets  folders,  Hoe  paper 
reels  with  pasters.  21%"  cut-off. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


WILL  have  8  page  GOSS  AB  flat 
bed  press  for  sale  in  June,  1956.  Good 
condition.  Interested  parties  writ! 
giving  offer  to  Box  4040,  Editor  * 
Publisher. _ 

FOR  SALE 

New  Electronic  Press  Drive 

125  H.P.  Crocker-Wheeler  Motor.  1604 
rpm.  440  volt.  60  cycle.  3  phase  witk 
Cutler-Hammer  Variable  Speed  Varl- 
"X”  Controller.  Can  be  reconnected  to 
220  volt  very  easily.  Never  used. 

Thomas  W.  Hall  Company 

STAMFORD,  CONN. 


1 2-24  PAGE  SCOTT 

23-9/16"  cutoff.  Complete  with  AC 
chain  drive  and  controls.  Can  be  in¬ 
spected  in  operation. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-$»t 
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64-PAGE 

GOSS 

Web  Press 

CONSISTING  OF 
FOUR  16-PAGE  units 
with  Double  Folder 
21%“  iheet  cut 
with  A.C.  Notor  Equipment 
IMMEDIATELY  AVAILABLE 

THOMAS  W.  HALL  CO. 
STAMFORD.  CONN. 


24-Page  SINGLE  PLATE  %  Folder 
GOSS  straightlinc  Acme  prints  2  to 
24  pages  in  2  page  jumps.  2  plates 
wide,  3  decks  high,  complete  with  ex¬ 
tra  rubber  rollers,  tabloid  trimmer, 
^  folder,  and  auxiliary  single 

sheet  folder.  Located  in  Midwest,  do¬ 
ing  good  color  work,  can  be  seen  run¬ 
ning.  Complete  stere<i.  Motors  A.C. 
Box  4185.  Editor  A  Publisher. 

12  HOE  Z  UNITS 

Can  sell  any  amount  for  a  press, 
23  A  ”  cut-off.  Priced  cheap. 

GEORGE  C.  OXFORD 


WANT  4  or  5  Standard  units  with 
pair  of  folders  and  drive  on  substruc¬ 
ture,  for  delivery  in  12  to  18  months. 
22*%“  cut-off.  News-Herald,  Hutchin¬ 
son,  Kansas. 


WANTED  Duplex  or  Goss  Flat  Bad 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th, 
Kansas  City  6,  Ho. 


USED  LINOTYPE  PARTS.  Write 
Box  4104,  Editor  &  Publisher  for 
number  and  description. 


HELP  WANTED 


AdminUtratire 


$16,000.00  A  YEAR  and  a  substantial 
participation  goes  with  this  job.  The 
Man  we  want  is  probably  now  em¬ 
ployed.  His  background  will  indicate 
his  experience  in  small  dailies.  He 
could  be  a  General  Manager,  Business 
Manager,  an  Advertising  or  Circulation 
Manager,  but  above  all  he  knows  the 
nesrspaper  business  and  will  grow  with 
responsibility.  The  odds  are  he  is 
shackled  with  a  lack  of  opportunity  to 
use  his  ability.  There  will  be  no 
shackles  here.  He  will  be  given  a  con¬ 
tract  and  write  his  own  ticket.  Details 
first  letter  please.  Naturally,  your  in¬ 
quiry  will  be  held  in  strict  confidence. 
Box  8809,  Editor  ft  Publisher, 

EXPERIENCED  MAN  to  take  charge 
production  for  large  weekly  newspaper 
and  job  plant  60  miles  from  New 
York  City ;  estimating,  buying,  layout, 
makeup.  Excellent  salary,  steady  posi¬ 
tion.  Top  opportunity.  Write  R.  J. 
Dulye,  c/o  Citizen  Herald,  Walden. 
New  York. 


HELP  WANTED 


Clattified  Advertising 


ASSISTANT 

CLASSIFIED  MANAGER 

METROPOLITAN  New  York  news¬ 
paper  seeks  qualified  man  to  assist 
classified  advertising  manager.  Ap¬ 
plicant  must  have  thorough  back¬ 
ground  of  sales  administration  in  this 
field  plus  ability  to  analyze  sales  ft 
organize  activity.  Write  for  personal 
interview  giving  full  resume  includ¬ 
ing  salary  desired  which  will  be 
strictly  confidential  to  Box  EP  1884. 
221  W.  41  St..  N.  Y. 


OUTSTANDING  DAILY  gateway  to 
Southwest  United  States,  35,000  mom- 
ing-evening  circulation  has  opening  for 
classified  manager,  aged  23-30.  Prefer 
solicitor  presently  on  metropolitan 
daily  or  display  manager  on  6-10.000 
paper.  Requirements,  two  years  news¬ 
paper  sales  experience,  agressiveness, 
overwhelming  desire  to  sell  and  am¬ 
bition.  Terrific  opportunity,  wonderful 
future,  good  salary,  substantial  bonus. 
Write  or  wire  Box  No.  4112,  Editor 
ft  Publisher. 


DISPLAY  ADVERTISING  SALES¬ 
MAN — Young  man  with  3  to  6  years 
experience  on  medium  or  small  newspa¬ 
pers.  Six-day  afternoons  and  Sunday 
morning  newspaper.  36,000  circulation 
class.  Increasing  business  makes  it 
necessary  to  add  man  to  staff  of  seven. 
Man  selected  must  be  able  copy-writer 
and  layout  man  as  well  as  salesman. 
Permanent  job.  Growing  market. 
Pleasant  town.  Excellent  achools.  Many 
employee  benefits.  Write  fully,  stating 
salary  desired.  Give  at  least  two 
references.  Write  Advertising  Manager, 
Jackson  Citizen  Patriot.  Jackson, 
Michigan.  _ 


IMMEDIATE  OPENING  on  Alaska’s 
largest  daily  for  young,  energetic  com¬ 
bination  sports,  news  reporter.  Reply 
airmail,  ^mie  Kosinski,  Anchorage 
Times,  Anchorage.  Alaska.  _ 


Box  903 


Boise,  Idaho 


24  Page  GOSS  Straightline 

8  Deck  Single  width — AC  Drive  28A 
4  Quarter  Folder — Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

TES  270  Park  Ave.,  NY  17  EL  6-3607 
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Stereotype 


PONY  AUTOPLATE  casting  machine 
for  21  Vi”  cut-off  press.  George  C. 
Oxford.  Box  tOS,  Boise,  Idaho. 


ALL  SIZE  metal  pots  with  pumps, 
Kemp,  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903,  Boise,  Idaho. 


Wanted  to  Buy 


WANTED :  S-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works. 
323  N.  4th  St..  Phils.  6.  Pa. 

NEWSPAPER  PLANTS 
Also  individual  machinery  ft  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  17,  N.  Y. 

WANTED  -  ROTARY  PRESS.  2 
plates  wide.  32  tabloid  pages.  Addi¬ 
tional  color  on  16-page  tabloid.  %  and 
14  folder.  22-44"  cut-off.  A.C.  motor. 
Stereo  equipment.  Address  all  replies 
to  G.  Goodstein,  1097  Walton  Ave., 
Bronx  62.  N.  Y. 


WANTED  TO  BUY.  125  HP  A.C. 
motor  drive  with  control  board.  High 
Point  (N.C.)  Enterprise. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

ben  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  6-8607 


TELETYPESETTER  Keyboard  (swing¬ 
ing)  and  oiierating  unit.  Must  be  in 
A-1  condition.  Write  West  Virginia 
Newspaper  Publishing  Company — Mor- 
nntown.  Went  Virginia  —  Attention 
Vernon  R.  James. 


$100  REWARD  if  you  are  or  can 
direct  us  to  the  man  who  becomes 
Manager-Editor  of  The  Georgia  Poul¬ 
try  Times.  State  weekly  poultry  news¬ 
paper  with  terrific  potential.  Man  will 
start  as  reporter,  editor,  advertising 
and  circulation  manager — the  whole 
works.  Build  staff  as  neded.  Write 
Lou  Fockele,  Press-Radio  Center, 
Gainesville,  Georgia. 


TOP  LEVEL  OPPORTUNITY 

HEAD  of  small  daily  newspaper  and 
printing  chain  in  Hid  West  wants 
assistant  well  grounded  in  one  or 
preferably  both  of  these  fields  for 
rapid  development  towards  permanent 
position  involving  both  responsibilities 
on  management  level.  State  fully 
qualifications,  experience,  salary  re¬ 
quirements,  availability.  Write  Etox 
4109,  Editor  ft  Publisher. 


CirewUation 


LIVE  WIRE  Circulation  Manager  for 
fast  growing  weekly  that  is  going  bi¬ 
weekly  in  October  and  daily  within  a 
year.  Wonderful  opportunity  for  right 
person.  Send  full  information  and 
salary  expected  immediately  to  Editor. 
Coming  Sunday  News,  Coming,  N.  Y. 


A  CIRCULATION  MANAGER  for  a 
small  daily  in  Northern  Illinois.  Here 
is  an  excellent  opportunity  for  a 
second  man,  who  wants  to  go  places. 
This  person  should  have  a  thorough 
understanding  of  Little  Merchant  sys¬ 
tem  and  ABC.  Write  to  Thomas  E. 
West,  publisher.  HeraltL  Morris,  III. 


CITY  Circulation  Manager.  Must  know 
how  to  build  circulation.  Splendid  op 
portunity  for  right  man  to  mske 
showing.  Write  in  full.  H.  L.  Flaher¬ 
ty,  Union-Bulletin,  Walla  Walla.  Wash. 


CIRCULATION  MANAGER  For  one 
of  nation’s  largest  suburban  weeklies. 
Excellent  Salary.  Write  fully,  with  ac¬ 
complishments,  and  financial  desires. 
Birch  Personnel,  69  E.  Madison,  Chi' 
cago,  Illinois. 


Ditpiay  Advertising 


ADVER’nSING  SOLICITOR 
for  retail  advertising  department  of 
’The  Muncle  Star  and  Muncie  Evening 
Press.  Need  good  aggressive,  sales- 
minded  individual  who  can  make  good 
layouts  and  prepare  productive  adver¬ 
tising  copy.  Salary,  commissions,  ear 
allowance,  free  life  insurance  and  other 
benefits.  Write  or  call  Wayne  Botkin, 
Advtg.  Mgr.,  Star-Press,  Muncie. 
Indiana. 


COMBINATION  DAILY  in  Eastern 
Pennsylvania  City,  100,000  population, 
wants  display  salesman  with  several 
years  experience  on  smaller  daily.  An 
opportunity  to  join  an  aggressive  staff 
with  good  future  assured.  (Allege  man 
preferred  but  not  essential.  You  will 
like  the  town  and  the  organization. 
Box  8929,  Editor  ft  Publisher. 


JACKSON.  MISSISSIPPI 

Offers  splendid  opportunity  for  news¬ 
paper  advertising  salesman  who  can 
make  own  layouts  and  is  experienced 
in  special  selling  and  promotions.  Also 
established  contract  accounts.  Send 
character  references,  sample  layouts 
and  salary  requirements  to 

ADVER'nSING  DIRECTOR 
CLARION  LEDGER- 
JACKSON  DAILY  NEWS 


ADVER’nSING  MAN  with  at  least  2 
years  experience  for  fast  growing 
weekly  that  is  going  bi-weekly  in  Octo¬ 
ber  and  daily  within  a  year.  Wonderful 
opportunity  for  right  person.  Must  be 
experienced  in  all  phases  of  layout  and 
sales.  Not  afraid  to  pound  the  pave¬ 
ment.  Send  full  information  and  salary 
expected  immediately  to  Editor.  CV)m. 
ing  Sunday  News,  Corning,  N.  Y. 


EXPANDING  ad  department  of  fast 
growing  Southern  evening  and  Sunday 
newspaper  in  exclusive  field  has  im¬ 
mediate  opening  for  finished  copy  and 
layout  chief.  Plenty  work.  Congenial 
staff.  Fine  city  of  69.000  plus.  Inter¬ 
view  will  be  arranged.  Contact :  E.  A. 
Schafer.  Advertising  Director  ’The  Meri- 
dian  Star.  Meridian,  Mississippi. 


ADVER’nSING  SAI,F.SMAN  Needed 
immediateiy  by  weekiy  newspaiwr  in 
growing  fieid.  Compensation  based  on 
ability  and  production.  Write  or  wire 
T.  H.  Wingate.  Rutherford  County 
News.  Rutherfordton.  North  Carolina 


ADVER’nSING  SPACE  Salesman— 
Immediately  for  new  daily.  Write  ex. 
perience  and  starting  salary  expected. 
PO  Box  596.  Hicksville.  N.  Y. 


Classified  Advertising 


CLASSIITEI)  ADVFJl’nSlNG  MAN¬ 
AGER  wanted  for  one  person  Classi¬ 
fied  Department,  Gallup.  New  Mexico, 
Independent.  Want  good,  permanent 
person  and  will  pay  well  in  accordance 
with  ability.  Please  contact  Wallace 
Leach,  Publisher. 


DISPIJVY  ADVER’nSING  SALESMAN 
for  afternoon  daily  of  approximately 
11,000  circulation  in  chart  area  1 
Copy  ideas  and  layout  ability  as  im- 
portant  as  salesmanship.  Write  Box 
4107,  c/o  Editor  and  Publisher  giving 
background  and  ex|>erience  in  detail 
All  letters  treated  confidentially. 


NEIWSPAPER  Space  Salesman  to  call 
on  agencies  and  accounts  direct 
Headquarters  New  York  City.  Send 
complete  resume  box  4127,  Editor  ft 
Publisher. 


HELP  WANTED 


Display  Advertising 


OPEN  Staff  Job  for  experienced  ad 
salesman.  Permanent.  Go^  base  pay 
plus  commission.  Box  4128;,  Editor  ft 
Publisher. 


OUTSTANDING 
ADVERTISING  DIRECTOR 
WANTED 

ONE  OF  America’s  largest  evening 
and  Sunday  newspapers  seeking  the 
services  of  a  seasoned,  experienced, 
dynamic  advertising  director, 

MUST  have  good  personality,  organi¬ 
zational  ability,  preferably  middle  40’s. 
Chart  area  2.  He  will  head  up  an 
aggressive,  well  organized  advertising 
department. 

WRITE  fully  in  complete  confidence 
including  complete  biographical  sketch 
to  Box  4122,  Editor  ft  Publisher. 

Our  own  executives  know  of  this 
advertisement. 

Box  4122,  Editor  ft  Publisher 


SPACE  SALESMAN 

A  WELI^KNOWN  farm  paper  that  is 
recognized  as  a  leader  in  its  territory 
has  an  opening  for  an  experienced 
salesman  who  is  seeking  a  permanent 
position.  ’The  man  selected  will  make 
his  headquarters  in  Detroit  or  Cleve¬ 
land  and  will  have  complete  responsi¬ 
bility  for  all  surrounding  territory. 
Must  have  successful  sales  record  and 
be  acquainted  with  agencies  in  the 
territory.  State  age,  exi>ericnce  and 
salary  requirements. 

Box  4110.  Editor  ft  Publisher 


YOUNG  Aggressive  ad  salesman  for 
fastest  growing  daily  in  America’s 
last  frontier.  $100  week  plus  many 
benefits  and  opportunity  for  rapid 
advancement.  Daily  Alaska  Empire. 
Juneau,  Alaska. 


YOUNG  MAN  able  to  crejite  ideas,  do 
rough  layouts,  write  sparkling  copy, 
follow  through  on  production,  with 
ability  to  work  hard  and  fast,  plus 
advertising  or  direct  mail  experience, 
wanted  for  i>ermancnt  job  with  Catho¬ 
lic  international  organization  in  West¬ 
chester  Ckjunty.  Salary  on  par  with 
New  York  City.  Send  resume  to  Box 
4123  for  interview. 


Editorial 


EDITOR  -  We  are  looking  for  a  con¬ 
scientious,  working.  ME  in  3-maB 
dept.  Only  daily  in  8-county  area. 
Must  be  heavy  on  local  and  know  how 
to  play  it  up.  Use  ’ITS.  Must  be  fast, 
accurate  and  dependable.  No  drinker. 
$80  for  iVj  days  plus  two  weeks  vaca¬ 
tion.  pay,  vacation  travel  bonus,  also 
Xmas  bonus ;  life,  hospital  plana 
carried.  Healthy  climate,  mountains, 
scenery,  fishing,  hunting.  Send  pix, 
details.  Montrose  (Colo.)  Daily  Press. 


TWO  REPOR’TERS.  one  to  do  general 
and  sports,  one  with  camera  to  cover 
fishing  news  over  wide  area.  Men  or 
women.  Atlantic  ooast.  Write  Box 
3845,  Editor  ft  Publisher. 


YOUNG  GENERAL  REPOR’TER,  pre¬ 
ferably  J-grad  or  experienced.  Mis¬ 
souri  daily,  12,000.  Photography  help¬ 
ful.  Describe  education,  experience, 
military  status,  salary  expected.  In¬ 
clude  photograph.  (Thart  Area  8.  Box 
3810,  Editor  ft  PuMiaher. 
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WANTED 


HELP 


Editorial 


YOUNG  (under  35)  ambitious,  intelli- 
Bent  news  man  as  City  Editor  on  the 
best  daily  in  Alaska.  We  want  a  man 
who  will  be  capable  of  movinB  into 
HanaBinB  Editor's  spot  soon  as  he 
proves  himself  on  paper  operatinB  in 
what  is  probably  hottest  news  town  on 
continent.  Nice  plant  with  Bood  equip* 
ment  and  conBenial,  efficient  staff. 
This  is  a  spot  where  capability  and 
likinB  for  hard  work  will  pay  off  for 
man  lookinir  to  the  future.  Box  3926. 
Eiditor  &  Publisher. _ 

YOUNG  MAN  OR  WOMAN  for  Ben- 
eral  reimrter  small  Montana  daily.  Box 
3909,  Editor  ft  Publisher. _ 

GENERAL  NEWS  REPORTER  for 
BOod  small  VirBinia  daily.  Modern 
plant,  Bood  working  conditions.  Will 
start  college  trained  beginner  at  $50.00 
per  week  or  experienced  man  at  com¬ 
mensurate  rate.  W.  J.  Missett,  Suffolk 

News  Herald.  Suffolk,  Virginia. _ _ 

GENERAL  REPORTER  for  live  five- 
day  afternoon  in  growing  city.  Good 
opportunity  to  learn  and  advance. 
Friendly  place  to  live  and  work,  good 
climate.  Write  full  details  to  The  News, 
Hopewell.  Virginia. _ 

NEWSMAN  for  Wire  Desk 
THE  ROBESONIAN 
_ Lumberton,  North  Carolina _ 

REPORTER-DESKMAN.  New  York 
State  afternoon  daily.  Circulation  6500. 
Head  writing  essential.  Use  camera. 
Company  benefits.  Send  full  details  and 
starting  salary  desired  to ;  Box  4000, 

Editor  &  Publisher. _ 

REPORTER  for  Chart  Area  2  after¬ 
noon  daily  which  is  experimenting, 
expanding.  Good  place  to  test  own 
ideas.  Starting  salary  commensurate 
with  applicant's  background.  Immedi¬ 
ate  opening.  Send  experience,  educa¬ 
tion,  draft  status,  salary  ne^s.  Our 
staff  knows  of  this  ad.  Replies  treated 
confidentially.  Box  4024,  Editor  & 

Publisher. _ 

REPORTER  or  Reporter-Photographer 
for  7,500  circulation  afternoon  daily 
in  Southwestern  Michigan.  Some  ex¬ 
perience  or  Journalism  training  essen¬ 
tial.  Write  News  Editor,  Daily  Star. 

Niles,  Michigan. _ _ 

REPORTER-Sports  and  General  news, 
for  New  York  State  afternoon  daily 
with  circulation  of  6500.  Excellent 
opportunity  for  right  man.  Write  Box 
4041,  Editor  &  Publisher,  stating  ex- 
perience  and  salary  desired. 
REPORTER  with  at  least  2  years  ex¬ 
perience  for  fast  growing  weekly  that 
is  going  bi-weekly  in  October  and 
daily  within  a  year.  Wonderful  op¬ 
portunity  for  right  person.  Send  full 
information  and  salary  expected  im¬ 
mediately  to  Editor,  Ckjrning  Sunday 
News.  Coming.  N.  Y. _  _ 

ARE  YOfJ  a  good  writer?  Small  Pub¬ 
lic  Relation,  department  in  strong 
company  needs  man  with  .3  to  5  years 
newspaper  or  magar.ine  writing  and 
editing  experience  for  booklets  and 
employee  publication.  New  York  City 
location.  $6,300  to  start.  More  later 
if  you  produce.  Send  resume  of  edu¬ 
cation,  age  and  exi)erience. 

Box  4106,  Editor  and  Publisher 
CAPABLE  DESKMAN  or  reporter  for 
small  daily.  Chance  to  advance  for 
right  m.on.  Tell  all  in  letter. 

R.  D.  Maney 
Tipton  Tribune 

_  Tipton.  Indian^ 

DESK  MAN  wanted  at  once  by  six-day 
daily  in  middle  west.  Mu.st  he  fast 
and  accurate  copy  reader  and  head 
writer.  Some  writing.  Box  4114, 
Editor  &  Publisher. 

FAMOUS  Resort  has  position  for 
man  2.5-.35  to  write  feature  travel 
articles.  Newspaper  or  related  ex¬ 
perience  with  sports  background  de¬ 
sirable.  Applicant  must  be  versatile 
writer  with  enthusiasm,  imagination 
and  ability  to  dig  out  feature  material. 
Position  requires  living  outside  of 
U.S.A.  Salary  from  $85  to  $115 
weekly  depending  on  qualifications 
and  experience.  Excellent  opjwrtunity 
in  ideal  location.  Send  complete  record 
of  education,  business  experience,  age, 
marital  status,  re'erences  and  date 
available  for  employment  to  Box  41.30, 
Editor  &  Publisher. 
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HELP  WANTED 


Editorial 

ENERGEITIC  Responsible  young  man 
to  be  Managing  Eiditor  New  England 
small  city  daily.  Congenial  position  in 
attractive  area.  Send  full  particulars. 
Box  4100.  Eiditor  A  Publisher. 

EXPEIRIENl^D  NEWS  EDITOR  for 
16-page.  ABC  weekly.  Must  be  capa¬ 
ble  of  taking  complete  charge  of  news 
department.  Camera  experience  help¬ 
ful.  Elxcellent  opportunity.  Chagrin 
Valley  Herald.  Chagrin  Falls.  Ohio. 

experienced  reporter  for  gene¬ 
ral  assignment  work  with  some  sports 
experience.  Knowledge  of  camera  help¬ 
ful  but  not  required.  Give  three 
references  and  state  salary  expected. 
Sidney  Ohio  Daily  News. 

MANAGING  EIDITOR  for  pioneer 
magazine  devoted  to  Atlantic  Com¬ 
munity.  Rare  chance  if  you  put  creat¬ 
ing  above  earning,  seek  rich  experience 
or  way  to  show  your  gifts,  or  can 
now  afford  let  your  experience  serve 
great  purpose.  State  experience,  sal¬ 
ary  ;  send  sample  work :  Clarence 
Streit.  Freedom  A  Union,  2700  On¬ 
tario  Rd.,  N.W.,  Washington.  D.  C. 

METROPOLITAN  MORNING  News¬ 
paper  on  West  Coast  has  promising 
opening  for  copy  reader  of  proved 
ability.  This  expanding  newsimper  is 
located  in  garden  sixjt  where  it  never 
gets  hot  and  it  never  gets  cold.  The 
paper  is  conservative  and  applicants 
must  be  able  to  write  and  edit 
simply,  clearly  and  objectively.  The 
job  is  permanent.  Write  fully  and 
include  references,  which  will  be  in¬ 
vestigated  in  detail.  Box  4125,  Eiditor 
A  Publisher. 

NEW  YORK  STATE  afternoon  daily 
with  circulation  of  over  6500,  has 
opening  for  a  conscientious  working 
Managing  Eiditor.  Staff  of  5.  Use 
T  T  S.  Heavy  on  local  news.  Must  be 
fast  accurate  and  dependable.  Com¬ 
pany  benefits.  Good  opportunity  for 
the  right  man.  Write  fully  1st  letter, 
giving  experiences,  references  and 
salary  desired  to  Box  4113,  Mitor  A 
Publisher. 

WANTED — A^^ressive  rei>orter  with 
mininfium  two  years  experience  to  work 
on  rapidly  expandini?  Texas  Gulf 
Coast  daily.  Startin$r  pay  $85-  weekly 
plus  $5  car  allowance.  Rif?ht  man 
can  call  his  shots  as  ‘‘there  are  no 
white  elephants  or  sacred  cows  in  our 
news  room”.  Box  4108,  Editor  & 
Publisher. 

Free  Lance 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services,  19  East  48,  N.  Y.  C.,  N.  Y. 

Mechanical 

TWO  Assistant  Press  Room  Foremen 
wanted  on  (rrowini?  newspaper.  7 
units.  Chart  Area  Must  know  how 

to  handle  men  to  firet  production.  Top 
Salary.  Box  4004,  L^itor  ft  Publisher. 

ROTARY  PRESSMAN— stereo  man 
for  small  daily. 

Tribune,  South  Haven,  Michigan 

Salesmen 

“SALES  ENGINEER  for  Printing 
Equipment  Manufacturer.  Preferably  a 
mechanical  engineer  or  a  man 
with  mechanical  approach  to  sell 
sizable  supplementary  equipment  and 
complete  units  to  both  larj?e  and 
small  printing  establishments.  Previ¬ 
ous  desifrn,  development,  or  servicinsr 
experience  desirable  but  not  required. 
A  minimum  of  five  years  customer 
contact  experience  (either  sellinp:  or 
servicinprl.  Will  operate  out  of  Npw 
York  office  of  a  vigorous,  rapidly 
growing  Emrineerinf;  and  Manufactur- 
inp:  firm.  Ape  to  45  preferred. 

Salary  commensurate  with  experience. 
Liberal  benefits  and  incentive.  Write 
to  ^x  4101,  statinpT  experience,  quali¬ 
fications,  and  salary  requirements.” 

Photography 

PHOTOGRAPHER  —  Immediately  for 
new  daily.  Last  equipment,  experience, 
and  starting  salary  expected.  PO 
50&,  Hicksville.  N.  Y. 


HELP  WANTED 


Photography 


VERSATILE  young  cameraman  with 
considerable  experience  and  skill  in 
taking  still  pictures,  dark  room  work, 
and  ability  to  handle  16  and  35  mm 
motion  picture  cameras.  Wanted  for 
famous  resort.  Beginning  around 
January  1.  Position  requires  living 
outside  of  U.  S.  A.  Excellent  op¬ 
portunity  in  ideal  location.  Send  com¬ 
plete  record  of  education,  business  ex¬ 
perience,  age,  marital  status  and 
references  to  Box  4129,  Editor  & 
Publisher. 


Syndicate  Saletmen 


SYNDICATE  WANTS 

PERSONABLE  young  man  with  car 
and  some  editorial  background  and 
selling  exirerience  who's  willing  to 
travel  about  6  months  a  year.  Draw¬ 
ing  account  against  generous  commis¬ 
sion,  plus  chance  to  acquire  partner¬ 
ship  in  established,  growing  syndicate 
with  strong  feature  list.  Write  Box 
4141,  Editor  &  Publisher. 


INSTRUCTION 


Clatgified  Advertising 


HELP  WANTED 


Promotion — Public  Relations 


NEWS  BUREAU  EDITOR  who  aUo 
will  be  public  relations  assistant  at 
urban  university  in  chart  Area  1. 
Journalism  or  college  graduate  with 
reiMjrting  experience.  Ability  to  writ* 
about  sports.  Photography  and  ex¬ 
perience  preparing  print^  material 
helpful.  Job  starts  at  $75  weekly. 
Write  Box  4111,  Editor  &  Publisher, 


SITUATIONS  WANTED 


Administrative 


BUSINESS  MANAGER— over  20  years 
newspaper  executive  experience.  A1 
references.  Box  4030,  Editor  &  Pub¬ 
lisher. 


Artists-Cartoonists 

CARTOONIST  AVAILABLE:  Widely  ^ 
exi>erienced  in  cartoon  art.  spots,  slide 
films,  posters,  booklets,  advertising, 
light  humorous  illustrations  and  news¬ 
paper.  Will  relocate.  Highest  references 
availabie.  Samples  on  request.  Selling 
all  major  magazine  markets. 

Box  3913,  Mitor  A  Publisher. 

CARTOONIST  —  experienced  —  tal¬ 
ent^  to  help  develop  new  strip.  Box 
3979,  Editor  &  Publisher. _ 

CARTOONIST  on  nationally  syndi¬ 
cated  strip  wants  to  make  advantage¬ 
ous  change.  Experienced  in  adventure 
and  humor.  Box  3805,  Eiditor  &  Pul^ 
lisher. 


Circulation 


UP  YOUR  EARNINGS  .  .  . 

INCREASE  YOUR  CONFIDE24CE  .  .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  stei>-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGREISS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  I  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

EInroIl  today  or  request  foil  data  by 
return  mail, 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  70th  St..  Miami  47,  Florida. 


ASSISTANT  MANAGEIR :  10  years  su¬ 
pervisor  experience;  little  merchants; 
family  man  ;  age  32 ;  know  all  phases ; 
producer,  hard  worker,  promotion 
minded.  ABC,  Chart  Area  1,  Box  4008, 
Eiditor  &  Publisher. _ _ 

aRCULA'nON  AND  PROMO;nON— 

18  years  with  same  150,000  daily.  De¬ 
sire  to  make  change  for  Circulation 
Manager  position.  Elxcellent  experi¬ 
ence.  38  years  old.  Married.  Best  ref¬ 
erences.  Address  Box  4013,  Eiditor  A 
Publisher. _ _ 

EXPERIEINCED  Circulation  Manager  t 
seeks  connection  with  small  or  medium 
daily.  Reference,  single.  Available  at 
once.  Prefer  the  South  or  West.  Rich¬ 
ard  Westmoreland.  Box  105,  Walnut 
Springs,  Texas. _ 

SUCCESSFTJL  young  circulation  man 
now  Assistant  City  Circulation  Man¬ 
ager  on  200,000  daily.  Have  had  morn¬ 
ing  and  afternoon  experience.  Seeking 
I  managers  job  on  smaller  paper  or 
i  Assistant  on  large  one.  Desire  Chart 
I  Areas  6-7  or  8.  Box  4019,  Eiditor  A 

I  Publisher.  _ _ 

F.XPERIENCEID  Circulation  Manager 
j  desires  connection  with  30.000-40.000 
I  ABC  ncw8pai)er  in  Chart  Area  2.  Com¬ 
plete  details  furnished  on  request.  Box 
4132.  Eiditor  A  Publisher. 
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SITUATIONS  WANTED 


Circulation 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


REPORTER— single  woman,  26.  16 

months  experience  as  small  town 
daily’s  one  reporter-feature  writer — 


SEASONED  circulation  manager  with  EDITORIAL  WRITER— NCEW  mem-  rrATiiDC  va/ditcd  REPORTER— single  woman.  26.  16 

certified  audit  of  over  18%  daily  aver-  her,  34:  eight  years  New  England  rcA  I  U  Kt  W  Kl  I CK,  months  experience  as  small  town 

age  net  paid  increase  for  year,  desires  daily  experience.  One-man  page  plus  daily's  one  reporter-feature  writer — 

to  iiermanently  relocate  on  Florida  newsside  dutiM.  Imck  from  8  feature  page  editor  with  more  than  seeks  position.  Box  4120,  Editor  A 

Coastline.  Impressive  ABC  record  of  months  in  Europe.  Seek  permanent  „„  l^rge  West  Coast  subur-  Publisher. 

gain  worth  investigating.  Guarantee  spot  C^art  Areu  2,  3,  or  4.  Camera.  afternoon  paper  would  like  to  or 

12%  net  paid  increase  within  2  years,  nmrn^.  vei^  B.  A.  referen^,  sam-  re\oea.U  in  New  York  metropolitan  REPORTER.  Vet.  single  26.  One  year 

Prefer  newspaper  with  36,000  to  56,000  pies.  Box  3903,  Editor  A  Publisher.  ^^ea  which  he  knows  intimately.  Avail-  *"»“'•  town.  1  New  York  MetropoliUn 

circulation.  Family  man.  age  37,  ex-  l  WRITE  SOUD  NEWS,  sprightly  able'  after  November  16.  Box  4036,  d«ily  experience.  Layout.  iMkeup.  J- 

eellent  health.  2  children.  Write  Box  features,  lively  column— fast,  well.  Editor  A  Publisher.  degree.  Consider  related  fields.  Box 


4012.  Editor  A  Publisher. 


EXPERIENCED  CIRCULATOR  —  ag 
gressive.  cost-oonscious,  promotion 
minded,  good  organizer,  self-starter 
looking  for  opportunity.  Prefer  South 
east,  ^x  3904,  Elditor  A  Publisher. 


Camera,  car,  college,  complete  experi¬ 
ence.  A-1  gal,  available  dailies.  Chart 


degree.  Consider  related  fields.  Box 
4142,  Editor  A  Publisher. 


CED  CIRCULATOR  -  ag-  aCE  SOCIETY,  mature  feature  gal  SPORTS  EDITOR  in  city  of  12,000 

cost-oonscious,  promotion-  chart  Areas  12,  10,  4.  9.  Box  wants  position  with  future.  16  years 

irwl  AMranir^r.  ^  XHIDUBfier.  a/vna  vr'jis. _ al  _  AvnA*>iAns*A  all  fiaMa  T^'amilv  man. 


•-“•t-*.’ -  4034.  Editor  A  Publisher.  experience  all  fields.  Family  man,  age 

INDIA-PAKISTAN-CEYLON  — - 36  with  best  of  references.  Will  travel. 

FOREIGN  CORRESPONDENT.  ex-UP  NEWSPAPER  WOMAN  with  excep-  Box  4133,  Editor  A  Publisher. 

CIRCULA-nON  MANAGER.  Complete  bureau  chief  11  years  India-Southeast  tional  background  and  a  lot  to  offer  yoUNG  newsman  bilininial  five  vears 

knowledge  of  all  phases.  Well  known  Asia  returning  India  area  indefinitely,  jo  the  publisher  whose  woman’s  page  ne^man,  five  y^re 

in  newspaper  circulation  field.  Never  American  and  foreign  news-  has  been  slipping,  or  needs  building.  fr„^"®r  coreMSondTnt  striker  ^ 

unemployed  and  can  furnish  best  of  newspaper,  magazine  assign-  ,,i||  be  available  around  January  1.  r®":’  A  "fnc'.  ^ 

references.  Ready  to  make  change  for  Also  acrept  promotion,  public  presently  touring  colorful  spoU  on  the  ^Tanlri^nS 

personal  reasons.  Box  4124,  Editor  A  relations,  publicity,  photo  twks.  ’Top  g|obe  and  meeting  "interesting”  peo-  41?1  Ed? 

Publisher.  resume.  Box  3946,  Editor  p,^  ^11  around  experience.  Down-to-  ^  f^venUge.  Box  4131,  Edl- 

A  ^blisher. _  earth  person  who  likes  people  and  gets  tor  A  Publisher. _ 

NEWSPAPER  ON  ROCKS?  My  pres-  along  with  co-workere.  Has  been  in  YOUNG  REPORTER— 2  years  experi- 


CloMified  AdvertUing 


ent  reconl  of  increaa^  circulation  (caroe  long  enough  to  know  that  a  good  ence  all  beats,  sports  editor,  photos. 


VET.  1  year  Big  League  Paper!  De-  proves  one  of  best  editors  in  business,  woman’s  page  builds  circulation,  pro-  geeks  relocate  mrfium-large  daily, 
sires  return  to  Newspaper  Field.  Have  $120.  Box  3968,  Editor  A  Publisher.  vided  it  contains  stimulating  and  newsy  College  grad.  26,  married.  Box  4189, 

Savoir.  will  Fa(l)rell  Box  4138,  Edi-  NEWSPAPERWOMAN,  now  in  PR.  TnH  Editor  A  Publisher. 


tor  A  Publisher. 


Display  Advertising 


S  *  T  •  ’  •  .  f  100,000  population  and  one  not  too 

®  A  -  7  years  ex^rience  in  top  meti^  ,rom  a  large  city.  Give  full  de-  REPORTING.  Chart  Area  2.  Young 

politan  daily  and  exrellent  PR  atati.  j^jb,  rental  and  living  costs  woman.  J-degree,  newspaper,  agency 

Chart  Area  6.  Accurate  reporter,  g^ra  j  j  b  possibilities.  Box  4031,  Elditor  experience.  Box  4143,  Editor  A  Put- 
wnUr.  Wants  newspaper  job,  or  PR  ^  polisher.  lisher. 


ADVERTISING  SALESMAN  or  man-  with  human,  not  industrial,  angle.  Re- 

sger  close  to  Los  Angeles  or  San  ply  Box  3874,  Editor  A  Publisher.  wrnno’rirw  oe  „n,r.ir.v,wi  nn  K,, 
Francisco.  Employed,  looking  up.  Am-  PHOTOGRAPHER-REPORTER:  Staff  rea^^ff^aree  ^ily  wa^  to^ore  up 
bitious.  aggressive.  Excellent  back-  wire  service,  newspaper,  magazine.  phorogranW  tl^’  and  s^taHre  fn 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Atomic  information — ^the  lack  lie  policy,”  he  states.  “Scientific 
of  it  or  the  secrecy  surround-  publication  is  encouraged,  but 
ing  it — is  the  subject  for  debate  subsequent  popularization  is 
in  the  September  issue  of  the  less  favorably  regarded.” 


Bulletin  of  the  Atomic  Scien¬ 
tists. 

Nat  S.  Finney,  Washington 
correspondent  for  the  Buffalo 
(N.Y.)  Evening  News,  takes 
the  position  that  there  is  a 
negative  information  policy  in 
the  Atomic  Energy  Commission 
because  it  was  born  amid  se¬ 
crecy  which  still  prevails  on 
some  phases,  there  has  been  no 
attempt  to  popularize  atomic 
non-secret  information,  and 
there  is  a  shortage  of  neces¬ 
sary  AEC  information  officers 
to  do  this  job. 

Gene  Marine,  identified  as 
“a  San  Francisco  journalist  and 
author,”  agrees  that  AEC  in¬ 
formation  policies  are  “hope¬ 
lessly  confused,  muddled  and 
irresponsible”  but  asserts  that 
mass  media  have  failed  to  edu¬ 
cate  the  public,  interpret  and 
report  atomic  material  already 
available  to  them. 

There  really  isn’t  much  fun¬ 
damental  debate  in  the  two 
articles.  Each  claims  AEC  in¬ 
formation  policies  need  revising. 
One  claims  this  is  the  reason 
why  the  press  can’t  do  a  better 
job.  The  other  states  the  press 
should  be  doing  a  better  job  in 
spite  of  it. 

There  is  no  explanatory  ma¬ 
terial  so  we  assume  one  author 
has  based  his  conclusions  on 
experience  in  covering  the 
Washington  scene  including 
AEC  while  the  other  has  based 
his  on  obviously  wide  and  in¬ 
tensive  reading  on  the  subject. 

*  *  * 

The  AEC  should  shift  from 
a  negative  to  an  affirmative  in- 
fonnation  policy,  says  Mr. 
Finney  explaining  that  “nega¬ 
tive”  means  “the  absence  of 
the  sort  of  strong  initiative  in 
putting  out  information  that 
characterizes  such  federal  de¬ 
partments  as  Agriculture  and 
Commerce.” 

“Atomic  energy  got  off  to  a 
bad  start  where  the  business  of 
broad  public  understanding  is 
concerned  but  it  also  had  bad 
parents.  It  was  by  high  science, 
out  of  the  armed  services,  so 
to  speak;  and  neither  science 
nor  the  military  profession  has 
a  very  kindly  eye  for  the  kind 
of  outgoing  information  policy 
that  creates  a  basis  of  popular 
understanding  from  broad  pub- 


Even  though  atomic  energy 
is  working  its  way  out  of  the 
weapons  period  and  the  public 
passion  for  atomic  secrecy  has 
abated  (“atomic  weapons  are  no 
longer  secret  weapons”),  the 
stuff  that  is  written  in  con¬ 
formity  with  the  conventions  of 
scientific  publication  can’t  be 
read  by  the  ordinary  citizen  and 
“scientists,  generally  speaking, 
are  hostile  to  the  translation 
of  their  writings  into  prose 
that  captures  the  general  in¬ 
terest  and  excites  general  un¬ 
derstanding,”  Mr.  Finney 
claims. 

He  says  that  it  would  be 
incorrect  to  say  the  AEC  has 
altogether  failed  to  “fill  in”  re¬ 
porters  who  have  called  upon 
its  information  division  for 
guidance.  However,  “the  AEC 
has  been  reluctant  to  respond 
to  questions  and  disposed  to 
limit  its  responsiveness  to  the 
immediate  subject  of  the  inquiry 
when  it  does  respond.  It  is  felt 
at  the  AEC  that  this  reluctance 
characterizes  only  responses  to 
requests  for  weapons  informa¬ 
tion,  but  it  is  my  impression 
that  it  goes  further  than  that. 

I  understand  that  a  part  of  the 
reason  is  a  shortage  of  infor¬ 
mation  staff.  An  increase  of 
staff  would  be  very  important 
if  the  AEC  crosses  the  bridge 
and  undertakes  an  outgoing  in¬ 
formation  policy.  It  would  not 
help  very  much  if  a  negative 
information  policy  is  continued. 

“The  primary  step  is  a  de¬ 
cision  to  get  at  the  job  of 
spreading  the  word  about  the 
non-secret  aspects  of  atomic 
energy  to  the  general  public. 
This  decision  does  not  involve 
declassifying  a  lot  of  informa¬ 
tion  that  is  secret.  A  great  deal 
of  information  has  been  de¬ 
classified,  but  too  often  in  re¬ 
ports  the  general  reporter  can 
neither  understand,  nor  relate 
to  other  information  for  an  ef¬ 
fective  background.” 

Mr.  Finney  concludes  with 
the  statement  that  what  AEC 
needs  is  three  or  four  absolutely 
first-rate  fillers-in,  available  to 
any  enterprising  correspondent 
who  thinks  he  sees  the  basis 
for  a  story.  He  suggests  they 
might  even  be  top-flight  scien¬ 
tists. 

(Continued  on  page  60) 


T 

EDITOR  &  PUBLISHER  CALENDAR 

Oct.  1-8 — National  Newspaper  Week. 

Oct.  2-4— New  York  State  Publishers  Association,  annual  conven¬ 
tion.  Whitetace  Inn,  Whiteface,  N.  Y. 

Oct.  2-5— Pacific  Council,  American  Association  of  Advertislna 
Agencies,  annual  convention.  Hotel  del  Coronado,  Coronado,  Calif. 

Oct.  2-7 — Newspaper  Food  Editors'  Conference,  Drake  Hotel, 
Chicago. 

Oct.  3-5 — Southern  Newspaper  Publishers  Association,  52nd  annual 
convention,  Arlington  Hotel,  Hot  Springs,  Ark. 

Oct.  5 — Canadian  Press,  fall  directors  meeting.  Hotel  Charlotte¬ 
town,  Charlottetown,  P.E.I. 

Oct.  5-7 — Newspaper  Advertising  Managers  Association  of  East¬ 
ern  Canada,  annual  convention.  Hotel  Sheraton-Mount  Royal,  Mont¬ 
real,  Quebec. 

Oct.  6-8 — Pennsylvania  Newspaper  Publishers  Association,  3l$t 
annual  convention,  Roosevelt  Hotel.  Pittsburgh,  Pa. 

Oct.  6-9— Now  England  Associated  Press  News  Executives  Asso¬ 
ciation,  annual  meeting.  Hotel  Viking,  Newport,  R.  1. 

Oct.  7 — Pennsylvania  Associated  Press,  annual  meeting,  Pitts-  f 
burgh.  Pa. 

Oct.  8-9 — Illinois  Associated  Press  Telegraph  Editors  Association, 
annual  meeting.  Edgewater  Beach  Hotel,  Chicago. 

Oct.  9-10 — Ohio  Select  List,  annual  meeting.  Fort  Hayes  Hotel, 
Columbus.  Ohio. 

Oct.  9-11 — Inter-State  Circulation  Managers  meeting,  Pocono 
Manor  Inn. 

Oct.  9-11 — Mid-Atlantic  Circulation  Managers  Association,  36th 
annual  convention,  O.  Henry  Hotel,  Greensboro,  N.  C. 

Oct.  9-11 — Northern  States  Circulation  Managers  Association, 
Fall  meeting,  Winona  Hotel,  Winona,  Minn. 

Oct.  10-12— New  York  State  Circulation  Managers  Association, 
annual  fall  convention,  Grossinger's,  N.  Y. 

Oct.  10-21 — American  Press  Institute  seminar  for  managing 
editors  and  news  editors,  Columbia  University,  New  York. 

Oct.  12-15 — National  Conference  of  Editorial  Writers,  annual 
meeting.  Staffer  Hotel,  Washington,  D.  C. 

Oct.  13-16— National  Editorial  Association  Advisory  Council  and 
fall  meeting,  Sherman  Hotel.  Chicago. 

Oct,  14-15— Oregon  Newspaper  Publishers  Association  Adman- 
agers,  fall  meeting.  Heathman  Hotel,  Portland,  Ore. 

Oct.  15 — Texas  Press  Association,  5th  annual  Ad-Meet,  Baker 
Hotel,  Dallas,  Texas. 

Oct.  15-16— New  England  Newspaper  mechanical  conference. 
17th  annual  meeting,  Statler  Hotel,  Boston,  Mass. 

Oct.  16 — California  newspaperboy  Foundation  annual  meeting, 
Miramar  Hotel.  Santa  Monica,  Calif.  *• 

Oct.  16-18 — Ohio  Circulation  Managers  Association  meeting, 
Nell  House,  Columbus,  Ohio. 

Oct.  16-18 — California  Circulation  Managers  Association,  Mira¬ 
mar  Hotel,  Santa  Monica,  Calif. 

Oct.  17-18 — Inland  Daily  Press  Association,  annual  meeting,  Drake 
Hotel,  Chicago. 

Oct,  1 7-2(7— Newspaper  Association  Managers,  Inc.,  annual  meet¬ 
ing,  Sherman  Hotel,  Chicago. 

Oct.  17-18 — National  Newspaper  Promotion  Association,  annual 
Western  Regional  Workshop,  Hotel  Utah,  Salt  Lake  City.  Utah. 

Oct.  18 — New  England  Daily  Newspaper  Association,  fall  meet¬ 
ing.  Sheraton-Plaza  Hotel,  Boston. 

Oct.  20-21 — Audit  Bureau  of  Circulations,  41st  annual  meeting, 
Drake  Hotel,  Chicago. 

Oct.  21 — Maryland  Press  Association  advertising  clinic.  Lord 
Baltimore  Hotel,  Baltimore,  Md. 


muD  KiinDfR 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 


1701  K  Street,  N,  W.,  Washington,  D.  C. 
Lincoln  Building  . , .  New  York,  N.  Y, 


72 


EDITOR&PUBLISHERfor  October  1,  1955 


Pri 


What’s  the  story  on  “Inadequate  Wiring” 


^  ou've  been  hearing  a  lot  lately  about  “inade- 
(|iiate  wiring.”  Perhaps  you've  wondered  how 
wiring  in  so  many  homes  seems  all  of  a  sudden 
to  be  “inadequate.” 

About  30,()(K),()00  homes  in  the  U.  S.  today 
have  “old-fashioned”  electric  wiring.  It’s  be¬ 
come  “inadequate”  because  people  are  putting 
to  work  so  many  new  electric  appliances  to  save 
time  and  effort,  to  make  living  more  pleasant. 

Some  buildings  have,  for  example,  only  115- 
volt  current;  air  conditioners,  electric  ranges 
and  the  like  need  230  volts.  Some  older  homes 
have  a  30-ampere  service  entrance  . . .  newer  ones 
perhaps  60  .  .  .  and  too  few  circuits.  Today  they 
need  a  100-ampere  service  entrance  with  more 
branch  circuits  and  more  outlets. 

Four  out  of  five  homes  need  additional  wiring 
today  simply  because  when  they  were  built  no 
one  foresaw  the  tremendous  increases  that  have 
taken  place  in  home  use  of  electric  power.  But 
today  people  are  using  more  than  four  times  as 
much  electricity  as  they  were  25  years  ago.  They'll 
want  still  more  for  the  future. 


If  you  could  send  as  much  electricity  as  you 
wanted  through  a  small  wire,  there’d  be  no  prob¬ 
lem.  But  the  longer  and  thinner  a  wire,  the  less 
electricity  it  will  carry.  When  you  ask  electric 
wiring  to  do  more  than  it  can,  either  fuses  blow, 
or  wires  get  too  hot  for  safety,  or  you  don’t  get 
the  most  efficient  use  of  your  appliances.  P’or 
example,  irons  don’t  get  hot  enough,  TV  pictures 
shrivel,  lights  go  dim. 

The  job  of  the  local  electric  light  and  power 
company  is  to  bring  plenty  of  electricity  up  to 
where  wiring  enters  the  customer’s  house.  From 
there  on,  the  electrical  contractor  takes  over.  He’s 
the  one  to  see  if  wiring  needs  to  be  modernized. 

Since  194'5  Americans  have  doubled  their  use 
of  electricity.  In  the  next  10  years  they’ll  need 
twice  as  much  as  they’re  using  today.  The  nation’s 
electric  light  and  power  companies  are  planning 
and  building  ahead  so  there’ll  always  be  plenty 
for  everybody. 

So  long  as  inadequate  wiring  is  a  bottleneck, 
people  can't  enjoy  all  the  electricity,  and  all  tbe 
new  appliances,  that  are  ready  for  them. 


AMERICA’S  ELECTRIC  LIGHT  AND  POWER  COMPANIES* 

OH  ri’qHrat  from  f^iii  magazine 

"YOU  ARE  THERE"  — CBS  television  — witness  history's  great  events 
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